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Pe perators will Take It 


bBANK-IT 
New from CAPCOM” 


BANK-IT™ is the exciting coin toss basketball game that will 
keep players lined up. Players win by tossing their coins 
through the baskets located inside the cabinet. 


It's Fast! It's Easy! It’s Fun! 
Moving and stationary baskets will keep the game fun and 


challenging for all ages. Each coin will also fall onto the pusher 
field where players have a second chance at winning. 


P ac Id A 100% Skill Shooter !! 
, aa Exciting play characteristics such as the Bonus Round, where 
all winnings double, will keep the coins flying. 


Innovators in Redemption 


BANK-IT " is designed and manufactured by Lazer-Tron, 
the same people who brought you Hop-A-Tic-Tac-Toe", 
Shuttle Launch” and the Lazer-Tron Haunted House. 


Call today for the distributor nearest you. 


Features: 

• 100% skill coin shooter ° Coin and ticket meters 

* Fully operator adjustable • Coin in / Ticket out standard 
* Outstanding sound effects ° Tilt alarm 

* Attractive graphics package •  Deltronics ticket dispenser 

* Fast playing time * Quality construction 


CAPCOM 
Capcom USA, Inc. 
3303 Scott Blvd. 
a Santa Clara, CA 95054 
Designed by Lazer-Tron Phone: (408) 727-0400 


Pleasanton, CA 


Patents applied for Fax: (408) 496-5720 


> OREGON STILL STRUGGLING... After seven public hearings 
(one of the largest was in Portland on Nov. 14), coin machine oper- 
ators in Oregon were still awaiting a final decision as to whether 
or not they will be included in the Oregon Lottery's proposed video 
lottery program. While the hearings were in progress the lottery was 
obtaining bids from central computer system suppliers and negotiating 
to possibly lease video lottery terminals if a state-run program gets 
the go-ahead. At press time a decision had not yet been rendered. 


The hearings were scheduled after the state attorney general and 
the superintendent of police released a scathing report against coin 
machine operator and distributor involvement in video lottery. Among 
the eloquent spokesmen for our industry at the Portland meeting 
were Bill Rickett, president of Dynamo Corp. and ААМА; Bob Fay, 
executive vice president of AAMA; Rick Geraghty, president of OAMOA 
and Geraghty Amusement & Vending in Brookings, Ore.; and Sal 
Mirando, general manager of Premier Technology's Video Lot- 
tery/Gaming Division. 

AAMA recently made a significant contribution to the OAMOA to 
support operators and their efforts to gain approval of video lottery 
using local operators rather than a state-run system. AAMA believes 
this is acrucial decision that could set a national precedent on how 
other states view video lottery. 


Although optimism was running high after extensive testimony in favor 
of the coin machine community, the governor's legal counsel, Kerry 
Barnett, also spoke and made it perfectly clear that the state felt it 
could handle a video lottery program all by itself. He delivered a four- 
page document that constantly referred to "the most tightly regulat- 
ed, security-conscious system in the world.” The coin machine com- 
munity is totally committed to this as well, a fact that has never been 
recognized. Barnett sided with the report, saying, “Тһе attorney general 
and the state police have determined that this middle level—private 
operators—is neither necessary nor advisable. We agree." Later he 
stated, "And it's perfectly legitimate to conclude—as they did—that 
a system with operators poses more of a security risk than those without 
operators." 


A total of 46 Oregon legislators have expressed their disapproval 
of state-run video lottery and are concerned for private industry and 
the small business operator. It is hoped that these legislators will 
be able to convince the lottery and Gov. Barbara Roberts to be more 
open-minded about the method of video lottery adopted for Oregon. 


JALECO, MICROPROSE MAKE DEAL. ..Jaleco USA and MP 
Game Technology (the former coin-op division of MicroProse Games) 
have agreed on a long-term deal for Jaleco to manufacture and market 
all coin-op games developed by MP Game Technology. The first game 
under this joint venture is B.OT.S.S. (Battle of the Solar System), a 
robotic war game that will be manufactured in a sit-down cabinet. 
It will be released early this month in the United States and Europe 
and in January in Asia. 


MP Game Technology was spun off from MicroProse when the com- 
pany went public earlier this year. MicroProse earlier developed and 
manufactured F-15 Strike Eagle, a flight simulator that soared in 
popularity during the Gulf War. 


“We have every intention to create and maintain a long-term rela- 
tionship with Jaleco,” said MicroProse chairman of the board Bill 
Stealey. "They have some great people over there. It will be an ex- 
tended arrangement as long as it's mutually beneficial." 


The second Jaleco-MicroProse game is being developed and will 
be introduced at ACME '92 in San Antonio. 


CHAPMAN JOINS SNK...Jim Chapman, who's worked as a 

= manufacturer's representative for Taito America and most recently 
Sega USA, has become the East Coast sales manager for SNK Corp. 
of America. He is based in the Chicago area. 


SNK has also promoted Tracy Tate to the position of national sales 
manager. He will handle West Coast sales and oversee all daily sales 
activities. 


> NEW YORK PURSUING VIDEO LOTTERY ... New York oper- | 


ators are hoping to parlay a coalition with restaurant associations, 
bowling proprietors, and the "animal" clubs (Elks, Lions, etc.) into 
a successful video lottery push in 1992. 


New York State Coin Machine Association (NYSCMA) president Ralph | 
Ceraldi of C & C Vending says outgoing assemblyman Lou Yevoli 
is serving as sponsor for a video lottery bill. It is in the process of 
being rewritten and will be steered through by another assembly- - 
man after its introduction in January. Ceraldi didn't have any specifics 


regarding the bill's content, but it will use South Dakota as a guideline. 


"We're working with several lobbyists to try to get a bill passed,” 
Ceraldi said. "Operators have to realize that the state is going to 
do something with video lottery. The question is whether or not we're | 
going to be included. It's very important; if the private sector is ex- 
cluded, it will be very detrimental to our businesses." 


To help raise money for the video lottery effort, NYSCMA is holding 
a game auction at Syracuse Coin on Dec. 7. The first $75 of every 
machine auctioned will go to the association, with the remainder | 
going to the operator who donated it. Ceraldi asks that the equip- 
ment be in good working order, clean, and without the coin mechs. | 
For more information, contact Ceraldi at (516) 589-8111 or David Lerner 
at (800) 541-1142. 


ARACHNID ADDS MCNAIR. .. Arachnid has hired Kevin McNair 
to be its director of sales and marketing for the newly formed gam- 
ing division. He comes to Arachnid with a degree in marketing/market- 
ing research from the University of Nevada-Las Vegas, where he 
is also pursuing his master’s degree. McNair has worked in gam- 
ing for nine years, serving most recently as an independent mar- 
keting consultant. Prior to that he worked for United Gaming Inc., 
Sigma Game, and the Las Vegas Hilton Hotel/Casino. 


GRAYHOUND ANNOUNCEMENT... The following is a state- 
ment from Thomas Ricci, Grayhound Electronics chairman of the 
board: "We have good news. On Nov. 7, Grayhound reached a set- 
tlement agreement with the state of New Jersey. All charges against 
the company are to be dismissed. Management is glad to finally 
be able to put this matter behind us and is looking forward to our 
future entrance into the VLT market." 


BRACING FOR ANOTHER BATTLE IN S.C. .. . The South Caro- 
lina Coin Operators Association (SCCOA) scored a legislative vic- 
tory this spring, averting a state Senate attempt to outlaw video poker 
machines before the General Assembly's session ended. But SCCOA 
president Michael Mims says the anti-poker forces will take another 
crack at it when the Assembly convenes in January. 


"We're going to be the first issue that comes up in January, Mims 
said. "Their best shot at getting us was April, May, and June 1991, 
and they missed. Both sides think that January 1992 is their last 
best shot; if they don't get us then, they probably never will.” 


Knowing that the opposition is waiting for them has made opera- 
tors work doubly hard during the off-season, Mims says. 


"We just completed the largest voter registration drive in the histo- 
ry of South Carolina,’ Mims said. "The record was 11,000 new voters 
signed up in one drive; we've signed up 16,000 people, and there 
are two weeks left to go. Election year is coming up, and those legis- 
lators do know how to count! That 16,000 includes operators, loca- 
tion owners, their employees, spouses, and people who play the 
games. We targeted our people, not just anybody." 


Last session's Senate vote was 20-19, but Mims is confident that 
there will be a larger margin of victory in January. We'll have news 
on the outcome in the coming months. 


IT’S A GIRL... Play Meter contributing writer Dave Stubblefield 
and his wife Laura welcomed a new member into their family on 
Nov. 14: Christina Nicole, weighing 9 pounds, 4 ounces. She joins 
six Stubblefield siblings. 
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Pushbuttons 


Horizontal Pushbuttons ~ i 


----------------------.-...... 


Vertical Pushbuttons 7. 


Select from our standard and custom 
pushbutton controls... with horizontal 

mounting microswitches and vertical mounting 
microswitches; fit any wood or metal control 
panels. These made in the U.S.A. microswitches 
provide over 10,000,000 actuations. HAPP 
pushbuttons are made of very durable nylon. 


HAPP also manufacturers quality illuminated 
pushbutton controls, joystick controls, coin/ 
currency controls, power, driving, trackball and 
other electronic controls. You receive finest 
quality, fast delivery, competitive pricing. Call 
or write for FREE HAPP CONTROLS CATALOG. 


CALL FOR FREE CATALOG 


Happ CONTROLS, inc. 


Manufacturers of Electronic Controls 


106 Garlisch * Elk Grove, IL 60007 е Phone (708) 593-6130 
FAX: (708) 593-6137 * TELEX: 297249 CONTROLS UR 
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Calling all Star Fighters! Do you read? Over. E 
Join forces with NAMCO and lock in on stellar earnings. 
This space fighter launches you into a new realm of 
futuristic realism. Utilizing 3-D (polygon) graphics, а 42” х 
parabolic mirror, quadraphonic sound, and a vibrating + 
cockpit, this incredible simulator will gravitate players to , . 


your Operation from other galaxies. 


namco 


The Game Creator’ 
(01991 Namco Ltd., All Rights Reserved 
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‘Quality is Our Family Tradition” 


800-227-5813 


IN CA 800-227-5814 


Quality control personnel at Hoffman & Hoffman 
checking diameter of token with micrometer 


е Immediate same-day ship- 
ment on stock tokens 


е Quality artwork and design 
service at no charge 


е Hoffman & Hoffman tokens 
are minted under the most 
rigid quality control 
standards. 


e We match Old World crafts- 
manship with advanced 
technology. 


е Hoffman & Hoffman has 
the best prices and fastest 
delivery for stock or custom 
tokens. 


ә You can buy the best 
tokens for less. Check 
Our prices and see. 


HOFFMAN бу HOFFMAN 


Р.О. Box 896, Carmel, CA 93921 
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Skeet Shoot and The King of Dragons are coming on strong for the happy 
Romstar staff, (l-r): Audrey Smith, Takahito Yasuki, Rene Lopez, and Tim 
Jackson. 


Rowe International 
And Rowe's Participating Distributors 
Proudly Announce 


BUY 12 
LASERSTAR PATRIOT ' 
JUKEBOXES 
GET 1 FREE 
RETAIL VALUE 4,855 


FO.B. FACTORY 


OR c 
Buy 6 LaserStar* CD-100 These offers are good on LaserStar 


Patriot? jukeboxes, get FREE a Patriot? jukeboxespurchased between 
LaserStar? Extras Kit, complete with: November 1,1991 and April 30,1992. 
e ROWE 250 Watt CD Amplifier 


Contact your local participating 


И E Шш IM се 2 : ROWE distributor for terms, conditions 
e ROWE Paging Kit and details. 
Retail Value of $1,849 - F.O.B. Factory Void where prohibited by law. 


Whippany, N.J. 07981 
(201) 887-0400 


pour’ POLL 


Buying the right game can be a ‘‘make-or-break’’ proposition for the operator. This chart is based 
on operator evaluations and is designed to provide information needed to make prudent game pur- 
chases. The longevity points indicate a game’s staying power. 


VIDEO & PINBALL COMBINED 


MONTHS MONTHS 
POINT ON IN 
GAME MFG. VALUE CHART TOP 10 


1. Street Fighter Il (Capcom) 9.34 9 9 
2. Terminator 2 (pin) (Williams) 9.15 5 5 
3. Captain America (Data East) 9.09 2 2 
4. Super High Impact (Midway) 8.94 3 1 
5. Terminator 2 (video) (Midway) 8.89 2 2 
6. Race Drivin (Atari) 8.68 14 14 
7. Road Riot (Atari) 8.61 4 4 
8. Fun House (Williams) 8.54 11 11 
9. WWE Wrestle Fest. (Am. Technos) 8.49 4 4 
The Machine (Williams) 8.45 Т 7 
Final Lap Il (Namco) 8.31 10 10 
Batman (Data East) 8.00 2 1 
Steel Talons (Atari) 8.00 3 3 
Hard Drivin’ (Atari) 7.97 32 32 
Double Axle (Taito) 7.94 2 1 
Final Lap (Atari) 7.88 31 29 
Party Zone (Bally) Tela 2 2 
Clutch Hitter (Sega) 7.68 7 7 
Dragon's Lair II (Leland) 7.68 2 1 
Gilligan's Island (Bally) 7.62 6 6 
Sunset Riders (Konami) 7,50 2 0 
Steel Gunner (Namco) 7.47 7 4 
Whirlwind (Williams) 7.34 22 22 
Four Trax (Atari) 7.29 20 13 

2 0 


Cisco Heat (Jaleco) ат 


REDEMPTION 


POINT POINT 
VALUE VALUE 


ALLEY BOWLERS SINGLE CRANES NOVELTY 
1. Skee-Ball (SkeeBall) 6.31 . Clean Sweep (Smart) 7.78 1. Hop-A-Tic-Tac-Toe 


. Kramer Krane (Kramer) 6.60 y qu т 
SPORTS GAMES . Hollywood Crane 6.50 P Op EM de) 


. Putting Challenge (ICE) (Hollywood) | 1. a 2. 


. Slugfest (Williams) . Tiger Paw (Drews) 6.25 ‚ Whac-A-Mole 

. Championship Basketball . Big Choice (Betson) 6.13 (Bob’s Space) 
(Grayhound) | . TMNT Pizza Drop 

‚ Shoot To Win (Smart) . Skill orang (Grayhound) 5.89 (Capcom) 

. Hoop Shot (Doyle) . Top Choice (Betson) 5.80 . Skee Toss B.C. 


Betson/Skee-Ball) 
. UB-QB Football . Challenger 5.75 (B 
1. апе) а (Wedges/Ledges) А Від Mouth (Meltec) 
| . . Cosmo Gang (Data East) 
. Quick Shot (Design Plus) . Action Claw (Betson) 4.33 ` Bowler Roller 
. Super Pro Quarterback (Bob’s Space) 
(Smart) JR. BASKETBALL . Can Alley (Bob's Space) 
. Pop-A-Shot (Pop-A-Shot | . Dump The Ump (Doyle) 
j ve | h (Des 2. | . Gumball Rally (Atari) 
g . Rebound (CCD 


SINGLE COIN PUSHERS 2. Jr. All American (CCN : . Ghost Town (Bromley) 
1. Rock N' Roll (Betson) . Pot-O-Gold (Lepechaun) 


| . Bozo Grand Prize Game 
2. Klondike (Betson) ROLL DOWNS (Yankee Games) 


3. Starburst (CC/) 1. Roll Down (Bay Tek) . Knock Down (Мейес) 
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VIDEO KITS 


POINT LONGEVITY POINT LONGEVITY 
GAME VALUE POINTS GAME VALUE POINTS 


. Street Fighter Il (Capcom) 9.34 485 . King Of Dragons (Romstar) 6.50 
. WWF Wrestle Fest 8.49 213 . Carrier Airwing (Capcom) 6.47 
(Am. Technos) . WWF Super Stars 6.36 
. Clutch Hitter (Sega) 7.68 (Am. Technos) 
. Track-Pak (Leland) 7.20 . Gun Force (Irem) ” 6.36 
. High Impact Football . Cyberball 2072 (Atari) 6.29 
(Midway) 7.19 . Caveman Ninja (Data East) 6.27 
. Spider-Man (Sega) 1.14 . Trog (Midway) 6.19 
. Turbo Out Run (Sega) 7.09 . Rampart (Atari) 6.11 
. Super Baseball 2020 (SNK) 7.06 . Tetris (Atari) 6.09 
. Final Fight (Capcom) 7.05 . Capcom Bowling (Capcom) 6.00 
. Rai Den (Fabtek) 6.92 . Ninja Combat (SNK) 5.97 
. Burning Fight (SNK) 6.86 . Smash TV (Midway) 5.90 
. Crossed Swords (SNK) 6.83 . Arlington Horse Race (Strata) 5.89 
. King Of The Monsters (SNK) 6.72 . Blood Bros. (Fabtek) 5.75 
. Sengoku (SNK) 6.70 . Atomic Punk (/rem) 5.70 
. Pit-Fighter (Atari) 6.69 . Gals Panic (Kaneko) 5.67 
. Off The Wall (Atari) 6.60 . Magic Sword (Capcom) 5.66 
. Eightman (SNK) 6.50 . Baseball Stars (SNK) 5.59 


VIDEO DEDICATED 


POINT LONGEVITY POINT LONGEVITY 
GAME VALUE POINTS GAME VALUE POINTS 


. Captain America 9.09 110 . Hard Drivin' (Atari) 1.97 
(Data East) . Double Axle (Taito) 7.94 
. Super High Impact | . Final Lap (Atari) 7.88 
(Midway) . Dragon’s Lair Il 7.68 
. Terminator 2 (Midway) (Leland) 
. Race Drivin' (Atari) | . Sunset Riders (Konami) 7,50 
. Road Riot (Atari) . Steel Gunner (Namco) 7.47 
. Final Lap Il (Namco) , . Four Trax (Atari) 7.29 
. Steel Talons (Atari) К. . Cisco Heat (Jaleco) 7,27 


PINBALLS 
POINT LONGEVITY POINT LONGEVITY 

GAME VALUE POINTS GAME VALUE POINTS 
1. Terminator 2 (Williams) 9:15 283 9. Elvira (Bally) 7.18 975 
2. Fun House (Williams) 8.54 569 10. Simpsons (Data East) 6.86 470 
3. The Machine (Williams) 8.45 347 11. Turtles (Data East) 6.69 151 
4. Batman (Data East) 8.00 63 12. Cyclone (Williams) 6.66 996 
5. Party Zone (Bally) 773 89 13. Dr. Dude (Bally) 6.44 272 
6. Gilligan’s Island (Bally) 7.62 254 14. Diner (Williams) 6.32 229 
7. Whirlwind (Williams) 7.34 862 15. Phantom Of The Opera 6.25 349 
8. Earthshaker (Williams) 7.26 1,228 (Data East) 


* New or reappearing games. 
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y good friend Lou Larson call- 

ed after reading my editorial 
about cartoon characters [August 
1991] and jokingly told me that I wat- 
ched entirely too much TV when I 
was growing up! Well, Lou, you 
could never accuse me of seeing too 
many movies when I tell you that it 
was just this week that I finally saw 
"Days of Thunder," a wonderful 
race car/love story movie with Tom 
Cruise and his now-wife Nicole 
Kidman. 

Justin case there are afew others 
who haven't seen it, let me briefly 
sum it up since there is a moral for 
us here. Tom Cruise is а race car 
driver; Kidman is cast as his doctor. 
She falls madly in love with him 
while treating him for injuries 
received in a car wreck. Cruise is a 
confident, almost cocky fellow, very 
sure of his abilities to convince 
others of his driving talents. It seems 
that he thinks he can do no wrong 
and, because of his confidence, 
everything does seem to go right. 

During à race—he had won 
countless races by this time—there 
is a multi-car pile-up with thick, 
black smoke billowing over the race 
track, totally obliterating the view. 
Cruise doesn't hesitate as he veers 
around the pile-up and drives right 
through the smoke. Suddenly, there 
is another car directly in his path 
and he swerves, spins, and crashes, 
suffering near-fatal injuries. 

Of course, with the loving care of 
his doctor, he heals quite nicely and 
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is medically able to return to race 
driving. I say medically able 
because the confidence that had 
been almost overbearing, the con- 
fidence in himself that made him a 
success, was replaced by apprehen- 
sion and self-doubt about returning 
to the track. 

After playing it safe for awhile and 
literally being abandoned by all his 
former colleagues, he summons 
enough courage to try racing again. 
It looks like all is going well when, 
you guessed it, he finds himself in 
the same situation that nearly end- 
ed his career. 

He stares ahead at the smoky 
memory come tolife andrealizes he 
hasareally tough decision to make: 
should he slow down and let others 
take the plunge through the 
unknown and surely lose the race, 
or should he do what he knows he 
should do—take the risk? 

Remember, this is a movie so the 
outcome is fairly obvious—he 
thrusts through the obstacle and 
comes out a winner, pulling his lost 
confidence from the melee. He is at 
the top once again because he had 
the faith in himself to make that 
decision, even though he had been 
burned before. 

The coin-op industry has been run- 
ning similar races for years. No 
sooner is the confidence strong than 
a smoke screen appears. We've 
plunged through it many times, 
sometimes finding near fatal in- 
juries, sometimes coming out win- 


Take that leap 
of faith 


ners. But even when the injuries are 
bad enough to make us cry “uncle” 
we return for one more chance to 
prove that we can be winners. 

It's hard to take a risk, with race 
driving or buying video games, 
when there is a chance of 
devastating results. But that's what 
sets the true coin-op survivors apart 
from those who have simply viewed 
the industry as a "quick buck" ven- 
ture. Those guys have been willing 
to pack itin after only one collision. 

The true coin-oppers brush 
themselves off and are ready to take 
the next chance. We're lucky to bein 
an industry that gives us so many 
opportunities and options. If video 
games are a losing proposition, then 
redemption may be the answer. 
Pretty soon video will be back on the 
top ofthe heap. Video lottery may be 
the next shot in the arm. 

There are always surprises and 
something to revive the spirits and 
healthe injuries ofthose whose con- 
fidence may have been bruised. 
Sure, it's hard work and disappoin- 
ting sometimes. But it boils down to 
one thing: once you get the industry 
flowing through your veins, it's 
awfully hard to leave it. We have to 
be willing to take risks to be suc- 
cessful. 


УУУУ) Loree) 
Valerie Cognevich 
Editor 
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LAMOA hosts informative 


video poker meeting 


LAMOA. 
| he Louisiana Amusement and 

Music Operators Association 
(LAMOA) sponsored an infor- 
mative day of video poker exhibits 
and two lengthy seminars on Nov. 
13 at the Sheraton Hotel in Baton 
Rouge, La. One seminar included a 
record number of game manufac- 
turers; another featured members 
of the La. State Police Video Gam- 
ing Division staff. 

Although manufacturers were 
not allowed to exhibit video poker 
machines at this time, many of- 
fered video tape presentations at 
their booths along with brochures 
outlining their game's features. 
Since the licensing process has not 
yet started, games were not permit- 
ted on the show floor. 

"Information overload" might be 
one way to describe the result of 
this hectic day of activities from 


From left: Lt. Riley Blackwelder of the La. State Police, Brenda Lollar and Nick Putch of 
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the attendee standpoint. Said one 
longtime Leesville, La., operator, 
“Гуе got so much information I’m 
confused." 

The occasion was dubbed 
"premature" by some, who felt that 
it was toofar away from a start-up 
date (mid-1992 is the current 
estimate) to gather all the in- 
terested parties together. Con- 
versely, another seginent of the 
operator population was grateful 
to have an opportunitv to air their 
concerns while there was still time 
to have input in the proposed rules 
and regulations. 

Louisiana's Legislature passed 
House Bill 283 earlier this year to 
legalize video poker games in the 
state; then—Gov. Buddy Roemer 
let it pass into law on July 30. The 
La. State Police will be the 
regulatory body goverring the ad- 
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Gil Pollock (r) of Premier Technology with Johnny and Charlene Hernandez of J&J 
Amusements in Monroe, La. 


ministration of the games. The new 
law provides for central computer 
system accountability (housed at 
police headquarters); it has not 
been decided if a dial-up or an on- 
line system will be implemented. 
House Bill 283 was authored by 
Rep. Emile J. “Peppi” Bruneau (R- 
New Orleans). After the extended 
session with the state police, 
Bruneau said, “I think we've birth- 
ed asuccessful baby. From looking 
at the South Dakota experience, 
the central computer system is 
definitely the way to go. The loca- 
tions, operators, and state all know 
exactly what’s going on. It takes 
the possibility of human error out 
ofit and avoids a horrible account- 
ing problem. The legitimate oper- 
ator, who accounts for everything, 
will love this system." 
Commenting on the fine crowd, 


PLAYMETER [АМОА.] 


DECEMBER 1991 


From left: Bill Hall of TLC Novelty in Belle Chasse, La., Mort Ansky of U.S. Games, and 


Ellen Griesmeyer of Lapell Associates. 


Electronics in Madisonville, La. 


Jon Hafezi of PARS Electronics (I) greets Scott Cannon and Mike Cannon of Lakeside 


d lad is 


Jim Pietrangelo of Premier Technology and Bob Nims of AMA Distributors greet Lee 


After the manufacturer session, (l-r): Н.А. Devlin of Kramer Mfg., Bobby Stephens and 
Jack Pruitt of Joker’s Distributors in Metairie, La., and Phil Cornick of Kramer Mfg. 
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Young of Lee Young Enterprises in Opelousas, La. 


he added, "The turnout certainly 
indicates that people who thought 
this was not a labor-intensive 
business are wrong." 

Not all the attendees were ex- 
perienced coin machine operators. 
Predictions are that a lot of people 
will be coming into the business 
and a lot of them will be going out. 
Service-oriented veterans of the in- 
dustry know what is involved; 
newcomers may be in for a 
surprise. 


Manufacturer panel 

This highly competitive, emerg- 
ing market brought 19 manufac- 
turers of legal video poker games 
into the fray. They sat shoulder-to- 
shoulder on the longest panel ever 
assembled. Several came from the 
audience to give a brief presenta- 
tion about their company and the 
hopes for a successful venture in 
Louisiana. 

Bob Nims of AMA Distributors in 
Metairie, La., moderated the panel. 
Manufacturers included Phil Cor- 
nick of Kramer Mfg., Steve Hol- 
niker of Advent Technology, Horst 
Wedner of Dynamo, Bill Ward of 
Arachnid, Mort Ansky of U.S. 
Games, John Nicastro of WMS 
Gaming, Vincent Kyle of Big Ten 


Electronics, David Rubenstein of 
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Merit Industries, Jim Jackson of 
Sigma Games, Jim Pietrangelo of 
Premier Technology, Mickey 
Wichinsky of Games of Nevada, 
Jerry Ritter of Video Lottery Con- 
sultants, Jon Hafezi of PARS Elec- 
tronics, Jon Yarbrough of Video 
Gaming Technology, Tom Nieman 
of Bally Gaming, Bob McMonigle 
of International Game Techno- 
logy, Tom Weigl of General Instru- 
ment Corp., Al Abert of Aristocrat, 
and Bill McNabola. 

McMonigle cautioned operators 
to look at all the options and 
understand the rules and regula- 
tions. "Beware of experts," he said. 
"The only experts are the people 
who put their money into the 
machines. A game will only prove 
itself once it gets on the floor. 
You're going to be dealing in à 
repeat business. There will be 
some tourists who play the games 
but mostly these will be local 
customers." 

Regarding the variety of games 
and pricing, he added, "You will 
see Cadillac prices and Nova 
prices. It's important to buy based 
on quality, reliability, and service. 
If a machine is down it won't make 
you any money." 

Hafezi said, "We're glad you 
were successful in passing this 


legislation that will pump new 
blood into this industry." 

Pietrangelo cleared up some con- 
fusion about the Premier name. 
Premier established a video gam- 
ing division earlier this year when 
it purchased SMS Mfg.; its games 
are SMS units. 

Ritter suggested, “If you want to 
get the cobwebs out of your mind, 
go see other legal systems for 
yourself. Take the time and effort 
to contact coin operators in Mon- 
tana, South Dakota, and Canada. 
You can benefit from their ex- 
periences." 

Rubenstein echoed the standing- 
room-only group's enthusiasm 
when he said, “It’s a very exciting 
time for the operators in this state." 

A question and answer period 
followed and covered inquiries 
about the polling system (once a 
day if dial-up system), electronic 
transfer of funds (twice monthly), 
telephone lines to the machines 
(normal business lines), financing 
(usually through the distributor), 
and the number of manufacturers 
who can be licensed (there is no 
limit as long as all requirements 
are met). 


State police session 
Lt. Riley Blackwelder, head of the 


At the Big Ten booth, (I-r): Mike Evans and Vincent Kyle explain game features to Don 
Williams of Williams Realty Co. in New Roads, La. 


г 
Amusement in Leesville, La. 


Video Gaming Division, handled 
himself with poise and ably 
answered all questions put to 
him—the sheer volume required a 
recess. In total, three hours were 
devoted to covering major points in 
the proposed rules and regula- 
tions. Copies of that document 
went to a small segment of the in- 
dustry for comment and somehow 
found its way into the hands of 
many attendees. 

With paper in-hand, operators 
asked questions, following 
highlighted passages. Two dif- 
ferent drafts of the document were 
apparently circulated and confu- 
sion arose from comments based 
on the earlier copy. 

The final draft of the proposed 
rules and regulations was publish- 
ed on Nov. 20. The next step is a 
public hearing scheduled for Dec. 
30 at the State Police Training 
Academy in Baton Rouge. The 
Oversight committee will then 
decide to accept or reject com- 
ments on the proposed rules and 
regulations. 

“These are just the proposed 
rules,” advised Blackwelder. 
“There are 90 days allowed for 
comment. We tried to do as much 
as we could from the regulatory 
viewpoint to make this program 


David Goudeau of Gerald’s Amusements in Lafayette, La., and Ricky Ross of Ross 
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Tom Weigl (r) of General Instrument Corp. welcomes James Gavtrot of Buddy's 


Amusements in Opelousas, La. 


clean from the start. If it's positive 
and good in the public eye it will be 
successful. We wanted to make 
good rules without crushing the 
business." 

Blackwelder indicated that the 
division has been looking at ven- 
dors for the central computer 
system. Bids from qualified com- 
panies must be received by Dec. 20. 
Evaluation will follow until Jan. 10, 
1992, when a final software selec- 
tion will be made. 

The chosen company will then 
give the division its hardware 
specifications and manufacturers 
will have to be suretheir machines 
are compatible. The first license 
applications will be for manufac- 
turers, sent out in early December. 
Soon after, distributor applica- 
tions, then operator and location 
applications, will be forthcoming. 

Any major changes in the rules 
and regulations may delay pro- 
gress for a 90-day period. The 
review committee either accepts or 
rejects the rules and regulations in 
total. 

Joe Ancona of Riverbend Amuse- 
ment in LaPlace, La., introduced 
the subject of contracts, a major 
concern. The lucrative video poker 
games have attracted unproven 
companies asking locations to sign 


At the Imperial booth, (l-r); Bob Pierpoint, Gerald Pelias, and John Georges. 


letters of intent to participate in 
video poker and contracts to allow 
those companies to place the 
machines. A promise to pay all 
license fees has accompanied such 
transactions, while fine print may 
indicate otherwise. These com- 
panies are leaving the impression, 
says Ancona, that they are a state 
agency. 

This has caused considerable 
confusion on the part of locations 
and made fair competition im- 
possible for established operators 
in some areas, explained Ancona. 
He asked for a disclaimer from the 
state police and possibly a stan- 
dard contract to be used in all 
video poker agreements. 

Blackwelder answered that a 
contract written before the rules 
and regulations are adopted and 
before operators are licensed will 
not be valid. He asked the oper- 
ators to send a copy of their valid 
contracts to the police within 10 
days of signing. Unfortunately, 
there is no generic contract. 

According to Blackwelder, nor- 
mal amusement contracts are con- 
sidered separate from a video 
poker contract. Although an oper- 
ator has an existing contract for 
traditional amusement equip- 
ment, a new contract will be re- 
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Tom Nieman of Bally Gaming and Play Meter’s Valerie 
Cognevich. 


Premier's Bob Harzer (I) and Richard Norman Jr. of LA 
Video Poker in Monroe, La. 
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Rep. Emile J. “Реррі” Bruneau (R-New Orleans) and 
Play Meter’s Bonnie Theard. 
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Joe and Pattie Ancona of Riverbend Amusement іп 
LaPlace, La. 


i - v. ; 
Frank Busalacchi of Joker's Distributors in Metairie, La., 
and John Nicastro of WMS Gaming. 
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quired for the video poker games. 

Another questioner asked if a 
50/50 split could be stipulated as à 
requirement, thereby cutting off 
companies that may offer 60/40 
splits to gain locations. This is also 
something the police are not dic- 
tating, preferring to leave the split 
up to private enterprise. 

Blackwelder stated that “ме 
tried not to be over-regulatory. We 
took the position that if something 
was necessary to be regulated, we 
put it in the rules and regulations. 
We did not take a position on a 
50/50 split. We want your com- 
ments. If enough people suggest 
the same thing, it could be con- 
sidered as an addition. Be aware 
tnat any major changes may delay 
the whole process for as much as 
90 days." 

Several other points that result- 
ed in much debate were: 

1. Unlimited games at truck 
stops. An implementation plan ap- 
pears in the rules and regulations 
providing for 10 games the first 
year, 15 the second, 20 the third, 
and unlimited the fourth year and 
later. 

Qualifying truck stops are those 
with five contiguous acres, perma- 


nent overnight sleeping facilities 
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апа showers, ample parking for 
18-wheel vehicles, and access to 
food service. 

2. Spacing between games. A 
12-inch requirement between 
games is indicated. The permit 
sticker will be affixed to the side of 
each machine and must be easily 
viewed. 

3. Advertising poker games. No 
outside signs can appear at a loca- 
tion; inside signs indicating the 
placement of the machines is al- 
lowed. Mail-outs were also deemed 
acceptable, as well as messages 
appearing on the games during the 
attract mode period. The major 
concern is to avoid turning loca- 
tions into small casinos with flashy 
outside signs. 

4. Machine placement. In loca- 
tions such as restaurants where 
youngsters may come in with par- 
ents for dinner, the video poker 
games must be in a separate area. 
An entire wall divider is not 
necessary, but the machines must 
be clearly distinct from the rest of 
the business. Each location will be 
evaluated on an individual basis. 

Said Blackwelder, "We didn't 
want to have restaurants all over 
the state remodel their facilities. 
We will need a diagram ofthe loca- 


tion indicating machine place- 
ment." 

o. Maximum number of 
machines. Although the maximum 
number for normal tavern loca- 
tions (truck stops, off-track bet- 
ting establishments, and race 
tracks the exception) is three, 
businesses such as hotels with two 
separate bars may each have three 
machines. 

Blackwelder stated that he was 
"pleased to see а number of you 
looking carefully at the legislation. 
We want to have a partnership. 
Working together, it's going to be 
successful." 

Any operators who were unable 
to attend this meeting can call or 
write for a copy ofthe new law and 
the proposed rules and regula- 
tions: either the La. Register (504) 
342-5015, or the Louisiana State 
Police, Video Gaming Division, 
P.O. Box 66614, Baton Rouge, LA 
70896; (504) 925-1900. Comments аге 
invited and will be accepted in a 
cooperative spirit. 

Play Meter will continue to pro- 
vide on-the-scene reporting of all 
developments as they happen in 
Louisiana. L] 
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Its December, the month 
of Santa Claus, his elves, and 
gifts. Operators, be they 
naughty or nice, were allow- 
ed to open a present before 
Christmas, on Dec. 1, to be 
exact: the opportunity to 
legally operate parallel 
video games. But only time 
will tell how big the gift ends 
up being. 

On Oct. 27,1990, Congress 
amended the Copyright Act 
of 1990 to allow for public 
performance (operation) of 
parallels. It overturned the 
1989 decision of the U.S. 4th 
Circuit Court of Appeals 
(Red Baron-Franklin Park v. 
Taito), which held that 
operators could import, buy, 
and sell genuine parallel PC 
boards—but they couldn't 
operate them on location. 

The amendment says that 
if an operator buys a video 
game PC board, it is not 
copyright infringement for 
him to operate it. He does not 
need permission from the 
copyright owner who manu- 
factured the board. How- 
ever, the law doesn't cover 
parallels games with licens- 
ed tie-ins. The rights to the 
characters and/or music in 
those games are owned by 
companies other than the 
coin-op manufacturer, so 
permission must be obtain- 
ed. There's also an exception 
for licensing arrangements 
between coin-op companies. 
If Capcom, for example, 
licenses a game to Romstar, 
permission to operate a 
parallel of that game would 
have to come from Capcom, 
not Romstar. 

A “sunrise” provision ac- 
companying the amend- 
ment stipulated the Dec. 1 
start-up date. The law will re- 
main in effect until October 
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1995, as set forth іп a "sun- 
set" provision. 

There are two key ques- 
tions involved with this situa- 
tion: will the opened door 
mean a flood of parallel 
boards into the U.S. market, 
and will there be an influx of 
counterfeit games disguised 
as parallels? 

"Im already starting to 
receive price lists, and the 
pricing isn't that great," said 
Fabtek president Frank Bal- 
louz, who will be handling 
parallels for U.S. distributors 
"right out of the chute." He 
was unsure whether a sep- 
arate division would be form- 
ed. "I just don't think there 
are going to be as many 
parallels as people believe. 
How many titles will there 
be? I honestly don't know. 

"The main service I'll pro- 
vide is weeding out and 
eliminating copies. In many 
of my inquiries, I've been 
quoted counterfeit boards in 
addition to original ones. 
What's going to happen is 
some people will think 
they're getting original 
boards and get stuck with 
copies. Unfortunately, the 
manufacturers are going to 
make examples of these 
guys. What I stress is this: 
buyer beware! Make certain 
of what you're buying." 

Ballouz says parallels 
aren't appreciably cheaper 
than kit games, and you get 
less for your money. "With 
parallels, all you get is the 
board, whereas the kit in- 
cludes the graphics, controls, 
the FCC shield, and so on," 
he said. "There's also the 
matter of servicing; where 
are you going to get parallels 
purchased directly from 
Japan serviced? And there's 
no financing or warranty of 
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any kind. It's а cash-and- 
carry business." 

If Ballouz sounds so 
against parallels, why then is 
he acting as a broker for 
them? 

"Im definitely against 
parallels; I don't think 
they're going to put more 
equipment out on location," 
he said. "What I'm doing is 
offering a safeguard for 
operators. Buying from me 
assures them that the dis- 
tributor will back it up. It will 
not be a copy. I wouldn't put 
my reputation on the line if 
there was a chance that 
copies would be involved. 
And hell, somebody's going 
to sell parallels, so I may as 
well get involved. But the dif- 
ference is I'll serve as sort of 
a policeman for the operator 
so he's not out there buying 
blindly." 

AAMA president Bill 
Rickett said the association 
is taking the position that 
parallels, now being legal, 
are a non-issue. "I think the 
impact will be felt differently 
by different companies. 
Those that are able to con- 
trol their distribution and 
markets internationally 
won't feel much difference. 
But those with loose market- 
ing agreements worldwide 
may see parallel competition 
if they price their product 
that much differently in the 
United States than in other 
countries. 

"Asfarastheindustry asa 
whole is concerned, I would 
just say that operators need 
to be very careful who they 
purchase parallels from, 
because there's a possibility 
that they may mistake a 
copy or counterfeit board for 
a parallel board. Selling an il- 
legitimate board as a legit- 


imate parallel is the biggest 
danger I see. Those parallels 
that are available will be 
available through legitimate 
sources. Operators should 
buy from them, not from peo- 
ple they cannot trust." 

Rickett's personal opinion, 
aside from his role as a 
spokesman for AAMA, is 
that when you get down to it, 
а parallel is just like any 
other used board on the 
market. 

“Му opinion is that a used 
board is а used board," he 
said. “It doesn't matter 
whether it comes from 
another country or is sold in 
this country from an oper- 
ator to a distributor or to 
another operator—a used 
board is a used board. If the 
parallels coming over here 
are used boards, not new 
ones, they ll likely be bought 
at a discount because they re 
used. But ifthe companies in- 
volved are selling boards а 
lot cheaper in the interna- 
tional market than they are 
in the United States, then 
youre going to see a market 
leveling occur. The interna- 
tional seller or broker would 
sell into this market because 
he'd have a price advantage. 

"But it stands to reason 
that if the boards are being 
sold at the same price inter- 
nationally than they are 
here, where's the advan- 
tage? The seller still has to 
freight the boards over here 
and pay U.S. Customs du- 
ties. So I don't see parallels 
as a problem if the manufac- 
turers involved have a good 
marketing plan and sell the 
boards at the same price 
everywhere. They ll come in 
as used boards, which is dif- 
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ferent than a new kit or new 
board. Naturally, you would 
expect to pay a lower price, 
just as you would if you 
bought a used board here in 
the United States." 

Rickett reiterated that 
operators must buy their 
parallels from reputable 
sellers. Doing business with 
a fly-by-night operation, he 
says, could lead to indirect 
support of counterfeiters. 

“If operators wind up buy- 
ing copies by not being 
vigilant, and therefore make 
it profitable for the sellers to 
skirt the law and bring them 
in, then it's going to create а 
big problem for all of us," 
Rickett said. “You couldn't 
then blame the factories for 
going after those who harm 
their markets. If the operator 
buys a copy, even if he 
thought it was a parallel, it's 
a copyright violation that 
carries criminal and civil 
penalties. Personally, I 
would suspect that if 
counterfeits become a big 
problem, some of the fac- 
tories that are hurt will take 
legal action. But AAMA's 
point of view is that we're 
here to assist our members 
in protecting their intellec- 
tual property rights, not to 
bring legal or enforcement 
action against operators. 
That's up to individual 
AAMA members." 

Bill Beckham, president of 
Red Baron of Ohio and plain- 
tiff in the Red Baron case, 
says Dec. 1 should signal the 
dawn of anew—and better— 
coin-op landscape. 

"There are two ways to 
view parallels: how they’re 
going to affect new product 
and used product,” he said. 
“On the new product, my 
feeling is the fact that we— 
Frank Ballouz, myself, or 
whomever—can bring in 
parallels will keep the U.S. 
price in line with the world 
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market price. That was the 
whole point of the parallel 
fight to begin with. I don’t 
believe that the U.S. video 
game subsidiaries will not 
react to that marketplace. In 
other words, just the fact that 
they know guys like me can 
or will bring parallels in 
means they'll have to adjust 
their price— and I think they 
will. They’d be nuts not to. So 
I don’t think myself or 
anyone else in the United 
States will be selling a lot of 
new parallel boards. If they 
don’t react to the world 
market, though, it'll be a dif- 
ferent story. 

“But parallels will have an 
impact in terms of used 
games. Every place else in 
the world has a dynamic 
market for used boards, and 
we ll be getting to that point 
here. The effect parallels will 
have will be in the $400 to 
$1,000 price range for used 
boards. I’m talking about 
games like Final Fight or Rai 
Den, ones that are a year or 
two old that operators may 
not have bought because 
they cost $1,500 at the time. 
The beauty of parallels is 
that if you can’t find a par- 
ticular board here, we should 
be able to find it for you in an 
overseas market for a com- 
parable price. 

"You didn't see many used 
boards for sale in Play Meter 
a few years ago, but now 
there are. That market is 
developing; in two years it's 
going to be an extremely im- 
portant part of the overall 
video game scene." 

Like Ballouz and Rickett, 
Beckham cautions operators 
to be careful of copy games. 
"Copies are bad for the in- 
dustry; Гуе always believed 
that," Beckham concluded. 
"An operator's biggest pro- 
tection against copies is to 
simply know who you're buy- 
ing from." 


New plush company 
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M.S. Toy & Novelty, a division of Mountain Service Corp., recently purchased Brady 


Novelty. It's one of the largest crane operators in the United States and sells bulk, pre- 
pack, and retail plush. The main office is in Bristol, Va., with an additional office in 
Charlotte, N.C. Pictured at the recent North Carolina state show, (l-r): Joan Sharrett, 
head of sales at the Bristol office; Lee Anne Bullard, head of sales at the Charlotte office; 


and president Bill Mullins. 


ILLINOIS: Illinoisistaking 
a close look at present and 
future forms of gambling in 
the state. 

A Senate resolution (pass- 
ed on Nov. 7) sponsored by 
both the majority leader and 
the minority leader now 
authorizes the Economic 
and Fiscal Commission to 
study present forms of 
wagering and gambling in П- 
linois. Included in the study 
will be race tracks, off-track 
betting establishments, the 
lottery, riverboat gambling, 
and the effects of any future 
forms of gambling such as 
video lottery, multi-state lot- 
tery, and the expansion of 
riverboat gambling. 

The Illinois Coin Machine 
Operators Association has 
labored long and hard for 
video lottery, clearly outlin- 
ing the positive economic im- 
pact to the state and the 
small business community. 

Although the operator- 
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sponsored bill did not pass in 
the recent veto session, it will 
be brought up again after the 
study is completed. Study 
findings are scheduled to be 
submitted on June 1, 1992. 
The Assembly meets 
through June 30 and it is 
hoped that the video lottery 
bill will be thoughtfully con- 
sidered at that time. 

TEXAS: On Nov.5a Texas 
constitutional amendment 
for a state lottery passed as 
expected; all polls indicated 
that 65 percent of the elec- 
torate would approve. Enact- 
ment legislation passed dur- 
ing а special session before 
the election provided for no 
poker or keno games in the 
future lottery's product 
offerings. 

The coin machine operator 
population is understan- 
dably upset by these 
developments, which appear 
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Collect the Primary Crystal 
to power-up Phasers and rack- 
up millions. 


Engage Klingons™, Kamelons 
and Tholeans in battle with 
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Video lottery 
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to exclude possible video lot- 
tery down the road. Amuse- 
ment and Music Operators 
of Texas spokesman Dock 
Ringo is not counting the 
coin machine community 
out. 

Said Ringo: "We have no 
choice but to go back to a 
grass-roots effort. Our work 
is still cut out for us. We're 
going to have to be better 
organized than ever before 
and let our impact be known. 
We have a strong grass- 
roots base of 1,600 operators 
in Texas. The locations and 
their customers would all be 
on our side. Every state 
legislator will know there is a 
state association here." 

Ringo is encouraged by a 
record turnout of operators 
at the most recent associa- 
tion meeting in Austin. 

IDAHO: The Amusement 
and Music Operators of 
Idaho is spearheading an ef- 
fort to gain approval for 
video lottery in the state. 
AMOI has hired a lobbying 
group and organized oper- 
ators to support a bill pat- 
terned after the South 
Dakota framework, with 
minor changes. 

Inthe past Idaho has been 
fortunate to have a surplus 
of state funds, which may not 
continue when the new fiscal 
year starts in July 1992. A 
one-percent initiative that 
will be on the November 1992 
ballot calls for limiting pro- 
perty taxes to one percent of 
market value. Limiting pro- 
perty tax may mean cut- 
backs on state programs and 
a look at other options for 
raising state revenue. 1992 
may be a favorable year for 
video lottery. 

CONNECTICUT: A]- 
though a video lottery 
measure failed to pass this 
year, the Connecticut Coin 
Machine Operators Associa- 
tion will make a renewed ef- 


fort in 1992, albeit with a dif- 
ferent emphasis. 

As reported last month, а 
six percent gross receipts tax 
has overshadowed all else 
for the coin machine oper- 
ators of Connecticut. Ac- 
cording to Tom Riquier of 
CCMOA, "When everyone 
looked at their balance 
sheets and subtracted that 
six percent, it did not look 
good. Our main concern 
right now is this tax on coin- 
op amusements." In addi- 
tion, all citizens were hit with 
an income tax, presenting а 
double whammy to oper- 
ators. 

Riquier stated that the 
association is working to 
form coalitions with cafe and 
restaurant owners who also 
stand to benefit from video 
lottery. 

In late summer, first-term 
Gov. Lowell Weicker com- 
missioned a study of present 
and future gaming activities 
in the state; results are due in 
February 1992. Currently, 
Connecticut has a lottery, 
dog tracks, jai alai, and off- 
track betting. Some of the 
main opponents to the coin 
machine operators' video lot- 
tery proposal are the dog 
track and jai alai owners, 
who would like to have video 
lottery machines only in 
their establishments (and 
own the equipment them- 
selves). 

Because profits are quick- 
ly dwindling for the coin 
machine community of Con- 
necticut, legislators may be 
more sympathetic to the 
reintroduction of video lot- 
tery legislation next year. 

For more details on video 
lottery efforts across the 
country, turn to "Video Gam- 
ing Outlook" on page 71. This 
month features a chart and 
map for viewing video gam- 
ing progress. 
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Leiby appointed 


Antique Apparatus recently named Gerald Leiby to the position of director of marketing 
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and sales. In conjunction with the company’s scheduled relocation to a larger facility, 
Leiby will direct the marketing and sales department, which has been created in 
response to increased demand for Antique Apparatus jukeboxes. The jukebox pictured 


on the left is the new CD 91 countertop. 


A Nov. 6 congressional 
hearing on the dollar coin 
issue gave proponents a 
good opportunity to make 
their case, but it also provid- 
ed a forum for a New Jersey 
operator who’s opposed to 
the idea. Either way, the 
hearing represented a step 
that needed to be taken in 
the long legislative process, 
says Jim Benfield, executive 
director of the Coin Coali- 
tion. 

Benfield and James Rost, 
president of the National 
Automatic Merchandising 
Association (NAMA), sub- 
mitted written testimony to 


the House Subcommittee on 


Banking, Finance, and Ur- 
ban Affairs in support of H.R. 
1245 (it's favored over the 
Senate bill because it calls 
for elimination of the dollar 
ЫШ). Rost called the dollar 
coin an "absolute necessity" 
and pointed out that to pur- 
chase a drink and a snack 
from a vending machine now 
requires four or five 
quarters. Such a "dramatic 
loss of consumer conve- 
nience" could hinder those 
who don't have enough 
pocket change or dollar bills 
in good enough condition to 
work in bill acceptors—all 
the more reason for a dollar 
coin. 

The only vendor to testify 


before the subcommittee 
was Phil Greenhut of 
Eastern Vending in New 
Jersey, and his was 
testimony in opposition to 
the dollar coin. 
"He'sarecalcitrant vendor 
who doesn't want to invest 
money to convert his 
machines," Benfield said. 
"He's concerned that the 
technology won't be there, 
that there won't be room to 
hold all the coins necessary 
to make change. Greenhut's 
argument was that he'd need 
$100 worth of change in there 
just to make change for a $5 
bill, which would tie up all 
kinds of working capital and 
increase vandalism. But I'm 
sure lie doesn't stack dollar 
bills to make change either. 
If someone doesn't want to 
stack dollar coins to make 
change, that's his business; 
its strictly voluntary. 
Greenhut seems to miss that 
point altogether." 
Fortunately, Benfield says, 
congressmen didn't give 
Greenhut's testimony much 
weight. "I don’t think he was 
a very effective witness; he 
wasn't articulate, probably 
because there wasn't much 
substance to his claims." 
Countering Greenhut's 
testimony was a blind ven- 
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dor named George Abbott, 
who testified on behalf of the 
Randolph-Sheppard Ven- 
dors of America. That group, 
which operates cafeterias, 
snack shops, and vending 
machines, is strongly in 
favor of a dollar coin. But the 
most persuasive witness 
from the private sector, Ben- 
field says, was Tom Rubin of 
the Southern California 
Rapid Transit District. It was 
effective to have subcommit- 
tee chairman Esteban Tor- 
res, a congressman from 
Southern California, hear 
positive testimony from so- 
meone who also happens to 
be a constituent. 

Testifying congressmen in- 
cluded Rep. Jim Kolbee (R- 
Ariz.), the legislation's chief 
sponsor, and Вер. Jim 
Bilbray (О-Меу.). Bilbray ex- 
pressed concern about slot 
machines being forced to 
retrofit to take dollar coins, 
but the Coin Coalition 
agrees that there should be 
“по change in the existing 
use of metal tokens," Ben- 
field said. Bilbray, sufficient- 
ly reassured, then signed on 
as а co-sponsor of Н.Н. 1245 
(the latest total is 212 in the 


Top-Electro deal 
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Top Dart Systems has signed an exclusive contract with Canadian distributor Electro 


House). 

The next step legislatively 
is a “mark-up,” which likely 
won't occur before February. 
“In the legislative process, 
the first thing you do is in- 
troduce a bill,’ Benfield said. 
“Then there’s a hearing, and 
after Congress has heard 
what people have to say, the 
next step is the actual 
writing of the legislation, dot- 
ting the i’s and crossing the 
t's. That’s the mark-up stage, 
when the legislation is 
literally marked with pen 
and pencil. Then it’s voted on 
in subcommittee, full com- 
mittee, and hopefully on the 
House floor. All these things 
have to happen sequential- 
ly." 

Benfield added that the 
Coin Coalition is ап- 
ticipating the confirmation 
of David Ryder as director of 
the U.S. Mint (the hearings 
were set to begin in late 
November). The word is that 
Ryder will support a dollar 
coin, or at worst remain 
neutral on the matter. 
Former director Donna Pope 
was opposed to the dollar 
coin. 


Games Industries to help market and promote the Top Dart game. Pictured, (l-r): Top's 
Jeff, Matt, and Tom Tarantelli, Electro's Luc Marcoux, Top's Joe Gilbert, and Electro's 


Stephan Renaud. 


A group called the 
American Darters Associa- 
tion has teamed up with 
Anheuser-Busch to create 
the Bud Light Dart League, 
the country's first national 
dart league, says ADA presi- 
dent Glenn Remick. The 
association has signed а 
three-year contract with 
Anheuser-Busch to promote 
the league. 

League play includes both 
steel- and soft-tip darts with 
a copyrighted handicap 
system for both sports com- 
bined; it was developed by 
Remick. It's managed by 
"league operators," who ac- 
tually own the Bud Light 
Darts program through fran- 
chise arrangements. Before 
committing to a franchise, 
the franchisee undergoes а 
three-day training seminar 
in St. Louis. Some 50 fran- 
chises have been sold since 
August. 

"I approached Anheuser- 
Busch in 1987 with the idea, 
but the timing wasn’t right 
for them,” he said. “They lik- 
ed the concept, but with 
Mothers Against Drunk 
Driving and that situation, 
they thought it wasn’t a good 
idea to promote playing 
darts and drinking in 
taverns. 

“I kept in touch with them 
while at Merit, letting them 
know the progress being 
made with electronic darts. 
Finally, in August 1990, the 
persistence paid off. They 
called and said they'd made 
a decision to sponsor the 
dart league. I left Merit to 
take the job with ADA. We're 
registered to do franchise 
business in 47 states. 
Everything is in writing; 
we're even regulated by the 
Federal Trade Commission." 

Ideally, Remick says, а 
franchise area will be closely 
located near an Anheuser- 
Busch wholesaler. The fran- 
chisee is typically an en- 
trepreneurial sort; he cannot 
be an amusement game 
operator nor a retail tavern 
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From left: ADA president Glenn Remick, 
Bud Light Dart league operators Penny 
and Rick Brown, and Anheuser-Busch 
distributor Clifford Smith. 


owner. But won't his league 
compete directly with—and 
hurt—dart leagues run by 
operators іп location 
owners' taverns? 

“No, it's all spelled out in 
the franchise agreement," 
Remick said. “When the 
franchisee commits to pur- 
chasing a league franchise 
for his area, he signs a non- 
compete agreement saying 
that he cannot buy coin- 
operated amusement equip- 
ment. Also, the agreement 
stipulates that league play 
must take place on operator- 
owned equipment. The fran- 
chisee has a list of all 
operators in the area, so 
operators will be involved in 
the leagues. 

"We've built in measures 
to protect the integrity of 
operators' businesses. That's 
not just talk. As I said, we're 
regulated by the FTC. This 
league system has been built 
with amusement operators 
in mind. In the long run, with 
league competition taking 
place on the operators’ ma- 
chines, their cash box will be 
increased—without threat- 
ening their businesses." 

The ADA’s first national 
championship is scheduled 
for August 1992 at the Ha- 
cienda Hotelin Las Vegas. A 
minimum of $25,000 in prize 
money will be offered for 
steel- and soft-tip dart com- 
petition in singles, doubles, 
and team categories. 

For more information, con- 
tact the ADA at 1000 Lake St. 
Louis Blvd., Suite 325, Lake 
St. Louis, MO 63367; (314) 
625-8621; FAX (314) 625-2975. 
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Paying a visit 


While on vacation in the Seattle area last month, Play Meter publisher Carol Lally (r) and 


| 


her daughters paid а visit to Nintendo’s headquarters in Redmond, Wash. Al Stone was 
cordial enough to give the ladies a personal tour of the facilities. Pictured with Al and 


Carol are daughters Carol Ann (I) and Leslie. 


While some manufac- 
turers may only be paying lip 
service when they say, "We 
care about our operators," 
U.S. Games recently put its 
money where its mouth is. 
When the Iowa Lottery re- 
quested a bid from U.S. 
Games to supply it with pull- 
tab machines for retail loca- 
tions, the company refused. 
Mort Ansky, U.S. Games 
vice president of sales and 
marketing, explained why in 
a letter to the Iowa Lottery. 
Here's a portion of it: 

"(Because) your program 
fails to assign the operation 
of video lottery games to 
Iowa's coin operators, we are 
declining the invitation. Our 
reasoning is twofold: 

"First, as а long-time 
member of the coin-operated 
amusement industry, we 
have always channeled our 
distribution so that our 
games are operated and 
maintained by professional 
game operators. We feel it 
would be a violation of that 
trust to participate in a pro- 
gram that eliminated them 
from the opportunity to 
benefit from revenues pro- 
duced by games being 
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operated in establishments 
where they traditionally do 
business. 

"Secondly, our history has 
taught us that any video lot- 
tery or other type of coin 
game business operated by 
any entity other than a pro- 
fessional game operator is 
doomed to failure. Only local 
operators can maintain the 
games adequately so that 
they keep their appeal to 
players. Only local game 
operators have the skills and 
knowledge to identify ap- 
propriate establishments 
and set games in those 
establishments so that they 
will draw maximum play. 

"Our experience tells us 
that your video lottery 
operation will benefit 
significantly from the hands- 
on expertise of your state’s 
operators. We also believe 
that the citizens of Iowa, 
many of whom work in the 
coin-operated game in- 
dustry, would appreciate 
your commitment to pro- 
viding additional oppor- 
tunities for private industry 
over an approach that has 
government competing with 
private industry." 
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A group called the 
Massachusetts Gaming 
Association (MGA)has been 
formed to give operators 
there à better chance at 
passing a video poker bill in 
1992, according to Jack 
Kerner of Melo-Tone Ven- 
ding, the association's presi- 
dent. The other officers are 
Rick Kirby of New England 
Coin-Op, first vice president, 
and Russ Mawdsley of 
Russell-Hall Inc., treasurer. 

“We felt very strongly that 
we had to separate this from 
the music and games 
association,” Kerner said. “A 
bunch of guys in that 
association aren't too en- 
thusiastic about legalized 
video poker games, so it was 
decided that creating a 
separate association for 
gaming was the thing to do. 
We're incorporated and are 
in the process of hiring а 
director, a lobbyist, and an 
attorney. We've already 


written a bill, though it's in its 
rough stages. A more polish- 
ed one will be introduced 
when the Legislature con- 
venes in January." 

Each of the dozen or so 
MGA charter members put 
up $5,000 in "seed" money. 
"Once we use up this money 
and have to reach into our 
pockets again, those who 
join the association will have 
to match funds," Kerner 
said. “Eight months from 
now, for example, if we've 
gotten to the point where 
we're each putting up $10,000 
to further our efforts, that's 
what it's going to cost new 
members to join." 

Still to be determined, 
Kerner says, is who the 
association's enemies and 
allies are, as well as which 
entities it will work closely 
with to get a bill passed: the 
Lottery Commission, the 
governor's office, and/or the 
State Police. 


Susumu Sakamoto is the 
new president of Konami 
Inc., replacing Fumihiro 
Hishikawa, who resigned 
that post but remains presi- 
dent of Konami Europe and 
Konami's Japanese head- 
quarters. Based in the 
Chicago area, Sakamoto is 
now responsible for manage- 
ment and supervision of the 
day-to-day business ac- 
tivities. He will also keep in 
close contact with the 
Japanese office. 

“Itis our greatest pleasure 
to provide people with 
healthy leisure and amuse- 
ment activities through the 
highly advanced technology 
ofour company," Sakamoto 
said. “I would like to bring 
Konami into the position of 
one of the premier computer 
software manufacturers in 
the world, an ever-growing, 
young company." 


Susumu Sakamoto 


Sakamoto was formerly 
general manager of the Mit- 
sui Bank Ltd. in Paris and 
worked for other branches in 
Japan. He is à graduate of 
Waseda University in 
Tokyo, where he studied 
economics. 


Your Holiday Plush Рак Headquarters 
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Trust Your Holiday Plush To Us! 


Tony Yula, executive vice 
president of Mondial Distri- 
buting Inc., has announced 
that the company will open a 
branch in the Boston area 
under the direction of area 
veteran Mike Publicover. It 
was to have opened near 
Dedham, Mass., at about the 
time this section went to 
press. 

Yula says the following 
manufacturers have as- 
sured him of direct-line 
representation: Data East, 
Premier, Taito, NSM, Nam- 
co, SNK, Nintendo, Capcom, 
Konami, Jaleco, Leland, 
Valley, Dynamo, Arachnid, 
and Sega. 

Publicover comes to Mon- 
dial with some 15 years of ex- 


Electronic dart manufac- 
turer Arachnid has picked 
up three new distributors for 
its product line: Betson Ad- 
vance Distributing in Syra- 
cuse, N.Y.; J & J Distributors 
in Indianapolis, Ind.; and 
Wolverine America Inc. in 
Redford, Mich. 

The contact people at each 
office, along with the tele- 
phone numbers, are: Betson: 


Convention down under 


The annual Australian Amusement Machine convention was held recently on the Gold 


perience at Rowe-Dedham, 
where he rose from service 
technician to sales manager. 
He worked most recently as 
vice president of sales for 
Laser Video Network Inc. 

"This is a great opportuni- 
ty for us," Yula said. "With 
the closing ofthe Rowe-Ded- 
ham office, New England 
operators had a real need for 
another distributor. We're 
excited to be able to serve 
them. Plus, once we open up 
our doors, well be able to 
deliver all the major 
manufacturers' product 
right away. I'm confident 
that Mike can make the of- 
fice into a real winner from 
the beginning." 


David Lerner and Greg Kee- 
vel, (315) 455-5400; J & J: Kel- 
ly Flynn, Pat Harper, and 
Dave Sheehan, (317) 
899-2530; Wolverine: Ross 
Seymore and John Pasca- 
retti. 

"Arachnid is proud to add 
such fine companies to our 
great distribution network," 
said vice president of sales 
Marcio Bonilla. 


Coast, with attendees arriving from Australia, New Zealand, Japan, and the United 
States. Here convention coordinator Vince Ditton (I) presents Data East USA general 
manager Gary Stern with an Australian memento. 
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Eric Bristow 


Valley Recreation Pro- 
ducts will stage the sixth 
Valley World Cup Interna- 
tional Championships in 
London on June 18-21. Com- 
pany officials believe the 
World Cup will play a major 
role in bringing the sport of 
electronic darts to the United 
Kingdom, where steel-tip 
darts is king. Valley and its 
European distributor, NSM/ 
Loewen, have made a major 
commitment to the U.K. soft- 
tip market by planning an in- 
tensive promotional pro- 
gram for 1992. 

Eric Bristow, considered 
by many to be the most well- 
known player in the sport, is 
on the promotional team put 
together by NSM/U.K. He 
will be seen at London's 
ATEI show in February and 
at the World Cup in June. 

The Valley World Cup has 
become the most prestigious 
electronic dart event in 
Europe, and organizers are 
predicting the 1992 affair will 
be the most popular one to 
date. "We expect several 
countries from Eastern 
Europe to be in London for 


Bertie Olson, president of 
Renegade Distributing in 
Delavan, Wis., was recently 
added to the list of "Who's 
Who in Leading American 
Executives." Her confirma- 


The Valley World Cup 


the Valley Cup, and they 
might include Yugoslavia, 
Hungary, and Poland, 
among others," said James 
Griffiths, Valley's vice presi- 
dent of international opera- 
tions/marketing services. 

“Тһе Valley Cup has 
grown both in prestige and 
player interest throughout 
Europe. We fully expect it to 
be the spark to bring the 
United Kingdom into the 
world of electronic darts. The 
announcement of Eric Bris- 
tow signing with NSM/U.K. 
has set the industry alight in 
Europe." 

Griffiths added that 
operators in America will 
soon begin finalizing their 
tournaments and league 
finals for the selection of 
Team USA. 

The new-generation of 
Valley dart games for the 
European market, especially 
Royal Darts, will be debuted 
at the ATEI and IMA shows 
(the latter takes place in 
Frankfurt in January/ 
February). Royal Darts will 
be used for the champion- 
ships as well. 


tion came after "extensive 
researchin accordance with 
established standards,” said 
Vincent Fittipaldi, Who's 
Who chairman. 


EWS 


AMOA's State Association 
Committee will hold its third 
winter meeting for state 
association executives and 
key officers on Jan. 28-29 in 
Chicago. It will take place at 
the Marriott Hotel on 
Michigan Avenue. 

Committee chairman Jim 
Stansfield says the topics 
will likely include video lot- 
tery, cigarette vending, how 
to attract new membership, 
dues structures, etc. There 
will also be a “show and tell" 
session in which each state 
will explain its particular 
operation, as well as a tour of 
AMOA's new headquarters 


0 Pant 


on Jan. 28. 

For information, contact 
Stansfield at (608) 782-7181 or 
AMOA at (312) 245-1021. 

And speaking of state 
associations, two new ones 
were recently formed: 
AMOA of Hawaii and the 
Kansas Amusement Ma- 
chine Association (KAMA). 
AMOA-Hawaiis address is 
575 Cooke St., #G, Honolulu, 
HI 96813; (808) 545-4455. The 
contact person is Glenn 
Anderson. KAMA's address 
is 5332 NW 25th St., Topeka, 
KS 66618; (913) 234-3686. The 
contact person is Jonathan 
Small. 
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New Peach State Distributing owner Elizabeth Green Moseley with long-time employee 


Dick Sershon. 


Riley апа Elizabeth 
Moseley of Florence, S.C., 
purchased the parts division 
of Atlanta-based Peach 
State Distributing on Oct. 9. 
"Under our new ownership, 
Peach State Distributing will 
continue to provide the same 
quality parts, accessories, 
competitive prices, and 


prompt, courteous service 
that has been its trademark 
for over 35 years,” said Riley 
Moseley. “Both Elizabeth 
and I are excited with the 
continuation of Peach 
State’s prior staff and know 
that all their patrons will be 
happy to see (them).”’ 


NSM-America has added 
two distributors to its ranks: 
Moss Distributing and Cana- 
dian Amusement Games. 
Des Moines-based Moss 
Distributing, headed by 


president/owner Terry 
Moss, will be the exclusive 
NSM distributor for lowa. 
Canadian Amusement 
Games, located in Burnaby, 
British Columbia, also 
represents а growing 
number of other coin-op 
lines. Brad Weiss is the com- 
pany’s owner/manager. 
“We are elated to have 
Brad and Terry aboard," 
said NSM-America regional 
sales manager George 
Haydocy. “Both are excep- 


Top Dart Systems is in 
final negotiations with 
England’s Wellow Leisure 
Products, manufacturer of 
the coin-operated, steel-tip 
Top Dart game, to purchase 
the British company. Top 
Dart Systems is the North 


Cuetec cutie 


tional, quality distributors— 
not the largest, but the best. 
Weintend to grow with both 
of them. 

"NSM is most definitely on 
a growth track, in terms of its 
products, its Chicago head- 
quarters' staff, and, most im- 
portantly, its distributors. 
We won't be adding a lot 
more distributors, and they 
may not always be the 
largest. But those that we do 
add will be of quality and 
have growth potential. For 
some of our current distri- 
butors that are not prepared 
or capable of growing with 
us, our new emphasis may 
mean termination." 


American distributor of the 
game, and with increased 
sales in North America, the 
company would like to buy 
Wellow Leisure and have 
Top Dart manufactured in 
America. 


J- " Sales Co. and Cuetec Co. Ltd. have signed JoAnn Mason to endorse their cues. A 

teenage beauty pageant runner-up in '83 and '84, Mason began playing pool at age four 
and was taught by her father, professional player Harvey Mason. Now 23, she will travel 
worldwide on behalf of Cuetec for tournaments, trade shows, and trick shot exhibitions. 


The Jukebox Licensing Of- 
fice has a new address: 1740 
Broadway, 2nd Floor, New 
York, NY 10019-4135. The 
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phone numbers are (212) 
581-0190 and (800)955-JUKE; 
the FAX is (212) 956-1214. 
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NAMA’s officers for 1992, (seated l-r): Lawrence Levine, Jack Thomas Jr., and David 
Clayton (officer Craig Estey is not pictured). Standing is NAMA president James Rost. 


The National Automatic 
Merchandising Association 


(NAMA) elected David 
Clayton as chairman of the 
board of directors at its con- 
vention, held in Chicago Oct. 
2-5. He is president of 
Automatic Food Service Inc. 
in Nashville. 

Clayton, whose one-year 
term begins on Jan. 1, had 
been NAMA senior vice 
chairman. Не succeeds 
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Alaskan service school 


Anchorage, Alaska, recently served as the setting for 


Stephen Stolz, president of 
Polyvend Inc. in Conway, 
Ark. 

Other new officers elected 
to serve in 1992 include 
Lawrence Levine of Woburn 
Vending Co., senior vice 
chairman; Craig Estey of 
Automatic Vending Co., vice 
chairman; and Jack Thomas 
Jr. of Coin Acceptors Inc., 
secretary /treasurer. 


TET‏ چک 


a Music-Vend Distributing service 


school, conducted by Williams-Bally/Midway's Tom Cahill and Rowe's Bob Wasilewski 
for some of their companies’ latest product. Pictured here are the teachers and their 


attendees. 
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Horizon Entertainment, a 
new division of St. Louis- 
based Edison Brothers 
Stores, has been named the 
exclusive U.S. distributor for 
Virtuality, a virtual reality 
entertainment system 
created by W Industries of 
Leicester, England, under 
the direction of Dr. Jonathan 
Waldern. 

Additionally, the Edison 
Brothers Mall Entertain- 
ment division will become 
the exclusive operator in 
shopping malls of the Laser 
Storm interactive game 
system. It was created by 
Space Sport, a division of 
Denver’s Crimson Corp. 
Edison Brothers Mall Enter- 
tainment operates more 
than 140 Time-Out and 
Spaceport family entertain- 
ment centers. 

Both systems were in- 
troduced at the IAAPA show 
in Orlando, which took place 
Nov. 13-16. (We'll have more 
on that show next month.) 

The Virtuality player 
wears special headgear that 
houses liquid crystal 
screens, which provide a 
seamless visual experience 
and a quadrophonic sound 
system. The latter provides 
CD music, sound effects, and 
voice communications. The 
player uses twin joysticks or 
a sensor glove to control and 
interact with the computer- 
generated "virtual" scene. 

The Virtuality system will 
be available in stand-up and 
sit-down models, each offer- 
ing a variety of software- 
based games and exper- 
iences. A five-minute session 
will cost about $5. 

"We're extremely excited 
to see Virtuality enter the im- 
portant U.S. market, 
especially under the direc- 
tion of the experienced peo- 
ple at Horizon Entertain- 
ment," said Dr. Waldern. “It 
will set anew entertainment 
standard, both technolo- 
gically and in the quality and 
variety of experiences of- 


fered to the player." 

Laser Storm is a battle 
simulation game played in 
an arena of 3,000 square feet 
or more. Each player is 
equipped with a headset, 
belt, and weapon. The 
weapons shoot visible light 
beams and pulsed infrared 
beams. When a player is hit, 
the beam shuts down his 
weapon. He must then 
return to the "Energy Pod" to 
have the weapon recharged. 
So the opposing team not on- 
ly scores a point but also has 
an advantage while that 
player is out of commission. 

Various accessories and 
landscape features can 
create different environ- 
ments for play. A 15 minute 
game costs $3 to $4 per 
player; up to 25 people can 
play at once. 

“Laser Storm is the most 
exciting and appealing team 
game available today,” said 
Andy Halliday, president of 
Edison Brothers Mall Enter- 
tainment. “It surpasses 
earlier games of this type in 
several ways, but mainly, it’s 
just plain fun to play.” 


No more tank 


Philadelphia’s Sharon Harris reports that 
since her father Stan bought this new 
Ford Bronco, he and the vehicle are in- 
separable! Не’ like a high school kid 
with his first car,” she said. But anything 
is better than that 1979 Lincoln Town Car 
tank he was driving. | told him he was the 
only person left in the United States who 
still used an 8-track tape in his car to 
listen to Boxcar Willie.” | | 


| қ А The Last Time A Jukebox 


Caused This Much Excitement, 
Heavy Metal Was Your 
Dad's DeSoto. 


Back when your dads Fireflite was the 
biggest (and heaviest) thing to hit town, 
the kids were rocking to a jukebox filled 
with the latest and greatest 45s. 

They still are. Only now that juke is a 
Pioneer CJ-V99 CD LaserJuke® and the 
latest and greatest are on CDs. 

For power, the CJ-V99 packs the 
equivalent of a four-barrel Hemi: two 
amps that pump 390 watts into internal 
and external speakers. More than enough 
to blast your customers onto their feet. 

And to keep everyone dancing, it 
comes with two of the fastest CD 
changers around. Add a 
third 18-disc changer and 
they'll be rocking all night. 

But the most excit- 
ing news about the Pioneer 
CJ-V99 is that you can get it with 10% 
down, 1096 APR two-year financing. For 
more information, call (800) 421-1404 and 
ask for LaserJuke. 
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(01991 Pioneer Laser Entertainment, Inc., 2265 East 220th St., Long Beach, СА 90810 The Art of Entertainment 


” irst Iowa, now Oregon. Ап- 
other losing hand has been 
dealt the coin machine communi- 
ty. Amusement game operators 
have, in effect, been named 
“ugliest girl at the prom” as far as 
Oregon officials are concerned. 
And their opinions carry a lot of 
weight. 

Oregon is a state that was 
counted on as the next to legalize 
video gaming. But this particular 
chicken is hatching a rotten egg. 
After legislation passed to outlaw 
gray area games (effective Dec. 1, 
1991), the Oregon Lottery was 
poised to introduce a video lottery 
program (granted by law two 
years ago) with coin machine 
operator involvement. Operators 
backed this legislation and pro- 
ceeded in good faith, working for a 
highly regulated video gaming 
partnership with the Oregon 
Lottery. 

Legal hassles over certain provi- 
sions in the proposed video lottery 
program were ironed out, only to 
be followed by a mid-October 
security report from the attorney 
general and state police super- 
intendent that was damaging to 
the coin machine operators in the 
state. In the strongest possible 
terms, the report recommended 
against inclusion of coin machine 
operators and distributors be- 
cause of suspected illegal ac- 
tivities. Another black eye for our 
industry. 
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Local press accounts never men- 
tioned that background checks 
would weed out any “bad apples" 
in the barrel. Missing were 
estimates on the economic impact 
of a state-run video lottery that 
would create a burgeoning bur- 
eaucracy while limiting oppor- 
tunities for the state’s small 
business community. 

Coin machine operators and 
distributors would not be the only 
ones hurt. Restaurants and ta- 
verns stand to lose as well since 
the state-run system would deliver 
a decidedly smaller slice of the pie 
than the normal 50/50 operator/ 
location split. And what about 
locations in small, outlying areas? 
Would they get a fair share of 
machines as they would from the 
local coin machine operators who 
have serviced their accounts for 
decades? 

Can the regulator really be ex- 
pected to regulate itself properly? 
Shouldn’t encouragement of 
private enterprise be at the top of 
state government’s priority list? 
We are a nation of individuals 
working to support our families 
and to provide a better future for 
our children. Small businessmen 
and their employees contribute to 
the local economy and must have 
a chance to grow and prosper. All 
the power and control cannot be 
located at the top. 

Government bodies should take 
note of arecent poll conducted by 


Parade Magazine that indicated 
these top 10 issues bugging the 
country: 1) The faltering economy, 
2) Government misconduct and 
mismanagement, 3) The medical- 
care crisis, 4) Crime, 5) The abor- 
tion uproar, 6) The tax burden, 7) 
Government waste, 8) The crumbl- 
ing infrastructure, 9) The learning 
decline, and 10) Free trade. The 
poll was based on letters to the 
editor, radio talk shows, and con- 
gressional mail. Government cap- 
tured the dubious honor of ap- 
pearing twice, as #2 and #7. 

Clearly, the coin machine in- 
dustry is not the only one with an 
image problem. We are not the ug- 
ly duckling some would make us 
out to be. We have arich history of 
providing music and family enter- 
tainment. Now, heaven forbid, we 
want to participate in regulated 
video gaming that provides adult 
entertainment in locations we 
have long serviced, and reaps 
financial benefits for the state and 
its small businessmen who pay 
their taxes. (1 
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SUPER SPORTS MIXES—SCORE BIG WITH THE SPORTS CRAZE! 


CHECK OUT OUR TERRIFIC SELECTION—PRO TEAMS & COLLEGES, TOO! 
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CHRISTMAS MIXES SO GREAT EVEN SANTA BUYS FROM US! 


ORDER NOW! DON’T MISS YOUR CHANCE TO EARN BIG WITH THIS SPECIAL DAY! 


CUSTOM PRICING—YOU WANT IT, YOU GOT IT! 


Always Top Quality at a Fair Price е Money-Back Guarantee! 
Visa, Mastercard, Pre-Paid or C.O.D. Orders 


® 
King Plush “Where Fun © Merchandising Go Together!”’ 


24414 South Main Street 7204, Carson, California 90745 
1-800-473-3402 % (213) 834-0499 % fax: 213-834-7905 
ж THE “DRIP DUDES” ARE COMING! 


M e has used his insight and ex- 
perience to develop a strong 
company without limiting it to on- 
ly one product. Vice president 
Rene Lopez has brought years of 
experience in technical as well as 
sales to his position. He cites Mr. 
Yasuki's uncanny ability to read 
the market's needs as the key to 
Romstar's success. We cornered 
Rene and asked him a few ques- 
tions about the company. Here is 
what he had to say: 

How would you describe 
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with 


cA conversation 
ene Lopez 


President Takahito 
Yasuki; Vice president 
Rene Lopez. 


Romstar is a relatively 
young company—just 
six years old—but it 
didn’t take long for it to 
become one of the best- 
known names in coin- 


op. Its president, 
Takahito Yasuki, 
developed a keen sense 
of the American market 
in his stint as marketing 
director for SNK Japan. 


Romstar’s position in the coin-op 
industry? 

I would describe our position as 
concentrating on operators’ needs 
in regard to kits. Romstar is a 
strong marketing organization 
with solid ties in Japan. Although 
we don’t have a parent company in 
Japan, we work closely with 
several Japanese companies that 
design games exclusively for 
Romstar. We, in turn, give them 
our ideas. This teamwork results in 
some quality games. 


Gre STORY 


What are some of the games you 
would put at the top of Romstar’s 
list of successes? 

Of course, operators still talk 
about Arkanoid; games today are 
described as being an Arkanoid- 
type game. And then I’d definitely 
have to mention 1942, one of the 
successes we had from Capcom 
when we were just coming into our 
own and Capcom had no entity yet 
in the United States. 

Didn’t Romstar also market the 
one-game Neo-Geo for SNK? 

Yes, it’s a phenomenal system 
and turned out to be a great thing 
for us. We certainly did our part. 

What are you marketing right 
now? 

We have two games: King of 
Dragons, licensed from Capcom, 
and Skeet Shot, a Dynamo pro- 
duct. Both are strong pieces that 
got excellent comments at the 
AMOA show in September. 

Romstar has traditionally been 
known for conversion kits. How do 
you view the kit market today, 
when there seems to be a focus on 
huge simulator games? 

The kit market is still strong. 
Take a look at Street Fighter II 


from Capcom, without a doubt the 
best kit ofthe year. And how about 
Wrestle Fest from American 
Technos, another exceptional kit. 
Although there have been some ex- 
cellent simulators in the past two 
years, let's face it, how many can 
the industry absorb? Taking the 
cost ofthese games into considera- 
tion, there are only so many loca- 
tions that can afford them. Conse- 


Below left: 

The accounting 
department, (l-r): 
Yvette Alegre, Kimberly 
Douglas, Maribel 
Mendoza, and Mariko 
Maruyama. 


Below center: 
Technical and 
warehouse department, 
(standing): Hugo Reyes, 
Darryl Williams, and 
Tony Gonzalez; 
(sitting): Luis Gomez and 
Carlos Gomez. 


Below right: 
The sales department, 
(l-r): Helen Ota, Joyce 
Kaehler, Tim Jackson, 
Audrey Smith, and 
Heu-Kyu Lee. 
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quently, there is even more of a 
need for quality kits. If operators 
can see a healthy return on their in- 
vestment from kits, they will be 
able to afford to buy the larger 
pieces. 

High prices seem to prevail. Are 
they justified? | 

Yes, because of the tremendous 
investment manufacturers put in- 
to new technology. For example, if 
you look at what Sega did with 
Time Traveler, you get an idea of 
how money is being spent. And 
Sega is not the only one doing it; 
others are making tremendous in- 
vestments into never-before-im- 
agined technology. 

I see а trend of manufacturers 
releasing a game as dedicated first 
and as a kit later. This way, an 
operator who can't afford the 
dedicated can wait for the kit. 

But isn't that giving operators a 
message that the manufacturers 
are only bleeding operators for as 
much money as possible on one 
game? 

Idon'tthink that's the case at all. 
To get a game in locations earning 
money, a dedicated game is the 
quickest way. Realistically, it takes 
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from one to two weeks for a kit to 
be ready for a location. Assuming 
anew game’s earnings, you can 
figure out for yourself the revenue 
that is lost during the time you're 
converting a game. 

But what about when manufac- 
turers swear it won’t come outasa 
kit and then it does? 

That doesn’t happen much 
anymore. Manufacturers didn’t 
understand the advantages of sell- 
ing dedicated first and then kits. 
There was a mindset that it could 
only be one way at a time. But sell- 
ing dedicated first with the 
understanding the kit will be out 
later has turned out to be advan- 
tageous to operators. 

What about the quality of 
cabinets operators must take with 
a dedicated game? 

Some manufacturers are offer- 
ing options—plywood or compress- 
ed wood. The plywood cabinet, 
naturally, costs a bit more but 
some operators gladly pay for bet- 
ter quality. 

Didn’t you show some redemp- 
tion pieces at AMOA? 

Yes, and we are in the process of 
fine-tuning them. Mr. Yasuki feels 
very good about getting into 
redemption. Japan is one of the 
biggest redemption countries in 
the world with pachinko games. 
Some may callit gambling, but it’s 
actually redemption. Players 
redeem for candy, cigarettes, etc. 

Exploring the possibilities in 
redemption exemplifies Romstar’s 
philosophy of offering the industry 
what it demands. Ifit’s kits, we'll be 
there; ifit’s redemption, we're there 
also. 


How do you think parallel 
boards will affect the industry 
once they become legal at the end 
of the year? 

It is an issue that we will all have 
to face together. It all comes down 
to one thing—is the game good 
enough to be parallel? Many 
games are impossible to parallel 
because they cost as much in 
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Japan as they do here. If a game is 
earning well in Japan, you pro- 
bably won't be able to buy а 
parallel for several months. So why 
wait to save a few dollars when you 
could buy it here and have it earn- 
ing for you? It doesn't make sense. 

If you were addressing a group 
of operators about parallels, what 
advice would you give them? 

My main concern is that 
operators must remain healthy. If 
buying some parallels is going to 
help them out so they will be finan- 
cially able to buy whatever new 
game I'm going to sell, I'd want 
them to do it. 


"But selling dedicated 
first with the under- 
standing the kit will be 


out later has turned out 
to be advantageous to 
operators.” 


But they have to be careful. 
When something is priced too low 
to be true, there is a catch. If 
operators are going to buy them, 
they must know what they’re do- 
ing. They could end up with 
parallels that won't earn them any 
money at all. And then what are 
they going to do? 

There is a great concern that 
operators will be so anxious to buy 
parallels that they will in- 
advertently buy copies. A parallel 
sale will still benefit the parent 
company; buying copies only 
drains money from our industry. 
Copiers are not worried about 
reinvesting profits back into the in- 
dustry for new games. 


We all need each other and 
everyone will lose in the long run if 
operators are not concerned about 
buying copies. There are many 
chomping at the bit, just waiting to 
take advantage of operators. I can 


only warn operators not to willing- 
ly be one of their victims. 

Romstar has an impressive 
team. Who are some of the key 
players? 

Of course, our president Mr. 
Yasuki has led Romstar into what 
itis today. He has a keen insight in 
to the industry. 

Tim Jackson, our sales manager, 
has been with the company for 
eight years. He has come a long 
way іп that time and just keeps get- 
ting better. I wouldn't be exag- 
gerating if I said he is one of the 
best salesmen in this industry. I am 
very proud to have been working 
with him this long. There's very few 
companies in this business that 
can say their sales team has stayed 
together for that long. 

Other members of our team that 
we couldn't do without include 
Audry Smith, our customer service 
manager, who has been with us 
four years. Heh-Kyu Lee, traffic and 
purchasing manager, who's been 
with us four years and is un- 
believable when it comes to setting 
up shows and taking care of the 
many other details around the of- 
fice; Helen Ota, our credit mana- 
ger, who's been with us four years; 
Daryl Williams, our service mana- 
ger, who has been with Romstar 
for seven years and is a strong part 
of the company; Mariko Muru- 
yama, our controller for five years, 
who keeps us inline when it comes 
to money; and Joyce Kahler, sales 
manager for our consumer divi- 
sion, who has been with us for five 
years andis also very familiar with 
our coin-op side. 

I'd also like to mention a few 
others that are vital to our success: 
Ivett Allegre, Maryvel Mendoza, 
Kim Douglas, Hugo Reyes, Carlos 
Gomez, and Tony Gonsalez. 

We have a close-knit group and I 
feel that we will be together for 
many years to come. ÛL 
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BREATHE FIRE BACK INTO 
YOUR COLLECTIONS. 


= A three player interactive horizontal = Custom control panels available for 
conversion kit. Mercs cabinets, Bad Dude cabinets 
and Dynamo HS2, HS5, Н58 & HS9. 


= Players can choose from five 
mystical characters. = Also available as a universal kit. 


Romstar, Inc. 22857 Lockness Ave., Torrance, CA 90501, (213) 539-2744, Fax (213) 539-3626 
©1991 Capcom, Inc. Manufacturd under license by Romstar, Inc. 


Midway's T2 video: 
а game for the ages 


І hey stood in a three-deep line, 

waiting impatiently for their 
turn. Finally, the time came for 
their crack at it, and oh, was it 
worth the wait. After the ex- 
perience was over, they left duly 
impressed, with some muttering, 
"This is the best video game I’ve 
ever played." 

The setting was AMOA Expo ‘91, 
and the game, of course, was Mid- 
way Mfg.'s Terminator 2 video. It 
was named the hit of the show 
and—here's the scary part—it 
wasn't even fully completed! Only 
five waves ofthe game were ready 
in September. The final software 
now contains two more waves, in- 
cluding the game's ultimate 
showdown: the fight between the 
player and the T-1000. The finished 
rackage began shipping this 
month. 

What makes Т2 so special? We 
endeavored to find out by having a 
conference call interview with the 
design team, made up of George 
Petro and Jack Haeger, project 
leaders and co-designers; John 
Vogel and Tim Coman, video ar- 
tists and co-designers; Warren 
Davis and Bill Dabelstein, pro- 
grammers and co-designers; and 
Chris Granner, sounds and 
music/co-designer. 

The history 

Other manufacturers can claim 
to have top-flight graphics, but 
how many can boast the coup of 
using actual movie footage with 
stunts being performed? Midway 
can, as Haeger explains. 
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"George and some other 
members of the company went to 
the movie studio and read the 
script under extreme confidentiali- 
ty, he said. "They were put in a 
room and not allowed to leave or 
take notes. They had to sit there 
andreadthe script until they were 
done, while literally being under 
guard. Then they came back to 
Chicago to see if we could make a 
game out of it. Of course, it was a 
natural, but we had to decide what 
type of game to make. We felt there 
was a need in the industry for the 
ultimate gun game, so that's the 
course we took." 


He knew we would do it right and 
pretty much threw open the doors 
to us, saying, ‘Let these guys have 
what they want.' He literally gave 
us access to everything on the set: 
master drawings, conceptual 
drawings, actual model parts, ac- 
tual prosthetic things from 
(mechanical effects creator) Stan 
Winston's studio—the whole 
gamut." 

Midway then hired a West Coast 
camera crew to film things on the 
movie set exclusively for the game. 
Initially, it was only props, 
vehicles, costumes, and things of 
that nature, Haeger says, but it 


“Ие were given full access to everything involved 
with the movie. All of this work and cooperation 
has resulted in a fantastic дате.” 


The design team then sat down 
and developed a plot for the video 
game. Vogel prepared story 
boards so that they could show 
James Cameron, the film's 
creator/writer/director, what ap- 
proach Midway was going to take. 

"We had already shown him 
tapes of NARC’s development, 
how we pioneered the digitizing 
process in the industry," Haeger 
said. "Cameron was immediately 
impressed with the way we filmed 
people for NARC. It's the same 
methods as are used in Hollywood. 


grew. 

"When it comes to actual 
footage, you have to understand 
that it isn't as simple as picking 
frames from the film's dailies and 
imitating them," he said. "Rather, 
we had to isolate the actual actors 
in the movie on location. We filmed 
them on the set; they did stunts just 
for us. When you see Robert 
Patrick, the T-1000, or the young 
John Connor, that's really them. 
Now you see why there have been 
so many comments about T2's 
graphics." 
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Stan Winston, the 

film's mechanical Petro, even now, still marvels at 
what the Midway crew was able to 
pull off. 

“T2 has the look of a new game; 
creations, the | you don't have something that 
Endoskeleton. looks like every other game out 

there," he said. "It'sthe video game 
version of the movie, not just some 
license where we took a game, 
slapped a title on it, and put it out 
there. We developed T2 in parallel 
with the movie's production and 
had full cooperation from the pro- 
ducers. We were given full access 
to everything involved with the 
movie. All of this work and 
cooperation has resulted in a fan- 
tastic game. 


effects creator, with 
one of his many 


"I don't think this will 
be a flash-in-the-pan 
game, because the 
‘Terminator’ 
phenomenon is 
long-lasting.” 


“When you look at the elements 
of the game, you have no question 
that wbat you see is real. When 
you see an Endoskeleton, it's not, 
'Oh, these are some pixels that are 
supposed to be an Endoskeleton.' 
No, that is the Endoskeleton. If you 
shoot its arm, it falls off; if you 
shoot its head, it pops off. You see 
the actors from the movie on the 


The 72 design 
team, (l-r): Jack 


Haeger, John Vogel, screen, not just somebody's inter- 
George Petro, War- pretation of what the actors look 
ren Davis, and Bill like. It gives the game unbelievable 
depth." 
Dabelstein. Kneel- а А 
Not just the graphics 


ing is Tim Coman; To focus on the delights on 


screen and not pay attention to the 
Granner. game's sound, cabinet artwork, 
and control panel would be like en- 
joying the fragrance of a first- 
growth Bordeaux without also 
tasting it. 


not pictured is Chris 


PLAY METER 31 DECEMBER 1991 


p^ METER 


“Тһе main thing that you hear 
that's recognizable is Arnold 
Schwarzenegger,” Petro said. “It’s 
his voice doing a specific script just 
for the video game; he says things 
for the game that he doesn't say in 
the movie. We had him sit down in 
a studio and record for 45 minutes 
or an hour, until we had all the 
speech we needed. We also record- 
ed Robert Patrick and Eddie 
Furlong, which added to the 
realism of the sound. Midway has 
its own original score that was 
composed for the game. We've also 
incorporated a lot of our own 
digitized sound effects." 

Another chore was how to devise 
a way for players to hear their own 
gun shots, what with the other 
guns going off and other mayhem 
taking place. 

"When you fire a gun, you 
always want to hear it; it wouldn’t 
be cool otherwise," Petro said. 
“Typical games can only make one 
digitized sound at a time, so you 
can't really have two guns going 
off at once and characters fighting 
back. We came up with a sound 
system that’s capable of four 
simultaneous tracks of digitized 
sound and three simultaneous 
tracks of music and synthesized 
sound effects. It was all under the 
direction of Chris Granner, our 
sound guy. It makes for crisper, 
clearer speech recognition and 
sound." 

As good as the game is, isn't it 
likely that its popularity will wane 
now that the film has left all but the 
dollar cinemas? 

“Тһе approach that we take to 
licensing is severely different than 
the competition's," said director of 
marketing Roger Sharpe. “By and 
large, what we've tried to do is one, 
look at things that are universally 
recognized, because we have а 
world market, and two, avoid 
things that appear to be fads. For 
an operator who's investing 
thousands of dollars in a game and 
not making back thousands of 
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dollars a week on a 50-50 split, he 
needs something with legs. The 
‘Terminator’ films fit that criteria. 
The first one came out in 1984, and 
Ithought ithad only been out afew 
years ago; that's how memorable 
the movie was on me. Sono, I don't 
think Т2 will be a flash-in-the-pan 
game, because the 'Terminator' 
phenomenon is long-lasting." 

Sharpe added that the movie will 
be available on home video on Dec. 
11, and it will likely be shown on 
cable television in 1992. There may 
even be a "Terminator 3" down the 
road. 

Said Petro, "We chose to do this 
game before the film was made, 
while the concept was still down on 
paper. We knew that we'd have to 
make T2 special, because there 
wasn't a situation of riding a sure 
thing. The movie could've come out 
and flopped." 


PINBALL: 
i PALACE : 


Call or write for complete information 


VAN BROOK OF LEXINGTON, INC. 
P.O. BOX 5044, LEXINGTON, KY 40555 


(606) 231-7100 


"For me, what's most important 
is that the ‘Terminator’ character 
is becoming part of our culture, like 
‘The Twilight Zone’ and ‘Bugs Bun- 
ny, for example,” said program- 
mer Davis. "Even if they don’t 
make a third film, you couldn’t goa 
block now without finding so- 
meone who knew what the ‘Ter- 
minator’ was and associated it 
with Arnold Schwarzenegger. So 
in that respect, the longevity is go- 
ing to be there." 

Operators will also appreciate 
the adjustable time feature Mid- 
Way incorporated into T2. 

"Before, what you had was a 
basic difficulty adjustment, where 
the operator could make the game 
easier or harder," Petro said. “It 
basically left the player to his own 
devices to ensure that his quarter 
lasted. With T2, the operator can 
adjust the time; it'S almost a no- 
brainer for him. At a high-traffic, 
high-player location, the operator 
may not want the player to have 
very much time. He's going to 
make that player really work for it. 
But а mom-and-pop operation in 
the back roads may want to give 
two minutes for the game. It can be 
set for either situation." 

Said Sharpe, "Instead of having 
it become a crap-shoot, where the 
operator can turn off his players 
overnight, now he can be very 
methodical, very precise. This is a 
precision operator adjustment 
that's never been available before. 
But it doesn't put a cap on what the 


player can do, nor does it mean 


that the game is going to shaft 
anybody. If a player is good he can 
still play for a long time." 

In sum, says Sharpe, Midway 
has "changed the stakes” in the 
video game arena. “We have, but 
the company, throughout its 
history, always has. Our competi- 
tion is ourselves, not the rest of the 
industry. How can we better what 
we've done before?" (1 
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Last month, we rana 
story on multi-game 
video systems and said 
to look for parts two and 
three on the video game 
technology being ex- 
plored by dedicated and 
kit game manufac- 
turers, respectively. In 


retrospect, however, we 


felt that to pigeonhole 


one company into either 
category would do a 
disservice to the sub- 
Ject at hand and the 
companies themselves. 
Therefore, beginning 
this month, we will pro- 
file five to six video 
game manufacturers 
and let them tell their 
stories, free of any 
categorization. It will be 
arranged alphabetically 


for ease of organization. 
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Video game technology: 
what cloes the future hola? 


T he companies responded to 

this basic question: with the in- 
dustry having to compete with the 
technological pizazz of other enter- 
tainment mediums for the dispos- 
able dollar, what are you working 
on technologically that will allow 
you to remain viable? Also, what 
kind of games can operators ex- 
pect to be borne out of this 
technology? 

The first five companies profiled 
inthis story are American Sammy, 
American Technos, Atari, Betson 
Enterprises, and Capcom. Some of 
their comments should surprise 
you. 


American Sammy 

Southern California-based 
American Sammy, a subsidiary of 
Japan's Sammy Industries, open- 
ed for business in the United States 
three years ago. It's been recogniz- 
ed as a manufacturer of kits up un- 
til now, but that will soon be chang- 
ing, says Norm Evangelista, 
American Sammy's director of 
marketing. 

To begin with, the Japanese 
parent company has moved into à 
new building and hired Minoru 
Suzuki, most recently the presi- 
dent of Taito America, to be in 
charge of its coin-op division. Coin- 
op development teams have also 
been added to give Sammy In- 
dustries an identity away from its 
home market focus. 

"To us, the key is having in- 
novative game play and maybe 
some innovative controls, not 
whether a game has X-number of 
bits," he said. "We'll be getting in- 
to building simulator-type games 
like Atari's Steel Talons or Hard 
Drivin —dedicated pieces with con- 
trols that can't be duplicated in the 


Christopher Caire 


home. We're working toward that 
end right now." 

Also in the works is а system 
board that will make the games 
less expensive for operators. “А 
system board has the exact same 
electronics; all you're changing is 
the programming for it," Evange- 
lista said. "You can mass-produce 
these boards—which reduces the 
price considerably—and plug in 
any game with it, be it 16-bit or 
32-bit. Boards are expensive when 
you have to make them specifical- 
ly for Game A, then throw 
everything away to make Game B. 


“Үои don’t need to 
create a new game 
theme other than 


fighting games in order 
to fill the cash box. It 
might be nice, but it 
isn't necessary. '” 


"Inthe next year or two, you will 
see us change into a company like 
Data East or Sega, one with strong 
development of a full range of pro- 
duct. Minoru Suzuki was the one 
responsible for bringing in all 
kinds of fabulous software to Taito 
America. We're hoping that his- 
tory will repeat itself at American 
Sammy. Our Japanese parent 
company has the ambition to 
become a big name in the coin-op 
industry, and I'm excited about the 
possibilities." 


American Technos 

American Technos, like 
American Sammy, has a Japanese 
parent company (Technos Japan 
Corp.) that focuses on the con- 
sumer game market. Similarly, 
too, Technos Japan is redirecting 
its efforts to bring coin-op more in- 
to the picture, says American 
Technos vice president Greg Rice. 

“Right now, Technos Japan is 
probably the number two or three 
game software licensee of Ninten- 
do,” he explained. "However, when 
I was in Japan recently for the 
АММА show, we had a ground- 
breaking ceremony for a new 
seven-story building. We will be go- 
ing through a very aggressive 
growth process in the next five 
years. What that’s going to do is 
supplement the arcade side of the 
company. Instead of being able to 
do only two games per year, we ex- 
pect to at least double that in the 
first year and expand further 
thereafter." 

The number of coin-op releases 
from Technos Japan has been in- 
fluenced by a combination of com- 
pany strategy and real limitations, 
Rice says. 

"Ihe home market has been the 
most profitable market for 
Technos Japan, so that's where 
their efforts have gone," he said. 
"But they also realize that they 
must keep an eye on the arcade 
market. We've been lucky to get 
such good licensing deals with the 
World Wrestling Federation for 
WWF Super Stars and WWF 
Wrestle Fest. It's enabled us to do 
almost a risk-free project; we know 
it's likely to be good when it's 
finished. We're limited in terms of 
the number of employees—and 
therefore the workload. But really, 
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the strategy in Japan has been to 
address the home market as the 
priority market, because it’s so pro- 
fitable." 

That said, it would be a mistake 
to assume that what American 
Technos does is a mirror image of 
its parent company's activities. 

“We are a coin-op company here 
in the United States," Rice said. 
“We tried our hand at the con- 
sumer market but found that you 
have to be committed to it 100 per- 


cent. You need a steady flow of pro- 


duct, five to seven games а year, 
and we just can't do that. So we're 
а coin-op company exclusively." 

Rice believes the success of the 
WWE-licensed games (of which 
there will likely be more in the 
future) was not related to any par- 
ticular technological advantage. 

"As far as I'm concerned, it's at- 
tributable to the wrestling charac- 
ters we use, which the kids identify 
with," he said. “It just so happens 
that we were able to produce a 
quality game to go along with 
those characters. I don't think it's 
somuchthe technology we've been 
using. WWF Super Stars and 
Wrestle Fest were 84 mega-bit 
games, but so what? That's in- 
consequential. No matter how 
good the graphics are, ifthe game 
play isn't there, it'S going to be a 
lousy video game. 

"You have to address this ques- 
tion: what do the kids want? Right 
now,that's fighting-themed games, 
whether there's a licensed charac- 
ter involved or not. Look at Street 
Fighter II. There's no licensed 
character there, and it's a fantastic 
Data East's Captain 
America is a fighting-type game 
with a licensed name added to it; 
that's doing very well. I think 
Street Fighter II, graphically and 
technologically, is superior to the 
Data East game, but they both 
have good game play and are 
therefore very successful." 

Rice has heard the common com- 
plaint from operators: give us 
something else besides fighting 
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games. In his opinion, that's 
nothing but hot air. 

“That’s absolute bunk," he re- 
plied. "Sega's Time Traveler was 
something else, a game we did call- 
ed Block Out was something else. 
How many companies have done 
something else, only to see it 
backfire? All distribution wants is 


money in that cash box. You don't. 


need to create a whole new game 
theme to fill the cash box. It might 
be nice, but it isn't necessary. 
There's plenty of room left for in- 
novation in fighting games, a pro- 
ven favorite among players." 
How does American Technos 


view itself, as primarily a 
dedicated game Or kit 
manufacturer? 


"You cannot have good 
technology without 


game play to go with it. 
It won t result in a suc- 


4-9 


cessful game. 


"We look at each project in- 
dividually," he said. "If we think it's 
best for that game to be a ded- 
icated unit, and then a conversion 
kit, then that's how we'll do it. A lot 
of different factors come into play 
when you determine whether a 
game will be a kit or dedicated. We 
don't like to be known as exclusive- 
ly either type of manufacturer. 
Atari and Sega prefer the bigger 
equipment, but we don't make any 
more money off of a dedicated 
game, so there's no reason for us to 
take the additional risk." 

American Technos began testing 
its next game, a multi-player piece, 
in late November. Rice is hush- 
hush as to its theme or other 
details. 


Atari Games 
Unlike other video game 
manufacturers that talk of 16- and 


32-bit technology, simulation 
heavyweight Atari Games speaks 
another language altogether. 

"Hard Drivin', Race Drivin', and 
Steel Talons, for example, come 
from 3-D, polygon-based hard- 
ware," explained director of 
marketing Mary Fujihara. “This 
hardware allows us to create 
universes in 360-degree motion. 
That's why you can drive forward, 
backward, and turn around 360 
degrees. It's clearly the type of 
technology that's more leading- 
edge for us. 

"We're continuing to evolve the 
Hard Drivin' technology; Steel 
Talons is a subtle evolution ofthat. 
It's kind of our coin-op version of 
virtual reality, the latest hot topic 
for industry gurus. A lot of 
seminars on virtual reality have 
taken Hard Drivin' and Race 
Drivin’ as models of virtual reality 
application in а coin-op device, 
albeit low-end. The virtual reality 
technology that's out there right 
now is extremely high-end." 

Fujihara says its easier to incor- 
porate new technology into games 
for arcades, where space con- 
straints aren't a factor. The real 
challenge is providing for the 
street locations. 

"You can continue to evolve 
hardware, graphics, game play, 
controllers, etc., for the bigger 
pieces that go into arcades,” she 
said. "The price, of course, has to 
be kept reasonable. But to deliver 
innovation at the street level is à 
tougher challenge. That's the 
bread and butter of the industry; 
it's where the volume is. 

"Another constant challenge for 
us is packaging existing tech- 
nology into the most cost-effective 
hardware, so that it can be 
delivered for fewer dollars. Coin 
drop hasn't changed significantly 
over the past 20 years, and the 
price of the games themselves 
hasn't risen dramatically, relative 
to any other type of industry. It's 
challenging for manufacturers to 
keep coming up with competitive- 
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ly priced product, at both the low 
and high end, when the economics 
don't continually evolve." 

Atari doesn't grapple with the 
question of what's most important 
to a game's success, the techno- 
logy behind it or the game play 
itself, Fujihara says. The two 
elements dovetail in such a way 
that the question becomes moot. 

"With us, it becomes simulta- 
neous,” she explained. "What 
drives the requirements of a hard- 
ware is often the vision you have 
for what you can deliver from 
game play. Take a controller, for 
example. If we need a new con- 
troller design, we don't come up 
with a controller and devise game 
play around it. We think of the 
game that we want to deliverto the 
player and then decide on the ap- 
propriate controller to go with it. 
Atari sees feedback controllers as 
a growing part of the interactive 
experience, as seen in Hard 
Drivin’, for example. But they have 
to work in tandem with the hard- 
ware and software for a total 
package. 

“АП of us in the industry have 
repeatedly seen it: nice technology 
with no game play. It's happened 
with some games recently. You 
cannot have one without the 
other." 

To ensure that all Atari product 
has both, it employs some 85 peo- 
plein its R&D department. And an 
average of one year is spent 
developing each new game. 

Some operators have been heard 
to say that they don't need any 
more driving games, that older 
ones are basically the same and 
earn just fine—without having to 
spend the money on new pieces. 
Fujihara says that genre has hard- 
ly reached its creative nadir. 


"Hard Drivin' and Race Drivin' 


have been evolutions of previous 
driving games,” she said. "They of- 
fer higher and higher feedback and 
fidelity that older driving games 
lacked. Steel Talons introduced 
another level of fidelity, a realistic 
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helicopter simulator with linked, 
head-to-head action. There's 
always a new feature you can 
throw in, something fresh that 
doesn’t drive the cost of the game 
through the ceiling. 

"Atari hasn't been a heavy hitter 
in the fighting game category; we 
just don't do those type of games. 
But we'll probably be doing more in 
the future because of the very good 
experience we had last year with 
Pit-Fighter. That game introduced 
100 percent digitized graphics. It 
wasn't a brand-new thing; digitized 
graphics had been used before, but 
not 100 percent like we did with Pit- 
Fighter. It will evolve in some 
fashion, with a new presentation or 
some other hook." 


‘‘Betson would like to 
get into a two-player 
situation if possible, to 


make the games сот- 
petitive as well as 
cooperative. '' 


In sum, Fujihara believes Atari 
will continue to be a major force in 
the coin-op industry because of its 
chief strength: innovative game 
design. 

“We will continue to deliver more 
realistic experiences and more in- 
teractive game play,” she said. 
"Our strength is the ability to do 
that creatively with game design, 
using hardware, software, and 
controllers to provide a quality end 
product. We know how to take a 
piece of hardware like 3-D polygon 
and write good software for it, 
without the price ofthe game being 
sky-high. That's always been an 
Atari strong point." 


Betson Enterprises 

Betson has made its mark in the 
industry as а worldwide distri- 
butor of coin-op equipment, but 
with the introduction of Mad Dog 


McCree at ACME '90,the company 
let it be known that it was ready to 
become a player in the video game 
arena. 

“А firm in New Mexico called 
ICAT, the Institute for Combat 
Arms Technology, had an interac- 
tive, laser disc training system for 
the military and police," recalled 
Peter Betti, president of Betson 
Pacific and chairman/CEO of Bet- 
son's parent company, H. Betti In- 
dustries. "They came to us and ask- 
ed if we would help them develop a 
game for the amusement game 
business. So my brother (Robert 
Betti) and I went to Albuquerque 
and looked at what they had. We 
gave them some ideas and game 
concepts that they might integrate 
into their system, which they did." 

ICAT created a subsidiary, 
American Laser Games, to handle 
its foray into the coin-op amuse- 
ment business. The Western- 
themed Mad Dog McCree proved 
to be a hit among operators, who 
purchased the game in sufficient 
numbers to secure it a long-term 
spotin trade magazine equipment 
polls. The follow-up, Who Shot 
Johnny Rock?, also features 
live actors in action-packed Se- 
quences, only this time the setting 
involves gangsters of a bygone 
era. 

“We will continue to do games 
for the laser disc system," Betti 
said. "We're working on develop- 
ment of the next one. It will pro- 
bably be previewed at next year's 
ACME and sold at the AMOA 
show. I would like to get into a two- 
player situation if possible, to 
make the games competitive as 
well as cooperative." 

Betson, being first and foremost 
a distributor, does not have an 
R&D staff. Betti estimates that the 
company receives five telephone 
calls a month from people with pro- 
ducts that they'd like help in 
developing. They seek out Betson 
because of its established reputa- 
tion, capital, and marketing 
know-how. 
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Capcom 

If ever there was a company and 
a game perfect for dissecting the 
relationship between a video 
game’s technology and its even- 
tual success or failure, it would be 
Capcom’s Street Fighter II. This 
monster hit has caused a stir 
among players like few games 
have in recent memory, to the 
point that tournaments were stag- 
ed on grouped banks of them. 
Operators fell to their knees in 
praise—to God or Capcom —for this 
savior. The question: why Street 
Fighter II? Wasn't it just another 
fighting game? 

“Т saw the game before I started 
working at Capcom,” recalled 
James Goddard, the company’s 
coin-op product analyzer. “Tm a 
real hard-core player, besides the 
other end of the business. When I 
first saw it, I thought, ‘Hey, it’s a 
fighting game with six buttons; no 
big deal.’ But once you play it, you 
can’t help but get hooked. It has 
counter moves upon counter 
moves, secret techniques, defense, 
offense—I could go on and on. The 
game is so deep; that’s why it 
hasn’t died yet. Most players I 
know have been playing for eight 
months and still haven't mastered 
the eight different characters. The 
graphics and sound are good, but 
game play is the key factor." 

For the record, Street Fighter II is 
a 16-bit game, but as Goddard 
pointed out, that's hardly the 
reason for its runaway popularity. 
It was 16 bits "pushed to the limit; 
32 bits would've been even better, 
because we would've been able to 
do more." 

Street Fighter II, like Forgotten 
Worlds and others before it and 
Captain Commando after it, was à 
CPS system game. Capcom has 
developed the system to the point 
where it's willing to stake the com- 
pany's future on it. 

“We designed this hardware 
system to come with three boards," 
Goddard explained. “Тһе A board 
is the base, the mother board. The 


B and C boards are the only things 
that really change; they're custo- 
mized and plug into the A board. 
The whole point is that when we go 
to sell our kits, we can just sell the 
B and C boards. Operators can 
trade in their old B and C boards 
for a $400 credit. Being able to give 
them a better price makes the kit 
more desirable." 

The cost isn't the only advantage 
to buying а CPS game, of course. 
Those who remember 1989's 
Strider know the kind of vivid 
graphics this hardware can create. 


“Тһе idea at Capcom is 
to take the industry 

standard for game play 
and better it by double; 


that's our goal. Other- 
wise it gets boring and 
old.’ 


“Тһе CPS hardware system 
allows Capcom to provide the max- 
imum coloring and character 
moves; they can do just about 
anything they want to do within 
the 16-bit framework,” Goddard 
said. “Capcom pushes 16-bit to its 
maximum with CPS. A lot of 16-bit 
hardware systems only allow X- 
number of colors on the screen at 
one time, whereas the CPS system 
allows plenty of different colors, as 
you've seen with some of our 
games." 

The R&D efforts take place at 
Capcom Japan; there isn't anyone 
involved in R&D at Capcom USA, 
though Goddard is somewhat of à 
one-man test department who acts 
as an intermediary between the 
two offices. 

"I provide R&D support or con- 
sulting over here, to help the 
Japanese get stuff to fit the 
American market a bit better," he 
said. "Some ofthe product made in 
Japan just wouldn't cut it in the 
United States. We find it too 


odd, or the principle may not be 
popular here. Take Japanese 
games with cutesy animation 
characters; you don't see many of 
them here." 

One thing that's popular in 
Japan and America is, of course, 
fighting games. That's been Cap- 
com's bread and butter, and it isn't 
going to change. 

"Capcom is the industry leader in 
fighting games," Goddard said. 
“Over the next few years, there are 
bound to be tons of companies do- 
ing fighting games, including us. 
But the thing about Capcom is 
we're always trying to improve 
upon our game play, rather than 
just recycle it. We always want to 
add some new stuff to game play— 
always. The idea is to take the in- 
dustry standard for game play and 
better it by double; that's the goal. 
Otherwise it gets boring and old. 
There's always a new move or two 
to be added. But we're alsolooking 
into other areas within the market 
besides fighting games." 

Goddard's crystal ball reveals a 
population still enamored with 
fighting games but tiring of driving 
and “buddy” games. What may be 
on the way back? Try something 
akin to Space Invaders. 

“Тһе strange thing I find is that 
people complain, "Whatever hap- 
pened to games like Space Inva- 
ders?” Goddard said. "We could 
just play them and get addicted, 
without having to worry about 
fighting this boss or that boss. If 
you make a game like that today, 
people will be shocked and say, 
‘Wait, there’s no bosses!’ So you 
might see some of those games 
making a comeback in the future." 

As virtual reality-type technolo- 
gies gain more of a foothold in coin- 
op applications, might we reach а 
day in the not too distant future 
when the typical arcade with the 
traditional video game is а 
dinosaur, replaced by only the 
largest, technically dazzling, in- 
teractive pieces? 

“It would take a long time for that 
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to happen," Goddard said. “Right 
now, video games are the strongest 
Гуе ever seen them. I’ve been into 
videos for a while, and I don’t ever 
remember the arcades like they 
were this summer. People were in 
there spending money seven days 
a week. From what I hear from the 
arcade managers, this was one of 
the biggest summers in history. 
The games have gotten better late- 
ly; there are a lot of good pieces out 
there. 

"Ihere's a place for locations 
with huge, interactive pieces, like 
they have at BattleTech in 
Chicago. When I was in Japan 
recently I played Galaxian 3, which 
is like a 14-player Starblade. It 
costs 500 yen, which is about $5. It’s 
fun but kind of expensive. There’s 
a place for that kind of experience, 
but it’s too expensive to ever draw 
away that kid with a pocketful of 
quarters who wants to play some 


regular video games. The same 
goes for virtual reality. I saw it in 
Japan, and it has a way to go 
before someone looks at 16-bit 
videos and says, ‘Oh, those are 
crud!'" 


“It’s challenging for 
manufacturers to keep 
coming up with com- 
petitively priced pro- 


duct when the 
economics don’t con- 
tinually evolve. '' 


Besides continuing to work on 
games for the CPS system, Cap- 
com is developing CPS II, a 32-bit 
system, which should be ready 
sometime in 1993. 


WORLD WIDE DISTRIBUTORS 


AS ALWAYS 


OFFERS NEW & THE WORLDS 
FINEST THOROUGHLY 
RECONDITIONED 


EQUIPMENT 


AND YOU CAN BE 


ASSURED 


OF THE SAME 


QUALITY 
IN OUR 
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“We're waiting so long to be sure 
we haveitright and are damn good 
at it, because we want it to be bet- 
ter than everyone else's," Goddard 
said. "Capcom wants to make sure 
it has all the best features for its 
games, and that's going to include 
something called 'Q-Sound.' Game 
sound is really important to the 
players, and Q-Sound will take 
sound quality to the next dimen- 
sion. I heard it and it blew my 
mind." 

Oh, there's one other thing: don't 
expect a Street Fighter III, because 
there isn't one in the works. 

"I don't know where that rumor 
started, but operators have been 
calling us up worried about it," 
Goddard said. “Ifit ever does come 
out, it'll be a while, like when CPS II 
is done. We wouldn't want to kill 
the income of Street Fighter II!” 0 


FEATURES 
e 9" COLOR MONITOR 
e BILL ACCEPTOR W/STACKER 


e DURABLE LIGHTWEIGHT 
CABINET 


e UPS SHIPPABLE 
( 16"H x 18"W x 20"D ) 


e SWIVEL BASE 


e IDEAL SIZE FOR ALL 
LOCATIONS 


e FULL FACTORY WARRANTY 


CREDIT 
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e DRAW POKER e RIVERBOAT POKER 
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KRAMER MANUFACTURING 
451 MAGNOLIA AVE. CROYDON, PA 19020 1-800-631-2126 
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Watch out! Boogiemen 


will capture players 


42 
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e forewarned. The imaginary 

boogieman you feared in child 
hood has surfaced as a redemption 
game with the potential to scare up 
a major share of entertainment 
dollars. GaMCoO, the Florida-based 
manufacturer that created The 
Boogiemen, reports a back order 
situation on the company’s newest 
game. 

Introduced at AMOA Expo in 
September, The Boogiemen is 
housed in a ghoulish purple 
cabinet constructed of 3/4-inch 
solid fir plywood. Players use a 
gold anodized, steel-welded gun to 
propel polyethylene balls toward 
the boogiemen facing them at the 
end of the playfield. The boogie- 
men open and close their mouths; 
every time a ball lands within their 
jaws, screams are heard, tickets 
are dispensed, and points are 
tallied. 

Inexperienced marksmen have 
another chance at tickets if the 
balls land in two of the four caskets 
that open and close at random on 
the playfield. A score of 12 hits 
within the time limit registers a 
super bonus of points and tickets. 
Appropriately chilling haunted 
house music plays throughout. 
Three models of The Boogiemen 
are available: Skull, Ghost, and 
Ancient Evil. 
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Officers Ron Yaffe and Emily Simpson by a bank of The 
Boogiemen cabinets. 


R&D staff member Eddie Nelson at work. 


Where did the idea for this 
spooky game originate? GaMCO 
president Ron Yaffe carefully 
studied games at every trade show 
and visited every arcade possible 
on business trips and vacations, 
looking “to see which games were 
generating the most excitement 
and the highest earnings." 

According to Yaffe, "Year after 
year it's shooting games such as 
those developed by Meltec that 
never get old and keep earning. I 
could see a need for shooting 
games geared to the smaller ar- 


Frank Barnard “preps” the gold anodized guns for The 
Boogiemen. 


cade. I've always felt that if you 
find a need and fill it, you can be 
successful. We had already resear- 
ched the technology required to 
shoot balls with our Action Lotto 
game." 

Yaffe wanted 50 mm, high- 
density polyethylene balls for the 
game; ping pong balls can easily be 
crushed. The heavier ball requires 
totally different motors than Y affe 
could find on the market. “We 
knew the best method was to 
design a motor with a commercial 
blower fan. With the help of a 


Sam Everts, shop foreman, installs a “grave” on the 
playfield. 


motor company we designed our 
own fan. It’s such a successful unit 
that it’s now used in other in- 
dustries.”’ 

Why the spooky theme? Said 
Yaffe, “Locations are looking for 
different game themes. There is 
such a market for spooky and 
scary things right now. Look at 
what’s popular with kids today. 
Some of the top-grossing movies 
have been horror movies. To kids, 
scary things are fun.” 

The Boogiemen caught the eye of 
England’s Harry Levy, arespected 
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manufacturer of novelty /redemp- 
tion equipment. Yaffe has licensed 
the game to Levy to produce in 
England and market in Europe 
and the Far East. Levy exhibited 
the game in mid-October at the 
Allied Leisure Preview Show and 
gained favorable response. 
Associated Leisure will likely be 
the distributor for the game in 
Europe. 

"I think it's going to be a very 
good game," commented Levy 
following this show. “Children like 
to play it; they seem fascinated by 
the ugly masks moving up and 
down. I'm planning to show it in 
Paris in December and at the ATEI 
in January. We're making slight 
alterations for our market, one be- 
ing the addition of a seat." 

Levy said that British movies and 
television have a fair number of 
horror features. "Obviously," he 
noted, “GaMCoO had a very good 
concept." 

Levy is not alone in praising the 
game. Jack Seifert, district 
manager of Just for Fun, an arcade 
chain headquartered in Chicago, 
was the first to have a prototype of 
The Boogiemen. He explained that 
the reaction was "overwhelmingly 
good. Everyone loves the theme 
and it did well money-wise." 

The game was in Just for Fun's 
Bradenton, Fla., 2,100-square-foot 
game room for over a month. “One 
of the reasons for having it here 
was to see the reaction and get sug- 
gestions from the public," said 
Seifert. '"GaMCO took everyone's 
advice into consideration." 

Players ranged from age four up 
to age 60, Seifert added. “When it 
was removed from the location 
quite afew people complained and 
asked for its return." The Braden- 
ton store is the highest volume 
redemption store in the company 
chain. Seifert will get one of the 
finished games back in his shop by 
year's end. 

Tom Jackson of Edison Brothers, 
the St. Louis-based company, is 


another supporter of the game. 
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Edison Brothers has 150 locations 
in the United States and Puerto 
Rico. The Boogiemen has been in 
the Thunderbird Swap Shop fami- 
ly amusement center for just a few 
weeks. This store has the biggest 
demographics of any store in the 
chain. 

Said Jackson, “I think this game 
will be around for a while, especial- 
ly in a high-volume environment. 
It’s certainly different and a fine 
addition to the venue we now offer. 
It’s one of those games that at- 
tracts children. People watch 
others play, then step up im- 
mediately to try it. Everyone stops 
and looks." 

Jackson added that the GaMCO 
team is sensitive to any technical 
matters regarding the game and 
provides thorough follow-up. 

АП of these positive responses, 
combined with good showings at 
the Fun Expo in October and 
IAAPA in November, have con- 
tributed to the game's success and 
solid future. 

“We're doubling production апа 
planning to double it again," said 
Yaffe. He expects the game to have 
staying power in its game play and 
physical durability in its quality 
cabinet. "The game should last 10 
years or тоге,” he predicted. 
"We've learned like every other 
company that it's mandatory that a 
game be made to withstand abuse. 

“Гуе come to the conclusion 
there's noroom in our industry for 
games made of particle board. On- 
ly solid wood will do. Quality con- 
trol is easier when you use first- 
grade plywood that doesn't warp. 
It actually saves you production 
time and money in the long run. 
Manufacturers will have fewer 
warranty claims and service calls 
if quality is built-in from the start." 

Yaffe had an inkling that he had 
a winner when the prototype game 
was first shown at this year's 
FAVA trade show. "Some people 
wanted to buy it right offthe floor," 
said Yaffe. "That's when we had a 
feel for the game's ability to 


generate excitement." 

The Boogiemen fits in the 
category of a long-playing game. 
"Right now in redemption there 
are many fast games where play- 
ing time is quickly over," com- 
mented Yaffe. "l'hese games are 
doing well. But we must remember 
to give players quality time. 
Players must feel as ifthey are get- 
ting their money's worth. One of 
the things that made video games 
popular was the fact that the better 
you were the longer you could play.” 

There are other important 
elements to consider, says Yaffe. 
"Manufacturers don't know who 
will be working on our games later 
so we must design for simplicity, 
component accessibility, and ease 
of maintenance. We can't make 
something that only a top-notch 
mechanic can get into. Along with 
that we must provide comprehen- 
sive schematics and an owners 
manual that spells out everything 
step-by-step. To insure a bug-free 
game, every new Boogiemen is 
played manually in the factory and 
overnight on automatic mode." 

Following GaMCO's philosophy, 
the game includes a Deltronic 
ticket dispenser and comes with 
2,000 tickets, compliments of Mun- 
cie Novelty Co. The ticket dispen- 
ser is accessed by the front door 
and all ofthe wires are interwound. 
In addition, there are dip switches 
that adjust the ticket payout and 
points scored. GaMCO also pro- 
vides a wall sign that explains 
ticket and point values. 

Allthis said, what does Yaffe feel 
determines success in today's 
crowded redemption game 
marketplace? "I've always con- 
sidered GaMCO to be creative," he 
offered. “Our crane was different 
and we developed the self-load 
system for rotary merchandisers. 
Being innovative is the reason 
we've been able to survive in hard 
times. Everyone can survive when 
all the games are selling and 
everything is rosy. It’s during hard 
times that companies fold." 1! 
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Sports Cards Make Мопеу$$ 


)PERATORS: Capitalize on the Sports 
-ard Craze. Big Money is being made, 

lon't be left out & become part of the 
1 SHOULD HAVE" Crowd! 


Features: 

Easily Retro-Fitted to 

Any Game 

Will Dispense ANY Cards - 
Glossy or Not 

Will Not Ruin Cards 
Dispensing 

Programable by Dip 
Switch, One Card Per Play 
or can be used like a 
Ticket Dispenser 

Easy to Load Cards 

Not Hard on the Wallet 
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SPORTS CARDS << 
and 
AxNON-SPORTS CARDS << 


AVAILABLE 
Need Cards? 


GEI has them!! 


800-222-0491 


LAYHOUND ) ELECTRONICS, INC., Р.О. Box 1697, Toms River, NJ 08755 Fax: (908) 341-6560 
or your local distributor 
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The inventor 
of the military 
robot has disap- 
peared! ROBO- 
ARMY has been called 
in to overthrow the enemy 
army. ө Choose Player 1 or 
Player 2, each with different 
characteristics — one with fight- 
ing skills, one armed with weapons. 
e Pick up bonus items for added strength. 

e Pickup "Power Metal" to transform your- 
self into a tank that's unstoppable! 

e Battle enemies that are on foot, on 
motorcycles and jetskis! e Player 
Buy-In and Continue options. 

e Great graphics and non-stop 
action! 


2 к. 8-MAN, the Lethal 
ore Weapon! Super hero 8-MAN 
ч D dashes and flies at high speed! ө Pick up 
bonus items to fend off the attack of the 
enemy robots. “Deathblow” weapon 
can be used in 2 player simultaneous 
game. ө Player Buy-In and Con- 
=a tinue options. e High speed 
9$. scrolling, bonus stages and 
‚2 5 Super action contribute 
^" . tothe high earnings. 
ш ө Put yourself in 8- 
MAN’S shoes 
and sense his 
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Imagine... 
Baseball in 
the year 2020. 
Armored players so 
powerful that they can 
hit or throw the ball with 
enough force to cause death. 
Foul balls hit so powerfully 
that spectators must sit below 
heavy transparent shields. Finally, 
a game powerful enough to resolve 
future national and international conflicts. 


Crossed Swords slices up the competition! 4” P, xu 
In medieval times, lives were saved or des- og aa) Wee é 01 
troyed by the sword. In this 1 or 2 player , A 1 K IB 
interactive game, sword and shield м, 727 dE 
wielding strategy is a must. The 
player must possess very strong 
offensive and defensive skills a 
to overtake the palace and 2 ps 
save the princess. E. = 
Crossed Swords is » 24 
м 
a challenge for $ Е. 
players of all 22450 8 
levels. 7 
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Fun Expo '91 
debuts in 


Atlanta 


F un Expo, a new entrant into 
trade shows, was held Oct. 
24-26 at the Atlanta Market Center 
and Apparel Mart Exhibit Hall. 
The show producers, Bellweather 
Expositions, said Fun Expo was 
designed to fill a need for operators 
and locations who fall somewhere 
between the AMOA or ACME and 
the IAAPA shows. 

Family fun centers, mini-golf/ 
entertainment centers, shopping 
mall amusement centers, cam- 
pgrounds, resorts, real estate 
developers, and sports bars were 
the focus of exhibitors and the 
target for seminars. 

Nearly 150 exhibitors filled the 
hall including manufacturers of 
video and redemption games, bat- 
ting and golfing cages, kiddie rides, 
go-karts, simulation rides, and 
mini-golf equipment. There were 
also plush and redemption mer- 
chandise suppliers, billiard table 
manufacturers and suppliers, food 
concession suppliers and des- 
igners, and architects. 

A full slate of seminars was a 


PLAY METER 48 DECEMBER 1991 


drawing card for most attendees. 
Subjects ranged from the broad— 
“Developing a Family Fun Center” 
and "Theming Your Shopping 
Center”—to the specific—“Double 
Your Bottom Line by Adding 
Redemption” (by Play Meter con- 
tributors Frank Seninsky and Bet- 
son’s John Margold). There were 
also topics covering “Go-Karts” 
and “Insurance Concerns.” For- 
mer AMOA president Jim Trucano 
hosted a seminar, “New Markets 
for Operators,” that dealt with 
the emergence of new types of 
locations for coin-op. 

Exhibitors gave good marks 
to the show’s producers for a 
first effort. Many were happy 
to see new faces doing some 
serious buying as well as 
looking. Fun Expo’s show 
manager, Bailey Beeken, 
said she was encouraged 
by the show’s attendance 
and is already consider- 
ing considering Septem- 
ber or January options 
for next year. O 


RUN LEAGUES AUTOMATICALLY 


OPERATORS WILL PLAYERS ARE ATTRACTED 
APPRECIATE THESE NEW TOF GUN. ° TO THESE EXCITING 
GALAXY™ FEATURES: CHALLENGE.. GALAXY ™ FEATURES: 


Q Game records and stores all player 
league statistics automatically, al- 
lowing the player to totally con- 
centrate on playing the game. 


A built-in "Hands Off" League 
Management System which 
eliminates manual paperwork, 
saves time and effort, and 


в E | 
increases profits! | © Individual team and player names 


appear on the screen during league 


Galaxy™ will automatically record 
play. 


all information for NDA "Spree" 
points-per-round and marks per 
round for "NATIONAL" player rank- 


! TION lÎ O Top Gun Challenge™, gives recog- 
ing and classification system. | 


nition to the top gun and his nine 
closest challengers. This exciting 
new program promotes player 
competition in a tournament for- 
mat. 


Remote information retrieval op- 
tion which eliminates travel time! 


Three Spider Writer® screens 


which are remotely programmed. Q Games included are: 


Singles Cricket, Cut Throat Cricket 
Team Cricket, Cricket, 301, Count 
Up, Tic Tac Darts, 501, 701, 301 
Double in\ Double out, League Play 
Mode and_Top Gun 

Challenge. 


All the most popular and profitable 
games. 


Top Gun Challenge™, a competi- 
tive dart ladder which promotes 
in-house tournament competition 
and increases coin drop. Top Gun 
Challenge™ is operator selectable 
for best of three games up to best 
of seven! 


Isn’t it about time you got a break, 
worked less on record keeping and 
more on developing new accounts, 
while increasing your league play 
and profits? 


SELECT CHALLENGER FROM LIST ОН 
NEW PLAYER. THEN PRESS ENTER. 


1. BILL WARD 
2. SAMZOOM 

3. MARCIOB. 

4. DEBBIE LAM. 
5. KEVINJONES 
6. JEFF WHITE 
7. LARRY GRN. 


. BR А 
9. TIM TADMN. *Patents Pending 


N 
10. BARRY REI. 


NEW PLAYER » 5 
Top Gun Challenge Screen i Arach 
MEMBER 


6421 Material Ave. Rockford, IL 61111 815-654-0212 800-435-8319 FAX 815-654-0447 
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From left: Richard Radmore (King’s Decorations) with From left: John Bosch and Jack Kelly of Acme Premium Grayhound Electronic’s Pete Coulas (I) shows John Mat- 
Troy Hibbard and Carolyn Brooks (Miraco Industries). Supply show the new catalog to Andy Preston of Resort zoni (Atlanta Airport Hilton) Mulligan Golf. 
Amusements. 
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At H.M.S. Monaco’s booth, (l-r): Bruce Haber (HMS), From left: Geoff Galloway of Smilemakers, Cliffe From left: Standard Change-Makers’ Barry O’Brien and 


Howard Huadley (Entertainment Branch), Steve Brechner of Dan Brechner & Co., Joe Everhart of Jack McElwaine chat with Lou and Diane Rinaldi of 
Schulman (HMS), and Joesph Franta (#1 Just for Fun). Smilemakers, and G.G. Tortoricci of Dan Brechner. Brighton Spaulding in Canada. 


DUSTRY: 
AMUSEME! AND . MUSIC IN “2 
iP PROVIDING ENTERT «нт AND 


Jose Serrano (r) of Atlantis gets the full Bowlingo tour At the AAMA booth, h.n) Viki Braun (Duffer' s Indoor It's a deal on Bank-It! Ron Carrara of Lazer-Tron makes it 


from Capcom's Dennis Sable (I) and Mendes' Louise Golf), Liz Powell (AAMA), Jerry Sheaks (Pioneer Laser and Capcom's Jeff Walker (I) and Ron Malinowski (r) 
Roberge and Hank Grant. Entertainment), Pete Walton (Nintendo), Brenda McBride | distribute it. 

(Duffer's), Scott Schroder (Valley Darts), and Mark 

Robbins (Dynamo). 
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HERE'S HOW THE ALL NEW 
NINTENDO SUPER SYSTEM 
IS SHAPING THE FUTURE: 


BETTER BYDESIGN.. 
High-tech control modules, specificall ч prion d coin-operated use, have tremendous 
appeal to today's players and offer the most advanced game play in the industry. 


MORE PLAYER APPEAL. | — 1) “i: 
Thunderous stereo speakers and a huge, ti er-than-ever 25" monitor provides greater 
true-to-life action and loads of excitement, — — — 
га MORE FLEXIBILITY... «<= M 
In addition to interchangeable software, Nintendo? offers superior bookkeeping functions 
and new auditing options for ease of operation. - | 


MORE GAMES T4, 
The Nintendo Super System™ is the first system in history to have more than 60 game 
developers working simultaneously on a continuing flow of new game titles. _ 


NEW OEM PROGRAM. 
An aggressive new Original Equipment Manufacturer (OEM) program gives other video game 
manufacturers and creators actual use of our new technology, bringing even more excitement 
into the industry. 


NEW TEAM PLAYERS. | 
Through shared ger new game developers will include those who until now have never 
had a vehicle with which to bring their ideas to the coin-op market. 


ENDLESS POSSIBILITIES. 
Our new custom Picture Processing Unit (PPU) is advanced so far beyond existing technology 
that the boundaries for the creation of future games are unlimited. 


INCLUDES THREE SUPER 
EXCITING NEW GAMES: 


SUPER MARIO WORLD.™ 
The irrepressible Mario is back in his fourth adventure, battling bigger and badder enemies in 
the Dinosaur Islands. With eight worlds and 96 sensational levels to explore and conquer, it's 
the greatest Mario adventure ever. 


TM 


F-ZER 
It's the ultimate race of the 26th century. Choose one of four high-speed hovercrafts and race 
at blinding speeds against maniacs out to win at all costs. Racing never looked or sounded 
more real, or felt more dangerous. 


SUPER TENNIS." 


jos or doubles. Hard, day or grass courts. Overhead slams, groundstrokes, backspins or 
ol 


s. You're in control in this World-Class competition, and mastering your skills will take 


practice. Work hard and score aces against the best pros. 
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At the Laramie Interest booth, (l-r): John Sullivan From left: Ambross Brewer (West End Recreation), Jerry 


Frank Seninsky (Alpha-Omega), Tom Fricke (Edison (Laramie), Neal Rosenberg (Betson Enterprises), Brent Simons (Twi-Lite Skating & Mini Golf), Mike Macke (Star 
Brothers), John Margold (Betson), and Ron Kogos (Play Collins (Laramie). Manufacturing), and Frank Ballouz (Fabtek). 
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| Showing off the new 8-Pocket Right Angle billiard table From left: Stuart Heller (Kiddie Rides USA), Paul and Coastal Amusement's Lenny Dean (I) and Bobby Keelyn 
is the company's Kimberly Jo Maillette with Milk Pail's Viola Parrish (Riverside Recreation), and Joe DeMarisco flank Jack Fiorella of Riverchase Golf & Games. 
Royanne and Bruce Oehler and Myra Gresko (Rush (Kiddie Rides USA). 


Enterprises). 
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From left: prospective operator Deborah Merfeld and Jeff Thomson and Danny Griffin (Mountasia Fantasy Dave Wallace and Dob DeMott of Don Ball & Associates 
Brady Distributing’s Judy Cottre!l with Virgil Vance and Golf) flank Deltronic Labs’ Steve and Colin Horniak. with Thomas Hermes (Snicker’s Lounge). 


Jack Spence of Van Brook of Lexington. 
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years ago, Ohio operator Bill 
Beckham decided to take a stand 
against being forced to purchase 
games in dedicated-only form 
when other countries had the lux- 
ury of simply buying the PC board. 
Taito, the maker of the popular 
Double Dragon, and the American 
Amusement Machine Association 
(AAMA) were named in the 
lawsuit. 

The suit was reduced to one 
issue—should it be legal for 
operators to buy parallel boards, 
original boards manufactured by 
the Japanese parent company for 
use in Japan. After running their 
course in that country, they are 
sold to an exporter, who in turn 
sells them as used boards in the 
United States. 

AAMA directed a fierce cam- 
paign threatening operators who 
bought them. Although there was 
no specific ruling as to the legality 
of the purchases, AAMA lumped 
their use in with that of counterfeit 
boards. It was a ruling on their 
legality that Beckham sought. 

Beckham’s won the first round in 
court, but was overturned in a 1989 
decision by the U.S. 4th Circuit 
Court of Appeals, which held that 
operators could import, buy, and 
sell genuine parallel PC boards— 
but they couldn't publicly perform 
(operate) them. 
` Beckham then made a bid to 
have the case heard by the 
Supreme Court but was turned 
down. Then the 101st Congress 
amended the Copyright Act of 
1990, making parallels legal to 
operate. А “sunrise” provision 
stipulated that the new law not go 
into effect until the end of 1991 and 
a "sunset' provision says the law 
will remain in effect until 1995. 

The amendment's pássage was 
the byproduct of eleventh-hour 
congressional deal-making, as 
Richard Stern (a Washington- 
based attorney) explained. “Соп- 
gress was considering another bill 
to amend the copyright law to stop 
rentals of computer programs. Our 
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bill fit onto that like an ornament 
опа Christmas tree." 

But not all were pleased. Said 
Frank Ballouz, former AAMA 
president, "I take my hat off to 
АМОА for one hell of a lobbying 
job. But I don't like the manner in 
which they were able to get the 
legislation passed. The congres- 
sional sub-committee that Beck- 
ham testified before (Judiciary 
Subcommittee on Intellectual Pro- 
perty) didn't hear our side of the 
story, and the information they got 
wasn't 100 percent true." 


The Professional Amateur Pinball Association (PAPA) 
held its first major tournament in New York. Here tourna- 
ment winner Joseph Cartagena is interviewed by Pete 
Demas of MTV News. 


Beckham said, “I think and hope 
that the practical effect of this new 
law won't be a sudden flood of 
parallel boards. Rather, I believe it 
will lead to more quality kits being 
made available to U.S. operators. 
All things being equal, I think all 
operators would rather have a 
good kit than a parallel board any 
time." 

Beckham also cautioned fellow 
operators not to confuse parallel 
boards with counterfeit ones. “This 
law applies only to genuine equip- 
ment coming form the copyright 
owner,’ he said. “It is not an excuse 
for counterfeits. They are a plague 
in our industry.”’ 

AMOA representative Wally 
Bohrer, who contributed his efforts 
and expertise to the passage of the 
legislation, had this to say: “This is 


a good compromise for both sides. 
Frankly, the manufacturers have 
been shooting themselves in the 
foot with the video games they’ve 
brought to the market. Operators 
have shown their disapproval by 
not buying the equipment." 

On the other side, AAMA ex- 
ecutive vice president Bob Fay 
said, “It opens the door for 
counterfeiting. That’s a fact; I don’t 
care what anyone else says. Sec- 
ond, parallels siphon off R&D 
dollars. And third, their sales hurt 
authorized distributors. I don’t 
know why operators want paral- 
lels so badly. They carry no war- 
ranty, and the price difference be- 
tween legitimate kit games and 
parallel kits is only $100 to $200.” 

AAMA, although disappointed in 
the law, decided to accept the ac- 
tion taken by Congress. Said then- 
AAMA president Gil Pollock, “We 
feel that there are more important 
national issues, like the dollar coin, 
that need our attention and the 
coordinated efforts of the entire in- 
dustry. I hope that this action will 
put the gray market issue behind 
us once and for all." 

Freddie Milner, who bills himself 
as Asia's biggest independent PCB 
and parts supplier, added these 
thoughts: "Because of the sunset 
clause, in five years the legislation 
will self-destruct, so to speak, and 
everything will be re-examined 
again by Congress. At that point 
the coin machine industry may 
take up the right to say that the ef- 
fect of the legislation has been to 
destroy the industry, lose Amer- 
ican jobs, etc. But this legislation 
will not destroy the industry; it may 
give it a breath of new life. About 
the only Americans to lose jobs will 
be a few carpenters that the Ja- 
panese manufacturers indirectly 
employ to slap together a never- 
ending supply of redundant 
cabinets." 


Video lottery 
It would be very difficult to 
remember back far enough to 
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At the Betson booth, (l-r): Neal Rosenberg (Betson), At the Laramie Interest booth, (l-r): John Sullivan From left: Ambross Brewer (West End Recreation), Jerry 


Frank Seninsky (Alpha-Omega), Tom Fricke (Edison (Laramie), Neal Rosenberg (Betson Enterprises), Brent Simons (Twi-Lite Skating & Mini Golf), Mike Macke (Star 


Brothers), John Margold (Betson), and Ron Kogos (Play Collins (Laramie). Manufacturing), and Frank Ballouz (Fabtek). 
Meter). 


| Showing off the new 8-Pocket Right Angle billiard table From left: Stuart Heller (Kiddie Rides USA), Paul and 


Coastal Amusement's Lenny Dean (1) and Bobby Keelyn 


is the company's Kimberly Jo Maillette with Milk Pail's Viola Parrish (Riverside Recreation), and Joe DeMarisco flank Jack Fiorella of Riverchase Golf & Games. 
Royanne and Bruce Oehler and Myra Gresko (Rush (Kiddie Rides USA). 
Enterprises). 
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Dave Wallace and Dob DeMott of Don Ball & Associates 
with Thomas Hermes (Snicker’s Lounge). 


From left: prospective operator Deborah Merfeld and 
Brady Distributing’s Judy Cottrell with Virgil Vance and 
Jack Spence of Van Brook of Lexington. 


Jeff Thomson and Danny Griffin (Mountasia Fantasy 
Golf) flank Deltronic Labs’ Steve and Colin Horniak. 
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Cut! It’s a wrap 
for 1991. Time for 
the Year in 
Review. 


Д ny review of a year in the Ше of 
the coin machine industry 
must be done in conjunction with 
current world events. While the in- 
dustry faced serious problems and 
dealt with potentially devastating 
issues, as it does every year, in 1991 
the country itself was in a state of 
turmoil. 


The industry was embroiled in 
weighty issues like video lottery, 
the change from 45s to CDs, dollar 
coin legislation, the telco issue, un- 
fair taxes, and the possible elimina- 
tion of cigarette vending machines. 
The country was facing a sagging 
economy, escalating crime, mis- 
trust of government, and as if that 
weren't bad enough, in mid- 
January the United States dec- 
lared war on Saddam Hussein. The 
Middle East conflict consumed the 
American people. 

Operation Desert Storm and 
Gen. Norman Swartzkopf are two 
names we came to know very well. 
We'll probably tell our grand- 
children how we experienced the 
war with a play by play description 
on CNN news. 

For those of us with children in 
the military (ту daughter is in the 
Army, currently stationed in Ger- 
many), the war was especially 
traumatic, but everyone offered 
their support in one way or 
another. Yellow ribbon was as 
scarce as lifeboats on the Titanic 
as bows were tied around trees and 
American flags waved proudly 
across America. 


The coin-op industry did what it 
could. Atlas Distributors in Pitt- 
sburgh, for example, staged a pin- 
ball tournament to benefit the 
families of Operation Desert Storm 
troops; over $2,000 was raised. 
MicroProse inadvertently found 
itself the focus of unsolicited 
publicity when its F-15 Strike Eagle 


Looking back to plan 
for what lies ahead 


Valerie Cognevich 


was singled out as the video game 
that best epitomized the Middle 
East experience. 

The company shipped the flight 
simulation game to the Persian 
Gulf to entertain soldiers. Time- 
Out Family Amusement Centers 
took advantage of the interest by 
running а "World's Best Video 
Fighter Pilot" contest on the game. 

Wurlitzer International donated 
a Wurlitzer Make My Music 
jukebox, loaded with hit music and 
accompanied by letters from 
elementary school students, to the 
service people of Operation Desert 
Storm. 

Star Track, a plush manufac- 
turer, worked up to 15 hours a day 
for months to keep up with the de- 
mand for Operation Desert Storm 
merchandise. Profits from the sale 
ofitems like patriotic T-shirts, flag 
pins, photo buttons, and mugs 
were used to help the troops in the 
the Gulf. 


Parallel games 

You could burn a mile-high stack 
ofrubber tires and not generate as 
much heat as was felt over the 
parallel game board issue. Several 
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years ago, Ohio operator Bill 
Beckham decided to take a stand 
against being forced to purchase 
games in dedicated-only form 
when other countries had the lux- 
ury of simply buying the PC board. 
Taito, the maker of the popular 
Double Dragon, and the American 
Amusement Machine Association 
(AAMA) were named in the 
lawsuit. 

The suit was reduced to one 
issue—should it be legal for 
operators to buy parallel boards, 
original boards manufactured by 
the Japanese parent company for 
use in Japan. After running their 
course in that country, they are 
sold to an exporter, who in turn 
sells them as used boards in the 
United States. 

AAMA directed a fierce cam- 
paign threatening operators who 
bought them. Although there was 
no specific ruling as to the legality 
of the purchases, AAMA lumped 
their use in with that of counterfeit 
boards. It was a ruling on their 
legality that Beckham sought. 

Beckham’s won the first round in 
court, but was overturned in a 1989 
decision by the U.S. 4th Circuit 
Court of Appeals, which held that 
operators could import, buy, and 
sell genuine parallel PC boards— 
but they couldn’t publicly perform 
(operate) them. 
` Beckham then made а bid to 
have the case heard by the 
Supreme Court but was turned 
down. Then the 101st Congress 
amended the Copyright Act of 
1990, making parallels legal to 
operate. А “sunrise” provision 
stipulated that the new law not go 
into effect until the end of 1991 and 
a “sunset” provision says the law 
will remain in effect until 1995. 

The amendment's pássage was 
the byproduct of eleventh-hour 
congressional deal-making, as 
Richard Stern (a Washington- 
based attorney) explained. “Соп- 
gress was considering another bill 
to amend the copyright law to stop 
rentals of computer programs. Our 
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bill fit onto that like an ornament 
on a Christmas tree." 

But not all were pleased. Said 
Frank Ballouz, former AAMA 
president, "I take my hat off to 
AMOA for one hell of a lobbying 
job. But I don't like the manner in 
which they were able to get the 
legislation passed. The congres- 
sional sub-committee that Beck- 
ham testified before (Judiciary 
Subcommittee on Intellectual Pro- 
perty) didn't hear our side of the 
story, and the information they got 
wasn't 100 percent true." 


The Professional Amateur Pinball Association (PAPA) 
held its first major tournament in New York. Here tourna- 
ment winner Joseph Cartagena is interviewed by Pete 
Demas of MTV News. 


Beckham said, “I think and hope 
that the practical effect ofthis new 
law won't be a sudden flood of 
parallel boards. Rather, I believe it 
will lead to more quality kits being 
made available to U.S. operators. 
АП things being equal, I think all 
operators would rather have a 
good kit than a parallel board any 
time." 

Beckham also cautioned fellow 
operators not to confuse parallel 
boards with counterfeit ones. "This 
law applies only to genuine equip- 
ment coming form the copyright 
owner," he said. “It is not an excuse 
for counterfeits. They are a plague 
in our industry." 

AMOA representative Wally 
Bohrer, who contributed his efforts 
and expertise to the passage ofthe 
legislation, had this to say: “This is 


a good compromise for both sides. 
Frankly, the manufacturers have 
been shooting themselves in the 
foot with the video games they've 
brought to the market. Operators 
have shown their disapproval by 
not buying the equipment." 

On the other side, AAMA ex- 
ecutive vice president Bob Fay 
said, “It opens the door for 
counterfeiting. That's a fact; I don't 
care what anyone else says. Sec- 
ond, parallels siphon off R&D 
dollars. And third, their sales hurt 
authorized distributors. I don't 
know why operators want paral- 
lels so badly. They carry no war- 
ranty, and the price difference be- 
tween legitimate kit games and 
parallel kits is only $100 to $200." 

AAMA, although disappointed in 
the law, decided to accept the ac- 
tion taken by Congress. Said then- 
AAMA president Gil Pollock, "We 
feel that there are more important 
national issues, like the dollar coin, 
that need our attention and the 
coordinated efforts of the entire in- 
dustry. I hope that this action will 
put the gray market issue behind 
us once and for all." 

Freddie Milner, who bills himself 
as Asia’s biggest independent PCB 
and parts supplier, added these 
thoughts: "Because of the sunset 
clause, in five years the legislation 
will self-destruct, so to speak, and 
everything will be re-examined 
again by Congress. At that point 
the coin machine industry may 
take up the right to say that the ef- 
fect of the legislation has been to 
destroy the industry, lose Amer- 
ican jobs, etc. But this legislation 
will not destroy the industry; it may 
give it a breath of new life. About 
the only Americans to lose jobs will 
be а few carpenters that the Ja- 
panese manufacturers indirectly 
employ to slap together a never- 
ending supply of redundant 
cabinets." 


Video lottery 
It would be very difficult to 
remember back far enough to 


MARVEL-OUS COLLECTIONS 


FROM A SUPER HERO FOURSOME 


Put the power of Marvel Comics to work in all your 
locations with Captain America and the Avengers. It’s a 
four-player-simultaneous video game blast that features 
the shield-wielding Captain America and his fellow 
Marvel SUPER HEROES, Iron Man, Hawkeye and Vision. 


Captain America and the Avengers is out-earning the 
best of them (2-to-1 over Street Fighter II™ in some 
locations). Here’s why: 

€ Four-player simultaneous play delivers double the 
collections 

€ Eye-grabbing dedicated upright, features large, 
colorful graphics from Marvel 

€ Bold, ground-pounding stereo sound 

Ф Gamers get to become their favorite super hero each 
endowed with his own unique super power 


MARVEL-OUS FACTS 


€ NEARLY [5-MILLION KIDS AGED 6 ТО (7 READ 
COMIC BOOKS. 

@ ALMOST 75 PERCENT OF THEM READ AT LEAST 
ONE MARVEL COMIC EACH MONTH. 

e THERE ARE MORE THAN II MILLION READERS OF 

MARVEL COMICS. 
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Gamers struggle against the evil 
Red Skull, whose super-hero dis- 
abling mind control device and 
laser-cannon can put an end to the 
party right away—only to have the 
quarters keep on coming. 


Data East USA, Inc, 
1850 Little Orchard St. 
San Jose, CA 95125 
(408) 286-7080 

FAX: (408) 971-0722 


CAPTAIN AMERICA, THE AVENGERS and all Marvel characters, their names 
and their distinctive likenesses are trademarks of Marvel Entertainment Group, 
Inc. and are used with permission. SUPER HEROES and SUPER VILLIANS are 
co-owned trademarks. © 1991 Marvel Entertainment Group, Inc. All Rights 
Reserved. © 1991 Data East USA, Inc. 

Street Fighter II is a registered trademark of Capcom, Inc. 
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recall an issue that generated as 
much interest as video lottery. 
Although Montana had been up 
and running for five years with its 
off-line video lottery system, South 
Dakota's entry into the video lot- 
tery arena at the end of 1989 
created quite a stir. It became the 
state to emulate and many were 
certain there would soon be other 
states following its lead. 

But the process to pass legisla- 
tion legalizing the machines is 
quite lengthy. As AMOA president 
Jim Trucano cautioned operators: 
"Ihe South Dakota Lottery took 
five years from the start of discus- 
sions to the placement of ma- 
chines. It can be frustrating 
because the process can take a 
long, long time." 

South Dakota's dial-up system, 
hooked to a central computer, vir- 
tually eliminated chances for il- 
legal activity. While Montana 
operators and the state itself did 
not complain about its rather anti- 
quated system in which operators 
keep records and submit paper- 
work to the government periodical- 
ly, South Dakota offered an im- 
proved sense of security. It was 
with this in mind that many 
states— Pennsylvania, Wisconsin, 
New Jersey, Minnesota, Kansas, 
lennessee, Maine, Vermont, 
Wyoming, and Illinois—submitted 
their bills. One by one, though, 
efforts were either shot down or 
stymied. 

Louisiana was finally successful, 
after а disappointing last-minute 
defeat in 1990. David Goudeau, 
who along with Bob Nims and а 
small group of operators that "kept 
the faith" during the legislative 
process, said, "This year we were a 
lot more organized, we had 
stronger allies, and we hired a pro- 
fessional lobbyist." 

In Iowa, where riverboat gambl- 
ing is legal, a plan by the state to 
run а video lottery experiment 
without operator involvement 
created an outcry from operators. 
They were shocked at the decision 
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and banded together in a suc- 
cessful grass-roots effort to explain 
the harmful effects of the experi- 
ment. Because of their efforts, the 
five-member Lottery Board voted 
to postpone the experiment. 

Just hours after that vote, some 
gray area games were confiscated 
in Sioux City by the Iowa Division 
of Criminal Investigations and 
local police. Although they claimed 
the confiscations were the result of 
a lengthy investigation, the action 
was perceived as an attempt to 
discredit coin machine operators. 


Bob Nims (I), here with Sgt. Frank Brown of the Louisiana 


State Police, worked hard to have video pokers declared 
legal in Louisiana. 


Operators, still appalled at the 
close call in Iowa, kept an op- 
timistic eye on Oregon. Although 
facing one roadblock after another 
in their efforts, Oregon operators 
were confident. They had been 
campaigning long and hard; 
assurances that they would be 
operating the lucrative games 
spurred them on. They even sup- 
ported legislation to outlaw gray 
area games in the belief that they 
would benefit inthelongrun when 
the video lottery terminals were 
declared legal. 

Seemingly out of nowhere ap- 
peared a horrifying security report 
by Oregon Attorney General Dave 
Frohnmayer and State Police 
Superintendent R.B. Madsen, 


claiming private sector involve- 
ment would only open the doors for 
organized crime. Stunned oper- 
ators were sent reeling. 

“Тһе integrity of the state is on 
the line," said Frohnmayer in а 
newspaper article, pointing out 
that his office has already un- 
covered links between some video 
poker machines seized in Oregon 
and a known East Coast crime 
family. 

Rick Geraghty, president of the 
Oregon Amusement and Game 
Operators Association, retorted, 
“Тһе security report would have 
you believe that the only honest 
citizens of the state are the ones 
who work for the government. 
Oregon truly does have an honest, 
responsible business community 
that is more than capable of run- 
ning these games." | 

Roger Martin, lobbyist for the 
association, told the commission 
that many operators may go out of 
business if they are excluded. “1 
was assured by the director and 
the commissioners that operators 
will be included in the operation of 
the games. I think there's an issue 
of fair play here,” he said. 

In a unrelated move, a group of 
Oregon citizens, fearful of the ef- 
fects of gambling, are trying to 
raise nearly 90,000 signatures to 
have the issue of gambling put to à 
public vote. Operators, who at- 
tended various meetings around 
the state in November to quell 
plans to abandon them, claimed 
that they would have a vested in- 
terest in helping the group secure 
the signatures should operators be 
tossed aside. 

In Newfoundland, operators 
were dealt a similar blow when 
they were excluded from the video 
lottery program. Said one oper- 
ator, 'Ourrevenues have been cut 
by 40 to 70 percent as a result. Loca- 
tions are calling to ask me to take 
out pinball and videos. I’ve lost my 
first pool table as well; they are the 
backbone of our business. I’ve had 
to cut back on my payroll and let 


It is easier for You to become a 
Certified Factory Direct Dealer 
TODAY than ever before! 


$425 Neon Sign (20.5"H x 32.5"W) 


SIGN or CABINET Cabinet available in 
YO U R your choice of stains: 


CHOICE! "M 5 


Antique Walnut Pickled 
oak stained oak 


$1507 Framed Dealer Certificate (19.5"H x 36.5"W) 


„í C 
zie Ze, 
orb etle, 25 


Billiard Pro Shop 


(36.5"H x 19.5"W) 
$490 Rotating Countertop 
Display Cabinet 
holds 18 cues 


When You join our high profit Dealer Network you receive this Framed Dealer Certificate 
plus your choice of a Meucci Neon Sign or a Countertop Display Cabinet FREE! 


10 Important reasons for becoming a member of our Certified Dealer Network: 


1.) The best hitting cues іп any price range 6.) Internationally recognized pro-staff 


2.) World renowned product designs 7.) World wide recognized name brand 
3.) National product and dealer advertising 8.) Excellent dealer service policies 

4.) Low initial inventory investment 9.) High profit fast turning products 

5.) Fast delivery on restocking orders 10.) Unsurpassed merchandising products 


472 Old Hwy 78 • Olive Branch, MS • 38654» USA • (601) 895-4877 • FAX (601) 895-4634 


үн" ІМ REVIEW 


seven employees го.” 

In an effort to increase the 
public’s perception of regulated 
video lottery as a stable source of 
non-tax revenue, an organization 
called the Regulated Gaming In- 
stitute (RGI) was created. The pur- 
pose behind the organization is to 
provide a single, cohesive industry 
voice. Although prominent AMOA 
members were potential members, 
the group did not get effectively off 
the ground. However, this year 
could see some activity, since it will 
be a busy year for video lottery 
action. 


Jukeboxes 

The switch from vinyl to CD 
jukeboxes, which had gotten 
underway during the past two 
years, seemed inevitable during 
1991. Still there were those who 
held on to the belief that 45s are 
always going to be here. Most 
operators, who had begun phasing 
out their 45s, looked at 1991 as 
simply another year to replace a 
few more with CDs. There were 
many more who jumped on the 
bandwagon of making the change. 

While operating vinyl boxes was 
described as being akin to driving 
an Edsel or eating meatloaf, some 
operators steadfastly clung to their 
45s, vowing to stick it out. Dock 
Ringo, speaking for Record Source 
international (begun as а service to 
provide jukebox operators with 
45S), said, "There is no reason for 
not having 45s available for this 
specialized market. Record com- 
panies have a hidden thought that 
ifthey make a 45 available and it's 
sold to a retail customer, it will 
knock them out of a CD or cassette 
sale—items that make them more 
money. But jukebox records aren't 
made available to the public; they 
basically go on jukeboxes and stay 
there. The fear of these records 
costing the record labels sales of 
CDs and cassettes is hogwash." 

Geoff Mayfield, associate direc- 
tor of retail research for Billboard 
magazine's music charts, had this 
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to say: Ithink people really need 
to think seriously about converting 
their vinyljukeboxes. It gets more 
and more difficult to obtain seven- 
inch product, and it's not going to 
get any easier. Those who operate 
45S are dealing with a configura- 
tion that will never recapture its 
glory days. Cassettes—not CDs— 
acted as the agent of their demise." 

But not all agreed wholehearted- 
ly. Don Liberatore of Don Records 
Corp. said that as long as there are 
operators willing to hang on to 
their vinylboxes, his company will 
be there to supply them with soft- 
ware. He said, "We're not pushing 
45s out of the picture. There's still 
life in that market." 
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Wurlitzer shipped a One More Time jukebox to the troops 
in the Gulf. Wurlitzer's Joe Tedeschi (r) presents the 
jukebox to Brigadier General Richard Schneider, as Chris 
Witting of WCBS News looks on. 


Manufacturers had their own 
opinions on the subject. Rowe an- 
nounced that it would discontinue 
the manufacture of its vinyl and 
combo units by the end ofthe year. 
Said Rowe's Joel Friedman, “It is 
not if, but rather when, will the 45 
be too difficult and expensive to ob- 
tain. We are already experiencing 
the lack of current release product, 
which is now 50 percent or less of 
the top 100." 

Ohio operator Phil Elum noted 
that his company is not buying any 
new vinyl boxes, although they are 
still operating a few older ones. 
“We are running into a few pro- 
blems obtaining 45s but we are get- 
ting an ample supply. However, 
they may not be the ones we want 


all the time." 

Jukebox operators had more to 
face than where to get records. The 
Jukebox Licensing Office (JLO) 


issued a strict deadli? zom- 
pliance of compulsory it Yhile 
in past years there was a} bili- 


ty of a fine if caught with uni 

ed jukeboxes, after the N 
deadline operators were т. 

able to obtain licenses at all. li ai. 
unlicensed jukebox was discover- 
edin a location, the locatior ^ 3 
be required to work with t? 
performing rights societies- 
ASCAP, BMI, and SESAC- in sec- 
uring licenses; the cost wo ` Ey 
been considerably highs 

required fee. 

The three groups issue‘ .).. 
statement: “The JLO agreement is 
the most convenient а’ - 
mical way to license j - 

After March 15 the JL ` » 
longer accept applications from 
jukebox operators to license any 
jukeboxes which have Рееп on 
location. Following the dec. line 
ASCAP, BMI, and SESAC will 
each begin licensing the 
establishments where the 
unlicensed jukeboxes are located.” 


Dollar coin 

This was, and will continue to be, 
an issue close to the hearts of coin 
machine operators around the 
country. While the Susan B. An- 
thony left a bad taste, and made it 
twice as hard to convince legis- 
lators that a dollar coin could be an 
asset, the industry continued to 
support it. 

New legislation was introduced 
in the U.S. House of Represen- 
tatives in March that called for a 
dollar coin to recognize American 
Veterans. While the bill also pro- 
vided for a gold color and an 
unreeded edge, along with metal- 
lic, anti-counterfeiting properties 
present in existing U.S. coinage, 
there were still those who opposed 
the idea of a dollar coin in general. 

So far lobbying done by the in- 
dustry has showed tangible re- 
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ROWE/AMI WINS CD 


JUKEBOX AWARD AGAIN 


LAS VEGAS, NEV.- Once again, 
Rowe/AMI has won the AMOA "Most 
Played Jukebox" Award for its Laser- 
Star? CD-100. Presented atthe fall 
1991 show in Las Vegas, it is the latest 
inalong lineofachievements for 
Rowe/AMI. A Michigan company that 
began as a maker of automatic pianos in 
1909, Rowe/AMI is now the largest 
manufacturer of jukeboxes in the world. 
Anall-American company, that still has 
its design and manufacturing facilities on 
its original Grand Rapidssite. Recently 
described by a visiting European coin-op 
dignitary as "most impressive", today's 
ultra-modern 432,000 square foot plant 
is 30 times the size of its Victorian ances- 
tor. Just walking up to the entrance you 
cansense the wonderful history and ex- 
citing future of this company. 

A fascinating attraction at the 
Rowe/AMI plant is their private Jukebox 
Museum where, by special arrangement, 
you can step back in time and experience 
some nostalgia. On display are scores of 
jukeboxes, from the earliestto the most 
current and the most famous, such as the 
collectors' dream, a 1940's Model A - 
it's fantastic! 


“Іп addition to excellent 

products, the distributors 

and operators are the key 
to this business.”’ 


Walking pastthe rows of jukeboxes 
one might ask, why has Rowe/AMI suc- 
ceeded whileother giants ofthe industry 
have fallen by the wayside? The answer 
may well bethat all Rowe/AMI juke- 
boxes come with that one feature no 
other manufacturer can duplicate, a ser- 
vice and support network that is by far 
the best in the business. "Іп addition to 
excellent products, the distributors and 
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Jerry Gordon, Senior VP-Distributor Sales and Joel Friedman, Senior VP-Music Group receive the 


1991 AMOA "Most Played Jukebox" Award 


operators arethe key to this business," 
says Jerry Gordon, Sr. VP-Distributor 
Sales. "All ofour efforts are directed 
towards that one ultimate objective, to 
see that our distributors and operators 
prosper, to givethem real value for their 
money. We design to keep the locations 
and their patrons happy." Says Joel 
Friedman, Sr. VP-Music, "Locations 
and their patrons appreciate the Rowe 
CD Jukebox; its great sound, top-enter- 
tainmenttitle display and its modest cost 
per play. These jukeboxes are just a great 
time!" 


Rowe/AMI’s deep commitment to 
the industry means more than just mak- 
ing top-quality jukeboxes. Rowe/AMI 
actively promotes coin-op music ona 
number of fronts. 


eRowe/AMI played a major role in the 


AMOA celebration of the 100th anniver- 
sary of the jukebox. 


e[nvolved in the nationally televised, 
Half-Time Show of Super Bowl XXII, 
during which Chubby Checker did the 
Super Bowl Twist atop a gigantic 
Rowe/A MI jukebox inthe center of the 
field. 

eThrough the efforts of the AMOA 
Jukebox Promotion Committee, of 
which Rowe/AMI is amember, Ма- 
tional Jukebox Week was proclaimed 
by President Reagan in 1988. 
eRowe/AMlI is out in front, working to 
place jukeboxes in less-traditional loca- 
tions on a national scale. Places as 
diverse as fast-food franchises, upscale 
eating and drinking establishments, fine 
hotels and night clubs. 


eSeveral Rowe/AMI executives соп- 
tinue to serve on various trade asso- 
ciations that work for the overall ad- 
vancement of the industry. 

It’s clear that Rowe/AMI is looking out 


for operators everywhere and leading the 
industry to new opportunities. 


**Without the pride and 
honest effort we put 
into everything we do, 
the LaserStar* would 
be just another great 
phonograph.”’ 


Traditional values and pride in their 
work are part of the Rowe/AMI organ- 
ization. "Winning this award again is a 
great honor. On behalf of everyone at 
Rowe/AMI, I would like to thank the 
members of the AMOA," says Fried- 
man. "The award not only says a lot 
about the LaserStar®, it says a lot about 
the people of Rowe/AMI. Without the 
pride and honest effort we put into every- 
thing we do, the LaserStar® would be 
just another great phonograph. " 
Rowe/AMI is one company that will not 
compromise quality and reliability. 


The LaserStar® is an impressive 
phonograph indeed. Its 250 watts of 
high-tech, high-fidelity is housed ina 
stylish, contemporary cabinet. Three- 
way speakers and a graphic equalizer 
allow the LaserStar® to sound great in 
any location. Its unique, phenomenal 
title display takes just the touch of a but- 
tonand 12 different, original CD jackets 
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Rowe/AMI Jukebox Museum, Grand Rapids, Michigan 


areshownatatime. Customers are 
delighted with this easy and fun way to 
select their music. The LaserStar® is a 
music marketing marvel. In addition, 
the Rowe/AMI jukebox family contains 
many variations, sizes and styles that 
will compliment any location. 


As innovators in the application of 
computer and MIS technology to coin- 
op music, Friedman says of Rowe/AMI, 
"We'renotusing the most complicated 
technology, we use the right technology 


Were not using the most 
complicated technology, 
we use the right 
technology for the job.” 


forthejob." Sothe LaserStar? uses 
Rowe/AMI’s reliable, easy-to-maintain 
disc changer and couples it to state-of- . 
the-art microprocessors. Its advanced 
programming allows operators to collect 
all ofthe performance data they need to 
insure optimum profitability. 


What does Rowe/AMI have on the 
drawing boards for the future? "It's got 
to be something spectacular if it's going 
to top today’s LaserStar®," says Fried- 
man. If anyone can do it, Rowe/AMI's 
half-dozen or so key design and manage- 
ment people can. Between them, they 
have more than 200 years of jukebox ex- 
perience. One thing they will continue to 
do is build every jukebox with the quality 
and reliability that Rowe/A МІ has be- 
come famous for. Lasting quality that 
has translated into the best resale values 
in the business. 


Even after all the awards and acco- 


ER 


lades, self-satisfied complacency is not 
partof Rowe/AMI’s future. "Wehave 
an extensive, ongoing research and de- 
velopment program. We travel around 
the United States and the world, listening 
to operators," says Friedman. “Weare 
responsive to the needs of the operators. 
We listento them and appreciate their 
input. " 


199] AMOA "Most Played Jukebox" Award 


The 1991 "Most Played Jukebox" 
Award will hang next to other awards 
the LaserStar® has won. Awards such 
as the 1990 AMOA "Most Played 
Jukebox" Award and the 1990 Play 
Meter Magazine Award of Excellence, 
where by American operators selected 
the LaserStar? as the " Best Jukebox Of 
The Year." What mightthe next award 
be? Ifthere was an award for the best 
company in the amusement industry, 
clearly Rowe/AMI would bea top con- 
tender. 
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sults: 103 congressmen and 20 
senators signed on as co-sponsors 
of dollar coin legislation. 


Taxes 

The coin-op industry has always 
been susceptible to overwhelming 
taxes and license fees; 1991 was 
certainly no exception. Bob Her- 
man of Ace Amusement in Brook- 
lyn, N.Y., said, “The taxes that are 
being proposed for video games, 
Cigarette machines, pool tables, 
and jukeboxes are predicated on 
the misconception that ours is an 
extremely lucrative business. They 
only see the cash coming in, not 
realizing what the expenses are on 
the other side. We have to educate 
governmental bodies on all levels." 

In Cleveland, Ohio, the City 
Council passed an amusement 
game licensing fee ordinance that 
"will succeed in driving small 
operators out of business” unless 
rescinded, said Carl Brown of 
Cleveland's B&B Music & Video. 

There was a similar problem in 
Florida when the state decided to 
impose a six percent tax on the 
charges 'for the use of coin- 
operated amusement devices." 
This was in addition to a six (seven 
in some counties) percent sales tax. 
Ed Tolisano of West Coast Music 
said, "It's sad that the Legislature 
wants to take money from an in- 
dustry that's struggling, especially 
the smaller operators. With a sales 
tax, you can pass the costs on to 
the consumer. But this is а gross 
receipts tax. We're going to have to 
eat the costs." 

Operators are confident, how- 
ever, that the Legislature will res- 
cind the tax in 1992. 


Cigarette bans 

Each year it seems that there is 
more public sentiment for strin- 
gent anti-smoking legislation. The 
medical community has outlined 
the dangers to health in very 
strong language, drawing tremen- 
dous support around the country. 

Unfortunately, many wrongly 


believe that cigarette vending 
machines are adding to the pro- 
blem by making it too easy for 
children to purchase them. The on- 
ly solution seen by many legis- 
lators is to outlaw the machines. 
Despite research showing that 
very few teenagers buy cigarettes 
from vending machines (what self- 
respecting teenager would pay the 
higher price!), there were cam- 
paigns to ban them or seriously 
restrict their use. 
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MicroProse’s F-15 Strike Eagle became an unwitting 
celebrity during Operation Desert Strom. 


In Wisconsin, after efforts to ban 
cigarette machines, operators 
formed a coalition to fight legisla- 
tion aimed at crippling cigarette 
vending machines. “The coalition’s 
only purpose is to work with the 
Legislature in promoting reason- 
able laws governing the vending of 
cigarettes,” said Ralph Fleege, 
president of the group. 

In New York City, operators in- 
itiated litigation against the city, 
hoping to overturn a tough anti- 
cigarette vending ordinance. The 
ordinance banned cigarette ven- 
ding machines everywhere except 
bars and stated that they could not 
be within 25 feet of a doorway. 

Tony Parina, an operator in 
California, said that “banning 
cigarette machines is taking away 
the livelihood of an individual. 
Therefore, it must be against the 
law. On the other hand cigarette 
vendors have the moral respon- 


sibility to be certain that cigarettes 
are available only to adults. I don't 
want to sell to minors." 

When representatives of state 
associations met in Chicago, one 
timely topic was cigarette vending 
machines. While the Tobacco In- 
stitute, comprised of 13 cigarette 
manufacturers, lobbies yearly on 
about 2,000 pieces of legislation 
that impacts cigarettes in some 
fashion, cigarette vending 
machines account for only three 
percent of tobacco sales. So 
operators were cautioned about 
depending on the Tobacco In- 
stitute to fight cigarette vending 
machine bans at a local level. 

Patrick Donoho, vice president of 
the Tobacco Institute’s State Ac- 
tivities Division, told the group, 
“You need to approach your coun- 
cilman or legislator from a 
business standpoint. Tell him that 
taking away your vending 
machines will adversely affect you, 
costing you money and jobs. Also 
put stickers on your machines that 
discourage youth from buying 
cigarettes.” 


Deaths 

One of the saddest memories is 
the loss of those dear to us. In 1991, 
the industry lost the following 
friends. We'd all like to bid a fond 
farewell to: Herb Jones, along time 
publicity director for Bally Manu- 
facturing; Joe Kovach of Active 
Amusement Machines; Larry Kes- 
selman, with Williams and Wico 
before starting his own company; 
Nicky O’Donnell, the wife of Bill 
O’Donnell, former Bally president 
and CEO; Thomas Dawson, co- 
founder and chairman ofthe board 
of Acme Premium Supply; and Ivo 
Gardellini, a veteran of the coin op 
industry. 

The industry also lost Ben 
Rochetti, who worked at Taito with 
his son Rick before leaving to start 
his own company; Tim Wolfe, a 
pinball collector who had been 
writing the "Player's Perspective" 
column for Play Meter; and Bunky 
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Bynam of Bunky the Jukebox Man 
in North Carolina. 


Other news in 1991 

The annual Washington Соп- 
ference and Congressional Recep- 
tion was once again a weighty 
issue. The event, originally design- 
ed to allow industry members tO 
meet and get to know their legis- 
lators in Washington, has been the 
subject of several bitter battles be- 
tween AMOA and AAMA, who 
sometimes sponsor the event 
together. 

For the second time in the event’s 
history, sponsors elected to hold 
separate conferences just weeks 
apart. After realizing that holding 
two separate meetings was only 
splintering the industry’s efforts on 
Capitol Hill, representatives from 
both sides met and agreed to spon- 
sor just one conference next year. 

“This is an outstanding oppor- 
tunity for both sides to present a 
united front in Washington,” said 
then-AMOA president Jim Tru- 
cano. AAMA president Bill Rickett 
agreed, "It will demonstrate to 
Congress and the industry that we 
can work together." 

For the second year, state assoc- 
iation leaders met in Chicago for a 
round table discussion. They talk- 
ed about cigarette bans, video lot- 
tery, association dues, and why 
anyone should join a state associa- 
tion to begin with. Executives 
and/or presidents of 20 state 
associations shared ideas in an ef- 
fort to strengthen operator par- 
ticipation in their state associa- 
tions. Said one attendee, “АІ1- 
though we are from different states 
with various concerns, one thing is 
common to all of us, and that is to 
keep abreast of the industry and in- 
form our operators. We share 
ideas that are very helpful. This is 
a worthwhile project that I hope to 
see continued." 

The Florida coin-op amusement 
industry vaguely resembled a bit- 
ter political campaign. The state's 
long-time association, the Florida 
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Amusement-Vending Association 
(FAVA), faced allegations by a new 
group that claimed FAVA wasn't 
properly serving the needs of 
music and games operators. 

Ironically, the new association, 
called AMOA of Florida, is headed 
up by the recently ousted director 
of FAVA, Bob Rhinehart. FAVA 
board member Steve Piantieri 
claimed that Rhinehart was fired 
for “allegedly misappropriating 
funds." Rhinehart vehemently 
denied that he was fired, offering 
this explanation: “I was not fired; 
my contract was not renewed. 
There's a difference." 
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Manufacturers and operators agreed to have one 
Washington Conference in 1992, after hosting separate 
events in 1991. Here at AAMA's Legislative Conference 
is Congressman Jack Brooks (c) of Texas chatting with 
Dynamo's Bill Rickett, James Industries' John Blouin, 
and Steve Lieberman of Lieberman Music. 


During the year there was a com- 
mendable amount of charity dona- 
tions from the coin op industry to 
various groups. Just one example 
was a donation by AAMA 
members to the St. Vincent de 
Paul/Joan Kroc shelter, a San 
Diego shelter that houses 500 
homeless people—140 of them are 
children. 

Pinball interest swelled during 
the year with the Professional 
Amateur Pinball Association 
(PAPA) tournament, held at Steve 
Epstein's Broadway Arcade in 
New York City. A positive industry 
image was projected when MTV 
News covered the event. 

AMOA held its first International 
Flipper Pinball Association (IFPA) 
tournament in Chicago, far sur- 


passing even optimistic projec- 
tions. Although billed as a “рго- 
іоғуре” for what's to come, over 200 
players from a dozen states and 
nearly two dozen operators par- 
ticipated. Doug Young, who was 
hired as the executive director just 
three months before the tourna- 
ment, was praised for his tireless 
efforts. Joe Conway,the executive 
director of AMOA's National Dart 
Association, who was on hand for 
the event, said, "I can see so much 
potential with pinballleagues and 
tournaments simply because ofthe 
number of pinball machines on 
location." 

An issue vaulted to the forefront 
during the year involving the cable 
television/telephone company 
(telco) controversy. Briefly, Con- 
gress is intent on imposing strict 
regulations upon the cable TV in- 
dustry, which, Congress feels, is 
gouging consumers with exorbi- 
tant rates. The regional Bell 
operating companies are lobbying 
for the right to enter home broad- 
casting (presently prohibited), so as 
to provide cable TV with some 
competition. 

AMOA fears that if millions of 
miles of fiber-optic cable is laid 
across America, the phone com- 
panies will be allowed to create 
programming and transmit music, 
video games, TV programs, etc. A 
location could, in effect, obtain its 
music and video games via the 
telephone company and say “good- 
bye" to the operators. 

Operators soberly paid attention 
when Tennessee congressman, 
Jim Cooper, speaking about telco 
during AMOA's Washington Con- 
ference, said, "Ill be blunt. If I were 
you, Га look to get out of the coin- 
op amusement business. Don't 
wait until there's a rush for the 
door." 

A ruling in October by the U.S. 
Court of Appeals leaves the phone 
companies free to enter the elec- 
tronic information business, unless 
Congress passes a law saying 
otherwise. 
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Outlook 

Whew! What a year. A war, 
Clarence Thomas’s Supreme 
Court hearing, video lottery, 
parallel boards. How can we ever 
top all that? Actually, let’s hope we 
don't! Instead, we should try to 
forge ahead, finding comfort in 
what we can in a turbulent in- 
dustry. 

One thing’s for sure: video lottery 
will continue on as the hot topic. 
Oregon will serve as a lesson to 
everyone. The industry, as Bonnie 
says in her editorial this month, is 
the ugliest girl at the prom—no one 
wants to dance with us. But going 
one step further, if they give us a 
chance, they'll see that we're quite 
light on our feet! This only rein- 
forces the fact that we must work 
harder than ever to promote a 
favorable image. 

Hopefully, the RGI can be resur- 
rected and become a clear- 
inghouse for video lottery informa- 
tion. Even Louisiana operators 
who were instrumental in having 
the legislation passed are having 
20/20 hindsight. They realize that 
there are flaws, but only hope their 
mistakes will help others. This is 
where RGI could be very useful. It 
can keepa tally of what happened 
where and have that information 
available to anyone who is 
interested. 

It is especially hard to predict 
how parallel boards will affect the 
industry. On one hand, it could tru- 
ly give the industry a shot in the 
arm, since lower costs on kits could 
give operators more buying power 
on top-end games. But on the other 
hand, it could seriously dilute 
research and development efforts, 
resulting in far inferior games. 

But one caution can never be 
stated often enough: don't get 
caught with copied games. They 
are 100 percent illegal and no 
penalty is stiff enough for those 
caught with them. Rene Lopez of 
Romstar said in the cover story in 
this issue that a parallel board sale 
will still benefit the parent com- 


pany in the long run, while buying 
copied boards only drains profits 
from the industry. 

Although AAMA has made no 
statements about beefing up ef- 
forts in confiscating illegal, copied 
boards, it's possible that it will hap- 
pen. The association must protect 
its members, and operators buying 
copied boards will not be tolerated. 
In fact, if anyone has any concerns 
about parallels or copies they can 
contact AAMA. 


Bill Beckham (I), who asked for a decision on whether 
parallel boards were legal or not, with AAMA's Bill 
Kidwell. 


Since parallel boards are bound 
to affect video games one way or 
another, operators will be on hold 
to see how other types of equip- 
ment fit into the game plan. If video 
games become  non-money 
makers, then no doubt other things 
like redemption, pool, darts, pin- 
ball, and jukeboxes will be more in 
demand. With a strong National 
Dart Association, an impressive 
VNEA, and spectacular new 
jukeboxes, it won't be hard to see 
why operators would place new 
emphasis on other types of 
equipment. 

Although Rep. Cooper advised 
operators to make a hasty retreat 
from the coin-op industry because 
of the telco issue, operators don't 
seem to feel threatened—not yet, 
anyway. We will more than likely 
be hearing much more about this 
potentially harmful issue. Con- 
sider the fact that AT&T spent $7.4 
billion to buy home computer giant 
NCR, and it's quietly been lobby- 
ing Congress on the issue for five 
years. ÛJ 


үре GAMING OUTLOOK 


Bonnie Theard 


Struggle continues 


state-by-state 


| fthe coin machine industry had 

started playing a game of “5і- 
mon Says’ at the beginning of the 
year, it would have gone some- 
thing like this: 

Simon says take three steps 
backward (Wyoming, Connec- 
ticut, and Kansas fail to pass video 
lottery). Simon says take one giant 
step forward (Louisiana passes 
legal video poker). Simon says 
stand still (Maine, Vermont, New 
Hampshire, New Jersey, Wiscon- 
sin, and Illinois languish in com- 
mittee). Simon says take one giant 
step backward (Pennsylvania's 
governor vetoes bill). Simon says 
take two more steps backward 
(lowa’s proposed experiment 
throws the industry for a loop, 
followed by a shock in Oregon). 
Simon says sit on the fence (West 
Virginia continues successful test, 
keeps mum on future). 

The game continues, or rather 
the struggle to establish the con- 
cept of video gaming as beneficial 
instead of detrimental. Proponents 
of legalized video gaming (com- 
monly called video lottery) are 
understandably frustrated. 

As. a rock song of the ‘70s 
laments: “I made the right move at 
the wrong time.” It’s difficult to tell 


when the time is right and when 
the message is received correctly, 
yet more states are formulating 
legislation they hope will have a 
chance in 1992 legislative sessions. 
States with bills still in committee 
are attempting to form coalitions 
with opposing forces to find some 
common ground, and rallying the 
troops on a grass-roots level. 


ing new jobs and more taxes for the 
state. 

On top ofit all, the state receives 
a fair portion of proceeds after 
patron payouts and does not have 
the responsibility of either pur- 
chasing or maintaining the equip- 
ment. The state or its appointed 
agency monitors all machine ac- 
tivity through a central computer 


"We're trying to work with the reality that the cur- 
rent leadership in state government is not in favor 
of any further expansion of gambling in the state 


for next year.” 


Don't underestimate the grass- 
roots approach. In Louisiana's re- 
cent gubernatorial election, incum- 
bent Gov. Buddy Roemer's failure 
to garner a spot in the run-off elec- 
tion was partly attributed to a lack 
of grass-roots campaigning. 

Only through grass-roots efforts 
can the video lottery message be 
made clear: small businessmen—in 
particular the coin machine oper- 
ators and distributors and liquor- 
licensed establishments such as 
taverns and restaurants—stand to 
benefit greatly and prosper, mean- 


system. In addition, license fees 
from manufacturers, distributors, 
and operators of the games go 
directly to the state and its pro- 
grams for citizens. Background 
checks are required to participate 
and stiff penalties result from 
misconduct. 

It sounds simple enough. Adult 
locations get equipment that 
delivers adult entertainment anda 
tangible payback greater than 
many other forms of gambling. 
States in dire need of revenue can 


raise it painlessly without adding 
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"sin" taxes, property taxes, or 
gasoline taxes. 

Why is it such a hard sell? 
Because any form of gambling 
elicits emotional responses. Even 
though states may presently sanc- 
tion horse and/or dog racing and 
multiple lottery games, the addi- 
tion of any new form of gambling 
meets with resistance. 

There's also the question of com- 
petition. Existing forms of gambl- 
ing are definitely threatened by 
new ideas that may chip away at 
revenues that are already eroding. 
It'S no secret that mature lotteries 
are finding it more difficult to 
deliver expected dollar amounts to 
the state. Lotteries ar» looking for 
new niche markets and ways to 
generate renewed interest in their 
products. 

The dollar signs that make video 
lottery compelling also make it 


repellent. “How can this much 
money be processed without pro- 
blems?” is the question that pops 
up first. The answer is not 
automatically "keep it all in the 
hands of state government." 
Anyone concerned with the securi- 
ty of video lottery terminals or cen- 
tral computer systems can turn to 
James Maida's column, “From the 
Lab," in this issue. Maida is the 
president of Gaming Laboratories 
International, a respected game 
testing lab regularly consulted by 
legal gaming jurisdictions around 
the world. The case for security is 
airtight. 

Still, video lottery is а hotly 
debated political issue. Following 
is а status report on the major 
video lottery players at present. 
For an at-a-glance look at provi- 
sions in proposed legislation this 
year, check the accompanying 
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map and chart. (The chart idea 
originated with Randy Chilton of 
Chilton Vending in Wichita, Kan.) 


Let’s start at the real hot spot, 
where a planned lottery /operator 
partnership has turned sour. 

The beginning: Two years ago 
the Oregon Lottery was granted 
the right to add video lottery as one 
of its products, but no provisions 
were made to eliminate gray area 
games from the state. A bill to do 
just that was passed this summer, 
firmly backed by coin machine 
operators who understood they 
would to be included in a private 
enterprise partnership for video 
lottery afterward. 

Gov. Barbara Rhodes did not 
sign this bill but let it pass into law. 
At the time she expressed her con- 
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cern for the most secure system 
possible. The attorney general and 
the superintendent of police took 
her at her word and delivered a 
stinging security report in mid- 
October. It clearly questioned the 
integrity of the coin machine com- 
munity and recommended the ex- 
clusion of operators and game 
distributors from video lottery. 

The present: A crowded Lottery 
Commission meeting on Oct. 28 
gave both sides a chance to testify. 
Inthe end the commission decided 
to proceed with video lottery 
without operators. Gray area 
games will be illegal in the state as 
of Dec. 1. | 

The future: Seven public hear- 
ings on the subject were conducted 
in November at Grants Pass, 
Salem, Bend, Eugene, Pendleton, 
Portland, and Coos Bay. 

According to Gary Williams of 
the Oregon Lottery, two con- 
ferences were held for central com- 
puter site and terminal manufac- 
turers in November to iron out pro- 
tocol and technical specifications. 
Proposals from companies in those 
categories were due by Nov. 26; an 
evaluation committee will make a 
decision on Dec. 11. Then it moves 
tothe Lottery Commission for final 
approval on Dec. 16. The central 
computer system is a requirement, 
whichever scenario is adopted—a 
system with private enterprise or 
without it. 

Nov. 25 stands as an important 
date—that's when the Lottery 
Commission will receive tran- 
scripts of all the public hearings on 
the issue and make a final decision 
about coin machine operator in- 
volvement. Nofurther actions will 
be taken until the commission has 
reviewed the data. 

“It’s avery, very difficult decision 
to make," said Williams. “It’s going 
to be tough for the commissioners 
and I don’t envy them.” 

If the program turns out to be 
totally lottery-run, the lottery will 
purchase the machines and place 


them on location. A CPA firm 
studied the project and recom- 
mended a two-tier system of fund 
distribution. Locations will receive 
35 percent of the first $900 after 
payouts to customers and 20 per- 
cent of revenue above that figure. 
It works out to a blended rate of 
28.35 percent. 


operators was not specified. The 
Legislature would determine the 
disbursement of proceeds. 


Neighboring Wisconsin was still 
hopeful that Assembly Bill A.B. 361 
would meet with favorable reac- 


"Our idea is a system of gaming that provides for 
the local small business community. A sole-source 
situation would probably mean an out-of-state 
supplier. That's something our Legislature 
doesn't like the sound of.” 


The latest plan indicates a max- 
imum of five terminals with Jacks 
or Better Draw Poker and Joker 
Poker Draw Poker the only approv- 
ed games. The system will involve 
on-line, dedicated telephone lines 
hooked-up to the video lottery ter- 
minals. Locations will bear the cost 
of those lines. Installation costs 
about $500, with a monthly charge 
of approximately $65. The location 
will also absorb a $100 per machine 
amusement tax. Video lottery ter- 
minals will be located only in 
establishments with a liquor 
license; the drinking age in the 
state is 21. 


According to Hy Sandler, ex- 
ecutive director of the Minnesota 
Operators of Music and Amuse- 
ments, "We're trying to work with 
the reality that the current leader- 
ship in state government is not in 
favor of any further expansion of 
gambling in the state for next year. 
We have not given up on our bill 
(Senate File 595)." 

When the Legislature adjourned 
for 1991 the bill was under con- 
sideration and it should be carried 
over into the next session. Al- 
though licensing fees were spelled 
out in the legislation, the percen- 
tage for the state and coin machine 


tion in the last floor period that 
ended Nov. 8. The bill remains in 
the Joint Finance Committee. The 
next floor period starts in January. 

Three situations are delaying ac- 
tion on the bill: a move to legalize 
riverboat gambling, negotiations 
on Indian compacts, and the ap- 
pointment of a task force to look in- 
to gambling in the state. 

The seven-member task force is 
chaired by the dean of Marquette 
University's Law School, the 
publisher of the Wisconsin State 
Journal, a retired minister, the 
president of the Gunderson Clinic, 
the vice chairman ofthe Oneida In- 
dian tribe, an executive of the 
Kohler Corp., and a representative 
ofthe Wisconsin Dells resort area. 
No coin machine industry 
representative is on the task force. 
The governor would like recom- 
mendations from the task force in 
early 1992. 

Understandably, the attraction 
ofriverboat gambling in Iowa and 
Illinois has influenced the Wiscon- 
sin communities of LaCrosse, 
Superior, and Kenosha to pursue 
efforts for riverboat gambling. 

Wisconsin Governor Tommy 
Thompson indicated that he did 
not want to see any more gambling 
legislation on his desk in 1991. In- 
dian compacts are a prime concern 
and must be resolved soon. 
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Said Tom Coenen, lobbyist for 
the Wisconsin Amusement and 
Music Operators Association, 
“We're still optimistic that we have 
something we think is doable. We 
feel we have more to offer by far 
than riverboat gambling." 

Legislation has also been in- 
troduced to limit gambling in the 
state to what is currently allowed. 


Greg Nadeau ofthe Maine Gam- 
ing Association said, “Our bill (L.B. 
1135) has been held over to the next 
session, which begins in January. 
Since last July we've been in the 
process of solidifying association 
support and researching and 
observing bills being discussed in 
other parts of the country." 

Despite very strong legislative 
support in both houses, the bill did 
not get a good response from Gov. 
Jock McKernan. 

Nadeau made one point clear: 
"Our legislative support is clearly 
lined up against the sole-source 
concept. We have support in the 
Legislature to stop that from hap- 
pening because it is not accep- 
table. Our idea is a system of gam- 
ing that provides for the local small 
business community. A sole-source 
situation would probably mean an 
out-of-state company as a supplier. 
That's something our Legislature 
doesn’t like the sound of." 

The problem appears to be one of 
the governor not accepting the 
concept as proposed. The amount 
of money involved has made the 
governor feel that the system could 
be "ripe for abuse." 

Nadeau stated, "We know for a 
fact from South Dakota that it 
simply hasn't been the case. 
Available technology eliminates 
the possibility of abuse." 

Maine is looking at a sizable 
budget shortfall. Proposed cuts will 
affect the first year of the bien- 
nium, then the Legislature will 
have to start looking at the second 
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year. That's where the benefits of 
video lottery will become clear. 

Maine operators are basically 
preparing to debate the issue in the 
next regular session in January. In 
the meantime, a delegation of 
businessmen are requesting 
meetings with the governor to ad- 
dress his concerns. 

"We're going to press оп,” said 
Nadeau. “Our bill is still in play; it 
was never vetoed. It's being held by 
the Legislature, pending further 
consideration." 


The Indiana Amusement Amuse- 
ment and Music Operators Assoc- 
iation intends to file video lottery 
legislation for consideration dur- 
ing the Indiana General Assembly 
1992 session. Details ofthe bill were 
not available at press time. 
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Ralph Decker, the new executive 
director of the Kansas Lottery, 
has been quoted often in the local 
press explaining the merits of 
video lottery. He is 100 percent 
behind it. The best case scenario 
could result in passage of a video 
lottery bill and machine placement 
by July 1992 when the 1993 fiscal 
year begins. The legislative session 
begins in January. 

Decker has indicated that "one of 
the most urgent tasks (during the 
legislative session) will be to find 
enough revenue to fund the cur- 
rent level of services to residents of 
Kansas." Tothat end, Decker sees 
video lottery as а prime revenue 
producer, with a first year pro- 
jected income to the state of $54 
million. 

And what of the governor's feel- 
ings? Gov. Joan Finney is very sup- 
portive ofthe video lottery concept 
and Decker's efforts. Decker has 
been communicating with the 
Legislature and talking to groups 
about video lottery. 

Earlier this year, a video lottery 
bill (Senate Bill 449) survived into а 
veto session, only to fail after pass- 
ing the Senate Committee on Fed- 
eral and State Affairs. 

Sen. Eric Yost (R-Wichita) had 
this to say: "I think it would gain 
tremendous acceptance by the 
public and I think people would get 
alot more out oftheir money than 
the traditional lottery. I'm very 
confident that we need to take а 
look at it." 


Pennsylvania was the first highly 
industrialized state to get a video 
lottery bill as far as it progressed 
this year, making it through both 
houses only to be vetoed by Gov. 
Bob Casey. 

John Milliron, executive director 
of the Pennsylvania Amusement 


The new 
sold standard 
of Video Lottery a МАТ 
Terminals JN ES 


For 50 years, Williams has had "the 
touch" when it comes to coin-op industry 
leadership through innovative engineering 
design excellence, quality manufacturing 
craftsmanship and marketplace 
responsiveness. 

Once again, Williams steps to the E. 
forefront—this time as the #1 and only major | | 
manufacturer in the field to bring to market 
the benchmark of Video Lottery Terminals 
designed and built from the ground up. 

Now, the leaders in the field are proud to 
present Williams' MIDAS TOUCH", the only 
VLT with touchscreen technology, multi-game 
capability, single-board, state-of-the-art 
electronics, enhanced player appeal ... and 
the Williams name! 


High-clarity, performance-proven, 
all-glass TOUCHSCREEN technology | | ! | Эше j 
COMPLETE PLAYER-SELECTABLE | HFT ea mn t3 FÎ 
GAME LIBRARY including Poker, Keno, X ah per du. Sb б. 
Williams’ exclusive Quick-Pick™ Keno, 
Slots, Black Jack and more 
| Chrome and goldtone CASINO-STYLE, 
ALL-METAL CABINETS 
High-resolution, full-color, ANTI-GLARE 
VGA MONITOR with front-mounted 
controls 
Super-security, state-of-the-art, 
electronics-in-a-drawer SINGLE- 
BOARD SYSTEM 
Ultra-reliable STAR MICRONICS 
PRINTER exclusively designed for 
upright VLT operation and featuring 
custom graphics capability, enhanced 
receipt security, expanded paper 
capacity with audit copy, and easy 
paper loading/fingertip delivery system | 
High-integrity, MULTIPLE 
DENOMINATION BILL ACCEPTOR with 
1000 bill stacker 
Comprehensive ACCOUNTING AND NL... 
DIAGNOSTIC CAPABILITIES 


SELECT A CAME (32249 09 
- 4 = 
CREDIT CE NN 
үке 4 
[11/12/13]1 
2122|23|2 
11i53?!! 3:31 71 
HOLD 8 DRAW T4] DEUCES | 33]562163|54155|.:21567]6 8]6 9| 70 
POKER | PEE |91122|73|74175|75|7778|75|810) 


p GAMING OUTLOOK 


and Music Machine Association, 
commented on the future: "We are 
still hoping to determine the best 
opportunity to gain the governor's 
support of a bill through а new 
direction ofthe state's share of fun- 
ding. Until we can overcome the 
governor's objections we are at a 
standstill." 


Three separate bills regarding 
video lottery were introduced this 
past year and all are still active. 
Two bills originated in the House, 
one in the Senate. The second half 
of the biennium just started; all 
three bills will be discussed. 

Gov. Richard Snelling died unex- 
pectedly of a heart attack this year. 
His successor, Gov. Howard Dean, 
took office in August. Like many 
governors, his position on all forms 
of gaming is that the state should 
not rely on gaming revenues, but 
he is not philosophically opposed 
to video lottery. 

Anthony Otis, attorney and lob- 
byist for the Vermont Vending 
Amusement and Music Operators 
Association, said, "We're hoping to 
convince the governor and 
legislators that a mix of gambling 
activities for entertainment and 
raising public revenues, which in- 
cludes video lottery, is good public 
policy." 

Otis commented that coin 
machine operators are active and 
involved and working on a grass- 
roots level to increase support for 
video lottery. 


Dennis Reilly, attorney for 
AMOA of New Jersey, commented 
on New Jersey's Senate Bill 3268: 
"Everything right now points to ex- 
cellent possibilities for us to pass 
the bill this year. The economics in 
New Jersey are such that the state 
needs the revenue. 

“We are in the middle of a full 
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legislative battle, yet both political 
parties have not used this as an 
issue. Both sides basically agree 
with the concept and know we 
need the revenue. The governor 
even spoke to our state association 
convention this year. And the new 
executive director of the lottery, 
Frank Pelly, seems favorable." 


The second state to legalize video 
gaming, South Dakota has had a 
system that's up-and-running since 
Oct. 16, 1989. How has the local 
economy as a whole been affected? 

A South Dakota Labor Bulletin 
issued earlier this year indicated 
that 2,078 new employment oppor- 
tunities were created as a direct 
result of video lottery. According to 
the Bulletin, "In September 1989 
the statewide employment in 
eating and drinking places was 
19,910. By September 1990 employ- 
ment in this industry had increas- 
ed to 21,857, a 9.8 percent increase. 

"To give us a better feel for how 
gambling-related this increase 
was, the September 1988 to Sep- 
tember 1989 increase in this in- 
dustry was just 810, or 4.2 percent." 
Clearly, video lottery resulted in а 
а 5.4 percent increase in employees 
for South Dakota's small business- 
men in the restaurant and tavern 
industries. 


The Bulletin continued with com- 
parison figures for the coin 
machine industry, stating that 
growth the year before the institu- 
tion of video lottery was just 6.98 
percent; afterwards it was 80.6 per- 
cent in the first year of video lottery 
operation. 


Those 2,078 jobs referred to 
earlier resulted in over $31 million 
funneled into the local economy. 
Other industries have benefited as 
well: local banking and financial 
institutions have experienced in- 
creased transactions, automobile 
and truck sales are up, and con- 
struction trades have more 


business due to renovations and 
expansion of restaurants and 
taverns. Increased tax revenues 
have come from two avenues: 
video lottery proceeds and income 
taxes in general. 


“Опе of the most 
urgent tasks will be to 
find enough revenue to 
fund the current level 
of services to 
residents.” 


Comments: As more states must 
rely upon their own resources to 
provide citizen services, it’s not 
surprising to see a groundswell of 
support for expanded legalized 
gaming. Not all of that support fac- 


tors in small businessmen. 


The nostalgia of a bygone era 
and the less-threatening idea of 
"gaming at sea" has made 
legislative bodies consider river- 
boat gambling as an up-and- 
coming revenue producer. Press- 
wise it's more appealing and 
doesn't seem to carry the same 
stigma that any land-based pro- 
posals face. 


An emerging area that stands to 
affect the small business communi- 
ty is the expansion of Indian gam- 
ing. Unprecedented growth is ex- 
pected here with pure casino-style 
operations. The Federal Indian 
Gaming Act requires that states 
negotiate compacts with the In- 
dians. But how can states then 
refuse other citizens the opportuni- 
ty to participate in legal gaming ac- 
tivities? 

Given the forces in play and the 
clamor for the discretionary dollar, 
the new year may well see а 
display of gambling-related 
fireworks. We can only hope these 
will be of the victory variety for 
private enterprise. "Video Gaming 
Outlook" will continue its 
coverage of this constantly chang- 
ing story as it develops. J 
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1991: A look back 


À sIsit on this widebody jet 
traveling at 550 miles per hour 


toward Portland, Ore., for a 
meeting tomorrow, the lyrics from 
Harry Chapin's song "Cat's in the 
Cradle" come to mind: 

"My child arrived just the other 
day...came into the world in the 

usual way...but there were 
planes to catch and bills to pay...he 

learned to walk while I was 
ауғау...” 

It is just now I realize it was a 
short nine months ago that my first 
child, Nicholas, was born. After 
staying home for several weeks, I 
once again took up the long, ar- 
duous road from capital to capital 
in search of legislators and in- 
dustry members with a reasoned 
approach to video lottery, river- 
boat gambling, or Indian gaming. 
Now, nine months later, the issues 
in dispute in January remain to- 
day, with apparently no consensus 
or resolution. 


Security 

Machine security is always my 
number one topic, since this is the 
primary function of the indepen- 
dent laboratory. Having thought 
that we put this issue to bed in the 
spring with my articles in Play 
Meter, I was very disappointed 
when it surfaced several weeks 
ago while I was attending a hear- 
ing in Vermont. It seems that cer- 
tain authorities there attempted 
an ambush with an undocumented 
videotape from God knows where. 

In this video tape (authors 
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unknown), video lottery is referred 
to as "video morphine” and asser- 
tions are made that the machines 
are not secure and can be easily 
cheated. This, of course, is total 
nonsense. Those who believe it 
should back it up with engineering 
and technical data, not just emo- 
tional assertions from law enforce- 
ment personnel. 


At InterGam "91 in Atlantic City, James Maida (1) talks 
with Gary Jackson of British Columbia. 


As I’ve said numerous times this 
year, video lottery terminals and 
systems are virtually impossible to 
cheat. Don’t let anyone tell you dif- 
ferently. After all, would more than 
7,000 machines be installed to date 
ifthe video lottery system was easi- 
ly cheated? 

For the record again, video lot- 
tery terminals are just as secure as 
slot machines in Las Vegas, Atlan- 
tic City, or any other casino gambl- 
ing state. The addition of the cen- 
tral computer monitoring system 
adds a level of security which is not 
even required by the Nevada Gam- 
ing Board or the New Jersey 


Casino Control Commission! I 
never hear opposition to gambling 
in casino gaming states based on 
security concerns related to the 
machines. But this misconception 
has found its way into the video lot- 
tery debate, and wrongly so. 


Central monitoring systems 

Speaking of central monitoring 
systems, 1991 saw the introduction 
of on-line technology as it relates to 
video lottery central systems. Dial- 
up systems are still the workhorse 
in South Dakota, West Virginia, 
Western Canada, and Atlantic 
Canada. 

While I believe that the choice 
between on-line and dial-up should 
be based on a cost/benefit analysis 
on а state-by-state basis, it is ap- 
parent that both systems give а 
satisfactory level of security and 
integrity to the video lottery in- 
frastructure. Still, the debate goes 
on. (On-line requires communica- 
tion every three to five seconds 
from terminal to central site; dial- 
up polls the machines at specified 
times.) 

The hottest topic of the year, 
which is still completely unresolv- 
ed, is the question of private vs. 
public sector involvement. In 1991 
coin machine operators were in- 
cluded in Prince Edward Island 
and New Brunswick in Canada, 
while governmental units oper- 
ated their own devices in Nova 
Scotia, Newfoundland, Western 
Canada, and Manitoba. Louisiana 
passed a video poker bill this year 
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that allows for operator participa- 
tion; Oregon is still undecided at 
this writing. 

The media came to the 
laboratory in 1991. Most notably, 
WOR-TV from New York attemp- 
ted an investigative report on 
video lottery. After seeing a video 
lottery machine and system 
demonstration, they still couldn't 
believe the machines were un- 
cheatable. Little footage from the 
lab was used. Instead, gray 
machines from the 1970s (located 
in Patterson, N.J.) appeared in the 
story, leaving the impression that 
these were video lottery devices. If 
the media could only take a few 
minutes to educate itself on this 
subject, the fate of video lottery 
would be enhanced greatly. 


Technology 

Technology in 1991 also pro- 
gressed more rapidly than any 
other year since the mid-1980s. 
Touch-screen models emerged as 
the norm. Almost every manufac- 
turer has introduced a touch- 
screen model or is in the final 
stages of working on touch-screen 
technology. Debate has erupted 
over which is better. Again, there 
are no hard and fast answers. In 
some cities touch-screen units are 
preferred; in others the local 
clientele like button controls. One 
thing is clear: manufacturers must 
continue to offer both models to 
make consumers happy. 

Hardware platforms (micropro- 
cessors, etc.) are rapidly changing. 
This year alone the laboratory 
evaluated more than 10 hardware 
platform changes in existing 
manufacturer products. The 
switch seems to be to the PC-based 
platform where video lottery ter- 
minals are being driven by the 
same hardware that drives my lap- 
top computer. 

Since video lottery machines re- 
quire serial communication of 
some sort, and VGA-equivalent 
graphics are being required by cer- 
tain purchasers, the logical choice 


seems to be PC-based designs. 
Changes in 1991 have led to 16-bit 
technology. We at the lab have 
seen more Intel 80188 and 80286 
than ever before. Motorola 68000 
processors are also becoming 
popular. 

Also in 1991, the laboratory staff 
saw the manufacturing playing 
field expand greatly. More than 20 
new manufacturers contacted us 
this year in hopes of supplying 
their goods to the video lottery 
arena, as well as casino markets 
and Indian compacts. 

Group games have become more 
popular, for example: electronic 
poker tables, electronic video 
blackjack tables, and horse racing 
machines. I saw my first horse rac- 
ing game just six years ago anda 
few weeks ago I saw the newest— 
the horses don’t travel on tracks, 
they can switch lanes! 

Machine manufacturers are no 
longer confined to the United 
States. More than a half dozen 
have contacted us for approvals in 
Europe, Australia, and the Far 
East. Central system vendors, both 
for video lottery and casinos, are 
more numerous. On-line casino ac- 
counting systems can be shared 
between casinos, even those 50 
miles apart. Progressive jackpot 
systems for the casino market 
have come of age. Mini-computers 
can now be used to hook pro- 
gressive machines within a casino, 
or the network can be expanded to 


nationwide coverage. There are no 


boundaries in this age of 
technology. 

In order to absorb all of this infor- 
mation, there have been more con- 
ferences this year than I can 
remember: the Indian Gaming 
Conference, Lottery Expo and 
NASPL, NAGRA Conferences, In- 
terGam '91, and the World Gaming 
Expo. Panelists have been ex- 
cellent, always controversial, and 


informative. 


The future 
Where do we go from here? The 


laboratory staff doubled this year 
and we expect it to double again 
next year. I know the air travel will 
not cease. The Manitoba Lottery 
Foundation started its video lot- 
tery in November and Illinois add- 
ed more riverboats. Oregon is 
slated to begin video lottery in ear- 
ly 1992 and Louisiana begins legal 
video poker in spring or mid-1992. 

The same issues will be debated 
in 1992 that were debated in 1991. 
The difference, I hope, will be that 
some things become non-issues. 
The most important of these is the 
security aspect of video lottery ter- 
minals. THEY ARE VIRTUALLY 
IMPOSSIBLE TO CHEAT. If 
anyone thinks he can "hack" his 
way into the system, think again. 
Even if entry was managed (vir- 
tually impossible), no data could be 
changed! 

The long-standing disagreement 
between whether operators should 
participate or the state should 
become the operator will continue. 
Video lottery will be tested in 1992. 
With the advent of on-line video 
lottery systems will come discus- 
sion of progressive jackpots on a 
statewide system. Riverboat 
gambling and Indian gaming may 
either be the catalyst for the expan- 
sion of video lottery or an impedi- 
ment. 

It'S about time to land in 
Portland. A long drive to Salem, 
Ore., is next, followed by the video 
lottery debate tomorrow. The same 
issues and concerns will be 
discussed, just in a different city. 
As I conclude this year in review, 
the words of Chapin's “Cat’s in the 
Cradle” come back to me: 

“and the cat's in the cradle with 
a silver spoon...my little boy is a 

man...when 'ya comin' home 
Dad, I don’t know when, but we'll 

get together then, yeah, I know 
we'll have a good time then." 

To the industry: thank you all for 
your support. To my family: thanks 
for the love and understanding 
during this year of change and 
travel. Г 
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Bonnie Theard 


WMS Industries enters 


ho heads this division for 
WMS? John Nicastro, a pre- 
viously unknown member of coin- 
ор 5 Nicastro clan, is at the helm of 
this new endeavor. 
Back in the late "705 
and early ’80s Nicas- 


W 


What were the first steps taken? 
First, we made a decision as to 
the type of product, not necessari- 
ly from the engineering stand- 


What would make a company that’s already 


video lottery field 


cated machine. By using today’s 
technology and engineering talent, 
we set out to create the cleanest 
machine, from internal layout to 
player appeal and 
packaging aesthetics 
that draw players to 


tro was vice president riding the waves of success with quality pin- the product. 

and general manager § Dall, video, shuffle alley, and novelty equip- How was the design 
of the Seeburg slot mentdecide to enterthe seemingly crowded crew structured for 
division of Gaming : : à 2 the Midas Touch? 
Devices Inc. part of ШСД lottery terminals? For WMS In- Wie have d dedi 
the old Seeburg/Wil- qdustries it began with the desire to develop cated team of product 


liams group. When 
that company was 
sold he moved to Las 
Vegas, where he has 
spent the last eight 
years heading two 
slot machine distri- 
buting operations. 

"It's been great coming home to 
Chicago,” said Nicastro, "And still 
I'm doing what I like doing best— 
being involved in gaming." 

We asked Nicastro to share the 
evolution ofthe Midas Touch with 
us and to answer other pertinent 
questions on the video gaming pic- 
ture now and in the foreseeable 
future. 

When did Williams decide to 
enter the video lottery terminal 
(VLT) arena? 

We started looking at it in late 
1990. We made up our minds in the 
early spring of this year that we 
were going to do it. By the time 
ACME (in March)came around, we 
were hard at work on the project. 
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the most technologically advanced machine. 
The company's newest division, WMS Gam- 
ing Inc., started with that goal in mind and 
debuted the Midas Touch in September at 
the AMOA Expo. 


point, but from a philosophical one. 
I've been in the gaming side of 
things for 13 years. I sat down with 
our corporate people and together 
we decided that there's some good 
equipment out there and some 
mediocre equipment. All of it 
works. If we were going to enter in- 
to this fray we wanted to come in 
with a product that set a new 
benchmark for video lottery—from 
the aspect of the player, the 
operator, and technology. 

We had a blank piece of paper 
and could make this game any- 
thing we wanted it to be. The goal 
was to create the technologi- 
cally most advanced machine. 
This doesn't mean the most compli- 


development engi- 
neers and support 
staff who work on 
nothing but VLTs. We 
are in the process of 
putting together a 
unique staff of sales 
and marketing per- 
sonnel as well. 

Our engineering team was com- 
prised of new designers, long-time 
employees from the Williams 
engineering department, and 
engineers with vast experience in 
gaming products exclusively. 
These engineers went on various 
trips in the field to do research. 

We brought them together to 
have the best of all worlds. We 
recognize that in order to have a 
successful VLT from a gaming 
point of view it must have the sub- 
tle nuances that come from a well- 
honed background in gaming. 

VLTS are not going to be used in 
climate-controlled environments 
with 24-hour technicians as they 
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are in casinos. These games will 
get the abuse they never would in 
the normal casino setting. They 
must remain operational and func- 
tional at all times. 

What kind of response have you 
received since the product was 
first Shown? 

When the product started com- 
ing together I thought we had a 
winner. The most telling tale for me 
occurred at the AMOA Expo when 
operators from Montana and 
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Canadian Dick Selles samples the play of the WMS Midas Touch at the AMOA Expo. 


tions. We’ve been granted our 
license for Montana and have our 
application registered in South 
Dakota. 

How are you gearing up for new 
emerging markets? 

We will be in a position, based on 
our projections, to meet the market 
demands for both Louisiana and 
Oregon. Manufacturing capacity 
is not a problem for us. We have 
three facilities in the Chicago area 
and one of them can produce 700 


John Nicastro 


work in place; operators have been 
our customers for 50 years. 

There are 14 manufacturers ap- 
proved in Montana and 12in South 
Dakota, yet three or four com- 
panies represent 90 percent of the 
sales. The cream comes to the top. 

What do you say to coin machine 
operators about equipment 
presently on their routes? Should 
they wait for video lottery? 

I hope that operators in states 
where legislation is being actively 


South Dakota complimented the 
Midas Touch and asked when it 
would be available. Then I knew 
we had spent our time well. 

We are a coin-op manufacturer 
first and foremost. We've taken 
our experience in coin-op and mar- 
ried it with gaming know-how. At 
AMOA and demonstrations since 
it'S been called state-of-the-art. 

What about availability? Is the 
game being tested at present? 

We're starting a pre-production 
pilot run of the product, with full 
production to commence some- 
time after the first of the new year. 
Were in the process of submitting 
the game to Gaming Laboratories 
International for the Atlantic Lot- 
tery Corporation in Canada, and 
are waiting for Louisiana and 
Oregon to release their specifica- 


units a day. 

VLT production will not in any 
way impact on other Williams or 
Bally/Midway products. We can 
handle multiple markets at the 
same time. Our Gurnee, Ill., facili- 
ty, which will be our primary VLT 
site, could handle 500 games per 
day in the era of Defender. 

Is the VLT manufacturing field 
too crowded? 

There’s room for anybody witha 
better mousetrap. The good 
manufacturers will survive and the 
others will fall by the wayside. 

We didn’t enter the business feel- 
ing we would walk in and grab a 
large market share just because 
our name is Williams. One of the 
things we have going for us is our 
experience in dealing with oper- 
ators. We have a distribution net- 


pursued are successful. But they 
must pay attention to their core 
business. If they don’t tend to the 
basic business now they won’t 
have the credentials when video 
lottery does happen. 

Operators are naturally concern- 
ed about financing this sophis- 
ticated and expensive equipment. 
What will help this pursuit? 

Our industry has been prone toa 
roller coaster effect that has made 
bankers uneasy. If operators ap- 
proach their bankers as profes- 
sional businessmen, with cash flow 
projections and a good, compre- 
hensive business plan, it will great- 
ly increase the probability of 
favorable treatment. 

Saying you will be a partner with 
the state should add credibility. 
Borrowing money is never a cake- 
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walk, but it should be easier to 
finance this equipment than some 
other amusement equipment. 
VLTs are stable products. That’s 
something lenders look for when 
they grant credit. 

This is a great opportunity for 
operators to prove themselves. The 
operator is a very talented guy— 
he’s street smart and knows how to 
make things happen. 

What is the WMS position on 
sole-source vs. operator-involved 
video lottery programs? 

Our position is this: we believe 
that the video lottery industry as 
we know it today was the brain- 
child of the route operator, with the 
help of some manufacturers foster- 
ing the initial legislation. For a non 
coin-op company, or for that mat- 
ter a state body, to come in now to 
try and appropriate what the oper- 
ators have created and keep it all 
to themselves is immoral and pos- 
sibly illegal. 

We're operator/distributor 
oriented and our basic position is 
that we will notin any way support 
any bills that do not include the 
operators and distributors. Pro- 
hibitions against vertical integra- 
tion are smart and in the best in- 
terest of all concerned. 

In the provinces of Atlantic 
Canada, where the state is running 
a sole-source program in some pro- 
vinces, those locations earn 
dramatically less money than 
other provinces where it is oper- 
ator- based. No one knows the loca- 
tions better than the operator! 

They (operators) have the ap- 
paratus in place to properly ser- 
vice the machines. They know how 
to merchandise. A bureaucracy 
can't do that. It's hard to convince 
a legislator that even if a sole- 
source program indicates a higher 
percentage (say even 60 percent), 
in the long run it will be less than 
the 25-30 percent from a operator- 
based program. 

Look at what's happening all 
around the world. The capitalistic 
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system is the one that works. It 
may not be perfect but it's the best 
one we have. Private enterprise 
works. Trying to centralize and 
control this as a single source 
under government direction just 
won't cut it. 

How can а state body be direct 
competition to private enterprise? 
Businessmen have enough to 
worry about. Will the government, 
which is supported by tax revenue, 
now become a competitor with its 
own tax-paying businessmen? 


"Look at what's hap- 
pening all around the 
world. The capitalistic 


system is the one that 
works. It may not be 
perfect but it's the best 
one we have." 


Are you frustrated at times, con- 
vincing others of video lottery 
benefits? 

It's frustrating to constantly 
justify that we have an attractive 
and appealing product. Everyone 
is standing in the way of making it 
available. Sometimes we're stand- 
ing in our own Way. 

Video lottery takes care of the 
player, returning an average of 
88-92 percent. Video lottery is going 
to happen. The operator associa- 
tions around the country are 
becoming much more knowledge- 
able on how to accomplish this 
task. There is an education process 
operators must go through, as well 
as state legislators. We can’t force- 
feed them. 

With VLTs we're looking at one 
game in our industry that has low 
stakes and high entertainment 
value and not really a whole lot 
more than that. 

Two hours on a video poker ma- 
chine, with the high hit frequency, 


won't cost the player any more 
than taking in a movie and visiting 
the snack bar. These days a couple 
can hardly spend an evening at the 
movies without spending at least 
$25. For that same amount of 
money a player can have 1-1/2 
hours on a video poker game. It all 
depends on what kind of entertain- 
ment you want to purchase. When 
video poker comes out ofthe closet 
it becomes an attraction. 

What do you advise operators 
seeking passage of video lottery 
legislation? 

It has to be a partnership with 
the state. The coin machine com- 
munity must win the trust of 
legislators and government of- 
ficials. States need money and 
need it badly. But they must have a 
reasonable incentive to join with 
the coin machine community. 

Operators don't have an em- 
pirical right to be involved in gam- 
ing. It's a privilege granted by the 
state. Operators must be realistic 
regarding the legislation they are 
trying to pass. They must allow the 
state to have sufficient control so 
the system works financially and 
politically. 

Agreement within your ranks is 
vital. Too many voices crying out 
and speaking from a different 
point of view can hinder the effort. 
We don't want legislators thinking 
we can't agree among ourselves. 

What is your view of the 
Regulated Gaming Institute (RGD, 
proposed earlier this year? 

I basically support the principle. 
I was waiting for factual informa- 
tion on the association's goals, 
strategy, and structure. In theory 
I'm 100 percent behind it. But 
somewhere along the line progress 
stopped. 

How do you feel about manufac- 
turers constantly being approach- 
ed to contribute to video lottery 
efforts? 

As I explained to an operator 
group recently, this has to be a 
grass-roots effort. They're your 
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legislators. Manufacturers can 
give you money, but if you dont 
have the right bill and right lob- 
byists, you can put in all the money 
you want andit won't do any good. 

Manufacturers only make 
money once—when we sell the 
machine. This equipment will 
serve operators five years and 
more. They will be investigated, 
issued a license, and be a partner 
with state government. The 
average street operator will gain 
credibility in the eyes of the finan- 
cial world. 

What are your hopes for '92? 
Will video lottery continue to 
grow? 

Video lottery will grow for a cou- 
ple of reasons. First, states can't 
look to Washington for any finan- 
cial help right now. The financial 
situation in most states is eroding. 
From a purely monetary or fiscal 
point of view, they have to raise 


Billiard 
Cloth 


All Grades and Colors 


new tax revenue. What better way 
toraiseitthan voluntarily? That's 
what video lottery is—voluntary 
taxation. That's a great revenue 
source for a politician. 


"States need money 
and need it badly. But 
they must have a 


reasonable incentive to 
join with the coin 
machine community. '' 


Secondly, operators are becom- 
ing more sophisticated in under- 
standing how the political process 
works. Each successive jurisdic- 
tion adds credibility to the overall 
program and provides a comfort 
level. 

Where does WMS Gaming fit in 
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the overall video lottery picture? 

We plan to market quality VLTs 
and be a major player in the video 
lottery arena. We're going to go 
beyond delivering a product to a 
distributor for sale to an operator. 
We want to give operators the 
tools to be effective. 

We will advise оп ways to derive 
the maximum benefit from VLTs 
by properly merchandising the 
machines in the tavern at- 
mosphere. When you highlight a 
product it greatly outearns 
machines just sitting against a 
wall. 

We're keeping the best interest 
ofthe industry in mind. If video lot- 
tery doesn't happen, which we 
don’t feel will be the case, we've 
been in business for 50 years and 
have other core products. We have 
something to contribute to video 
lottery and want to be a part of 
it. ÛJ 
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OUR STOCK HAS 
NEVER BEEN НІСНЕК!! 


Production of our STOCK REDEMPTION 
TICKETS is at an all-time high. That’s because 
more people are playing Redemption Games than 
ever before. You’ve seen it—your customers 
consider their tickets as their badges of honor, 
and the more tickets that they can show their 


friends, the better they (and YOU!) like it. 


We'll custom-design the right ticket for your 
needs, or, if you prefer, we have STOCK tickets 
for immediate delivery. 


NATIONAL TICKET COMPANY 
— THE PRIZE WINNERS! 


Mali 


ORDER DEPT: 


TOLL FREE — 800-223-6468 
NEW YORK — 212-475-4960 
FAX — 212-533-8169 


STOCK TICKET PRICES 
] Box 20,000 $47.00 


2 Boxes 40,000 $77.00 


Each additional box is $30.00 
FOB Shamokin, PA 


National 


TIC КЕТ 
HOME OFFI кы 
РО. ВОХ 547, ТІСКЕТ АУЕМОЕ 
SHAMOKIN, PA 17872 
(717) 648-6803 TOLL-FREE FAX: (800) 326-9320 
INTERNATIONAL FAX: (717) 648-9460 


The Henry W.T. Mali & Co., Inc. 
257 Park Ave, South е New York, N.Y. 10010 
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During the State Sales open house, Jim Stetson brings Millie Arnold (Chuck's wife) up In Philadelphia at Mondial's open house аге, (l-r): Joe Moffett, Tony Yula, and Scott 
to date on new changes at Mars. Fiel. 


State Sales receptionist Rochelle Lanarre and accounts payable manager Suzanne Alex Perner, who covers South America for Belam, with his new bride Pauline at R.H. 
Matousek. Belam's open house. 


N 
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At Mondial’s Springfield office open house Louis Dorio and Edwina Spinak cook up hot 
dogs with all the fixings. 
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ey re ready to go 


State Sales’ Steve Koenigsberg (c) chats with Bruce and Nancy Myers of Hampton At C.A. Robinson are, (l-r): Sandy Bettelman, Jeron’s Joe Robbins, and Williams’ Joe 


Roads Vending. Dillon. 
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Тһе games меге the main attraction at State Sales’ open house. 
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At State Sales, Don Orndort of Valley Noveity waits his turn to play one of the many State Sales' Bill Carnohan (c) with Wendy and 
video games on display. 


P i 


David Rubinstein of Merit. 
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At a C. A.Robinson-hosted dinner, (l-r): Ira Bettelman, newlyweds Dave and Gail Peck, 
Robinson's courtyard with Atari's Ann Hayes. and C.A. Robinson's Hank Tronick. 
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"Big Lou” Pastigleone (I), parts manager at Mondial in Springfield, chats with New Jillian Haim helps vice president Simon Deith draw tickets for door prizes at R.H. 
York operator Randy Taylor. Belam’s open house. 


> лі | | Eu L.S 
Sales and factory representatives enjoy a lavish buffet at the home of State Sales Factory reps, (l-r): Mark Struhs of Dynamo, Bob Haim of Jaleco, and Rus Strahan of 
president Steve Koenigsberg. NSM enjoy the day at Mondial in Springfield. 


Visiting C.A. Robinson's open house gave Leland's Brian Kopf a chance to show Romstar's Rene Lopez (I) smiles as Betson Pacific customer Gene Lewin takes aim on 
customers how fun Dragon’s Lair ll can be. Skeet Shot. 
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ГЕ YEARS AGO 


Top news stories of 1981 


| he December 15, 1981, Play 
Meter was the "Year in Re- 
view" issue. It was billed as “the 
year the industry found itself," 
although 10 years later we seem to 
still be searching! 

These were listed as the top 
stories of 1981: 1) convertible 
games appear on the market, while 
used equipment sale prices plum- 
met; 2) gray area games pose а 
threat to the amusement industry, 
causing the AMOA Expo to move 
from its scheduled Las Vegas loca- 
tion; 3) video game copyrights are 
enforced in the courts and the in- 
dustry defines the piracy problem; 
4) AMOA'sleadership role is ques- 
tioned, the jukebox location list is 
eliminated, and jukebox royalty 
rates are hiked; 5) manufacturers 
and distributors form their own 
trade associations; 6) media 
focuses sharp attention on coin-op 
games as local regulations tighten 
up for arcades; 7) the operator 
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population swells, revenues are up, 
and arcades have marked growth; 
8) "blue sky” rip offs hit inex- 
perienced operators; 9) major 
manufacturers diversify into video 
marketing; and 10) other equip- 
ment types brace to meet video's 
competitive challenge. 

Norm Pink of Advance Carter 
Co. was our "Coinman Interview." 
He operated what many called the 
first amusement center in an 
enclosed mall. He had assumed the 
presidency of AMOA under a 
cloud of controversy when the 
assumed incoming president, Jim 
Mullins, was booted out of the 
association. Norm answered some 
tough questions about gray area 
games, an issue embroiling the in- 
dustry іп а massive civil war. He 
was also asked some pointed ques- 
tions about AMOA and ifit was do- 
ing all it should. 

As part of the "Year in Review," 
we named the best games of the 
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year. They included the following 
videos: Defender, Pac-Man, 
Asteroids, Centipede, Scramble, 
Phoenix, Gorf, Galaxian, Berzerk, 
Asteroids Deluxe, Monaco GP, 
Missile Command, Wizard of Wor, 
Astro Blaster, Star Castle, Omega 
Race, Crazy Climber, Armor At- 
tack, Rally-X, Carnival, Bat- 
tlezone, Venture, Moon Cresta, 
Pleiades, and Super Cobra. 

The top pinballs of 1981 were the 
following: Black Knight, 8-Ball 
Deluxe, Xenon, Firepower, Mars, 
Flight 2000, Space Invaders, Flash 
Gordon, Flash, Jungle Lord, Black- 
out, Gorgar, Alien Poker, Silverball 
Mania, Volcano, KISS, Lightning, 
Meteor, Galaxy, Spider-Man, Em- 
bryon, Freefall, Ali, Paragon, and 
Frontier. 

The top games, Defender and 
Black Knight, both made by 
Williams, were awarded the Play 
Meter awards voted by operators 
across the country. ÛJ 
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ANUFACTURER MEETING 


t was brisk, though pleasant, 

weather in Dallas when NSM 
gathered its distributors for its 
first-ever distributor meeting on 
Nov. 7-8 to discuss the brighter- 
than-ever future in the jukebox in- 
dustry and especially at NSM. 

Distributors got a rare oppor- 
tunity to “meet” the staff of the Ger- 
man headquarters via a live 
satellite hook-up. Ingeborg Barker, 
managing director Ullrich 
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Carol (I) and Wanda Strahan got up on stage with the illusionist. 


Schulze's administrative assis- 
tant, did an excellent job of in- 
troducing the staff. Included were 
Peter Kuhn (director of marketing 
and board member), Thomas 
Kuehl (managing director and 
board member), Armin Frank 
(research and development), Horst 
Niederlein (engineering), and Rolf 
Schmidt (jukebox production 
manager). 

Each gave an informative speech 


NSM welcomes 
distributors to Dallas 


(in perfect English, I might add), 
thanking all of the American dis- 
tributors for their support. During 
the two-way hook-up, distributors 
were able to make comments and 
ask questions of the German staff. 
Schulze, the son of one of the 
founders of NSM, was in Dallas 
sharing ideas with the distributors. 
He noted that many of NSM’s 
changes in its phonographs were 
based on distributor comments. 


Daniel Villa (г) traveled to the meeting from Mexico, 
where he distributes NSM jukeboxes. With him are John 
Blouin and Ullrich Schulze. 
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А proud NSM team, (l-r): George Haydocy, Paul Harmon, 
Rus Strahan, and Ullrich Schulze. 


NSM’s George Haydocy (second from right) was the 
center of attention as he talks about the new Performer 
Grand. 


Cleveland Coin’s Ron Gold (I) chats with Mr. and Mrs. 
Michael Riquier of T&M Distributing. 
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Proud NSM Distributors, (l-r): Ira Bettelman of С.А. 
Robinson, Dave Patterson of SunBelt, and Tony Yula of 
Mondial. 


Mr. and Mrs. Don Waters of Mountain Coin celebrated 
their 31st anniversary on Nov. 17. Congratulations! 


Mr. and Mrs. Paul Strahan (I) of PlayMor Music with their 
son and daughter-in-law, Mr. and Mrs. Rus Strahan. 


Fred, Kitty, and Doug Skor of World Wide Distributing. 


John Blouin (I) of James Industries talking with Mr. and 
Mrs. Terry Moss of Moss Distributing. 


Rus Strahan, president of NSM- 
America, outlined plans for future 
advancements at the company. 
For one, there will soon be a 
manufacturing plant opened in 
Sycamore, Ill. This goes along with 
plans to offer the American market 
priority status on new jukeboxes. 

The highlight was NSM's new 
Performer Grand CD jukebox, the 
firstin aline of Performer products. 
The new line will soon include the 


Performer Classic, Performer 
Wall, and Performer Hideaway, all 
scheduled to be introduced next 
year. 

An elegant banquet featured an 
illusionist who had everyone 
amazed. (No, he didn't make the 
competition disappear!) Carol and 
Wanda Strahan (Rus's wife and 
mother) were "volunteered" to help 
with one ofthe tricks. The last illu- 
sion brought distributors to their 


feet: a Performer Classic prototype 
appeared on stage. 

Distributors left the meeting with 
good feelings about NSM products 
they'll be selling for the growing 
company. “Our distributors have 
stood by usfor many years and we 
won't let them down," said Paul 


Harmon, NSM's marketing 
director. |J 
PLAY METER 95 DECEMBER 199] 


Mg MEETING 


Mr. and Mrs. George Sammons of Sammons-Pennington Distributing. 


ы ^. 
е Же 


s S RANE rmm 


S OMM doo iei ta, v.n 
„эг "m S 


m 


€ Т Эк. 


Fijos As Sty „кр, 


i 
{ 
| 
| 
| 


E Ts Ví D Toa i рече 
% ` Ke 2 тай ES 


7 т / Tg 
Fred Skor (1) of World Wide Distributing and John Blouin of James Industries enjoying Julie Harmon (I) and Carol Strahan (here with their husbands Paul and Rus) are ready 
an after-dinner cigar. to leave on the special spouses tour of Dallas. 
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Distributors lined up for a refreshing lunch buffet before the meeting. Rus Strahan (r) and Ullrich Schulze offered a special toast to their NSM distributors. 
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TEST-DRIVE A 
CURRENCY 
VALIDATOR? 


WE’RE MAKING THIS UNPRECEDENTED FREE TRIAL OFFER BECAUSE OUR 
REVOLUTIONARY NEW 3^P-GENERATION M-IVO IS SO SECURE YOU HAVE 
TO TRY IT TO BELIEVE IT* 


GAMING, WAGERING & VIDEO LOTTERY — MODEL IVO VENDING-MODEL 125 


The versatile Model-100 


e The most protection against fraud & vandalism. e For soda, food, coffee, etc., vending machines. 

e Video Lottery compatible meets Gaming Commission requirements. | ® Compatible with all changers. 

e Н5232 serial communication. e 200-bill capacity stacker. 

e Self-diagnostics & adjustments (LCD display). e Limited salting protection. 

e Optional acceptance of $1, $2, $5, $10, $20, $50, $100. MODEL-100-HAS ALREADY WON WIDE ACCEPTANCE 


e Stacker & stackerless models available. 


e Full one-year warranty. ө Accepts all denominations up to $100. 


e Many other features. 


S0, WHY NOT GET THE SECURITY YOU'VE BEEN WAITING FOR? 
MAIL THE APPLICATION TODAY — TRY IT, YOU'LL BELIEVE IT! 


PLEASE RUSH your revolutionary new ultra-secure 
currency validator, which | understand | can evaluate, 
without cost or obligation, on my premises for up to 60 days. 


Street: 


Name: 
Title: 


Tech/Engineer: 


Clty) 32 Sb a» — 
Phone: 
Sig: 


367B BAYSHORE ROAD 
DEER PARK, NY 11729 
516-242-0100eFAX: 516-242-9248 
1-800-472-2506 
ON YOUR SIDE IN THE 
FIGHT AGAINST FRAUD. 


Company: 
© Mfg (©) Vendor [C Dis. |1 Other. 

Send | | MODEL IVO [] MODEL 100 [] MODEL 425. 
© 1991 Coin Bill Validator, Inc. Free trial subject to prequalification credit screening. 
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At home in 


Distributing. 


ike many of their fellow 

operators in other states, 
North Carolinians are pondering 
the pros and cons of legalized 
video poker machines. At the 
North Carolina Amusement 
Machine Association (NCAMA) 
convention and trade show held in 
Durham over the Oct. 25 weekend, 
operators attended a seminar on 
the subject with Wally Bohrer of 
Wisconsin heading up the discus- 
sion. Joining him on the panel were 
AMOA president Gene Urso, 
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North Carolina 


Sexy gals “‘Jasmine’’ Thorpe (I) and “Barbie” Earp helped sell raffle tickets with Steve Henderson of Operator's 


Garland Garrett Jr., J.D. Heath, 
Bob Hauser, Charles Rowland of 
Virginia, and John HafeziofPARS, 
a local video lottery terminal 
manufacturer. 

The convention was held just 
days after a devastating report 
was issued in Oregon by the at- 
torney general, stating that it 
would be in Oregon’s best interest 
to drop plans for including 
operators (private sector) in 
operating video lottery machines. 
It was acrushing blow, not only to 
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Dick McCannell of Operator's Distributing and Ron 
Zehler of Premier. 


From left: Don Ball standing beside Brady's Blair Norris's 
daughter Denise and wife Gayle. Next to SuperStar Golf is 
Denise's roommate Tracy Legg. 
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From right: Leland’s Ken Anderson with his son Dane, 
Bev and Alan Shafer with their daughter Allyn Lebster, 
and her husband Gregg Lebster. 
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From left: Ann, David, Anthony, and Donna Abbott of Triple 
A Amusements. 


E: | Au 
Fred Britt (I) with his nephew John Britt and John's wife 
Margaret. John is the deputy director of the Alcohol 
License Enforcement Agency in North Carolina. 
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This group was presented awards for exceptional service 


to the association. 


operators in Oregon, but in other 
states campaigning to have the 
machines legalized. 

Bohrer told North Carolina 
operators that if they intend to 
spearhead an effort for legaliza- 
tion they must bea strong unit and 
get to know their legislators. He 
likened the effort to "the biggest 
football game of your life. It's not 
just a game you must win, but one 
you can t afford to lose." 

He added that just like in foot- 
ball, you must have a strong coach 
and a knowledgeable quarterback. 
"While a good lobbyist is im- 
perative, in the long run he can't do 
everything. Like à good quarter- 
back needs strong receivers, so 
your association needs strong 
players," Bohrer said. 

Sneed High, NCAMA’s attorney 
and adviser, recapped the state's 
status concerning legalized video 
lottery. As it stands, a bill to take a 
regular lottery referendum to the 
people has passed the House and 
now goes to the Senate. Ifit passes, 


in November citizens of North 
Carolina will vote on whether to 
implement а lottery. Although the 
bill does not include video poker 
games (and no provisions for 
amendments) a state lottery is the 
first step. 

While the bill is being debated, 
High stressed that there is quite a 
bit of opposition for a lottery from 
religious groups. “It’s a battle on 
moral grounds similar to what we 
experienced 40 years ago to allow 
liquor in the state," he said. 

High added that the association 
has taken a firm stand against 
8-liners and has sent out a letterto 
operators stating that the games 
are gambling machines and that 
they will be picked up. He caution- 
ed that the IRS already picked up 
some machines and fines were bas- 
ed on exaggerated potential 
revenue. 

The highlight of the convention 
involved two very sexy ladies, who 
walked the show floor selling raffle 
tickets. "Barbie" Earp and 


"Jasmine" Thorpe sauntered down 
the aisles offering kisses to all who 
didn t buy tickets. One look at the 
beauties was all it took to see 
wallets flying out of pockets! Their 
efforts paid off with a whopping 
$1,200 worth of tickets sold. Noted 
NCAMA’s executive director, Bob- 
by Earp (the alter-ego of Barbie), 
“We had a lot of fun and raised 
money besides. It was certainly 
worthwhile." 

Jim Thorpe (alias "Jasmine", 
mumbled something about his 
panty hose and wiped the last rem- 
nant of mascara from his eye. He 
agreed that it was all in fun and 
gave his fellow operators 
something to talk about. 

A silent auction was held to 
benefit the newly named “Bunky 
Bynam Memorial Scholarship 
Fund." Bunky, à beloved member 
of the association for many years, 
died of a sudden heart attack just à 
month before the show. His son 
Ray and daughter Kathy Morton 


were at the show, sharing mem- 
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ories with their father’s many 
friends. Cindy Earp, organizer of 
the show, could hardly talk about 
the loss of Bunky, but offered this 
thought: “We missed him terribly 
when he didn’t come to one of the 
conventions, but we knew we'd see 
him next year. It's hard to even 
think about not seeing him again. 
We all really miss him." 

North Carolina operators 
generally agreed that there is some 
very good product on the market 
right now. However, they tem- 
pered their enthusiasm for the 
games with complaints about the 


Incoming NCAMA president J.D. Heath with his beautiful 
wife Katey. 
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Jim Vanderhoof (I) with Brady Distributing’s Jon Brady, 
Gwen Brady, and Jon Jr. 


228 


From left: AMOA president Gene Urso, North Carolina at- 
torney general candidate Mike Easley, Wally Bohrer of 
Wisconsin, and Garland Garrett Jr. of Cape Fear Music. 
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cost. One operator summed it up 
like this: “We are in a struggling 
economy and must tighten our 
belts even tighter than before. 
Although we know in our hearts 
that we must update our equip- 
ment and offer our customers 
brand new games, it’s awfully hard 
to justify the prices of some of the 
new games. І think that’s why 
Street Fighter II is still so desirable. 
It didn't cost an arm and a leg and 
it'S still earning great money. I 
wonder how I could ever justify 
buying а new, expensive game 
when I am still doing so well with 
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Steve Walton (г) of Data East with Operator Distributing’s 


Dick McCannell and Jim Nesbitt. 


Rick and Dorothy Shillinglaw and Chris Landis (I) at the 
Rick’s Game Sales booth. 


Charles Rowland of Virginia. 


Digital Disc's Bruce Earnhart (I) and David Loethen flank 


Street Fighter II." 

Normally, a banquet on what 
could be the last night of the World 
Series would be a disaster. But 
leave it to NCAMA to find a solu- 
tion; they had a big-screen TV 
brought into the room and by luck 
the band were ardent Braves fans 
who were more than willing to 
allow it. Of course, most were 
Braves fans also (except maybe 
Gene and Nancy Urso, being from 
Wisconsin). It was a special ending 
to avery special show. |J 


Smart Industries’ Gordon Smart (г) with Konami's Frank 
Pellegrini. 


Steve Angell (I) and Mel Spindle man The Title Strip 
Program Co. booth. 
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North Carolina operator Jimmy Martin (с) with Atari's 
Mike Taylor (I) and Jim Newlander. 
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It was a bittersweet weekend for Bunky Вупат 5 family. He passed away several weeks before the show. From left: Julian Cox of Colonial Vending with his children Julian Jr. 


Steve Henderson of Operator’s Distributing, Bunky’s daughter Kathy Morton, daughter-in-law Shayne, son Ray, and (who won a remote control tank from M.S. Toys) and 
brother-in-law Doug Smith. Amanda. 


Don't take chances! Dependable 
performance, on time delivety, and 
outstanding service have made us the 
preferred choice of manufacturers, e Push button loading 
operators and distributors for over Validation 
10 years. e Quick release ticket 
guide for easy 
"We very much apprecíate all the servicing 
effort that you have put forth to 
meet our unscheduled needs.” 
Jack Mendes, Jr. Bob's Space Racers, Inc. 


“You certainly deserve your status as 


the leader. Keep up the good work.” 
John S. Mc Ewan, MELTEC Inc. 


“The quality of your product is excellent. 
It has truly withstood the test of time.” 
Joseph W. Sladek, SKEE BALL Inc. 


“In our business where service is the key 
. . everyone ín your organization excels.” 


Gene Cramm, ShowBiz Pizza Time, Inc. 
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8th & Maple Avenue, Lansdale, PA 19446 е 215 362-9112 e FAX# 215-368-7159 
As of 3/31: 120 Liberty Lane, Chalfont, PA 18914 e 215 997-8616 e FAX# 215-997-9506 
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Tom Yager 


The surprise season 
for the latest pins 


hile in Chicago for the Pinball 
Expo, I had the opportunity to 
catch an advance glimpse of the 
new pinballs being introduced for 
the winter season—Data East’s 
Star Trek, Williams’ Hurricane, 
and Premier’s Surfin’ Safari. 


W 


Data East’s Star Trek 

Data East’s Star Trek is, in ways, 
one of this company’s strongest 
games to date. Selected parts of the 
game—sound, display programm- 
ing, and art—outpace any of the 
other games being offered. The 
main musical theme, using parts of 
the old TV show theme, is too 
repetitious. But once the game's 
feature modes become active, the 
musical score comes to life. 

Data East's new digital sound 
system shines. With the exception 
of the main theme, Star Trek's 
musical score is masterfully 
crafted and is delivered with a 
hard edge and stirring punch that 
the old synthesizer chip could 
never render. 

But the credit for Star Trek's ear- 
pleasing manner must be shared. 
In addition to the music there is an 
assortment of “‘trekkie-correct”’ 
sound effects, the shimmering 
transporter sequence, the urgent 
squawking ofthe red alert beacon, 
and even the minute chirping of an 
opened communicator are trig- 
gered at appropriate times. 

I also noticed the superior quali- 


ty of the digitized voice of the Scot- 
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ty character, who recorded himself 
especially for this game. His voice 
is crisp and easily intelligible. It 
sounds like he’s standing right 
next to you. Combined with the 
rest of the game’s audio program- 
ming, the digitized voices create a 
realistic, suspenseful atmosphere. 
Data East’s sound team deserves a 
lot of credit. 


Visually, the backglass artwork 
is easily the best Data East has 
ever produced. The playfield and 
cabinet art work go hand-in-hand 
with the backglass to create a 
game that is the embodiment of 
what's best about Star Trek. The 
backglass center is a drawing of 
the transporter, complete with the 
show's principal characters stand- 
ing ready to be “beamed down." 


That's precisely what happens— 
the characters seemingly disap- 
pear from the drawing of the 
transporter. This effect, while ap- 
pealing, can only be properly view- 
ed head-on. An expert player will 
cause the characters to beam up 
and down several times in a game. 
Each time, the game's lights and 
sounds are synchronized with the 
transporter effect, which takes 
several seconds to complete. 

Also part of the visual package is 
the display. Data East is staying 
with the half-height dot matrix 
display it introduced on Check- 
point. It'S more than a mere orna- 
ment. There is more animation, 
more finely worked 3-D effects, and 
more detailed graphics on this 
display than on any Data East has 
done before. 

The playfield doesn't quite live 
up to the stunning quality of the 
game's sounds and visuals. Not 
that it's bad, but the spectacle of 
Star Trek called for а drop-dead, 
wonderful playfield. There are 
some nice touches, a swinging 
standup target and enjoyable 
under-the-playfield action. 

But the game's star playfield 
attraction—a huge ramp set witha 
center diverter that sends the ball 
where it will—doesn't feel as solid 
as I’ve come to expect from ramps 
in Data East games. The ramp en- 
trances are steep, well toward the 
back of the game and, especially 
with the right ramp, seem to be lin- 


RIME-TIME PINBALL 


ed up strangely. The ramps are 
harder to make than they need to 
be. I watched expert players strug- 
gle. 

The other problem (Some opera- 
tors might consider it a blessing) is 
that it is amean-playing game. Тһе 
swinging target is flanked by two 
stationary standups and all three 
are mounted on acenter playfield 
assembly that sends the ball 
screaming down the center drain 
more often than not. 

The test machine brought to Pin- 
ball Expo lacked a much-needed 
center post. Star Trek has a timed 
ball-save feature (if you drain too 
quickly, you get the ball back), but 
that’s not enough to soften the 
hard edge. 

I found Star Trek to be a mixed 
bag. Its clear objectives with the 
best sounds and visuals Data East 
has ever done were enough to 
make up for a slightly disappoin- 
ting playfield. I enjoyed playing the 
game as will the trekkies who will 
keep this game humming. 

The game’s introduction roughly 
coincides with the release of the 
new Star Trek movie, so if the 
movie does well, operators could 
see Terminator 2-like windfall ear- 
nings. 


Williams’ Hurricane 

This is the third amusement 
park-themed game from Williams. 
Comet and Cyclone spawned Hur- 
ricane, but both showed a far bet- 
ter mix of ingenuity and playabili- 
ty. One impressive feature on this 
game that I must highlight is the 
display programming. 

The playfield is very similar to 
Cyclone’s with some twists to 
make it seem different. For exam- 
ple, the rear left corner of the 
playfield, which held a ferris wheel 
in Cyclone, holds two in Hurricane. 

The playfield and rules borrow 
far too heavily from previous 
amusement park games. Oper- 
ators have come to expect much 
better from Williams. 


Premier’s Surfin’ Safari 

I was absolutely delighted by 
Premier’s new game, Surfin’ 
Safari. Premier? Yes, Premier. 
Premier’s been flexing its creative 
muscles lately. With Cactus Jack s 
and Class of 1812, they rejoined the 
mainstream pinball market. With 
Surfin’ Safari, they not only com- 
pete, but simply blow the competi- 
tion away. 

The magic behind Surfin’ Safari 
was apparently a combination of 
willing management and a longer- 
than-average design cycle (thanks 
to Premier’s yearly summer plant 
shutdown). Premier’s designers 
took advantage of the extra time 
and loose reins, because Surfin’ 
Safari is not only the best game 
Premier has ever done, but 
deserves to stand alongside all- 
time greats like Funhouse. 

Everything about this game feels 
wonderful. There are two ramps, 
опе of which terminates in a cir- 
cular 'whirlpool'" that scores 
similar to the Diner cup. But resist 
the temptation to judge that this 
game has borrowed from any 
others; Surfin’ Safari is unique, 
from its delightful playfield layout 
to its complex rules set. 

I’ve been poking fun at Premier 
for its repeated use of center- 
playfield “disco lights," colored 
lights that swirl and flash but 
otherwise have no reason to exist. 
In Surfin’, these lights vary instant- 
ly and effectively show the player 
where he stands, what he must 
shoot for, and what awaits him if 
he makes those shots. 

After only a couple of plays, I was 
able to use the lights to devise play- 
ing strategies. The lights are ar- 
ranged in columns. Each of the ma- 
jor targets (drops, ramps, a spinner 
lane, an eject hole, and so on) ad- 
vance the lights in the associated 
column. When advanced to the 
top, each column triggers some 
feature mode, which include 
multiball and a deceptively hard- 
to-hit, three million point standup 


target. But the game is loaded with 
plot twists and а seemingly endless 
variety of feature modes and shots. 

Surfin’ Safari is the best 
shooter's game I've ever seen. A 
player can master one target, say, 
the ramp, but once the lights 
associated with that target have 
been advanced to the top, the 
target becomes worth almost 
nothing until all the other columns 
oflights have been filled. Then the 
grid of lights is cleared and the 
player can start collecting them 
again. Surfin' Safariforces players 
to master multiple shots; it’s a sort 
of cross-training for pinball 
players. 
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For the less skilled, Surfin’ Safari 
offers a fairly easy multiball (but 
nowhere near as easy as Cactus 
Jack’s or 1812), and the sounds and 
lights make even minor victories 
seem worth celebrating. The 
ramps, which will likely be the sole 
refuge of average or lesser players, 
are both easy to reach and feel 
really good to hit. But if they let it, 
Surfin’ Safari could hone these 
players’ skills. All they have to do is 
watch the lights and follow the 
digitized voice instructions—the 
game always lets the player know 
when some feature mode is only a 
shot or two away. 

I could go on for pages about how 
incredibly good Surfin’ Safari is. I 
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can only think of two points to 
criticize. First, the voice, although 
helpful to the player, is supposed to 
sound Jamaican. But the speaker 
falls in and out of accent and it's 
too obviously phony. 

Second, the game's music isn't 
quite up to the level ofthe playfield. 
An adaptation of the pop hit “Sur- 
fin’ Safari" is rendered during 
multiball, but it lacks punch and 
sounds alittle like it was played on 
a $100 Casio toy synthesizer. In 
other places, however, the music 
works. 

Switching back to the positive 
side, the game’s backglass and 
playfield art are both very good, 
with little detail touches like plastic 
palm trees evident throughout. 
The artwork presents an alligator 
in an innertube, featured in a way 
that makes him appear central to 
the game’s theme. This is a little 
confusing; he’s really just an 
adornment because the game 
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New Address 


FABTEK inc. 


doesn't have an identifiable cen- 
tral feature. The game works 
because each of the playfield 
devices and feature modes are 
special enough to be thought of as 
a main objective. 

Depending on where you are, 
you may have trouble getting your 
hands on this game. In my area, for 
instance, when the Premier 
distributor was just bought out by 
the Williams distributor, the 
Premier line was immediately 
phased out. Elsewhere, some key 
Premier distributors are frequent- 
ly chided for investing little or no 
effort in spreading the word about 
new Premier games. This game 
deserves to be in every pinball 
location in the country, but 
because of the distribution net- 
work this game may become a 
much-desired rarity. 

Premier is aware of problems 
with its image and distribution. I 
asked a Premier representative 


how operators could get their 
hands on one. His answer? If you 
want one (and please trust me: you 
do want at least one), call Premier 
directly. They'll find à way to get 
games to you. It’s worth the trouble 
to reward an effort like this. It's 
evidence that the renewed com- 
petitiveness first seen in Cactus 
Jack's was not a fluke. 

ГІ close by tipping my hat to the 
brave folks at Premier who gambl- 
ed on its designers "just one more 
time." But the true laurels must go 
to the design team itself, because 
they proved that, given the 
freedom and the time they need, 
they can make the once-revered 
Gottlieb brand name mean 
something again. It once stood for 
the best in pinball. If Premier keeps 
trusting its talent, it might very 
well put the polish back on the 
company’s image. 


CLOWN AROUND. 


Ping Pong Ball 
Shooting Game 
With Ticket Dispenser 


8434 154th Ave N.E., Redmond, WA 98052 


Phone (206) 881-0900 


FAX (206) 881-6503 
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pinball 


T« venerable team of Rob 
Berk and Mike Pacak once 
again transformed the Ramada 
Inn in Rosemont, Ill., into pinball 
heaven for the annual Pinball Ex- 
po, held at the end of October. The 
show attracted a record turnout 
for both exhibitors and attendees, 
so much so that the facilities 
chosen for the event were strained 
beyond capacity. Still, the event 
went off virtually without a hitch, 
and the pinball manufacturers 
took advantage ofthe opportunity 
to sow some goodwill among the 
die-hard pinball population. 

Pinball Expo traditionally at- 
tracts an eclectic mix of players, 
operators, and collectors. At- 
tendees are given what is usually 
their only chance to mingle with 
modern-day game designers, 
members of the trade press, and 
the pioneers who got the whole 
thing started about a half-century 
ago. The show features seminars 
that range from panel discussions 
with the heads of the major game 
manufacturers to tutorials on the 
repair of electro-mechanical pin- 
ball machines. 

Among Pinball Expo's more in- 
teresting seminars were "The 
Making of Funhouse" and 
"Designing Your Own Game.” In 


lovers 


the first, the Williams design team 
responsible for the trend-setting 
Funhouse pinball offered some in- 
teresting, and surprising, perspec- 
tives on how the game was created. 

The team showed slides of early 
designs and walked the audience 
through the several phases of 
changes that eventually led to the 
finished game. Did you know, for 
example, that the original design 
called for a mechanical clock on 
the playfield? Countless hours 
were spent designing and perfec- 
ting а clock mechanism, with the 
clock being cut to trim costs. 
Designers also related that major 
changes—the widening of the lock 
lane, the removal of a standup 
target, and the changing of the 
target sequence from "STEPS" 
to "STEP''— required massive 
changes only days before the game 
went into production. The design 
team was delightfully open, giving 
attendees a rare glimpse at the 
nerveracking process that miracu- 
lously leads to the complex device 
that is the modern pinball 
machine. 

In another popular session, Data 
East's Joe Kaminkow donned a lab 
coat and a stand-up comedian's 
manner for the "Design Your Own 
Game" seminar. Suggestions for 
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playfield layouts and devices were 
taken from the audience. Joe and 
other members of the Data East 
design team discussed those ideas 
and drew a very rough playfield 
layout. 


ivered in a stern-faced, press con- 
ference style, and they chose their 
words carefully to avoid tipping 
their hand early. 

You see, rather than introduce 
what people were expecting—a 


"Suggestions for playfield layouts and services 
were taken from the audience. ” 


This wasn't a serious effort—the 
game under construction included 
a flame-thrower atop the back 
cabinet—but the audience obvious- 
ly enjoyed the chance to par- 
ticipate. 

Kaminkow also paired with 
Williams programmer Larry 
DeMar to lay a bit of harmless 
deception on the audience, drawn 
by the controversial topic of their 
seminar “One Dollar Pinball." 
Their early remarks were del- 


WE PAY FULL FREIGHT ON 
ORDERS OF $500 OR MORE! 
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IMPRESSMENT PLUS INC. 


6217 Factory Road * Crystal Lake, Illinois 60014 
(815) 455-2031 


#900 ECONOMY 2--7” 144 $ .86 $123.84 

#901 GOOD 5--9” 144 $1.10 $158.40 

#902 BETTER 6-10” 144 $1.25 $180.00 

#903 BEST 6-18” 144 $1.45 $208.00 

#904 JUMBO 10-18” 72 $2.50 $180.00 
ALSO: 


OUR Filler Pack To Top Off Your Cranes... 
144 pcs. at $83.52 - 586 average (mostly plus 
Я914 — CHRISTMAS PK - 144 PCS - $158.40 


Crane Pre-Packs 1-800-274-2031 


dollar-per-play pinball standard— 
Larry and Joe rolled out a parlor 
game they devised. The game, 
which is really rather enjoyable, 
assigns pinball-related values to 
each of the digits 0-9 (values like 
"extra ball" and "jackpot"). Players 
simply take dollar bills from their 
pockets and apply the game's rules 
to the digits in each dollar's serial 
number, working left to right. The 
player with the highest score wins. 
Larry created а program for the 


VISA & MASTERCARD 
WELCOME 


IBM PC that helps teach the game 
by figuring scores. He's making it 
available to the public as 
"shareware," charging a $1 per 
copy fee, which is being donated to 
charity. 

The focus of the weekend's 
festivities, however, was the ex- 
hibit hall and the tournament. On 
the floor rested an amazing varie- 
ty of pinball machines from every 
imaginable era. Walking the floor, 
you could construct a mental time- 
line reaching back to the earliest 
days of pin games (well before flip- 
pers and electricity), through the 
advent of flippers, the introduction 
of rotary scoring, and all the way 
into the digital era. 

Even for those who are not 
nostalgic, the exhibit floor gave 
everyone a chance to appreciate 
the roots of pinball. Many of the 
games on display were for sale, 
most were available to everyone to 
play freely, and the racket set up 
by the mix of electro-mechanical 
chimes and digital noisemakers 
made for a festive, if a bit loud, at- 
mosphere. The floor was also home 
to а handful of suppliers offering 
bulbs, rubber rings, and other 
essentials for pinball collectors 
and operators. And of course, ad- 
vice flowed freely as the exhibits 
brought novices face-to-face with 
experienced technicians and 
collectors. 

The tournament, called Flip Out 
91, lured the best players in the 
country to a fierce competition for 
a lucrative prize—a new Bally Par- 
іу Zone pin. The scores were amaz- 
ing: prospective champs were pull- 
ing scores of over one billion points 
on the qualifying pin, Party Zone. 

Rick Stetta, last year's champ, 
triumphed over stiff competition— 
like finalists Larry DeMar of 
Williams and John Norris of 
Premier. This year's victory was 
especially memorable for Stetta 
because it's not often a "civilian" 
wins against players who work for 
pinball manufacturers. Г] 
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If You Liked 
POP-A-BALL 
You’ll Love 
POP-A-TAC TOE! 


Fast, Easy, 
Fun to Play! 


HT. 73/4" 
WD. 26 : /" 
DEPTH 30" 


For Information 
Contact: 


COASTAL 
AMUSEMENT 
DISTRIBUTORS, inc. 


601 Prospect Street 
Lakewood, NJ 08'701 
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Merit’s 5th World 
Series of Darts 


tour begins 


erit Industries kicked off its 
fifth World Series of Darts 
season with a first-ever tourna- 
ment in Bloomington, Ill., on Sept. 
27-29. The Midwest Open was the 
first in a series of eight North 
American regionals, which offer a 
minimum of $10,000 in prize money 
each. 

Players from Illinois, Wisconsin, 
Michigan, Indiana, and Texas 
competed on Merit Scorpion 
machines. Their efforts in the 
charity event raised $500, with the 
proceeds going to the American 
Heart Association. Operator Tim 
Jones of Midwest Electronics, who 
helped organize the tournament, 
presented the check. 

Here are some of the Midwest 
Open winners: 

Open Singles 501 Cricket: 1st 
place: Terry Allen; 2nd place: Steve 
Spangelo; 3rd place: Tank Melson; 
4th place: Joe Beecroft. 

Women’s Singles 301: 1st place: 
Natalie Hanson; 2nd place: Mia 
Gutierrez; 3rd place: Cathy Perot; 
4th place: Ruth Anne Danger. 

Draw Doubles: 1st place: Wayne 
Roewer and Troy Quinley; 2nd 
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place: Chris Stratton and Scott 
Alexander; 3rd place: Trish Port- 
man and Bill Gay; 4th place: Jimmy 
Damore and Kirk Janssen. 

Four-Person 501: 1st place: Bill 
Gay, Ray Terronez, Wayne 
Roewer, and Jimmy Damore; 2nd 
place: Joe Beecroft, Bill Cantrell, 
Joe Schmits, and Pat Faul; 3rd 
place: Al Lambert, Mike Condon, 
Art Lewis, and Tracy Shepard; 4th 
place: Tom Brooks, Rick Horton, 
Terry Brown, and Steve Stuckey. 

Women's Doubles: 1st place: 
Mary Beth Taylor and Krys Fuller; 
2nd place: Mia Gutierrez and Trish 
Portman; 3rd place: Denise Alvis 
and Georgia Scheunemann; 4th 
place: Char Roen and Natalie 
Hanson. 

Merit's fourth Volunteer Open 
took place a week later, Oct. 4-6, in 
Knoxville, Tenn. Dennis Havner of 
Precision Darts has hosted the 
tournament for four consecutive 
years and has watched it grow to 
become one of the largest World 
Series of Darts events held. Over 
750 players from all over the coun- 
try participated this year. 

The Epilepsy Foundation of 


From left: Precision Darts' Dennis Havner, Volunteer 
Open mega-winner Joe Beecroft, and tournament direc- 


tor Bob Hodges. 
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Debbie Shutt (I) and Carol Fisher, the second place team 
in the Volunteer Open Women’s Doubles event, with 


Merit’s Bob Wiles. 


Tim Jones of Midwest Electronics with Krys Fuller (I) and 
Mary Beth Taylor, first place finishers in the Midwest 
Open Women’s Doubles 301 category. 


и 


Merit's Bob Hodges (г) with the Four-Person 501 winners 


from the Midwest Open, (l-r): Wayne Roewer, Ray 


Terronez, Jimmy Damore, and Bill Gay. 


Қы. 


Greater Knoxville was chosen the 
tournament charity. Darters rais- 
ed just under $3,000 for the 
foundation. 

Joe Beecroft was the tourna- 
ment’s most valuable player. He 
finished first in Open Singles 
501/Cricket, first in Four-Person 
Team 401, first in Mixed Triples, se- 
cond in Draw Doubles 301, and se- 
cond in Open Doubles 501/Master 
Out. Also, Bill Neace III and Bill 
Neace Jr. won the inaugural 
"Youth Shoot” event, designed for 
players 14 and younger and one of 
their parents. 

Among the other tournament 
winners were: 

Open Singles 501/Cricket: 1st 
place: Joe Beecroft; 2nd place: 
Terry Brown; 3rd place: Steve 
Trout; 4th place: Ray Terronez. 

Women's Singles 301: 1st place: 
Angela Harper; 2nd place: Lisa 
Quick; 3rd place: Patty Ray; 4th 
place: Barb Hall. 

Open Doubles 501/Master Out: 
1st place: Ray Terronez and Bill 
Gay; 2nd place: Joe Beecroft and 
Jimmy Damore; 3rd place: Thom 
Johnson and Pat Hewitt; 4th place: 
Steve Ruff and Ed Khelseau. 

Mixed Triples 501/Cricket: 1st 
place: Jimmy Damore, Joe 
Beecroft, and Lisa Quick; 2nd 
place: Ray Terronez, Bill Gay, and 
Maritza Kessinger; 3rd place (tie): 
Thom Johnson, Carol Fisher, and 
Pat Hewitt; Alice Lott, Todd Kurtz, 
and Glenn Godfroy. 

Women's Doubles 301: 1st place: 
Alice Lott and Heather Bennett; 
2nd place: Debbie Shutt and Carol 
Fisher; 3rd place: Krys Fuller and 
Mary Beth Taylor; 4th place: Pat 
Reed and Jennifer Hatcher. Û 


TELL 'EM YOU 
READ IT IN 


THE METER 


In arcades and 


amusement areas... 


Standard 
Change-Makers 
are the name 
of the game! 


CHANGE 
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change 


They hold up to 
12,800 quarters 
or tokens of 
similar size. 
They have 
rugged cabinets and unequalled 
security. And above all, they are 
thoroughly dependable! 


They're available in floor 
console or wall-mount models 
with one or two bill acceptors. 

Call or write today for full 

information on these 
remarkable changers. 


ЖЕР 
ue CHANGE-MAKERS, INC. 


422 E. New York Street 
Indianapolis, IN 46202 
Tel. (317) 639-3423 
FAX 317-684-2134 


Regional offices and complete service centers in Santa Fe Springs, 
CA., Ridley Park, PA and in Canada (St. Laurent, Quebec) 
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Ге VIDEO WEASEL 


Scott Wolf 


Terminator 2: Judgment Day 


ome with me if you want to 

live...not just survive, mind 
you, but deliver the world and all of 
humanity from the nightmare of 
Judgment Day. From the ravaged 
battlefields of the year 2029 back to 
the present, you will determine 
whether humans or machines in- 
herit the future. You are the Ter- 
minator, and this is Judgment Day! 

Calling Terminator 2: Judgment 
Day from Midway Manufacturing 
а "gun game” is like calling the 
Stealth Fighter an "airplane." It's 
not just an understatement, it's a 
major misunderstanding of the 
beast. Based on the summer's 
blockbuster film, the T2 video 
game is the second half of a one- 
two punch that started with Wil- 
liams' pinball game of the same 
name [Play Meter, September 
1991]. 

The T2 pinball was an incredible 
rush for fans who couldn't get 
enough of the Terminator exper- 
ience—a dynamic game with all of 
the atmosphere of the movie. T2, 
the video game, goes a step further. 
Although the standard gun game 
formula is used here (dual cabinet- 
mounted guns, horizontal scrolling 
display), actual film footage, the 
star-studded cast, authentic loca- 
tion backdrops, special effects, and 
the voice of Arnold Schwarzeneg- 
ger have been digitized and im- 
plemented in such a way that you 
virtually get to play the movie! 


The game is divided into two mis- 
sions, each with multiple sections. 
At the end of each section your Ter- 
minator performance is analyzed, 
your mission efficiency and kill 
ratios displayed, and appropriate 
bonuses awarded. 


smoking battlefield section as the 
steel legions of Skynet's war 
machine attempt to overrun posi- 
tions held by the handful of human 
survivors. Pick off the fiendishly 
grinning Endoskeletons and blast 
the Flying Hunter Killers out ofthe 


“Тһе Time Field Generator has sent you back to 
protect young John Connor at all costs!” 


Mission 1--іп the future 

The city is Los Angeles, the date 
is July 11, 2029. Here you join up 
with Sgt. John Connor, leader of 
the Human Resistance, to destroy 
the machines of Skynet, infiltrate 
Skynet headquarters, and ulti- 
mately gain access to the Time 
Field Generator. You're equipped 
with a scaled-down version of the 
nasty Endo Battle Rifle, which is 
capable of sustained, high-explo- 
sive, rapid gunfire and, with the 
mere press of a button, screaming 
guided rockets of death. It's gota 
nice little solenoid "kick" when you 
fireit. LEDsonthe gun flash green 
when you're locked on a valid 
target and red when you'd just be 
wasting ammo, or worse, killing a 
human being. Power-ups, special 
weapons, and additional ammuni- 
tion are all obtained by shooting 
them as they appear. 

OK, enough talk; time to rock! Hit 
the ground running in the twisted, 


sky while trying not to hit your 
comrades in their midst. 

Be sure to save enough rockets 
forthe huge HK Tank at the end of 
the section; then it's on to the 
underground Human Hideout. 
Here hordes of Orbs and leather- 
clad, T-800 Arnolds party peaceful- 
ly with happy humans...NOT! It's 
all gears and guts as the carnage 
continues. (Holy alliteration!) 

Next it’s a mad dash aboard a 
speeding pickup truck for the trip 
to Skynet. Protect John Connor as 
Endoskeletons and Flying Hunter 
Killers try to effect а detour to 
Deadville. Succeed and you've got 
a few precious moments of peace 
as you ride the elevator to Skynet 
headquarters. Penetrate four 
security levels and you're face to 
face with the armored Skynet 
mainframe and swarms of snake- 
like Silverfish. (Orbs and Silverfish 
did not appear in the movie, but 


were created specifically for the 
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game.) 

Give it everything you've got, 
and when the computer's a pile of 
silicon, hop into the Time Field 
Generator. It's time to go forward 
into the past! 


Mission 2—in the present 

The Time Field Generator has 
sent you back to protect young 
John Connor at all costs. Here you 
must destroy Cyberdyne systems 
to save the world from Judgment 
Day! (And, ironically, prevent 
yourself from having been created 
in the first place. Is time travel 
wacky or what?) 

It's night in the Cyberdyne labs 
and all is peaceful except for the 
SWAT teams, squad cars, helicop- 
ters, and the shooting at every- 
thing in sight! I do mean every- 
thing; nothing in this game is im- 
mune to gunfire, particularly here 
in the lab. 


Water Game” 


This proven money-maker will fit 
your operation, add traffic, create 
excitement, and increase profits. 
Call us! 


We can help with all your redemption 
needs. 

Bob's Space Racers, Inc. 

427 15th Street 

Daytona Beach, Florida 32117 
Telephone: 904-677-0761 

FAX 904-677-0794 

Telex 249-238 RACER 


Since 1970 *Bob's Space Racers, 1990 
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Your goal is total destruction, so 
blast the data banks, computer ter- 
minals, desks, chairs, and lamps. 
Hell, even the telephones and fire 
extinguishers blow up really well! 
Shoot out the windows, then blow 
up the squad cars outside the win- 
dows. Shoot those annoying 
SWAT guys біп the leg, of course), 
but don t shoot Sarah or John Con- 
nor, who areracing around the lab 
setting charges and dropping off 
weapons and ammo for you. 

Next, blast your way into the 
vault so Johnny can grab the 
original T-800 chip and severed 
arm. No problemo, except for the 
sudden appearance of the lethal 
T-1000 (the digitized Robert 
Patrick). Time to make your escape 
іп the SWAT van. Only your keen 
eye and cool trigger finger can 
keep the T-1000 from rear-ending 
the van in his commandeered 
police helicopter and, subsequent- 
ly, the good old Cryoco liquid 
nitrogen tanker. 


"Calling Terminator 2: 
Judgment Day from 
Midway Manufacturing a 
‘gun game’ is like call- 
ing the Stealth Fighter 
an ‘airplane.’ "' 


This leads to—all together now— 
the Steel Mill wave! You've got to 
shoot holes in the tanker to release 
streams of liquid nitrogen onto the 
T-1000, as he dances around in 
front of it. This literally cracks him 
up and gives you the chance to run 
deeper into the steel mill. 

Protect young John from the evil 
steel workers as he runs along cat- 
walks to the huge vat of molten 
steel. The T-1000 “morphs” up out 
of the platform; now it's just you 
and him. Bombard him with what- 
ever's handy—shotgun, minigun, 
or the grenade launcher. You'll see 


beautifully recreated “bullet hit" 
effects on the T-1000 as well as the 
famous “donut head" shot, and 
ultimately, the fantastic “pretzel 
тап” shot as the the T-1000 falls in- 
to the glowing vat below. 

As you witness his digitized 
demise you can't help but smile 
and whisper, "Hasta la vista, 
baby!" 

In development for over a year 
by a team of seven designers, ar- 
tists, and programmers, it's the 
perfect example of a game done ab- 
solutely right. It combines an 
established game formula with a 
successful licensed title and no 
compromises on quality: digitized 
speech recorded just for the game 
by Arnold Schwarzenegger; ac- 
tions performed and digitized for 
the game by Robert Patrick, Eddie 
Furlong, and the film's stand-ins 
for Linda Hamilton and Schwarz- 
enegger; and extensive use of 
authentic sound and imagery from 
the film give this game an incredi- 
ble presence. 


The multi-planar scrolling gives 
the graphics real depth, and the 
multi-player mode—either cooper- 
ative or competitive—adds to the 
enjoyment. The cabinet is striking 
and a bit smaller than most other 
games of this type, even with the 
25-inch monitor. The factory 
recommends a 50-cent start, 
25-cent continuation, and a 
45-second (adjustable) guaranteed 
minimum playing time. Û 


Scott Wolf is a free-lance writer, 
illustrator, and musician, of sorts. 
For the past two years he has writ- 
ten the "Arcade Action” feature for 
Game Player's magazine. He says 
heisin betweenreal jobs and, con- 
sequently, has plenty of time to 
play video games and loiter about 
in arcades. Scott adds that as of 
this writing he is living in suburban 
Chicago with “four wolf/dog 
hybrids and a bad haircut." 
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John Margold 


Basics of setting 
up your redemption 


S more arcade owners 

throughut the United States, 
Canada, and South America em- 
brace the concept of redemption, I 
find I'm even more inundated with 
phone calls asking for help in lay- 
ing out new redemption centers. 

The calls come from a variety of 
locations—game rooms connected 
to bowling centers, pizza 
restaurants, and miniature golf 
courses. They all want to know 
how to have a successful redemp- 
tion business. 

Since I can’t possibly work with 
each individual amusement cen- 
ter, I thought I would use this col- 
umn to outline some basic guide- 
lines to setting up a redemption 
center. 

Although there is a wide variety 
in redemption centers, some con- 
cepts remain constant. First, you 
must remember that when you get 
involved in redemption, you 
become a retailer. Just like ina 
department store, your success 
depends a great deal on how well 
you create a visual impact with 
your merchandise. 

The prize counter should be near 
the front door—to draw players 
inside—and the redemption games 
should be in the same area as the 
prize redemption counter. Mer- 
chandise should be displayed 
throughout the arcade to create in- 
terest. 

Take advantage of wall space 


above the non-redemption games 
as well. Glass cases displaying 
merchandise above the video 
games, and even prizes like 
bicycles and jumbo plush animals 
hanging from the ceiling, may be 
very effective. 

Most of your action will take 
place with the low-priced (“slum”) 
merchandise—costing from one to 
50 cents. However, the higher- 
priced items—radios, telephones, 
blenders, etc.—are valuable in ad- 
ding "flash" tothelayout. Also,the 
more expensive merchandise ap- 
peals to the adult players, who are 
the people with the most dis- 
posable income. 


point." We also have a different 
colored ticket valued at “two 
points" to use for special 
promotions. 

Let's look at the game mix. A 
bank of five Skee-Ball alleys 
(10-foot length), two Meltec Big 
Mouths, two Clown Roll Downs, 
two Beat the Clocks, one two- 
player, full-sized basketball, anda 
UB QB Football toss game will use 
up a good deal of wall space—in 
this case we've used the left-hand 
wall. 

Since most people are right- 
handed, they tend to turn right as 
they enter a room; therefore, the 
prize counter should be on the 


"Remember to percentage your redemption 
games to allow players to win. Winners make 


players!” 


I recently worked with two 
customers, one with just 1,800 
square feet and the other with 
17,000. Naturally, the two locations 
have a different number of games. 
The 17,000-square-foot location has 
incorporated an 18-hole miniature 
golf course, a party room, an ice 
cream parlor, and 125 games 
within the amusement center. 

Our hypothetical game room 
shown in the diagram is 3,000 
square feet. All of the redemption 
games award standard tickets, 
labeled “one coupon” or “one 


right-hand side, close to the front of 
the room. Ifthe front wall is glass, 
you ll want smaller “kiddie sized” 
games on the front right wall so the 
prize counter won't be hidden from 
view. Since we have a healthy 
budget in our hypothetical game 
room, I have included the latest sit- 
down games, pinballs, dedicated 
videos, and kits. Isn’t it easy when 
you are not using real money! 

If you have a smaller budget, you 
may need to shop around for some 
used, reconditioned equipment to 
fill your room. In any case, the 
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UB QB Football 


2-player 
Basketball 
Big Mouth 
Big Mouth 
1/8" = 1 foot 


Bill Changer 


12 25-inch monitor cabinets 
with late model kits 


Four latest 
video games 


Sit-down 
simulator 


50-inch 
laser 
game 


Front Door 


——L—————————— 


Ms. Pac-Man 


Centipede 


Barnyard Babies 


Redemption 


12 Ргіге 
Counter 


|6- 6 — 


Воодіетеп 


Cosmo Gang 


layout can remain pretty much the 
same. Look over the diagram that 
the art department at Play Meter 
was kind enough to improve over 
my “freehand scrawl.” 

You'll notice that an employee at 
the redemption counter will have 
unimpeded vision to virtually the 


114 DECEMBER 1991 


PLAY METER 


entire room. A few well-placed mir- 
rors will give him a total view of the 
room. Also, the prize counter is visi- 
ble to nearly all of the customers 
and prizes are placed above the 
bank of video games (on the back 
wall) and above the Skee-Balls. 
Everyone will see prizes that they 


will want to win. 

Call this marketing or perhaps 
customer motivation. Either way, 
it works! And please remember to 
percentage your redemption 
games to allow players to win. 
Winners make players! 1) 


What are 


the toughest 
issues facing 
the coin-op 
industry today? 
What can we do 
about them? 
Answer the ques- 
tion or spill 
your guts on 
whatever else is 
on your mind. 


PLAY METER MAGAZINE 
P.O. Box 24970 
New Orleans, LA 70184 


p КЕӘРОМӘЕ 


We have always felt that it is vital to find out what our readers аге thinking. It was suggested 
to us several years ago that we should devote a page to hearing readers’ views. We com- 
plied and regularly print the compliments and complaints we've gotten. 

We decided to zero in on what operators view as the most pressing concerns in the in- 
dustry. It was up to our readers to answer the question posed or express opinions about 
whatever else is on their minds. We will periodically change the question but continue 
to invite you to tell us what you are thinking. We are counting on you. Your opinion counts! 


A top recommendation 
Slugfest and Super High Im- 
pact card dispensers were 
designed to use Topps brand 
cards. The surface and texture 
of the cards slide correctly 
through the dispenser. 

Other brands, like Score and 
Upper Deck, have a double gloss 
surface on each side. This tex- 
ture causes the dispenser to 
stick on continual release, but 
cards are only occasionally 
dispensed. 

Topps brand baseball and 
football vending cases contain 


NEW! 


1-800-395-8800 


1-800-662-8880 


IN AL, GA, FL, MS, NC, SC & TN 


N 


KEY CODES 


FIELD REKEYABLE 


6200 SERIES 
SIMPLE AND EASY! 
CALL TODAY...ASK ABOUT OUR 


CYLINDER EXCHANGE PROGRAM. 
SAVE NOW & IN THE FUTURE! 


both “rookies” and 'stars." 
Customers playing these games 
are looking to collect these 
valuable cards. For this reason, 
the income of games using 
Topps cards is much higher. 

Some operators are purchas- 
ing “commons” for use in their 
games. Commons are any 
brand of cards—Topps, Score, ог 
Upper Deck—where all of the 
rookies and stars have been 
pulled out. Because they are 
sorted, they have no collectible 
value. 

We've also heard of operators 


baton: 


WORLDWIDE SINCE 1973 


trying to save a few dollars by 
purchasing “wax packs’ at dis- 
count stores. However, this 
short-term savings could very 
well be wiped out by long-term 
service problems. Sticks of gum 
inside the Topps and Donruss 
wax packs cause a Sticky film to 
form on the surface of some 
playing cards. This film builds 
up over time, resulting in service 
problems for the dispenser. 
Allan H. Charney 
Play Ball! Cards & Novelties 
Minneapolis, MN 


(Continued on page 118) 
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РАТЕМТ 
PENDING 


EXCLUSIVE RESTRICTED 


BATON LOCK COMPANY 


11521 Salinez Dr. • Garden Grove, СА 92643 


TEL: (714) 534-0311 
FAX: (714) 530-9813 


CAMLOCKS - PADLOCKS - PLUGLOCKS 


PIN TYPE - Designed 
to resist bolt cutters 
and hacksaws. 
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(Continued from page 117) 


After receiving Allan’s letter 
concerning the brand of cards 
to be used in Slugfest and 
Super High Impact, we called 
Roger Sharpe at Williams/ 
Bally-Midway, the manufac- 
turer of both games. He told us 
that the games were indeed 
designed for Topps Cards and 
the company officially recom- 
mends them. However, he add- 
ed that other brands can Бе us- 
ed as long as they fit the dimen- 
sions of the dispenser. 


“Tickets, Please." 


INTRODUCING 


TVM 


Automatic 
Ticket 
Dispenser 


е Rugged 
e Durable 
е Compatible with 
existing equipment 
e Designed for years 
of jam-free, 
trouble-free service. 


CLEVER 


P.O. Box 2002, 


Say = 
= Az 


(800) 872-6129 
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FOR MORE INFORMATION CONTACT 


DEVICES LTD. 


10 Sagamore Hill Drive 
Port Washington, N.Y. 11050 


(516) 767-0682 « (516) 767-3635 FAX 


Learning from Susan 

In his letter about getting 
people to accept a new dollar 
coin ("Reader's Response," 
Oct. 1991), Dave Morgan touch- 
ed on an important issue. 

He correctly pointed out that 
people should be able to feel as 
well as see that it is different 
from a quarter. Don't worry. 
H.R. 1245 (the coinage legisla- 
tion in the House of Represen- 
tatives) includes three provi- 
sions to overcome the pro- 
blems that stymied the Susan 
B. Anthony dollar coin. Those 
provisions are: 

1) The coin will be a golden 
color, for visual identification. 

2) The coin will have a 
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a > 
THE WORLD'S FINEST 


Best Discounts... Widest Selection 


GBM Joss ZÙ; -CUES 5 ch on 2 
Ж Adam Custom Cues, Ltd. Ж c 
HUEBLER 

% SCRUGGS 7 


smooth rim, like a nickel, mak- 
ing it easy to distinguish by 
touch. 

3) Paper $1 bills will be phas- 
ed out, creating room for the 
new coin in retail cash 
registers. 

Learning from the failure of 
the Susan B. Anthony coin, 
Canada adopted all three of 
these provisions when in- 
troducing its $1 coin with the 
loon design. The “loonie” has 
been a tremendous success. O 


David R. Stone 

Director of communications 
National Automatic 
Merchandising Assn. (NAMA) 
Chicago, IL 


CueStix 


brings the crafts- 

manship of the 
world's finest cue 
makers to your front 
door. From the largest 
manufacturers to the smal- 
lest hand-craftsman, CueStix 
gives you one place to find 


them all. 


FOR DISCOUNT INFORMATION 
AND A 


FREE COLOR CATALOG 


Phone 1-404-786-1 1 89 
ғах 1-404-787-4419 


AVAILABLE TO QUALIFIED CUE DEALERS 


AND ROOM OWNERS ONLY 


/ CueStix * 742 Rocky Point Road • Covington, GA 30209 * U.S.A 
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Try A Little 
Tenderness 

The Commitments 
You're The Voice 
Heart 

No More Tears 
Ozzy Osbourne 
Walk Away 

Del Shannon 
Something Got 
Me Started 
Simply Red 
Primal Scream 
Motley Criie 

I've Got A Lot 
To Learn About 
Love 

The Storm 

Do Anything 
Natural Selection 


9. 


11. 


12. 


13. 


14. 


15. 


Bringing you more sights and sounds in the jukebox business. 


—— — 
e e 
This Year, Find 10% Down, 10% COUR PY 
e e e 
APR Financing In Your Stocking. ——— 
#C06-12-91 
If a Pioneer CD LaserJuke® 
is on your wish list, for a 
Live For Loving uem ; Eagle When She 9. Look At Us 
You limited time you can get one Flies Vince Gill 
Gloria Estefan with 10% down, 10% APR Dolly Parton 10. Still Burnin' For 
Love's A Loaded financing. Your locations John Deere You 
Gun will be merry and bright Tractor Rob Crosby 
Alice Cooper ‘ PME e The Judds 11. You Don't Count 
Stand By My with a new Pioneer CJ-V99 Everyday The Lost 
Woman LaserJuke pumping 390 Anne Murray Billy Dean 
Lenny Kravitz watts through internal and Then Again 12. All American 
I Wonder Why external speakers. And with Alabama Saturday Night 
Curtis Stigers ` i Baby On Board 10-ЕІ Connier 
Ring My Bell the exclusive Pioneer Oak Ridge Boys 13. Leave Him Out 
DJ Jazzy &The . Compilation CD Program, What Do I Do Of This 
Fresh Prince | you'll be playing the latest With Me Steve Wariner 
Whispers and the greatest at 1/3 the ome mE 14. шеа Smokey 
Corina | s х ог Му ВгоКеп ооп 
Skat Strut cost of buying ordinary CDs. Heart Karen Tobin 
MC Skat Kat For more information, call Reba McEntire 15. Let's Open Up 
(800) 421-1404 and ask for Someday Our Hearts 


Laser Juke. 


Alan Jackson 


Project W.O.S.S. 
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Montgomery, AL 

Franco Distributing 

(205) 834-3455 

North Little Rock, АК 
Godwin Distributing Company 
(501) 753-1138 

Phoenix, AZ 

Mountain Coin Machine 

(602) 269-7596 


El Cajon, СА 

Progressive Game Distributors 
(619) 441-9100 

Los Angeles, CA 

Weymouth Distributing Company 
(213) 748-5181 

Denver, CO 

First Choice Distributing 
(303) 292-9657 

Miami, FL 

Brady Distributing 

(305) 621-1415 

Orlando, FL 

Brady Distributing 

(407) 872-1666 

Honolulu, НІ 

Bazar 

(808) 848-0347 


To find out more about Pioneer Compact Disc Jukeboxes, 
call (800) 421-1404 or an authorized distributor near you. 


Des Moines, IA 
Moss Distributing 
(515) 266-6422 
Chicago, IL 

World Wide Distributors 
(312) 384-2300 
Indianapolis, IN 
Atlas Distributing 
(317) 322-0104 
Louisville, K Y 
Kentucky Coin 
(502) 966-5266 
Baltimore, MD 
Weiner Distributing 
(301) 233-2600 
Grand Rapids, MI 
Atlas Distributing 
(616) 241-1472 


St. Louis, MO 

Audio Visual/ Brandt 
(314) 421-5100 
Charlotte, NC 

Brady Distributing 
(704) 357-6284 

Las Vegas, NV 
Mountain Coin Machine 
(702) 798-0900 
Reno, NV 

Reno Game Sales 
(702) 829-2080 


Richmond Hill, NY 


Mid Atlantic Music Distributing 


(718) 291-5757 

Syracuse, NY 
Betson/Advance Distributing 
(315) 455-5400 


Portland, OR 
General Coin 
(503) 256-3930 
Imperial, PA 
ЕМУ Sales 
(412) 695-2406 


Wilkes Barre, PA 
Roth Novelty 
(717) 824-9994 


Chattanooga, TN 
Brady Distributing 
(615) 855-0322 
Corsicana, TX 
Master Sales 
(903) 874-4749 


Salt Lake City, UT 
Mountain Coin Machine 
(801) 262-5494 
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The Art of Entertainment 


Seattle, WA 
General Coin 
(206) 625-1474 


Menomonee Falls, WI 
Viking Vending 
(414) 255-6580 


CANADA 

St. Laurent, Quebec 
Laniel (Canada) Inc. 
(514) 336-5050 


Vancouver, BC 
Pacific Vend Distributors 
(604) 324-2164 


Winnipeg, Manitoba 
Northwest Amusements 
(204) 633-5751 


Concord, Ontario 
Northwest Amusements 
(416) 739-0361 


SOUTH AMERICA 
Miami, FL 
Disctronics Corp. 
(305) 477-1561 


© 1991 Pioneer Laser Entertainment, Inc. 
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Irving Blackman 


Getting an unlimited 
gift tax exemption 


(5 really a simple question: 

would you rather have your 
wealth stay in your family or find 
its way to the IRS? One way of 
keeping it in the family is to use the 
gift tax exemption to the hilt. 

Sure, almost everybody knows 
you can give $10,000 per year to as 
many donees (the persons receiv- 
ing the gift) as you like. Double it to 
$20,000 if you’re married—basic 
stuff. But there’s more: educational 
expenses and medical expenses, in 
particular. 

Let’s see how it might work ina 
real-life scenario. You have a 
granddaughter, Sue, who’s about 
to enter an expensive Eastern col- 
lege. She’s a good kid, and you 
trust her. For starters, you write 
her a $20,000 check early each 
calendar year. 

Now, let’s look at the unlimited 
gift tax exclusion for education. 
You pay Sue’s $18,000 per year tui- 
tion directly to her educational in- 
stitution; reimbursing her won't 
work. Nor can you pay for such 
items as books, supplies, or room 
and board. OK, we are up to 
$38,000 without the IRS taking a 
gift-tax bite. 

And finally, the unlimited 
medical expense gift-tax exclusion: 
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you сап pay those expenses which 
are eligible as a medical expense 
deduction for tax purposes, in- 
cluding any and all health care 
providers and medical insurance. 
Say this amounts to $5,000 (the 
amount is truly unlimited). You 
have succeeded in gifting Sue 
$43,000 in one year...free of any gift 
tax. Great! 


tax and, second, pass this income 
to your heirs free of the estate tax. 
And that’s exactly what I set up 
when called in to give asecond opi- 
nion on a family business transfer 
plan near Buffalo, N.Y. 

Joe, the business owner, is 62 
years old. His wife Mary is 56. Their 
estates, after both are gone, will be 
left to their two sons, John and 


"some deal: the IRS gets $2 for every $1 your family 
keeps. But there’s a way to beat this tax confiscatory 


дате.” 


How to lower your estate tax 
cost 

Do you think $1 million is a lot of 
money? How much must you earn 
to leave your family $1 million? The 
answer is roughly $3 million. Try 
this: you make $3 million. Income 
taxes take one-third (or $1 million), 
and the remaining $2 million gets 
halved for estate tax purposes. 
Some deal: the IRS gets $2 for 
every $1 your family keeps. Is there 
any way to beat this tax con- 
fiscatory game? Yes! 

This tax magic act requires two 
tricks working in tandem. First, 
generate income free of the income 


Jack. The estate tax liability is 
estimated at $2 million. Now the 
first trick: buy a $2 million second- 
to-die life insurance policy. These 
policies do not pay off until the se- 
cond insured dies. The premiums 
for this type of policy are 
remarkably low, and they will 
vanish in 10 years (not even one 
cent more in premium payments) 
based on an eight percent dividend 
scale. 

Тһе premium cost is obviously 
determined by your ages and 
health. For Joe and Mary, the 
premium cost—to the insurance 
company —will be $32,366 per year. 


—————Á—— Á—  ————— ——— —— — — ————M— 


as TIPS 


Joe elected the 10-year payment 
schedule because it suited his 
budget. He could have elected to 
have the premiums vanish sooner 
(causing higher premiums) or later 
(more than 10 years or even for life, 
reducing the annual premium 
cost). 

OK, after 10 years Joe and Mary 
will have paid in $323,660 (10 x 
$32,366). Then what happens? The 
earnings on the cash surrender 
value will pay all future premiums 
for year number 11 and each year 
thereafter. Now watch this: the 
proceeds of a life insurance policy 
($2 million in this case) are tax-free 
income under {һе Internal 
Revenue Code. End of trick 
number one. 

There are two basic ways to do 
trick number two. But first, let me 
assure you that if you own the life 
insurance on your life, the IRS will 
collect estate tax on the proceeds, 
unless the proceeds are left to your 
spouse. When the second of Joe 
and Mary goes to the big business 
in the sky, there will be no spouse 
alive to receive the insurance pro- 
ceeds estate tax-free. 

And second, let me tell you, ifthe 
proceeds are paid to the kids— 
John and Jack—the IRS will get 
their pound of estate tax flesh. 
What to do? Now the trick: give the 
policy away. One way is to have 
the policy owned by ап irrevocable 
life insurance trust. I like to call 
them "super trusts." Joe elected to 
do a simple version of the trick— 
have John and Jack each own $1 
million of the policies from incep- 
tion. Since neither Joe nor Mary 
will own the policies at their 
deaths, the boys will get the entire 
$2 million estate tax-free. 

To sum up, $323,660, plus the cost 
of money on this amount, paid at 
the rate of only $32,366 per year for 
10 years, will do the work of earn- 
ing $6,666,666 for Joe. Some trick! 
In Joe's casethat lowers his estate 
tax cost from 55 to 7.28 percent. 
You see, $4,444,444 is left after 
$2.222,222 in income tax on the 


$6,666,666. Fifty-five percent times 
the $4,444,444 for estate taxes robs 
Joe's family of another $2,444,444, 
leaving $2 million—the exact 
amount of the insurance! Yes sir, 
7.28 percent of $4,444,444 equals 
$323,660—the exact amount of the 
insurance cost! 

By the way, if either Joe or Mary 


makes it to age 95, the policy will 
pay John and Jack a total of 
$3,142,234 tax-free. That's right, not 
one cent of income or estate tax. 
Your challenge is to figure your 
reduced estate tax percentage. 
Check with a competent profes- 
sional to see how nicely the 
numbers work in your case. 1! 
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industry standardization 


Frank Seninsky 


committee forges ahead 
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АМОА/ААМА Standardization Committee members meet, (l-r); Frank Seninsky of 
Alpha-Omega, AMOA co-chairman; Mike Vretos of Premier Technology; Richard 
Ditton of Strata, AAMA chairman; Rick Sonnicksen of Wico; Herb Foss of Williams; 
and Cary Mednick of Williams. Not pictured, Ellen Evans of Coin Controls. 
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АМОА committee chairman David Goudeau (I) of Louisiana traveled to New Jersey 
to see redemption first hand. He joined Frank Seninsky to climb the famous Cape 
May Lighthouse. Both David and Frank are spending a lot of time on video lottery; 
Louisiana is the latest state to legalize video gaming. 


MOA’s largest committee, 
АМОА/ААМА Industry 
Standardization, has more than 
50 participating members. An in- 
crease is expected soon since two 
sub-committees have been added: 
a redemption committee and 
jukebox committee. 

I have been appointed to chair 
these new committees and to sub- 
mit recommendations for stan- 
dards at the upcoming American 
Coin Machine Expo (ACME) on 
March 14 next year in San An- 


122 


PLAY METER DECEMBER 1991 


tonio, Texas. These are two impor- 
tant categories of equipment be- 
ing added to our growing standar- 


dization list. 

Here is a re-cap of five addi- 
tional standards approved this 
year: 

28. All mechanical coin mechs 
will be interchangeable in all coin 
doors. 

29. All game marquees (headers) 
for conversion kits shall be a 
minimum of 26” long and a 
minimum of 9” wide. All printing 


or lettering shall be centered and 
kept within a space 23” by 6-1/2”. 

30. Ali control panel overlays for 
conversion kits shall have a 
minimum width of 26”. 

31. Trackball specifications: 

I. Mounting 

a) 3” trackball assemblies will be 
designed such that they can be 
mounted to a video game control 
panel using four (4) standard 
3-1/2” carriage bolts spaced at 
3-1/8” (see illustration). 

b) 2-1/2” trackball assemblies 
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will be designed such that they 
can be mounted to a video game 
control panel using four (4) stan- 
dard 2-3/4” carriage bolts spaced 
at 2-1/2” (see illustration). 

II. Electrical connection 

All trackballs will have wires ex- 
tending at least 4” from the 
trackball housing and terminated 
in опе 6-pin plastic connector 
(Molex #03-0902062 or equivalent) 
with the following pinout: 

1. Ground 2. +5V (250 MA max) 
3. Horizontal Phase 1 (direction) 4. 
Horizontal Phase 3 (clock) 5. Ver- 
tical Phase 1 (direction) 6. Vertical 
Phase 2 (clock). 

The outputs (3-6) must be 
capable of driving at least two 
standard TTL parts. 


32. Coin doors for video games 
and universal cabinet assemblies 
should use 12-volt meters (using a 
minimum pulse time of 50 mS on/ 
50 mS off at a maximum of 250 mA); 
and 14 volt coin button lamps. АП 
coin doors for pinball games should 
use 6-volt coin button lamps. 

The committee has also been 
working on standards for the 
AAMA Extension Board to be us- 
ed for three- and four-player game 
wiring. I am hopeful that this very 
important standard, which also in- 
cludes standard pin locations and 
wiring color codes for the JAMMA 
Edge Connector will have enough 
support to pass at the next 
meeting. 

For more information on in- 
dustry standardization, write or 
call me at Alpha-Omega Amuse- 
ments & Sales, 6 Sutton Place, 
Edison, NJ 08817; (908) 287-4990; 
FAX (908) 287-3079; or contact 
David Goudeau at Gerald's Am- 
usement Machines, 233 Luke St., 
Lafayette, LA 70506; (318) 235-2752; 
FAX (318) 235-2141. 

As always...keep cranking! Г] 
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Randy Fromm 


Electrolytic capacitors and 
video game monitors 


ideo game monitors use a lot 

of electrolytic capacitors. 
When a monitor is new, capacitor 
failure is very unlikely. But as a 
monitor ages, bad capacitors 
become one of the most likely 
monitor failures. Repairing an 
older monitor is often a simple mat- 
ter of replacing one or more bad 
capacitors. 


Electrolytic capacitor history 

Early electrolytic capacitors 
were first developed and manufac- 
tured in Germany around one hun- 
dred years ago. These were "wet" 
types, which used a liquid elec- 
trolyte much as today's auto- 
mobile batteries do. Naturally, 
these capacitors had to be mount- 
ed vertically to prevent the elec- 
trolyte from spilling all over the 
place. 

The "dry" electrolytic capacitor 
first appeared around 1928, mak- 
ing it possible to mount the 
capacitor on it's side or even up- 
side down. 

Today's electrolytic capacitors 
are made of paper and a couple of 
strips of aluminum foil. On one of 
the foil strips, a very thin film of 
aluminum oxide is created 
through an electrochemical pro- 
cess. The foil strip becomes the 
positive lead or "anode" while the 
aluminum oxide forms an insula- 
ting boundary know as the “‘dielec- 
tric" of the capacitor. The second 
strip of aluminum is used as the 
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negative lead or “cathode” 
connection. 

But placing the cathode foil 
directly against the thin dielectric 
would puncture it, causing a short 
circuit. Instead, a system of paper 
spacers is employed to separate 
the foils. This paper is soaked in a 
highly conductive electrolyte solu- 
tion (hence the name "electrolytic" 
capacitor) This assures intimate 
contact with the dielectric and the 
cathode foil. In fact, the cathode 
foil serves only as the electrical 
connection to the electrolyte- 
soaked paper, which is actually the 
true cathode of the capacitor. 

It'S easiest to think of the elec- 
trolytic capacitor as a recharge- 
able battery, a very short-term 
rechargeable battery that can be 
charged very quickly (in a fraction 
of a second). It will also discharge 
just as quickly when the circuit re- 
quires it to do so. 

Like a battery, most electrolytic 
capacitors are "polarized." That is, 
they have a positive terminal and a 
negative terminal. The negative 
lead is marked on the side of the 
case. Additionally, on capacitors 
with radial leads (where the two 
leads come out the bottom of the 
capacitor) the positive lead is 
usually the longer of the two. 

If you inadvertently install one 
backwards, it will probably blow 
up like a firecracker! Most modern 
electrolytic capacitors have a safe- 
ty vent that will open up to release 


the excess pressure should this oc- 
cur. The vent is simply a scored 
area on the top of the aluminum 
case that allows the case to break 
open instead of shooting off like a 
missile. 


Capacitor ratings 

Capacitors have two basic 
ratings: capacitance and voltage 
ratings. The unit of capacitance is 
the “microfarad.” The more micro- 
farads a capacitor has the more of 
a charge it will store. 

As a matter of fact, the unit of 
capacitance is the "farad," named 
for Michael Faraday, an elec- 
tronics pioneer who worked on 
theories of electromagnetic induc- 
tion and power generation. But 
evenasingle farad would be much 
more capacitance than we require 
for any of our applications. A 
microfarad is actually one 
millionth of a farad! 

The voltage rating of a capacitor 
indicates the maximum amount of 
voltage the capacitor can tolerate 
without being damaged. When 
you replace a capacitor, you can 
always use areplacement with the 
same or higher voltage rating. For 
example, if you remove a 16 volt 
capacitor, you may use a 25 volt 
capacitor as a replacement. You 
can even use a 250 volt capacitor, 
although the higher voltage caps 
will be more expensive and may be 
larger in size than the original. 

Capacitors can also be con- 
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nected in parallel to increase 
capacitance. When capacitors are 
connected in a parallel circuit, 
their capacitance is added to- 
gether. If, for example, you needed 
a 330 microfarad capacitor, you 
could parallel а 220 microfarad 
with a 100 microfarad. This would 
give you a total of 320 microfarads. 

Since electrolytic capacitors 
have a fairly wide tolerance, this 
will give you a good approximation 
of the 330 microfarad capacitor 
you need. When capacitors are 
connected in parallel, their voltage 
rating is unaffected. If, in the above 
example, the voltage rating of the 
330 microfarad capacitor was 25 
volts, both the 100 microfarad and 
the 220 microfarad capacitors 
would have to be rated at a 
minimum of 25 volts. 

Although today's electrolytic 
capacitors follow the same basic 
design as the earliest units, there 
have been many improvements in 
the last 10 years. Have you noticed 
how capacitors have gotten a lot 
smaller lately? It's really pretty 
amazing. Modern electrolytic 
capacitors can pack a lot more 
capacitance in smaller packages 
due to improved etching techni- 
ques. Better seals have improved 
the life expectancy as well. Unfor- 
tunately, no capacitor seal is 
perfect. 


Capacitor failures 

Most electronic components 
have a practically infinite life ex- 
pectancy. For example, the mean 
time between failures (MTBF) for a 
passive component—like a resistor 
—or even active components—such 
as diodes and transistors—can 
easily approach or even exceed 
100,000 hours. 

But electrolytic capacitors are 
another story altogether. They are 
virtually guaranteed to fail even- 
tually. The main cause of this 
failure is that the electrolyte inside 
the capacitor will inevitably dry 
out. The result is a decrease in 
capacitance. For example, a 3300 


microfarad capacitor will, over 
time, decrease in value to 2000 
microfarads, then 1000 micro- 
farads and so on. In fact, it's not 


unusual for an electrolytic 
capacitor to open circuit 
completely. 


Bad electrolytic capacitors can 
often be spotted just by looking at 
them. There are a few things to 
look for. The most common visual 
symptom of a bad electrolytic 
capacitor is that the plastic cover- 
ing has shrunk. Look at a good 
capacitor. You will see that the 
plastic covering covers the entire 
edge of the top ofthe capacitor. In 
a bad capacitor, this plastic cover- 
ing will often shrink, exposing the 
entire aluminum top of the 
component. 

Another visual indication of a 
bad electrolytic capacitor is swell- 
ing at the bottom or top. The top of 
the capacitor should be flat. If it is 
“domed” at all the capacitor 
should be replaced. Sometimes the 
swelling is so bad that the safety 
ventonthe top ofthe capacitor will 
open up! 

Finally, you may see that the 
electrolyte itself has leaked out of 
the capacitor. This may look just 
like the leaky dry cell batteries in 
the flashlight you just found 
behind the bookcase where it fell 
five years ago. 


Testing capacitors 
Just about everyone has a digital 
multimeter that they use for 


measuring voltages and checking 


fuses. Fortunately, most com- 
ponents also can be tested with a 
digital multimeter; unfortunately, 
capacitors cannot. Although many 
technicians claim that capacitors 
can be tested by using the 
resistance (ohms) setting of the 
meter and watching the resistance 
change as the capacitor charges, I 
have found this test to be extreme- 
ly misleading at times. Capacitors 
that appear to pass the "charge" 
test have actually been defective. 

The proper way to test capacitors 


is with a capacitance meter. Unlike 
the direct current "charge test" 
provided by the digital multimeter, 
the capacitance meter tests 
capacitors by passing an AC (alter- 
nating current) signal through the 
capacitor. The meter then 
measures the voltage that is drop- 
ped across the capacitor. Smaller 
value capacitors (those possessing 
less capacitance) will have a 
higher voltage drop than those 
with a greater value. Technically 
speaking, the meter is measuring 
the “capacitive reactance” or AC 
resistance of the capacitor under 
test. 


Using the meter 

Fortunately, using the 
capacitance meter is much easier 
than understanding how it works. 
All you have to do is connect the 
capacitor to the meter (be sure to 
observe the polarity) and read the 
display. If the displayed value is 
considerably less than the value 
that is printed on the component 
itself, the capacitor is bad. 

Capacitors will often have a fair- 
ly wide tolerance (plus or minus 20 
percent). Don’t be surprised if some 
capacitors have a tested value that 
is somewhat higher than they're 
supposed to have. This is OK. 
When capacitors fail, their 
capacitance will test much lower 
than normal. 

The capacitance meter can be 
enormously helpful when working 
on monitors. It takes only a minute 
to unsolder the two leads of the 
capacitor, remove it from the 
board (a capacitor must be remov- 
ed from the circuit to test properly) 
and test it with the meter. 

Once you have located the bad 
capacitor(s) in a monitor you need 
to obtain replacements. An ex- 
cellent source for monitor replace- 
ment capacitors is Zanen Elec- 
tronics. They sell monitor “get well 
kits" for Electrohome, Wells- 
Gardner, ADI, and Nintendo 
monitors. These kits consist of vir- 
tually all the capacitors that fail in 
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these monitors. It is often prudent 
to simply replace all of the caps at 
once. Contact: Zanen Electronics, 
3109 2nd St., Lubbock, TX; (806) 
793-6337. 

Another source for capacitors of 
all types is TTI, the nation’s largest 
distributor of capacitors. Contact 
TTI at (800) CALL TTI. 

A product catalog on aluminum 
Capacitors is available from 
Sprague Electric Co., Components 
Group, Aluminum Capacitor Divi- 
sion, 9800 Kincey Ave., Suite 100, 
Huntersville, NC 28078; (704) 
875-8070 or FAX (704) 875-8541. 


Capacitor failures in monitors 
In monitors, electrolytic 
capacitor failures can cause a 
distorted picture, brightness pro- 
blems, or even complete shutdown. 
Here’s a list of some common 
monitor failures that are caused by 
bad capacitors: 
Electrohome GO7 

C511 47uf 160VDC: causes ac- 
tivation of X-ray protection, which 
in turn causes shutdown of 
horizontal oscillator. The monitor 
appears dead. Power supply 
voltage rises to approximately 160 
VDC. It may also cause weird 
black areas to appear on the right 
side or top of the screen. 

C905 10uf250VDC: may cause jit- 
tery picture. 

C107 10uf 250VDC (on neck 
board): cannot darken screen com- 
pletely with screen control. 

C504 1uf 50VDC: wiggly picture, 
especially toward the top of the 
screen. It willlook as if you should 
be able to adjust it out with the 
horizontal frequency control, but 
you can't. 

C517 100uf 16VDC: picture 
keystoned and sides are not 
straight. 

C518 220uf 16VDC: picture 
keystoned and sides are not 
straight. 

C411 100uf 160VDC: poor vertical 
deflection. 

Hantarex MTC900 
C25 47uf 16vdc: jail bars; C36 22uf 
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35V DC: jail bars; C83 47uf 25VDC: 
jail bars. 

Hantarex MTC9000 

C34 22uf 160VDC: may cause a 
shutdown of the monitor or in- 
terference bands on screen. Com- 
mon failure starting now! 
Wells-Gardner K4600 

C614 33uf 25vdc: keystoned pic- 
ture and sides are not straight. 
C311 1000uf 35VDC: poor vertical 
deflection (picture doesn't fill 
screen). 

Wells-Gardner K4900 

C702 10uf 100VDC: picture bright 
on the right side and dark on the 
left side. 

C313 100uf 160VDC: poor vertical 
deflection (picture doesn't fill 
screen). 

C507 47uf 160VDC: may cause in- 


terference bands on screen. 
Nintendo (Sanyo Model 20-EZV) 

C407 10uf 160VDC: causes ver- 
tical foldover. The top part of the 
screen is squished. 

C302 1uf 50VDC: jail bars; C467 
luf 160VDC: jail bars; C468 330uf 
25VDC: jail bars; C469 220uf 
25VDC: jail bars; C471 10uf 
160VDC: jail bars; C472 100uf 
160 VDC: jail bars. 

C459 100uf 16VDC: horizontal 
tearing. Looks as if you should be 
able to adjust it out with the 
horizontal hold control, but you 
can't. May cause multiple images. 

C303 10uf50VDC: brightness too 
low. 

Matsushita (Pole Position) 

C455 100uf 100VDC: poor vertical 

deflection. O 


DO TIT YOURSELF! 


INSTRUCTIONAL VIDEOTAPES 


Using a Digital Multimeter $39.95 
Basic Electronics $39.95 
Semiconductors —— $39.95 
Linear Power Supplies $49.95 


Switching Regulator Power Supplies $39.95 


Add $4.00 shippir апа! 
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1992 CLASS SCHEDULE 


2 DAY WEEKEND CLASSES 
Can't spare a full week? This special 2 day course covers the 
most important aspects of videogame service: Power supply 
repair, monitor repair and effective use of the digital multi- 
meter in general troubleshooting. Bring your bad power 
supplies to repair during the "hands-on" lab session! 
San Diego, CA January 11 & 12 
Portland, OR —— — January 18 & 19 
Atlanta, СА ——— — — January 25 & 26 
Sacramento, CA ————February 1 & 2 
Kansas City, MO May 16 & 17 
Minneapolis, MN June 27 & 28 
Salt Lake City, UT August 22 & 23 
Los Angeles, CA —————November 21 & 22 
Dallas, TX December 5 & 6 


For further 
information call: 


(619) 593-6131 
FAX 593-6132 


Raster Scan Monitors $49.95 
X-Y Monitors $39.95 
NEW! Videogame Conversions $49.95 


Randy Fromm's Big Blue Book of 
Really Great Technical Information 


This is the same book I use for my Arcade School class. It's 
full of useful information, troubleshooting shortcuts, parts 
sources etc. Includes schematic diagrams for monitors and 
power supplies. $34.95 (plus $4.00 S&H) 

Now with even more 


schematic diagrams and 
discount coupon worth up to $100.00 from Hap 


^ 


6 DAY CLASSES 
The six day course covers everything the weekend class 
does and includes videogame conversions, pinball board 
repair, linear power supply repair, a detailed look at elec- 
tronic components and component replacement, video- 
game troubleshooting tricks, and lots more hands-on work! 


Myrtle Beach, SC 
San Antonio, TX 
Seaside Heights, NJ 
Orlando, FI. 

Reno, NV 


— February 24 - 29 


March 9 - 14 
April 6 - 10 
April 27 - May 1 
June 15 - 20 


San Jose, СА  АпривіЗ-В 


Buffalo, NY 
Nashville, TN 
Chicago, IL 


September 14 - 19 
October 5 - 10 
November 9 - 14 


Customized classes also avail- 
| able for operators and dis- 
tributors, 1 to 6 days. Call 


Randy to discuss your needs. | 


Randy Fromm's Arcade School 1944 Falmouth Dr. El Cajon, CA 92020-2827 
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Repairing ticket dispensers 


f you were to take a redemption 

quiz, the first question would 
probably be: what is the most 
reliable device used in a redemp- 
tion game? The answer would be 
the ticket dispenser. 

Some of you might disagree with 
me on this one, but when com- 
pared to a score display lamp or 
target sensor, the ticket dispenser 
wins hands down. 

The ticket dispenser is trouble- 
free; load it with tickets and forget 
it—until you need to reload with 
tickets again. Most of the problems 
I have encountered with ticket dis- 
pensers are operator-related. Pro- 
blems like ticket paper fibers 
covering the sensor (use better 
quality tickets); greasy hands refill- 
ing the dispenser (grease transfers 
to the tickets and to the dispenser 
rollers, allowing the tickets to be 
pulled out); and my favorite, game 
keys shorting against the ticket 
dispenser board, thus rendering 
the dispenser inoperative. 

Ticket jamming, the most com- 
mon problem of any ticket dis- 
penser, can be reduced if you ad- 
just the dispenser to stop vending 
tickets 1/16 of an inch outside of 
the dispenser plate. To properly ad- 
just the dispenser, contact the 
manufacturer of the dispenser. 

When you do have a problem 
with a dispenser, first determine 
where the problem is. Is it the game 
logic board not pulsing the dis- 
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NOTE: Tickets should be opaque. If 
tickets are slightly translucent, the 10K 
collector resister of the H21A1 sensor can 
be lowered in value to allow sensor to work 
correctly. 


Deltronic Labs Inc. - Control Board DL-1275 


Е реле CORNER 


penser motor enable line properly? 
The game power supply to the dis- 
penser? Or, heaven forbid, the 
ticket dispenser itself? 

The easiest way to isolate the 
problem is to switch dispensers 
between two games. Make sure 
you don't disconnect the dispenser 
connector while the game is 
powered up. If you do, it will 
“glitch” the notch output transistor 
and destroy it. When switching 
dispensers, install the known good 
dispenser into the questionable 
game. Do not install the "bad" 
ticket dispenser into the good 
game. If the dispenser is bad, you 
will run the risk of damaging the 
game logic board. 

Also be sure to check the proper 
voltage going to the dispenser from 
the game power supply. If the 12 
volts DC to the dispenser is too 
high (above 18 volts) the dispenser 
will be damaged as soon as you 
repower the game. Ifthe voltage is 
too low, no matter how many ticket 
dispensers you install, they will all 
have the same problem. 

When you have determined the 
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problem, there are three more 
things to look for before removing 
the dispenser from the game: 
check to see if the ticket dispenser 
motor runs continually when the 
game is powered up, if it doesn't 
run at all, or whether it runs for 
about five seconds when trying to 
vend a single ticket. If the 
dispenser motor is constantly on 
(running) or never turns on, then 
the motor drive circuit is defective. 
If the motor runs only for a short 
time, the problem lies in the 
"notch" circuit. The ticket motor is 
very reliable and seldom goes bad. 


D40K1 NPN transistor. I suggest 
you stock some of these transistors 
in your parts inventory. 

If you have motor drive problems 
on the Clever Devices ТУМ-1 ticket 
dispenser, the problem can be link- 
ed to the integrated circuit driver 
chip U1. Since this chip is in a 
socket, it can be replaced very easi- 
ly. The part number for the U1 chip 
is ULN-2003A. This chip is actually 
seven transistors іп an I.C. 
package; it’s commonly used on 
several redemption games. Also be 
sure to check the fuse on the 
TVM-1 if you are experiencing no 


“When compared to a score display lamp or target 
sensor, the ticket dispenser wins hands down.” 


The motor drive circuit in the 
Deltronic Labs DL-1275 (used in 
Skee-Ball) is quite simple. It con- 
sists oftwo D40K1 NPN transistors 
labeled Q1 and Q2, two 2.2k ohm 
resistors R4 and R8, a single 
1N4001 diode, and a 47 microfarid 
capacitor (C3). The part that causes 
most of the problems is Q2, the 
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motor power. 

For "notch" problems on the 
DL-1275 or the TVM-1, first check 
that the ticket notch sensor is func- 
tioning properly. You can use а 
multimeter or logic probe to check 
the output from the sensor. On the 
DL-1275 measure the output at R7; 
it should go "high" (about 12 volts) 
whenthe sensor is uncovered руа 
ticket notch. On the TVM-1 
measure the hole blocked input in- 
to the driver chip U1 at pin 2. This 
output should be just the opposite 
of the Deltronic Labs DL-1275. 


If the sensors are operating cor- 
rectly, check the notch output tran- 
sistor on the DL-1275, а 2N2222 
transistor that's a very common 
part; Radio Shack even stocks it! 
When checking the TVM-1 
dispenser, keep in mind that it has 
no separate notch output tran- 
sistor. It is built into the notch sen- 
sor itself, but the notch output 
could still be shorted by a bad 
driver chip U1. 

Overall, the ticket dispenser still 
remains the most reliable part of 
any redemption game. Those men- 
tioned in this article are quality 
products built by reputable 
companies. | | 
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The Boogiemen 


GaMCO International 
has developed a new 
novelty /redemption 
game with а spooky 
theme in The 
Boogiemen. 

Players face the simple 
yet intriguing task of 
shooting balls into the 
opening and closing 
mouths of ghoulish 
figures, who let out 
blood-curdling screams 
when the balls hit home. 
Tickets are gained for 
high scores. A second 
chance for tickets comes 
when the balls land on 
the playfield and drop 
into caskets that ran- 
domly open and close. A 
score of 12 hits earns a 
Super Bonus. 

The Boogiemen is 
housed in a solid 


plywood cabinet 


decorated in day-glo col- 


ors of purple and green 
with gold trim. The gun 
control is gold anodized 


steel. A host of operator- 


adjustable features 
covers coins per play, 
game time, tickets, and 
points. 

Appropriately scary 
sounds of the "Death 
March,” witches cackl- 
ing, and chains rattling 
complete the picture. 
Three different models 
are available: Skull, 
Ghost, and Ancient Evil. 

For more information, 
or distributor referral, 
write GaMCO Interna- 
tional, 2153 Tenth St., 
Sarasota, FL 34237; (800) 


642-7263 or (813) 366-1133; 


FAX (813) 366-1134. 
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Terminator 2: Judgment Day 


Midway Mfg. in- 
troduces Terminator 2: 
Judgment Day, a total 
video game experience 
with actual film footage 
from the big-screen 
movie of the same name. 

The game features 
state-of-the-art multi- 
planar scrolling and 
holographic-like flashes 
that float between the 
screen and the player 
for innovative realism, 
depth, and dimensionali- 
ty that grabs players. 

Terminator 2: Judg- 
ment Day brings to life 
the steel legions of the 
future world. Characters 
on-screen include 
ominous Endoskeletons, 
flying Hunter Killers, 
and massive war 
machines rolling over 
ravaged terrain. 

In Mission 1 players 
(human survivors of a 


nuclear armageddon) 
join with Sgt. John Con- 
nor to annihilate the 
machines of Skynet. 
Next, they must in- 
filtrate Skynet head- 
quarters and gain con- 
trol of the Time Field 
Generator to be 
transported back in 
time. A goal no less im- 
portant than deciding 
the fate of mankind is 
presented to the players. 

Of special interest are 
the digitized graphics, 
speech from Arnold 
Schwarzenegger, and 
gun controls modeled 
after the Endo Battle 
Rifles from the movie. 

For more information, 
or distributor referral, 
write to Midway Mfg., 
3401 N. California Ave., 
Chicago IL 60618; (312) 
267-2240; FAX (312) 
267-8435. 
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Strike Master 


Williams Electronics 
debuts а new shuffle 
alley with Strike Master, 
the first game of its kind 
with a dot matrix 
display offering visual 
prompts and entertain- 
ing effects. 

Multi-games are in- 
cluded in Strike Master; 
Triple Strike, Regula- 
tion, Strike 90, and Flash 
are back by popular de- 
mand. Now players can 
have a true strike fest 
with an original game 
option of strike values 
from 4,000 in the first 
frame to 12,000 in the 
tenth. Total game high 


` Williams scores 
with another 
. industry first 


Leave it to the shuffle alley 
experts to introduce a totally 
new dimension to a coin-op 
classic. STRIKE MASTER 


Bowl'emover with the 
best Shuffle Alley in the business 


Williams’ new dot matrix provides a dazzling display of technology. 


Score can reach 98,000 
points! 

Bookkeeping and 
diagnostics are easier 
thanks to the new WPC 
system that's inter- 
changeable with any 
Williams pinball game. 
An optional ticket 
dispenser and mini- 
version of the game are 
also available. 

For more information, 
or distributor referral, 
write Williams Elec- 
(гопіс5 Games Inc., 3401 
N. California Ave., 
Chicago, IL 60618; (312) 
267-2240; FAX (312) 
267-8435. 
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Lucky Gold, Lucky Girl, 
Lucky Bingo 


` A tradition 
of quality 


breaks ground as the first 
shuffle alley with a dazzling 
dot matrix display, and players 
everywhere will be amazed at 
the endless visual prompts and 
entertaining effects. 


right up‏ ا 
and get your‏ 
tickets here!‏ 


For almost half a century we've 
built shuffle alleys to last with 
dependable and easily 
serviceable parts. Now, we've 
made bookkeeping and 
diagnostics easier than ever with 
Williams' innovative WPC 
system (interchangeable with 
any Williams pinball). In 
addition, we've built in even 
more profit power with 
exceptional extras such as an 
optional ticket dispenser and a 
mini-version of STRIKE 
MASTER so you'll always be 
bowling with the best! 


It’s a whole 
н Желе 


Triple Strike, Regulation, Strike 
90 and Flash are all back by 
popular demand. But now 
players can have a real Strike 
Fest with an original game 
option featuring strike values 
increasing from 4,000 in the 
first frame to 12,000 in 


the tenth ... for a yaren î Master the 
sensational game- 
high 98,000 points! س‎ lanes with 


ы, ie 
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3401 М. айдана Ave.» *Chicago, IL 60618 * (312! 267-2240 ¢ Fax {| 212 1 267- -8435 
© 1991 WILLIAMS ELECTRONICS GAMES, INC. NOTICE. "STRIKE MASTER” 


Drew Industries now 
offers three new Wing 
8-liner games: Lucky 
Gold, Lucky Girl, and 
Lucky Bingo. 

Lucky Gold features 
wins for three different 
line-up combinations: all 
eights, any nine fruits, 
and any nine gold sym- 
bols. In addition, there’s 
a double-up love chance, 
double-up new high or 
low, and special odds. 

Lucky Girl is a strip- 
poker game with joker 
wild poker, flush fever, 
double-up love chance, 
double-up bingo, double- 
up new high or low, and 
a save up plus free play. 
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Lucky Bingo affords a 
lucky jackpot, gold coin 
fever, double-up love 
chance, bonus line, free 
play, and special odds or 
bingo odds that are easi- 
ly read and bring out the 
challenging spirit. 

All three games 
feature clear card and 
symbol graphics and 
realistic human figures 
on the screen. 

For more information, 
or distributor referral, 
call Drew Industries, 120 
Southwest Drive, Spar- 
tanburg, 5С 29301; (803) 
574-0162; FAX (803) 
574-7680. 
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Rad Rally 


Sega introduces Rad 
Rally, a road race- 
themed video with a 
32-bit hardware system 
and two 25-inch 
monitors. 

Rad Rally takes 
players on a head-to- 
head race through four 
exciting courses, from 
rain-soaked streets to 
foggy mountain road- 
ways and from bright 
sunshine-lit avenues to 
pitch black crossroads. 

Rad Rally continues 
where Rad Mobile left 
off. A one- or two-player 
game, it allows players 
to test their own skills or 


compete against each 
other while maneuver- 
ing through each course; 
four, high-paced laps are 
included in each one. 

Playing time is extend- 
ed by completing each 
lap in the specified time. 
Rad Rally can be linked 
together to pit up to four 
players racing against 
each other. 

For more information, 
or distributor referral, 
write Sega Enterprises 
Inc. USA, 2149 Paragon 
Drive, San Jose, CA 
95161; (408) 435-0201; 

FAX (408) 435-0294. 
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Party Zone 


Midway Mfg. brings 
its own special brand of 
off-beat humor and wild 
graphics to pinball land 
with the new Bally 
game, Party Zone. 

The game designers 
take players toa 
universe populated with 
campy characters and 
some returning faces, 
such as Dr. Dude 
himself! Literally at the 
"head" of the game is 
Captain B. Zarr, who 
serves as pilot, DJ, and 
host. He is supported by 
the Supersonic Robotic 
Comic and Crash, the 
dancin' dummy. 

The playfield features 
a Rock-It-Meter driven 
by “rock-it” fuel, an ad- 
vance O-zone value, 
boppers that deliver one 
million points per bop, a 
bonus booster, and a 
chance to go for the Big 


Bang (not just a theory 
anymore). 

A Cosmic Cottage 
V I.P. pass has card- 
carrying members in the 
category of party 
animals, party 
monsters, and party 
dudes all ready to pump 
up the volume for two- 
ball multiball. 

Music includes “Ріп- 
ball Wizard,” “Chicken 
Feet," "Safe бах,” 
"Come Fly With Me," 
and "Feelings." Every 
inch of the playfield and 
backglass are covered 
with wacky words and 
atypical artwork. 

For more information, 
or distributor referral, 
write Midway Mfg. Co., 
3401 N. California Ave., 
Chicago, IL 60618; (312) 
267-2240; FAX (312) 
267-8435. 
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Thunder Dragon 


Travel forward in time 
to the 22nd century with 
Tecmo’s new one- or 
two-player video, 
Thunder Dragon. A kit 
for vertical monitors, the 
game is interactive with 
buy-in and game 
continuation. 

The game scenario 
touches on today’s en- 
vironmental concerns. 
In Thunder Dragon, 
players find themselves 
in an earth environment 
so polluted the human 
race is forced to prepare 
for life in outer space. A 
peace treaty banning all 
automated weapons of 
destruction is signed 
with allies to help insure 
safety. 


But wait! A group of 
mad scientists 
(Cybormephists) has 
gained control of the 
outlawed weapons and 
destroyed earth's allied 
forces. The future of the 
human race is in jeopar- 
dy as players must bat- 
tle the Cybormephists in 
the antiquated 100-year- 
old helicopter warship, 
the GH-69 Thunder 
Dragon. 

For more information, 
or distributor referral, 
write Tecmo Inc., Vic- 
toria Business Park, 
18005 S. Adria Maru 
Lane, Carson, CA 90746; 
(800) 338-033 or (213) 
329-5880; FAX (213) 
329-6134. 


No one knows fighting 
Games Like CAPCOM. While 
others design es around 
existing heroes; CAPCOM 
designs original blockbuster 
~ titles like FINAL FIGHT and 
STREET FIGHTER II. 


Captain Commando is no 

exception. Total player control 

allows both expert and novice 

to experience the бате play 
as made CAPCOM 


The game 


¢ 4 Player Dedicated 
* 


% Exclusive 2-in-1 play 
action button maximizes 
player response 


* 
% Cabinet designed to fit 
practically any location 


* 
% Extra large marquee 
graphics to identify 
cabinet 


Ё? 
for themselves 


CAPCOM’ 


CAPCOM USA, Inc. 
3303 Scott Boulevard Santa Clara, CA 95054 
-0400 


Captain Commando 


Capcom brings 
superhero Captain Com- 
mando to the video 
screen in a four-player 
dedicated game by the 
same name. 

Captain Commando 
features exclusive two- 
in-one play action but- 
tons to maximize player 
response. The cabinet 
features graphics depic- 
ting the main game 
characters: Captain 
Commando, Ginzu the 
Ninja, Mack the Knife, 
and Baby Head. An 
extra-large marquee 
completes the package. 

Our hero and his com- 
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panions battle through 
nine action-packed 
levels. Interactive 
fighting games are the 
specialty of Capcom, 
which also brought 
Final Fight and Street 
Fighter П to the market. 
This newest interactive 
game, with buy-in and 
game continuation, con- 
tinues the tradition. 

For more information, 
or distributor referral, 
write Capcom USA Inc., 
3303 Scott Blvd., Santa 
Clara CA 90504; (408) 
727-0400; FAX (408) 
496-6679. 
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Golden Paradise, Golden Touch 


PARS Electronics 
debuts its line of video 
lottery terminals with 
either the button control 
panel model (Golden 
Paradise) or touch- 
screen technology 
model (Golden Touch). 

Both units feature 
multi-game capability, 
all-steel casino-style 
cabinet with chrome 
trim, and an NCR ticket 
printer. 

Other special features 
include a 13-inch 
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monitor with Super 
VGA flat screen for 
extra-sharp graphics, 
and Mars optional 
$1-5-10-20 GL-5 bill ac- 
ceptor or standard 
УЕМ-5 bill acceptor. 


For more information, 


or distributor referral, 
write PARS Electronics 
Co., 2719 Interstate St., 
Charlotte, NC 28208; 
(800) 245-4054 or (704) 
398-1177; FAX (704) 
398-1577. 
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Karate Blazers, Turbo Force 


Mc O’River and 
Leprechaun have joined 
to bring two new univer- 
sal video kits to the 
market with Karate 
Blazers and Turbo 
Force. 

In Karate Blazers, the 
players choose to 
become one of four mar- 
tial arts masters with 
distinctive moves. Six- 
teen different levels 
await the players as 
they fight to recover 
secret scrolls and to 
save the daughter of his 
slain old master. The 
horizontal monitor 
game is for one to four 
players, with buy-in and 
game continuation. 
There are five stages of 


play and 14 different 
levels. 

In Turbo Force, 
players fight intergalac- 
tic battles to uncover the 
boss who controls the 
Robotic Empire. A two- 
or three-player game for 
vertical monitors, it 
features buy-in and 
game continuation. 
Power-ups and special 
weapons pepper the 
seven levels of intense 
action. 

For more information, 
or distributor referral, 
write Leprechaun Inc., 
18335 Redmond Way, 
Redmond, W A 98052; 
(206) 869-6400; FAX (206) 
869-6401. 
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Drift-Out, De-Block 


American Sammy 
brings world rally racing 
to the video screen with 
a vertical monitor driv- 
ing game, Drift-Out. In 
addition, the company 
debuts a mind-bending 
puzzle game, De-Block. 

In Drift-Out, the racing 
action covers six levels 
of non-stop twists and 
turns that require 
skillful handling of the 
player’s vehicle. Con- 
trols can be a joystick or 
hyper-steering wheel. 
Driving games are 
always popular but 
seldom appear in kit 
form as it does here. 

In De-Block, players 


are asked to rotate an 
entire puzzle that 
bounces back and forth 
within walls. The 
challenge comes in try- 
ing to make a border 
around the middle block 
while pieces fly in all 
directions. This one- 
player kit for horizontal 
monitors will keep 
players trying time and 
time again. 

For more information, 
or distributor referral, 
write American Sammy 
Corp., 2421 205th St., 
Suite D-104, Torrance, 
CA 90501; (213) 320-7167; 
FAX (213) 320-2597. 


Finally. 
World Rally Racing. 
6-Levels of non-stop, Butt-kicking horsepower... 
IN A KIT! 
Joystick or HYPER-steering Wheel Available. 
Vertical Monitor. 


54 


Sammy American Sammy Corporation 


ys 


2421 205th St. STE D-104 е Torrance, CA 90501 • (213) sl FAX (213) 320-2597 
"DRIFTOUT" is a trademark of American Sammy Corporation 


Pop-A-Tac-Toe 


Coastal Amusement 
Distributors introduces 
a sequel to the popular 
Pop-A-Ball novel- 
ty/redemption game 
with the new 
Pop-A-Tac-Toe. 

Designed to appeal to 
all age levels, Pop-A-Tac- 
Toe combines a 13-inch 
color monitor above 
with a playfield of boun- 
cing balls below. 

Players are asked to 
press the “рор” button, 
which mechanically 
bounces balls on a sen- 
sitive grid that registers 
the appropriate "X" or 
“О” on the traditional 
Tic-Tac-Toe squares 
showing on the screen. 
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Players may stand 
with the symbols that 
register or discard and 
try again. Tickets are 
awarded for success; 
there's also a special 
square bonus. Other 
game features include 
cartoon graphics, 
Deltronic ticket 
dispenser, and dual coin 
mechs. The cabinet is 
colorfully done in the 
primary colors of yellow, 
red, and blue. 

For more information, 
or distributor referral, 
write Coastal Amuse- 
ment Distributors, 601 
Prospect St., Lakewood, 
NJ 08701; (908) 905-6663; 
FAX (908) 363-6329. 
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B. Rap Boys, Magical 
Crystals, Berlin Wall 


Kaneko debuts a trio 
of horizontal monitor 
video kits with B. Rap 
Boys, Magical Crystals 
and Berlin Wall. Each 
game has a vastly dif- 
ferent theme. 

B. Rap Boys 
capitalizes on the 
popularity of rap music 
and incorporates it into 
a fighting-themed game 
for two or three players. 
Action occurs in à 
boardwalk-like setting 
where players can bring 
specialty moves into 
play when they meet 
their enemies. Rap 
music highlights every 
scene. 

For those interested in 
а non-violent strategy 
game, Magical Crystals 
offers a whimsical ap- 
proach with little men in 


wizard's caps who pick 
up rewards and travel 
through complex mazes 
to rescue friends from 
the dangerous crystals. 
The game is two-player 
simultaneous. 

Berlin Wall is a one- or 
two-player game with 45 
different screens featur- 
ing digitized graphics. 
Another puzzle-themed 
game, it is a refined ver- 
sion of a kit that was 
shown previously. 

Game continuation 
and buy-in are featured 
in all three games. 

For more information, 
or distributor referral, 
write Kaneko USA Ltd., 
1370 Busch Parkway, 
Buffalo Grove, IL 60089; 
(708) 808-1370; FAX (708) 
808-1375. 
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Super System: F-Zero, Super 
Tennis, Super Mario World 


Nintendo introduces 
its 16-bit Super System 
and the first software 
with these titles: F-Zero, 
Super Tennis, and Super 
Mario World. А com- 
pletely new control 
panel is featured in the 
multi-game cabinet with 
25-inch monitor. 

F-Zero takes players 
forward in time to the 
26th century, where they 
find themselves in a uni- 
que racing situation. 
They must choose from 
one of four high-speed 
hovercrafts and pit their 
skills against maniacs 
out to win this unique 
race at all costs. 

Super Tennis offers 
players the opportunity 
to engage in singles or 
doubles competition on 
either hard clay or grass 
courts. At their disposal 
are overhead slams, 
groundstrokes, 
backspins, and lobs. 


This is world class com- 
petition where players 
can score aces against 
the best professionals in 
the sport. 

Super Mario World 
brings the lovable Mario 
back for a fourth adven- 
ture, this time facing big- 
ger and badder enemies 
on the Dinosaur Island. 
Eight worlds await with 
96 different levels to ex- 
plore and conquer. 

Interchangeable soft- 
ware will be introduced 
on aregular basis. In ad- 
dition, the system offers 
bookkeeping functions 
and new auditing op- 
tions for ease of 
operation. 

For more information, 
or distributor referral, 
write Nintendo of 
America, P.O. Box 957, 
Redmond, WA 28052: 
(800) 633-3236 or (206) 
882-2040; FAX (206) 
282-3585. 
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Currency validator 


Coin Bill Validator has 
introduced two currency 
validators for the ven- 
ding, gaming, and video 
lottery markets: the M- 
IVO and M-IVO 
Canadian. 

The M-IVO features 
"serial communication" 
and the ability to protect 
against fraud through 
elimination of copy bills 
and strings. Video 
lottery-compatible, it of- 
fers an LCD display and 
optional acceptance of 
$1, $2, $5, $10, $20, $50, 
and $100 bills, as well as 
a choice of stackerless 
and stacker models. 

Vending operators will 


appreciate such advan- 
tages as compatibility 
with all changers, better 
salting protection, and 
the availability of 
stackers. АПСВУ 
models come with 200- to 
1,000-bill stackers for all 
vending applications. 

The M-IVO Canadian 
offers the same features, 
with the difference being 
optional acceptance of 
$2, $5, $10, and $20 bills. 

For more information, 
contact Tom Mills, Coin 
Bill Validator Inc., 367B 
Bay Shore Road, Deer 
Park, NY 11729; (516) 
242-0100; FAX (516) 
242-9248. 


Color monitor 


Wells-Gardner now of- 
fers а 14-inch, high- 
resolution color monitor 
with dark tint. This 
open-frame monitor pro- 
vides an unlimited 
display of color; it's com- 
patible with the IBM 
VGA standard and ac- 
commodates virtually 
any VGA application. 

The unit utilizes а 
high-contrast, non-glare, 
0.31 mm dot-pitch CRT. 
Video input is RGB 
analog; sync input is at 
TTL level. Horizontal 
scanning frequency is 
31.5 kHz, with vertical 
frequency at 50 to 70 Hz. 
Non-linearity does not 
exceed eight percent in 
the horizontal direction 
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and five percent in the 
vertical direction. The 
monitor's operating 
temperature range is 5 
to 55 degrees Celsius. 
A cabinet featuring a 
removable tilt and 
swivel base can also be 
furnished. A 15-pin D- 
shell connector is stan- 
dard; other connectors 
are optional. The 
monitor meets FCC 
Class B requirements 
and is UL/CSA listed. 
For more information, 
contact John Pircon, 
Wells-Gardner Elec- 
tronics Corp., 2701 N. 
Kildare Ave., Chicago, 
IL 60639; (312) 252-8220; 
FAX (312) 252-8072. 
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Multi-button 


WICO Corp. has 
unveiled a product call- 
ed the “multi-button,” 
which is one, two, or 
three buttons in one. It 
boasts colored inserts, 
quick installation, faster 
game play, and the 
potential for higher 
game earnings. 

The “multi-button”’ 
converts easily by 
changing the top inserts 
and adding the desired 
number of micro- 
switches. It fits any stan- 
dard AMOA button 


hole. A kit includes one 
button housing; six in- 
terchangeable, colored 
inserts; one switch 
mounting bracket; three 
micro-switches, one pal 
nut, and mounting hard- 
ware. The WICO stock 
number is 15-450000. 

For more information, 
contact WICO Corp., 
64000 W. Gross Point 
Road, Niles, IL 
60648-4567; (800) 367-9426 
or (708) 647-7500; FAX 
(708) 647-7500. 
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Bill acceptors 


Mars Electronics has 
introduced two bill ac- 
ceptors designed 
specifically for the 
legalized gaming and 
lottery industries, 
Models GL5 and GL4C. 

The GL5 uses multiple 
sensors that allow it to 
examine a larger por- 
tion of a bill than other 
bill acceptors—and to do 
so in greater detail, ac- 
cording to Mars. The 
result is more accurate 
bill acceptance, which 
leads to greater security. 
The fast bill transport 
speed—approximately 
10 inches per second, or 
one bill in about one-half 
second—increases 
security by minimizing 
the opportunity for bill 
manipulation. It also 
makes bill insertion 
quick for the player. 

The unit can accept $1, 
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$2, $5, $10, and $20 bills; 
denominations can be 
enabled and disabled ac- 
cording to the applica- 
tion. It's available in 
three configurations— 
stackerless, 
downstacker, and 
upstacker—with stacker 
capacities of 200, 400, 
600, or 1,000 bills. 

The GL4C is intended 
solely for Canadian lot- 
tery and gaming ap- 
plications. It uses optical 
sensors for state-of-the- 
art bill recognition and 
has most of the same 
features as the GL5; the 
bills accepted are Cana- 
dian $2s, $5s, and $10s. 

For more information, 
contact Mars Elec- 
tronics International, 
1301 Wilson Drive, West 
Chester, PA 19380; (800) 
345-8215. LJ 


Cae 


Play Meter’s Classified advertising is primarily intended for: Buyers and sellers of used equipment, support and supply firms 
and employment opportunity ads. You may pay by check, money order, Visa or MasterCard. The deadline is usually the 15th 
of the month prior to issue (example: August ad must be in by July 15th). Send ad orders and payment to: Play Meter Magazine, 
P.O. Box 24970, New Orleans, LA 70184 or FAX 504-488-7083. 


For more information contact Carol Lea 504-488-7003. 


КІОРР 


Coin Counters 
Wrappers, Sorters 


WE SPECIALIZE IN READERS/ADVERTISERS: 


POKER BOARD REPAIR 


Please note that we do not solicit or 
knowingly accept advertising for 
illegal PC Boards. However, we can- 
not screen every advertisement and 


We also do all types of 
P.C. Board Repair! 


| Сап Today: | advise buyers of used games. Stay сд Е 

Jay's Vending Service informed and ask questions before e Sales Ese. 
Sales-Service-Parts you buy! P 

Distributors For Leading e Parts 


Coin Machine Factories! PLAY METER MAGAZINE 


North Point Village Shopping Center 
4035-4037 North Point Blvd. 
Baltimore, MD 21222 


(301) 388-0993 (301) 388-1425 
ҒАХ (301) 477-3110 


e Factory 4/6 
Service 


Fast Service — Call For Details 


CALL (813) 855-6789 


KLOPP INTERNATIONAL, INC. 
225 Dunbar Court — Oldsmar, FL 34677 


Made In The U.S.A. 


FOR SALE 
POKER MACHINES 


Used Cal-Omegas 
(514)527-6770 


MAKE & MODEL OF 


@ KIDDIE RIDES REDEMPTION GAMES 
@ ARCADE NOVELTIES & SPECIALTY GAMES 


OF WHAT THEY (ап 
WOULD COST iS 
NEW. 
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AMERICA'S 


а THE AMUSEMENT 
iS | AMUSEMENT 


Е | 
AAEN 1203 5th AVE. ROCK ISLAND, IL 61201 


(309) 788-0135 FAX# (309) 788-0148 


PLAY METER 139 DECEMBER 1991 


KRAMERGAME 


BETTER THAN EVER!!! 


@GREAT PRICES AND 
COURTEOUS SERVICE 
eSAME DAY SHIPMENT 
OF PARTS ORDERS 
eQUICK TURNAROUND 
ON REPAIRS 


KRAMER MANUFACTURING'S CUSTOMER 
SERVICE PERSONNEL ARE THE BEST IN 
THE BUSINESS AND WE'RE ANXIOUS TO 
PROVE IT TO YOU! JUST PICK UP THE 
PHONE AND DIAL 1-800-631-2126 FOR 
PARTS OR 1-215-788-8516 FOR CUS- 
TOMER SERVICE. 


Ask ABoUT OUR 8-LINE KITS 


"THE EASIEST TO INSTALL, MOST COMPLETE KIT AVAILABLE" 


KRAMER MANUFACTURING 
451 MAGNOLIA AVE., CROYDON, PA 19020 
PARTS: 1-800-631-2126 
CUSTOMER SERVICE: 1-215-788-8516 


NOTICE!! NOTICE!! NOTICE!! 


Last Chance to buy a QUIK POKE™ game 
table at the unbelievable low price of $295.00 
F.O.B. Bay City, Michigan. 


This exciting coin game can pay for itself in 
less than a month. Also suitable for the home 
. recreation room. 


Limited Quantity of upright and cocktail 
models available - new in carton. First Come! 
First Served! 


Contact Melody 


Valley Recreation Products, Inc. 


1-800-248-2837 
FAX: 1-517-892-6513 
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MARS ELECTRONICS 


BILL ACCEPTORS 
$1 - $5 - $10 - $20 


($1 & $5 ALSO AVAILABLE) 
TEKBILT INC. IS ALARGE STOCKING DISTRIBUTOR 


for Mars ‘‘Amusement & Games’’ Bill Acceptors. 


TEKBILT is proud to announce ames cmon 
it’s official appointment as: 


* Great Price - Great Service - Same day shipping! 
* Let the quantities we purchase save you money! 
* Distributor and OEM inquiries invited! 


CALL US TOLL-FREE TODAY! 
> А ХА XX ХА А Ж А dib * x 
(215)322-3232 


| Huntingdon Valley Industrial Center 
Jk inc 
/ H 
FAX (215)322-3238 


1-800-666-7776 


Huntingdon Valley, PA 19006 


President 


6 Sutton Place, Edison, NJ 08817 OCEAN CRATING 
(908) 287-4990 ‘‘Hablamas Espanol 
FAX # (908) 287-3079 “ea 


SUPER “СВАМК” SPECIALS 


me EXPERT 


Frank ‘‘The Crank’’ Seninsky 


ЦРНА OMEGA SALES, ING.  EXPORT—FREE 


Great Deals on New Novelty 
& Redemption Equipment. Try 
us first!! We represent most 
manufacturers: Skeeball, Roll 
Downs, Cranes, Rotaries, Sport 
Games, Pushers, Basketballs 
Call for complete list. 

We also sell tokens. 


Cisco Heat s/d Del. — $7495 Mad Dog МсСгее “50” --511,995 
F-15 Strike Eagles/d -- $4995 Race Driving s/d — $7495 
Hard Driving s/d — $5795 Rad Mobile s/d — $7595 
‘CRANK?’ SPECIALS: 
Batman 1195 High Impact 1495 Rad Mobile (u/r) 2595 
Beast Busters 2595 Hitthe Ice 1095 Simpsons (ш/г) 1695 
Desert Assault 1695 Indy Heat 2395 Space Gun 2695 
Double Dragon III 695 Mad Dog 27” 7995 Steel Gunner 3995 
Final Fight 1095 Ninja Turtles 1395 Street Fighter Il CALL 
Ghost Town 1995 Out Zone 795 Super Off Road 1295 
G-Lock 2295 Overdrive 1395 WWF urr 895 
GP Rider u/r 3695 Pit Fighter 1395  Wrestlefest 2195 
VIDEO GAMES Smash TV ......... 1695 РОЛ/............... 95 REDEMPTION NOVELTIES 
Stun Runner ....... 2095 Punk Shot.......... 495 Reconditioned-Warranteed 
Arch Rival .......... 695 Time Traveler ...... 4595 Robo Cop.......... 195  Basketball-Smart-sin. 1495 
Аїахх ............. 405. TOO s. eor RR 1195. бїуб$ру............. 395  Basketball-Smart-dbl. 1695 
Bowlarama ......... 795 Turbo Outrun mini ... 1995 Strike Force ......... 745  Basketball-Gray-sin. .. 695 
Chase Н/О......... 1695 Turbo Drive ........ 1795: TMNT ............. 295 Boom Ball .......... 895 
Carrier Air Wing ..... 1395 TOG ox ees eo eS RR e 695  Bozo Basketball-dbl. . 2195 
Continental Circuit (u/r) 995 PC BOARD & HEADER М Balla =н 195 Cosmo Gangs ...... 5500 
Combatribes ........ 395 Arch Rival .......... 395 WWF .............. 395 CraneTriple........ 3495 
E-Swat ............. 595  Attaxx ............. 295 Zero Wings ......... 195 Dribble ............ 1495 
Gates of Doom ....... 695 Cabal.............. 195 Dump the Ump ..... 2395 
Hard Driving (u/r) .... 3995  Combatrides ........ 295 Fantasy Island ...... 2095 
КЕ. salsa ы 395 Crime Fighters ....... 295 5 Сага Draw ........ 2095 
Magic Sword ........ 805 П(МВоу............. 195 PINBALLS Five in lines ......... 895 
Majestic 12 ......... 895 Escape - Robots ...... 95 BrideofPinbot...... 2095  Klondike pusher .... 3195 
ІЛЕГЕ: 55255540525 1195 Eswat.............. 295 CactusJack........ 1795 Pop-A-Ball......... 3095 
NARC ............. 795 .50Caliber.......... 395 CarHop........... 1595 Riviera pusher ...... 8995 
OP Thunderbolt ..... 1495 Final Fight.......... 695 Checkpoint ........ 1995 Rock N Bowl ....... 2895 
РЕТ 1795 GatesofDoom....... 295 Cyclone ........... 1495 Silver 5кі.......... 7995 
Pigskin ............. 495 Guerilla War ........ 195  Gilligan'sIsland ..... 1995 Silver Splash ...... 10995 
Punk Өһої......... 1295 Кіах............... 295 Jokerz ............ 1295 SkillDozer.......... 995 
Rampart-Ded. ...... 1795 Magic Sword ........ 695 Pinbot............. 795 Skee Toss ......... 1995 
Road Blasters ....... 895  Moonwalker ......... 195 Pool Shark ......... 1395 Sweet Licks ......... 695 
Rowe BC 25 MC .... 1795 МУ\Р............... 395 Simpsons ......... 1895 Toss Ет.......... 1895 
Rowe ВС 35 ........ 2395 Neo Geo Games .. 45 & ир Slugfest ........... 2095 Treasure Island ..... 1595 
Strike Force ........ 1795 Outzone............ 395 Turtles ........... 1895 
<T ON ЕТУ 1895 Pigout............. 195 Vegas ............ 1395 
СІМ SPV «elles à 695 PIGSKIN vh 295 Whirlwind ......... 1795 


ALL RECONDITIONED GAMES ARE GUARANTEED 60 DAYS — CALL FOR COMPLETE LIST 
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COINS or BILLS 
Count/Sort/Wrap 


REDEMPTION 
TICKETS 


s; - 
set 29227 2224 


MUNCIE NOVELTY CO. 
PH. 800-428-8640 


GOOD QUALITY —LOW PRICES 


PARTS—REPAIRS 


ABC COIN (214) 596-1212 
2839 Biscayne — Plano, TX 75075 


Y 1 ВЕ0 GON NEG TiOW 930 JEFFREY LANE, DIXON, CA 95620 


100% COMPLETE — FACTORY KITS 


Street Fighter ІІ (2 рі. Latest HOT New Kit) ..... CALL Shinobi (All Time Top Earner) ................ $195 
Final Fight (Brand New Factory Kit) ........... $895 Sly Spy (James Bond & Golden Gun Adventure) . $195 
Hi Impact (2 or 4 pl. Superior Football Action) ... $850 Pushman (R-rated Topless Blonde Maze) ....... $195 
MVP (2 pl. Baseball's Greatest) ............... $595 Contra (Vert. 2 pl. Commando Adventure) ...... $195 
Dragon Saber (Vert. 2 pl. Namco Masterpiece) . . . $595 ATAXX (Excellent Tavern Strategy) ........... $195 
Ramparts (2 pl. Medieval Fortress Strategy) .... $495 Super V-Ball (2 pl. Super Volleyball Action) ..... $195 
WWF Superstars (2 pl. Hulkmania at it's Best) ... $495 Double Dragon (Top earning 2 pl. Karate Action) . $195 
Teenage Mutant Ninja Turtles (2 pl.) ........... $450 Dead Angle (Guns and Grenades in New York) . . . $195 
Birdy Try Golf (Excellent Vert. Golf Action) ..... $450 Super Qix (Top Novelty Bar Table Action) ...... $195 
Midnight Resistance (2 pl. Excellent Combat Action) $450 Kageki (Vert. 2 pl. Boxing Action) ............. $195 
Golden Axe (2 pl. Top Earning Medieval) ....... $395 Escape From the Planet of Robot Monsters ..... $195 


Roller Games (2 pl. Roller Skaters Stunt Attack) . $395 Silkworm (2 games іп 1! Jeeps & Helicopters) ... $175 
Spinal Breakers (2 pl. Cabal Style Adventure) ... $395 Guerilla War (2 pl. Jungle Rambo Hostage Rescue) $175 
Play Choice 10 Hardware Pack (New Kit) ....... $395 Ikari Warriors (2 pl. Rambo Style Combat) ...... $175 
ESWAT (2 pl. Police Force Action) ............ $350 World Series (Baseball at its Best) ............ $150 
Snow Bros. (2 pl. Top Bubble Bobble Sleeper) . . . $350 Thundercade (New Factory Kit-Gl's on Harley’s) . $150 
Two Crude (2 pl. Post WWIII Hero's Revenge) ... $295 Black Tiger (Medieval Myst. Underground Caverns) $150 


Thunder Fox (2 pl. Combat Master Piece) ....... $295 UFO Robo Dangar (X-Former Robots Gone Wild!) $150 
Double Dragon Ill (The Rosetta Stone-Excellent) . $295 Goldmedalist (2 pl. or 4 pl. Olympic Sports Action) $95 
Cabal (2 pl. Desert Storm Action) ............. $295 Pushman (G-rated Novelty Maze-New Kit) ....... $95 
Omega Fighter (New 2 pl. Vert. Space Odyssey) . $295 Last Mission (Space Weapons Galore) .......... $95 


Crime Fighters (2 or 4 pl. Battle Punk-Rockers) . . $295 Marble Madness or R/Runner or Indiana Jones ... $95 
Pole Position (PC board marquee & bezel only) . . $295 Time Soldier (PC board marquee overlay & bezel only) $49 


Nastar Warrior (2 pl. Rastan Saga II) ........... $295 Play Choice 10 Software .................. $25-$45 
Aurail (2 pl. Space Armour Attack) ............ $275 VS Dr. Mario (Tetris Style Winner) ............. $195 
M.J. Moonwalker (2 or 3 pl. Shootin’ & Dancin’) . . $275 VS RBI Baseball (Top Earning Software) ....... $150 
Robo Cop (Half Cop-Half Robot-All Action) ..... $250 VS Super Mario Bros (All Time Greatest Hit) .... . $150 
Buster Bros. (2 pl. Harpoon Ballons Worldwide) . $250 VS New Red Unisystem Gun .................. $75 
Fighting Golf (Bar Piece for Cocktail Tables) .... $250 VS Golf (Excellent Tavern Piece) .............. $49 
Double Dragon Il (The Revenge, Now a Kit) ..... $195 VS ТКО Boxing (Like Ring King Il) ............. $49 
Bio Ship Paladin (2 pl. Star Cruisers Deep Space) $195 VS Freedom Force (Airliner Hostage Rescue) .... $49 


Buy 2 kits & get a free control panel button label sheet or 50 push buttons 
Buy 3 kits & get a free Gold Medalist Kit (a $95 value) or free Pushman (G-rated kit — a $95 value) 


Control Panel Button LABEL SHEET - 150 plus labels (Enough for 20 conversions: Fire, Bomb, Punch, Kick, Sword, Shield, Attack, etc.)............ $29 
" 


ia woe 
„5A We Ship Worldwide || Buy, Sell or Trade 


| CALL OR WRITE FOR FREE NEWSLETTER: Phone or FAX 
91 6/678-51 89 “Тһе Conversion Kit Hit Parade-over 200 Kits Listed’’ 91 6/678-1 31 3 


FREE with order of any TWO Kits — Control Panel Button Label Sheet OR Freedom Force Software 
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REDEMPTION PROGRAM • AMUSEMENT PROGRAM e VENDING PROGRAM e CD PROGRAM 


e VENDING PROGRAM » AMUSEMENT PROGRAM e VENDING PROGRAM • CD PROGRAM e REDEMPTION PROGRAM 


CD PROGRAM 


“THE SILENT PARTNER” соғтчанғ 


LET ІТ HELP YOU MANAGE & CONTROL YOUR BUSINESS! 


THANK YOU OPERATORS... 


With your ideas and input, you've made us the industry standard. Without you 
it would not have been possible. Your ideas have allowed us to write 10 
different versions in only six years. . . 


INTRODUCING VERSION XI: 


8 MAJOR CHANGES, including Location Look-Up, Location Rotation, Location 
Notes (public relations!), Vending Posting, Vending Audit Report, Amusement Audit 
Report, Service Calls, Summary Reports, Report Generator, Commission 
Checks, File Checking and File Recovery. 


PLUS MUCH, MUCH MORE such as: Improved User Interface — More pull- 
down menus, search by beginning of name, intelligent prompts, etc. 


AND NOW... 


REDEMPTION MANAGEMENT PROGRAM: 


REDEMPTION MANAGER provides you with complete inventory control. It 
allows you to evaluate performance of one machine or a whole group of 
machines... uses SILENT PARTNER data files to get information about your location 
and machines — saving you A LOT OF TIME! REDEMPTION MANAGER uses 


the same menu-driven structure as SILENT PARTNER, so the learning time is minimal. 


HERE IS OUR GUARANTEE: Not 30 days but 365. That's right! Put the SILENT 
PARTNER to work for you in the next 365 days. If you find something faster and 


better, we'll also purchase it and DOUBLE your money back. 


CALL OR WRITE FOR FREE INFORMATION: 


THE SILENT PARTNER, INC. 


3441 South Park * Springfield, IL 62704 


Phone: (217) 793-3350 * Fax: 217-793-1842 


WNVHOOHd DNIGNAA * INVHOOHd GO èe INVHOOHd LNAWASNWYV * WVHOOHd NOILdIN3QO3H • IWvVHOOHd аэ • INVHOOHd DONIGNAA 


REDEMPTION PROGRAM * AMUSEMENT PROGRAM èe VENDING PROGRAM èe CD PROGRAM 


e 19" 425” 

е Removable & Interchangeable 

e Slide Drawer System 

* Optional 19" or 25" Monitor 

e Lighted Quick-Changed 
Marquees 

e Industry Standard Over/Under 
Coin Doors 

е Monitors can be mounted 
vertically or horizontally 

e JAMMA Ready 


Poker Cabinet 


е Optional 13” or 19” monitors 
e Security back panel 


e Flip-top lid for easy access to 
monitor 


e Ready for your kit! 


Contract Design Manufacturing 


Basketballs: We Stock, 5е// & Service 
Game Master Products & Parts 
(Master Shot, Double Shot and SpinOut) 


* * * Call Now for Details * * * 


125 Royal Woods Ct., Suite 140 
Tucker, Georgia 30084 


1-800-226-6660 
(404) 270-2900 • FAX: (404) 270-2915 
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STEP-N-R(9LL 
DOLLY с-н 


Patents Pending 


Easy, 


one-person 
operation 


Prolongs table life 


Operators make a sure shot by offering your customers 
the convenient "Step-N-Roll" way of moving pool tables 
safely, easily. Call or write for more information today! 


STEP-N-ROLL' DOLLY 
TOLL FREE: 1-800-634-6157 or 216-652-1251 


FAX: 216-652-1985 
131 Youngstown-Warren Rd. Niles, Ohio 44446 


> Quantity Discounts Available! = 
رس‎ a 2 


Distributors Wanted! 


=a 


The Easy To Use Computer EP 
CD TITLE STRIP PROGRAM 


The CD TITLE STRIP PROGRAM is two programs in one. 
You can print your own CD Title Strips AND inventory 
all your CD's and jukeboxes with your personal computer. 


A 


) 


Print Your Own CD Titles and Songs On Continuous дш, 
Form Tractor Feed CD Title Strips - Complete CD 

Inventory Control - Jukebox Inventory - Bullet Fast 
- Full Color -Store And Print АП The Information 


About Each CD Including: Title, Artists Or Group, e. 
АП Songs, Cost, Quantity, Manufactures Code, Re- — 
lease Date, Label Name, Number Of Copies In Storage, е 1 
Number Of Copies On Location, And The Туре Of SS 
Music - Select Your Own Unlimited Number Categories 
For The Type Of Music - Print CD Title Strips and Block ED 
Out Those Tunes You Don’t Want Listed On The Strip 
And The PROGRAM Will Automatically Center And Close Up The 
Empty Space On The Strip - Store Information On Each Location - 
Track The CD's "In And Out" Time On Any Jukeboxes At Any 
Locations - Track The Number Of Plays Of Each CD - Make Notes 
On Each Location - Print Lists And Reports For The Jukeboxes And 
The CD's - List On The Screen Or Print A Report Of All The 
Jukeboxes That Contain A Particular CD ~ List Or Print What CD's 
Are In Any Jukeboxes At Any Locations - List Or Print CD's Ву 
Music Туре, CD Identification Number, Artists Name, Or CD Title- 
Supports Bar Code Reader Via Kevboard Port - Free Title Strips 


With The Program - One Year Support - 10 Day Money Back 
ы Guarantee - OVER 175 FEATURES AND FUNCTIONS, 
Most Completed With ONLY I KEYSTROKE!!! For IBM And 


y 100% Compatible Computers With Dot Matrix Printers. 
á Requires Hard Disk and 512K Memory. ONLY $395 


«9 TITLE STRIP COMPANY T 
=” Post Office Box 333, Riva, Maryland 21140 > 


Toll Free Orders (Voice or FAX): 1-800-950-5853 
SS Information: 301-956-5856 | 301-261-7781 
= | REESE] 
* го] сэ 3 3 
=" pi sd 


Ee 


Amusement 
Auction | OUR 10th 


YEAR 


nunc E Oq Ee 

uu «ц«е ук E 

ИЗИ Дан е нер, 206666605 
5050 OOOO о. OCS 


j Espanol—Robaza International Inc. Su Empresa еп Los 
4 Estados Unidos que trabaja junto con U.S. Amusement 
А Auction ofreciendo todo para su negocio. Oficinas en 

4 Los Estados Unidos y Mexico. Officinas: 512-425-1918, 3 
4 FAX: 512-423-6661. RR 33 Jet. 


Dec. 7 
Columbus, OH 


DiSalle Arts & Crafts Bldg. | 2244, 


Ohio State Fairgrounds : Il 
Columbus ү: C 


Dec. 14 | . 
Indianapolis, IN Videos 
ПГ" Р Ба 
Jukeboxes 
Pool ‘lables 


Jan. 18 
Louisville, KY 
е деседі ” Darts 


National Guard Amory 
4815 Progress Rd. 


Anaheim, CA Indianapolis, ІМ ^ Philadelphia, РА AU 
March 21 December 14 May 9 tern coin 
Columbus, OH february ! San Jose, СА WM E25, ли & 7 oH ( | 
December 7 fie РА January 25 pind п049092 ranes 
May 16 SOPOT IE Tampa, FL Cone л 
October 24 February 22 N | G 
September 19 y mM 
ice Pittsburg, PA Louisville, KY OVC су ames 
Dallas, TX February 15 
April 25 January 18 


Torecelve а сопу of our complete 1991-92 schedule Kiddie Rides 
orfor more information on any of our auctions, call Auctioneer Supplies 
Bill Hughes: 502-451-1263, or Ric Stephan: 812-333-9939 

FAX 812-333-8951, 2415 W. Amherst, Bloomington, IN 47404 Etc. 


US Amusement Auction is America’s oldest and most most reputable 


vending game auction company, with over 10 years of experience. 
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Used Slot Machines To Sell 


Bally E-1000, Bally E-2000, IGT M-Slots 
Jennings electronic, Bally electrical mechanical 


Order Now For Christmas 


* Slots for home use 
in legal states 


* Slots for export 


* Call for more 
information and 
prices 


R & J Amusement, Inc. 
5104 Park Dr., Unit 104 
Fredericksburg, VA 22408 


703-891-4632 


FAX 703-891-4644 
703-898-1570 Tues.-Sat. 


Quality 
cAssorted 
Toys for 
Crane 
Machines 


Customized packages 
CBMC Best Mfg. Co. 
1-800-962-4486 

414-547-5051 


DECEMBER 1991 


WZ DARTS QUO 
ix 


SUPER SIX OR SUPER SIX PLUS—$1075.00 
Shopped— Street Ready 
No Break-Ins 


CUMMINS JET SORT 
Model 750 Coin Sorter & Counter—$1700.00 


COMPLETE GAMES 
Clean—Complete— Working 
$200 each—Buy 10 Get 1 Free 


CHOOSE FROM: 


Time Soldier Gladiator 
Rush & Attack Alien Syndrome 
Sky Shark Vigilante 
Victory Road Life Force 
Shanghai Kid Black Tiger 


30 OTHERS—CALL FOR LIST 


Jim Stansfield Vending, Inc. 
La Crosse, WI 
608-782-7181 Ask for Max 


GAMOA 
BLOW OUT 
AUCTION 
DEC. 14TH 


Atlanta, GA 


(First time in 3 yrs.) 


Video Games—Jukeboxes—Pool Tables 
Pinballs—Novelty Items 


11 a.m. 
Auctioneer-Jerry Shelton 


For information call: 


1-800-533-7083 
404-889-8000 
404-352-3040 


М & P AMUSEMENT 


(Phil) 


658 West Market St. е York, Pennsylvania 17405 


Se Habla Espanol 


(Terry) 
(Mike) 


(717) 848-1846 Fax # (717) 854-6801 


Fall Special $50.00 pays freight on Uprights Videos any place in continental United States, $80.00 on sitdowns 


SUPER SPECIALS 
Badlands ..................... 1295 
Betson Big Hitter Golf (w/ticket) ... 4500 
Chex Носкеу................... 795 
Dixieland Ріп.................. 1595 
Draw 80 logic bds................ 395 
Fantasy Island ................. 1500 
Frog Bog (w/counter and money drop) 2995 
Gates of Doom Kit ............... 395 
Hard Drivin (S/d) «22e з 6000 
Magic Sword Kit ................ 695 
Nashville ...................... 995 
NSM Music Prestige ll............ 595 
Pitfighter (ded. дате)........... 1500 
Pop Gun w/counter 

and money агор.............. 2500 
Radmobile (s/d) ................ 7995 
Rampart Kit .................... 895 
Rock-Ola 494 w/$1 & 5 .......... 1195 
Single Cranes w/dollar kit ......... 895 
SkeeBall 13’ 4 pl. w/ticket ........ 2000 
SMS Poker Roll w/ticket ......... 1995 
Street Fighter Kit................ 295 
Super Chex Hockey ............ 1395 
Team Quarterback .............. 895 
Тесто Bowl.................... 795 
Thunder Jaws Kit................ 495 
TMNT (деа).................. 1295 
ТММТКИЇ...................... 395 
Wurlitzer One More Time w/$1&5 .. 2795 

PINBALLS FOR SALE 
Back to the Future ..2: oves 1995 
Bad Girls ..................... 1000 
Big GUNS occ sce hens d hr E RÀ 795 
Black Knight 2000.............. 1295 
Bone Busters .................. 1195 
Cactus Jack ................... 2100 
Comet ........................ 595 
Cyclone ...................... 1250 
Earth $һаКкег.................. 1750 
Eight Ball Champ ............... 550 
Chur эз nenie a ел „Ёз :. 1850 
ENE 225555052155 T 695 
Funhouse .................... 2395 
FX IA MER 595 
High Speed .................... 695 
НОГОО асое wx x X EXTA 695 
ЧокКег/....................... 1150 
Lights Camera Action ........... 1250 
Mouse Around................. 1495 
ГІП ОЕ sss sss ss peso wade екіні. 795 
Police Force .................. 1295 
The Simpsons ................. 1850 
$огсегег....................... 595 
Space Station .................. 995 
Swords of Fury ................ 1095 
|o mx" 1150 
Truck Stop тт т тте 1095 
Whirlwind .................... 1650 
WANTED 


After Burner (s/d)/Galaxy Force (s/d) 
Wacky Gator/Power Drift (s/d) 
Klondike/Pop-A-Ball/Cosmo Gangs 
Radmobile (s/d)/Super Hang On (s/d) 
Race Drivin (u/r)/Big Choice Triple Cranes 
Big Mouth/Road Riot (s/d)/Rock N Bowl 


MUSIC SPECIALS 
NSM Prestige 11 ................. 595 
Rock-Ola 456 ................... 395 
Rock-Ola 447 ................... 495 
Rock-Ola 464 ................... 495 
Rock-Ola 470 w/$1 .............. 495 
Rock-Ola 474 w/$1 .............. 495 
Rock-Ola 480 ................... 550 
Rock-Ola 488 ................... 795 
Rock-Ola 488 w/dollar kit ......... 895 
Rock-Ola 490 ................... 895 
Rock-Ola 490 w/dollar kit ......... 995 
Rock-Ola 494 w/$1&5 ........... 1195 
Rock-Ola 496 Combo ........... 2395 
Rowe R88 .................... 1150 
Rowe R90 w/$1&5............. 1350 
Rowe R91 w/$1 &5............. 1450 
Rowe R91 Combo м/$1 & 5 ....... 2595 
Wurlitzer One More Time w/$1&5 .. 2795 
DEDICATED P.C. BOARDS 

W/USED ACCESSORIES 
Aliens (пе\му).................... 395 
BadDude......... V ee ЧС 195 
Blasteroid . PER KES ew od 150 
Championship Wrestling (new) ..... 395 
Clutch Hitter ................... 995 
Combatribe .................... 295 
Contra ........................ 200 
Crime Сйу..................... 295 
Crime Fighter .................. 295 
Double Dragon ................. 150 
Double Dragon Ill ............... 695 
Escape from Planet of 

Robot Monsters ............... 295 
ESWAT ....................... 295 
Final Fight (kit) .................. 895 
Gauntlett 1..................... 150 
Ghost Busters .................. 195 
Golden Axe .................... 350 
Gondo Mania ................... 150 
Guerrilla War ................... 200 
Karate Сһатр................... 50 
Kung Fu Master .................. 50 
Main Event ..................... 95 
Miss Рас Мап.................. 150 
Ninja Gaiden ................... 150 
Pig Skin ....................... 295 
POW ......................... 150 
Rampage ...................... 150 
Rampart Kit .................... 895 
Rastan ........................ 195 
Robo Cop ..................... 295 
SMOOCOUT ....................... 95 
SIY SPY au vues Базы e manae e Eie de 295 
Superman ..................... 295 
TMNT aod VE a dite o iie Sor тер EE 395 
TWO Crude ..................... 295 
World Soccer Finals ............. 395 
World Series ................... 100 
Moonwalker .................... 190 

VIDEOS FOR SALE 

Arkanoid ...................... 495 
After Burner (u/r) ............... 1295 
Alley Master .................... 350 
APB With Seat .................. 795 


Altered Beast ................... 550 
Archival 53.505 эх PRA aa sa сеял 895 
Astyanax ....................... 450 
Blades of Steel .................. 495 
Buggy Challenge (s/d) ............ 750 
Championship Sprint ............. 995 
Chase Н.О..................... 1650 
Choplifter (S/d) .................. 450 
Continental Circuit Upright ......... 895 
Double Dragon .................. 450 
Double Огадоп!!................. 450 
Empire City ..................... 295 
Enduro Racer (u/r) ............... 850 
Excite Bike ..................... 295 
Gain Ground ossessi КИР ТТТ 595 
Gates of Doom .................. 795 
Gauntlett 11 ..................... 595 
Gimme АВгеак.................. 550 
Ghost Busters ................... 695 
Ghost & Goblin .................. 395 
Gunsmoke ..................... 325 
Hard Drivin (S/d) ................ 6000 
Heavy Barrel .................... 350 
Heavy Weight Champ ............. 595 
Indiana Jones ................... 450 
Kajeki ......................... 395 
Legend о? Каде .................. 295 
Mat mania ...................... 175 
1942 (sld) ...................... 395 
Operation Wolf .................. 895 
Out Run Міпі................... 1550 
OUt RUN Cs xxu RR axes Kona nidii 1550 
Paper Воу...................... 750 
Pole Ро5йїоп!................... 595 
Pole Position Il .................. 795 
Pole Position | (s/d) ............... 795 
Pole Position Il (S/d) .............. 895 
PUNCROUU «sexe aee doe ше зз» 350 
Quarterback .................... 750 
Rampage ...................... 450 
Rastan ......................... 450 
Renegade ...................... 395 
RING KINO НКТ 295 
Road Blaster .................... 995 
Rolling Thunder ................. 450 
Rough Ranger .................. 295 
SOOO! 3 sas sese 3 IER ae As an ia 450 
Tf O TTT 795 
Sky Adventure .................. 395 
Sky Shark ...................... 395 
Speed Buggy ................... 895 
Speed Buggy (s/d w/3 monitors) .... 1995 
Spy Нипќег (ш/т) .................. 450 
Spy Hunter (s/d) ................. 550 
Super Off Road ................. 1295 
Super Sprint .................... 995 
Team Quarterback ............... 995 
Tecmo Bowl .................... 895 
Thunder Blade (u/r) .............. 1095 
Thunder Cross .................. 495 
Tigër HON 255545655556 395 
Time Soldier .................... 395 
TMNT Qzaserra*EXAT22223302**34 1295 
TAV QUIZ. «e o either Rs 100 
WOW ы эзазатзезка Атса келін 295 
iic roro -rers sedsa е» шк кгз 450 
NIQUE ioia eed cait bad dE жаз 495 
Volly Ball е «еже із 695 
World Series .................... 195 
Хуһрої!.......................... 450 
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New Business Opportunity 


"SEEKING OPERATORS FOR NATIONAL ACCOUNTS" 


КЕГЕ ЕЕЕ” 


COMANDO JEEP 


KIDDIE S$ 
COIN OPERATED KIDDIE RIDES 


CALL 1-800-543-3437 


Tel. (809) 897-3180 Fax (809) 897-3377 
«42 DIFFERENT MODELS AVAILABLE • PARTS: REDUCERS 
MOTORS, COIN MECHANISMS, SOUND BOARDS... 


WE ARE MORE THAN EVER... 
YOUR KEY TO ARGENTINA 


lf you are a major manufacturer or distributor 
with quality product to sell, ranging from the 
smallest components to the biggest and most 
modern complete machines and pinballs—we 
are defintely interested in you. 


WHY? Because we have the facilities and the 
know-how to place your goods through a net- 
work of more than 500 clients and friends— 
from North to South—from East to West of our 
Argentine territory. 


Exclusive representations at national level will 
be most welcome. 


You won t regret it. 
Make contact and start selling. 


Lomonaco Importacion - Exportacion 
ALEJANDRO M. CERVANTES 2001 
1416 - Buenos Aires - Argentina 
FAX: 541-786-1747 
TEL. 541-581-9152 
581-1634 
581-5084 


582-9550 
583-9820 
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PARTEC MODEL CD-1000 
ONLY 54995! 


е UNIQUE COIN MECH! 


Allows you to choose & change vend 
price in seconds - 506, 75€ or $1.00. 


e OUT-OF-STOCK BAR 


No coins accepted when out of stock 


е 144-PACK CAPACITY 


Dispenses all standard, single-packed 
condoms — wrapped or unwrapped. 


е 14-GAUGE STEEL CABINET 
The strongest gauge steel cabinet 
available — double security bars 


е GRAPHICS-UNINTIMIDATING 


Perfect for women’s restrooms. 


e CONDOM SUPPLY 
IMMEDIATE DELIVERY. 


PARTEC INC. 


10517 United Parkway 
Schiller Park, IL 60176 


CALL (708) 678-9520 * Fax: 708-678-9546 


Working PCB & Header 
Legitimate, No Parallels or Copies 


Gondomania 
Vigilante 

Ninja Gaiden 
Devastator 

Double Dragon 
Superman 

Bottom of the Ninth 


Arch Rivals 
Crime Fighters 
Moonwalker 


Magic Sword 

Midnight Resistance ...345 
Strider 

Legendary Wings 

Bionic Commando 


New Kits— 
Full Factory 
Horseshoes 


Avengers 
Kid Niki 


Ninja Kids 
Golfing Greats 
Turbo Force 


AVA 


2301 Olive St. 
St. Louis, MO 63103 


314-421-5100 
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ELECTRONIC 


m 
gerde? WE HAVE THE BEST— 
VIDEO GAMES 


since 1980 


If you want to be prepared for 

buying inexpensive parallels beginning 
Dec. 1st from Europe, ask for our 
regular FAX mailing. 


Just FAX your number to: 


49-40-60 60 2-5 


or ask for REYMOND 


49-40-60 60 2-0 
We know the game 


Sorry if we cannot supply you some games which we licensed exclusively for our 
territory. No copies to the U.S.—No exceptions! 
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Monitor Board 
Replacements 
with one year warranty 


Maquinas De Jeugo Moneda Usada 


Bally E-1000, Bally E-2000, IGT M-Slots 
Electronica Jennings, Bally Metánica-Eléctrica 


* Maquinas de Juego moneda 
para uso casero en estados 
donde esta legalizado. 


ж Maquinas de Juego moneda 
para exportación 


* Para mas información 
y precios. 


R & J Amusement, Inc. 


5104 Park Dr., Unit 104 
Fredericksburg, VA 22408 


703-891-4632 


FAX 703-891-4644 
703-898-1570 de Martesa Sabado 


GENERIC JAMMA CABLES: 


IMMEDIATE 
DELIVERY! 


ә. € 8 ^9 » 0 2%. ^w 


© D 4 à € v. © ә € 


76-100........ 9.50 
Over 100....... 8.50 


* Custom wire harnesses made to your 
specifications. 


ж Custom electro-mechanical assembly 
(prototype and production) 


* Engineering and design assistance 
available. 


* Supplier to industry giants. 


CALL NOW! (708) 678-9520 
PARTEC INC. 


10517 United Parkway 
Schiller Park, IL 60176 


Fax: 708-678-9546 
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е EYGOCHASSIS are available for most monitors 
including: Electrohome, Hantarex, Wells Gard- 
ner, etc. 


e EYGO MONITORS are available in 13 inch, 19 
inch, 27 inch, and 33 inch 


e EYGOPOWER SUPPLIES are available in 7A, 
12A, and 15A. 


EYGO COMPANY, LTD. 


Phone (214) 986-9008 
Fax (214) 255-4007 


ҮТ! 

QU» It's Here * 
For 

ae H89-90-91-92-93-94 

CD COMBO KIT 


10 Disc CD player added to your jukebox 


Kit includes: Sony CDPC 900 CD player/8 times oversampling 


x Kits Priced Right For Small Accounts ж 


Plastic label insert kits available 


Ф. Call or Fax: ^W 
%, C&C Games rJ 
^" (219) 238-4028 S 
c қы; 


Sion on locatio y 


АҒА, FRIGID SPECIALS 


M.H. ASSOCIATES, LTD 


NEW KIT CLOSEOUTS 
Blockout kit $195 
Pushman kit $395 
Blood Bros. kit $995 
Rollergames kit $595 
Growl kit $595 
Bowl-O-Rama kit $295 
NEW KITS 

Street Figher Il CALL 
Super Buster Bros. $495 
LED Storm kit w/Steering 

Wheel & Gas Pedal $695 
Gals Panic kit $995 
Gun Force kit $595 
Rampart kit $695 
Ninja Kids kit $995 
Hat Trick Hero kit $1095 
Golden Tee Golf kit $895 
Arlington Horseracing kit $895 
Overdrive Complete kit w/Gas Pedal 

and Steering Wheel $1295 
Peggle kit $695 
3 Wonders kit $995 


NEW & USED DEDICATED GAMES 


WWF Wrestlefest NEW $2595 
F-15 Strike Eagle Cockpit NEW $6995 
Roller Ball Shuffle NEW CALL 
Tornado Foosball Table NEW CALL 
REDEMPTION GAMES 
Нор A TicTacToe Dedicated NEW $3295 
Cosmo Gang Dedicated NEW $6275 
Video Foto Booth NEW $8250 
NEW BLOWOUT 
GunForce Factory Kit $595 


CALL NOW!! 
1-800-843-5487 


USED DELUXE KITS 


All Deluxe kit prices include PCB, harness, 
graphics, (some may be generic), buttons & 
joysticks 


Ataxx Deluxe kit $195 
Contra Deluxe kit $195 
Moon Walker Deluxe kit $495 
Champion Wrestle Deluxe $495 
Crime Fighter Deluxe kit $395 
Robocop Deluxe kit $295 
Double Dragon II Deluxe $195 
Violence Fight Deluxe $795 
Combatribe Complete kit $495 
Skyshark Deluxe kit $195 
Shinobi Deluxe kit $295 
Smash TV Used Factory kit $795 
Simpsons Deluxe kit $995 
UN Squadron Deluxe kit $595 
NEW & USED PINBALLS 
Cactus Jack Pinball NEW $2395 
TMNT The Pinball NEW $1995 
8 Ball Champ Pinball Used $300 


CALL NOW TO ORDER!!! 


1-800-843-5487 
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REDEMPTION CENTERS 
Ж “BUY DIRECT and SAVE” Ж 
OVER 400 HOT EXCITING PRODUCTS 


Novelties * Toys • Electronics & More 


$$$ DIRECT SOURCE FOR $$$ 
Chulani International 35 N. Middaugh St. Somerville, NJ 08876 


FREE CATALOG 1-800-248-5264 


ATTENTION 
DRAW 80 OWNERS 


HOT NEW PC BOARD 
MODIFICATION 


* Eliminated Cards * 
Game Play Stays 
the Same 
* Field Tested * 


A PROVEN WINNER 


ZACH’S 


AMUSEMENTS 


Cheapest Top Quality 


Power Supplies 


201 East Third St. 
Lewistown, PA 17044 


contact Rick 


717-242-1995 


For Sale 


20 Complete Older Style 
SKEEBALLS 


Returned to US Duty Free 


$300 each 
1-416-894-2650 


In Taiwan 


Reliable Company, Prompt Delivery 
"Welcome to visit us Oct. 7-13 in Taipei World 
Trade Center Exhibition Hall for new game exposition. 


CHANG YU ELECTRONIC CO., LTD. 


No. 25, Lane 48, Tung. An Rd., 

Tainan, Taiwan, R.O.C. (70424) 
TEL: 886-6-2742686-9 (4 Lines) 
FAX: 886-6-2347077 


**Conversion Kit 
Hit Parade" 
Just Published!!! 

Over 200 Kits listed 


Call for free subscriptions 


VIDEO CONNECTION 


916-678-5189 
Phone or fax 916-678-1313 
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CALIFORNIA GAMES, INC. 
24 Hr. Voice Mail (714) 949-3499 


FAX (714) 629-4090 
New Live Line (714) 629-4090 


10:00 a.m.-2:00 p.m. (Left Coast Time) 


We at California Games, Inc. are your 
import-export broker/distributor for new and used 
games, kits, and PCBs. 


We have business relationships in 
12 countries around the world. 


We buy our games in big quantities 
Everything is tested and guaranteed 


for 30 days by us. 
Call us and take advantage of our volume savings on names like: 
Street Fighter II Raiden 
Captain America Spiderman 
Wrestlefest Karate Blazers 
Vendetta Neo-Geo kits and software 
Simpsons And many more... 


Join the hundreds of operators around the nation, 
and you too can save, by calling us now... 


California Games, Inc. 
24 Hr. Voice Mail (714) 949-3499 Fax (714) 629-4090 


or call 
Live Line (714) 629-4090 10:00 a.m.-2:00 p.m. Pacific Time 


No copies! 
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BC-9 Conversion Kit 


BELITA І! 


PORTABLE 
COIN COUNTER 


FOR SALE 


Pop-A-Shot 
Basketball 


SAVES HUNDREDS OF DOLLARS 
FROM BUYING NEW CHANGERS 


Converts a BC-9 to BC-35 
e 55 Acceptance 


ж Steel Game 
ж Reconditioned 
ж Like New 


CALL: 
(913) 827-6229 


e Solid state, self-diagnosing computer 
* [nstalls in minutes 


To Order Call: 
616-245-8235 


Electric or 
Manual 220 V 
or 110 V 


е Automatic stop 

е Inexpensive 

e Lightweight (only 10 Ibs.) 

e Counts up to 1500 coins per minute 

* Counts all sizes coins or 
tokens-5¢-10¢-25¢ etc. 

e Long lasting—requires very little 
maintenance 

е Bagholder included 


е Very useful—very convenient in AV F AV Е 
all locations 

; А Buy all your locks keyed the same as the locks 

Write or Fax For Prices, you are now using; “Abloy”, “Ace”, “Fort”, 

Details and Catalog “Wico”, “American”, “КО”, “ESD”, “Green- 


wald”, “Baton”, or any other manufacturer’s 


R.H. BELAM CO. INC. similar type lock directly from our factory. Con 6695. 
Counter ж 
1 Fulton Avenue $995.00 “ 
Hempstead, МҮ 11550 | ALARMS $79.95 SONS 
Tel.: (516) 292-2670 a (ог Vending 
Fax: (516) 486-0957 7 and Amusement 


ж” 
9 = 
UJ tu 
es E 
00; = 


| video 
Coin Box Protection game bar 
at a Reasonable Price $807T 


Monthi 
о У L.A.I. Series 600 


Auctions High Security Locks 
Virtually Pick-Proof X 
Auctions are Held on the High-Security Ss 
Cam Locks, Padlocks an 
2nd Saturday of Each Mire gai p^ Pus ^ x 
ou Normally Pa NENK 
Month at 11:00 a.m. ҚИ i PLUG LOCK 
Next Auction: i GET $ECURITY 
Sat. Dec. 14th 11:00 a.m. S670D 10. & 
January Auction STAINLESS STEEL. $AVE MONEY TOO! “=n 
Sat. Jan. 11th 11:00 a.m. 2 
* Consignments АЛ Seri 
‚А.1. Series 500 
Always Welcome ж Medium Security 


We're Open Mon-Fri 9-5 Tubular Key Locks 
* Daily Deals-Parts-Repairs * 


DEALS Inc. 


(Daily Electronic Amusement, 
Liquidation Sales) 
24540 Capitol 


Redford, MI 48239-2446 LOCK AMERICA, INC. 
(3 1 3) 537-2700 ps 5. Grove Blvd., Garden 2... 
ҒАХ:(313) 537-0917 


ےی 


MIDWEST STATES 1-800-243-2418 


1-800-422-2866 


i 
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System I Proms 


549,95 


connection 


5730 Lake Underhill Drive 
Orlando, FL 32807 . 


` No longer available from Gottlieb 
Phone # (407) 249-1022 


We carry the nation’s 
largest assortment of hard 


We have a complete 
software library and game 
manuals for almost every 
Digital Gottlieb Game 
including System I, 80, 
80A, & 80B. 


We carry a complete line 
of MPU’s power supplies, 


driver boards & displays to 
fit any Gottlieb Digital 
Game built since 1978. 


to get parts, plus we are 
also a Gottlieb Distributor 
for New Games and Parts. 


Pinball Connection 
кіретінін кишин Cart 


Replacement “Piggy Back” board for 
System 80B just 3 jumpers & plug into 
prom socket - you are ready to go! 


We can convert your old 


• Load Capacity 450 16 
° 54" Long Bed 
e Lifts to 27 */4" 
е | Yr. Warranty 


Makes Moving Pinballs 
A One Man Operation! 


System 80 MPU to a System 
80A or 80B. Give Us A Call! 


| AMERICAN 
ЕХРВЕЅЅ 


Call for your nearest 
Sales Office 
1-800 437 


COIN OPERATED KIDDIE RIDES 
Made in USA 
1-800-543-3437 


SPECIAL 
WINTER 
SALE 


Valid from Jan. 15th through 
Feb 28, 1992 
*Some Restrictions Apply 
Buy the originals, not 


copies and forle$$... 


1091 NINJA 


S 1 3 a 5 1010 C.O. PONY 
" еасһ 


Special sale on these models Only 
HELICOPTER, WESTERN 
PONY & NINJA MOTO 


LIMIT 6 PER CUSTOMER 
“42 Other Models Available" 
Full Factory Inventory of Reducers, Motors, 
Audio Digital Sound Boxes, Pony Saddles, 
Fiberglass Bodies and much more. 


1099 УС. О. HELICOPTER 


Биу Опе Сет Опе Ргее 


The Original. Best and Lowest Priced!" 


MONEY MACHINE: 


For the last 10 years the 

|, | greatest promotion ever! 
i3 e Blows money and/or 

coupons. 

а / * Your patrons try to catch 

4 as many as they сап. 


(309) 788-0135 


CD & 45 RPM STORAGE BOXES 
CD Box Holds 100 е 45 RPM Box Holds 200 e 
Both Are Triple Thick Front/Back Walls e 
Double Thick Side/Bottom Stackable e 
White Color e 200 Lb. Test e 
Corrugated е Lift Off Lid e Tote Grips • 
CD Storage/Browser Box $7 ea. (Min. Order 6) 
Plus $8 S&H 


45 RPM Storage Box $5 ea. (Min. Order 5) 
Plus $4 S&H 
Visa/MC/American Express/Diners 
UPS — COD 


VOICE or 24 hr. FAX • 1-800-950-5853 


Title Strip Co. 
P.O. Box 333, Riva, Maryland 21140 


Purchase of any one of the following Kits: 


CAPTAIN AMERICA (Н) NEW .. CALL Champion Wrestler (H) used 


BIO SHIP PALADIN (Н) NEW ... 299 D. J. Boy (H) used .......... 299 
PUSHMAN (H) NEW ......... 299 Escape (H) used ............ 495 
SPINAL BREAKERS (H) NEW ... 495 Gun Force (H) used.......... 595 
Aliens (H) used ............ 399 S.P.Y. (H) used ............ 399 


Caveman Ninja (Н) used ...... 695 Task Force Harrier (V) used 


Get your choice of any one of the following kits Free! 


Crime Fighter (H) ......... Used PUSHMAN (Н) ........... New 
BIO SHIP PALADIN (Н) ..... New Rough Ranger (Н) ......... Used 


Quantities of all Kits limited. Special expires 12/31/91. 


The Game Exchange 


P.O. Box 09598 Columbus, Ohio 43209-0598 
(614) 258-2933 
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Red Baron Distributing 


6540 West Central— Toledo, Ohio 43617 


800-331-3766—ғАХ (419) 841-6484 


800 number valid from all 50 states, Mexico & Canada 


When you think of buying a video game printed circuit board, think of Red Baron Distributing. 
We don’t handle dedicated games, pinballs, parts, or jukeboxes, and because of this specialization 
we Offer the largest selection of video game boards in the U.S. at the best possible prices. 


New game boards arriving daily—call for prices or any game not listed. 


Street Fighter II 


Karate Blazer 


This month’s 
best buys: 


Tetris 


Spinal Breaker 


Pitfighter 


АЈА наннан $240 
Acrobat Mission............... 535 
After Вигпег..................... 375 
Air Buster ........................ 275 
Air Duel!........................... 425 
Air Wolf ........................... 175 
Alien Storm...................... 3/5 
Altered Beast................... 195 
Aqua Jack ....................... 425 
Arbalester........................ 345 
ArkanOid.......................... 145 
Aurail BERNER PRO RARE 285 
Bad Dudes ........:. 175 
Bells & Whistles ............... 395 
Berlin Wall....................... 575 
Big Event Golf.................. 245 
Birdy Als DOES 365 
Black Неагі...................... 245 
Blade Master ................... 545 
Block Hole ....................... 260 
Block Out ........................ 195 
Blood Вгов....................... 595 
Bomber Man.................. 1195 
Bonanza Brothers............ 445 
Bubble Bobble ................. 315 
Burning РОС нь 295 
Buster Bros ..................... 235 
Cabal (joystick) ................ 195 
Qadashi чене. 345 
Caliber 50........................ 365 
Champion Wrestler .......... 375 
Capcom Bowling.............. 545 
Carrier Air Wing ............... 860 
Caveman Ninja ................ 535 
Cobra Command ............. 225 
Columns !........................ 390 
Combatribes .................... 245 
Crime City ....................... 495 
Crime Fighter .................. 385 
Crude Buster ................... 375 
Cycle WarriOr................. 1160 
Dangerous Seed .............. 195 


Current Boards in Inventory 


Dark Seal ........................ 215 
Death Blade..................... 575 
DU DOV Aw ИТТЕ 195 
Dodgeball........................ 250 
Double Dragon ................ 145 
Double Dragon ll.............. 265 
Double Dragon lll............. 325 
Downtown ....................... 225 
Dragon Breed .................. 310 
Dragon Ninja ................... 365 
Dragon Saber .................. 755 
D.D. Сге\мү........................ 795 
E WB СИНИН E 295 
Edward Randy ................. 595 
Escape Kids .................... 580 
EDF een er evar eee 325 
Fighting Hawk ................. 260 
Final Blow................. 25 475 
Bin ьн... Л 225 
Final ROUNÛ uses 475 
Fire Shark........................ 425 
Galaga иннин 150 
Galaga BB... eerie 345 
Galaxy Gunner ................ 195 
Gals PaniC....................... 5/5 
Gang Wars ...................... 475 
GAIUS оер 160 
Gemini Wing.................... 175 
Ghouls М Ghosts.............. 685 
Golden Axe...................... 295 
Gommorah ...................... 245 
Gradius III........................ 285 
Guerilla War .................... 175 
BUI Wat П.е 645 
Gun Dealer...................... 395 
Gun е» г - ето вын 495 
Gun Frontier .................... 595 
Halleys Comet ................. 225 
Hammerin Harry .............. 325 
Hang BIG ысырынды 410 
Heavy Barrel.................... 365 
Heavy Unit....................... 150 


Hell Fir@........................... 175 
Image Fight ..................... 195 
Karate Blazers ................. 725 
Kind Of Dragon... oes 995 
Last Оце! о.е 175 
Last Mission .................... 145 
Legend of Tonma............. 176 
Lightning Fighter ............. 295 
Magic Sword.................... 695 
MBIOS ынан йені іі 695 
Möta FOX аена ке 545 
Midnight Resist................ 325 
Moon Walker ................... 375 
MUSTANG: зоосон ення 325 
Mutant Fighter ................. 725 
New Zealand Story........... 225 
Ninja Gaiden ................... 175 
Ninja KidS........................ 725 
Ninja $рїгїї....................... 295 
0 сои 295 
Pacmania........................ 345 
PAN eriaren қозым 295 
Perfect Billiards ............... 195 
РИ FIGRUOI esos 475 
Pocket Са!....................... 275 
Prehistoric Isle ................. 195 
POTIK ОПО... Mises 345 
Puzznic (X-Rated) ............ 225 
BENED ..........................- 225 
QUAI ово кнн керне 160 
Pal De oae recom ТЕТІ 795 
Rally ВІК... 365 
Rambo lll... eire ins 745 
Rastan бада.................... 175 
Revenge of Doh ............... 175 
Robo Cop Liu seitens 595 
HOBOOOD ЖИЛИК К ГГ Г Г 195 
Roller Games................... 325 
Rolling Thunder ............... 390 
Rolling Thunder Il ............ 545 
Secret Адепії.................... 225 
Shadow Dancer ............... 445 


Cabal (w/joystick) 


Side Pocket ..................... 160 
SIMPSONS oio conso ad 925 
Sky Adventure ................. 340 
SKY Sha енн 175 
Sky Smasher ................... 525 
SKY Soldier...................... 350 
Snow Brothers................. 385 
Sonic Воот..................... 195 
Spinal Breakers ............... 275 
Splatterhouse .................. 395 
Strato Fighter „2... 345 
Street Smart .................... 340 
Сбїпаег............................. 695 
Strike Gunner .................. 365 
St DOON iui 295 
Super Burger Time........... 340 
Super Hang On................ 425 
Super PANG «tn 425 
Super Volleyball............... 195 
ТОШ УУ 295 
Three Wonders .............. 1095 
Thunder Cross ll .............. 575 
Thunder Dragon .............. 795 
Thunder Еох.................... 625 
Thunder Zone .................. 745 
TOR uiis ropa e ent 425 
Согоо) СЕНИНГ 295 
Țruxton PT 365 
Turbo Fotce......... s 745 
Twin Cobra ...................... 275 
Twin Eagle ...................... 475 
Twin Нам/К....................... 245 
Vendetta ......................... 945 
Мітапа............................ 525 
VONBVOGN ceat veis 195 
Wrestle War..................... 195 
W-GP ()}оу$їїсК)................ 495 
X num eee 325 
XX Mission ...................... 175 
ГӨГО МПО: „оен ннан 245 


Complete kit including joysticks, buttons, harnesses, and all graphics available for additional $100 


Hot Shots Tennis...... 
Arch Rivals............... 
WWE ....................... 


445 New complete Double Dragon Ill........... 345 
395 US factory Thundercross ................. 245 
-— 345 kits: Klax ...............................195 


We ship C.O.D.—We also accept Visa, Mastercard and American Express (please add 4%) 
30 day warranty on all boards * repair services available * trade-ins welcome. 
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OLD GAME PARTS 


WE CAN REPAIR OR REPLACE MOST 
COMPONENTS FROM OLDER VIDEOS & 
PINBALLS. GIVE US THE OPPORTUNITY TO 
SUPPLY YOU WITH THE MISSING PART 
THAT KEEPS YOU FROM MAKING MONEY! 


Conversion Items-Power Supplies, Joysticks, 
Buttons, Overlays, ... 
Video game P.C.B.s-Over 400 Kinds 
(See Play Meter June Pg. 184) —— ana ae ЕЕ 
Call for price list 
Power Supplies-Many types WE BUY OLD 
Electronic pinball parts-All makes-Used playfields P.C. BOARDS! 
Backglasses & Electronic Components = NNNM 
Laser Disk games-Players, disks & P.C.B.s 
Monitors-All sizes: color, B&W -all XYs 


Manuals, schematics and other service data ELDORADO GAMES LTD. 


Tubes-New, rebuilt & used ! | 
Multi-game Systems-3-in-1, 4-in-1 3385 E. Artesia Blvd. • Long Beach, CA 90805 


Video Arcade Analyzer: Б 
Test Fixture for Monitors-NOW ONLY $295 (21 3) 630-3300 FAX: 213-630-1566 


DR. VIDEO 


| = GROAN: 
WHAT AN 


Ges: aD NUNC EED. 


HELLO DQ.NIDEO, MY 
FINANCIAL OUTLOOK LOOK5 
TERMINAL.CAN YOU HELP МЕ2 


2 E ам AMEN 


ДУ А Cewdays later... 


- og. N 
| SR 

A 
HMM.. THIS LOOKS GOOD... A 
e LOTS OF FREEBIES AND 


| УУНАТ Ам | APEX VIDEO VEND 


| FINANCIAL _ COLLECTIONS 
PICTURE AT г 


[ | 
AH USEFUL INFORMATION 
T o DESCRIPTION OF GAMES 
Т - SUPER LOW PRICES 
a 
aaa _ 
ем 
ЕЕЕ 69 
ТЕГУ: 
dr С. E 


ж 


а -— 
ЖУ - 44 | 
9 М 
/ ! 
.- 
um —Ü— - - > 


NO PROBLEM! LET ME SEND 
YOU A FREE CATALOG 
| (WITH OVER 200 KITS LISTED 


ЕТЕ Nc ~- 
ІН © КАУ MAYBE YOU SHOULD 
) I 2 A e GIVE DR.VIDEO 
ENS сай» A > A CA LL | 


Oo 
7 ib РЬ 


Need a. core Çor your collect- 
ion ills? Give the doctor a call. 


| Ғе? с. 55252 < 
CALL OR WRITE: Y 
252 


One month later... 
ae рл 
APEX VIDEO VEND 


VIDEO CONNECTION /we Buy 
930 JEFFREY LN.| SELL and | 
DIXON, СА 95620 “78405, 


(916) 678-5189 


OR FAX 
(916) 678-1313 
FOR YOUR 
WHY NOT TAKE THREE CON- FREE 
VERSION KITS AND GET ONE А FULL CATA LOG 
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GREEN 6! 


NEW GAMES 


ARRIVING DAILY... 
CALL FOR PRICING 


*** * X X x 


CAPTAIN AMERICA 


kkrk kK 


DRAGONS LAIR II 


**** 0X X X 


GILLIGAN'S ISLAND 


KK * * X * X 


PARTY ZONE 


* X kk X Xx X 


STREETFIGHTER II 


KKK kkk 


SUPER HIGH IMPACT 


*** * * X X 


TERMINATOR 2 


KKK KK X 


THREE WONDERS 


ЖА KK 


VENDETTA 


** * kkk 


IEA 
М ` 


Machine 


Distributors, Inc. 


150 Jet Port Industrial Park « Myrtle Beach, SC 29578 • 903-626-1900 е Fax 803-448-9899 e Ask for Royce 
NEW ADDRESS: 2560 Overton Crossing % Memphis, TX 38127 % 901-353-1000 е Fax 901-353-1155 » Ask for Jan 
3701 1-55 South » Jackson, MS • 603-371-1000 е Fax601-371-1259 e Ask for Jay 


«+++» USED PINS «« «+: 


Back to the Future 
Bad Cats 

Black Knights 2000 
Bugs Bunny 

Diner 

Dr. Dude 
Funhouse 

Game Show 
Gilligan’s Island 
High Speed 
Jokerz 

Mon day Nite Football 
Mousin Around 
Pool Sharks 
Riverboat Gambler 
Robocop 

Roller Games 
Simpsons 
Slugfest 

Swords of Fury 
T.M.N.T. 

Taxi 

The Machine 


WRESTLEFEST 
plus more 


Time Machine 
Whirlwind 


1520 
1480 
1295 
1985 
1795 
1895 
CALL 
1475 
CALL 
695 
1325 
1525 
1450 
1395 
1875 
1290 
1650 
1885 
CALL 
925 
1970 
1325 
2450 
1150 
1550 


Nice Selection of 


New Dynamo Products 
In Stock 


* 0X kek kk 


NEW Rock-Ola’s 
In Stock 


* Kk Kk koX x 


Used Phonographs 


* o X kkk 


USED PCB's AND 
HEADERS of ALL KINDS 


** * * KKK 


USED BILL ACCEPTORS 


* CX c 0X X X X 


MMMM USED VIDEOS 3X XXX XO OE AAAA AAA A N 


А.Р.В. 675 
Afterburner 1095 
Airwoif 300 
Ajax 485 
Aliens 700 
Altered Beast 550 
Arch Rivals 825 
Arkanoid 350 
Ataxx 675 
Avengers 295 
Bad Dudes 750 
Block Out 550 
Blood Bros 1275 
Bloody Wolf 350 
Buster Bros 750 
Cabal 650 
Caveman Ninja 1180 
Chase H.O. 1785 
Combatribes 840 
Crime City 550 
Crimefighters 1050 
Desert Assault 1575 
Devastators 400 
Double Dragon 455 
Dragon Saber 1125 
E. Swat 720 
Ғ-15 new 6595 
F-15 used 5695 
Final Fight 1250 
Gal’s Panic 1450 


Gate of Doom 
Gauntlet 

Golden Axe 
Guerrilla War 
Gunforce 

Heavy Barrel 
High Impact 
Kageki 

Klax 

Last Duel 

Life Force 
Lightning Fighter 
Magic Sword 
Mechanized Attack 
Mercs 

Midnight Resistance 
Narc 

Ninja Gaiden 
Ninja Kids 
Operation Wolf 
P.O.W. 

Pigskin 
Pitfighter 

Pound for Pound 
Prehistoric Isle 
Pyros 
Quarterback 
Raiden 

Rampart 

Rastan 


995 
550 
750 
450 
1475 
575 
1895 
350 
550 
375 
365 
1175 
1000 
1375 
1480 
720 
975 
550 
1695 
795 
575 
955 
1750 
950 
450 
450 
780 
1485 
1750 
480 


BEAUTIFUL, 
Slightly Used, 

COSMO GANG $5995 

Renegade 360 
Road Blaster 1110 
Robocop 780 
Rolling Thunder 510 
S.C.I. 2050 
Shinobi 400 
Side Arms 325 
Silkworm 380 
Simpsons 1950 
Sly Spy 575 
Smash T.V. 1375 
Spy Hunter 400 
Steel Gunner 3985 
Street Smart 860 
Streetfighter 850: 
Strikeforce 1650 
Super Mario 360 
Super Off Road 2 play 1580 
Super Off Road 1580 
Superman 650 
T.M.N.T. 1395 
Tetris 750 
Toobin 550 
Trog 1725 
Two Crude 840 
W.W.F. Superstar 850 
Wheel of Fortune 920 
Willow 880 
World Series 360 


HR RR A A A A A A A A OOOO OO EE OO OE 
TODAY THEY ARE WORKING FOR US. TOMORROW THEY CAN BE WORKING FOR YOU. 


ж NOTE: Free delivery on four or more items east of the Mississippi е Charter Member O.O.M.T.S.C. ж 
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Kiddie Rides 
Several Hydraulic $995. 
Several mechanical $745. 


Wedges/Ledges Coin Pusher $3750. 
214-826-6938 fax 214-826-6938 


REMOVE IC's FASTER!! 


With this simple invention, than any 

other method, including $6,000 vacuum 

soldeirng stations. 

е Salvages 100’s of good IC’s per hour 

e Won't damage IC's or circuit boards 

е Removes 6-40 pin IC's 

* This is a Money Making, Labor-Saving 
Tool 


Жо е ы 
y ЭЕ 5» E e 


ORDER NOW 


COMPLETE SET of 8 Desoldering 
Tools 


$89.95 
REPAIR TECHNIQUES ON VIDEOTAPE 


Video game monitor repairs and adjust- 
ments (:31).................. $39.95 


Video game repairs (:36)........... 39.95 
Pinball repairs (:44)............... 39.95 
How to use a volt-meter (1:51). ..... 39.95 


How to use an oscilloscope (1:07). . .39.95 
How to use a logic probe and logic pulser 


How to solder like арго(1:30)....... 
With lots of timesaving circuit board repair 


techniques 
All About diodes (includes rectifiers, SCR's, 
triacs, LED 8) (:55)............... 39.95 
All About transistors (:56).......... 39.95 


How to Read schematics pt. | (covers 
monitors, how to find monitor problems with 
wiring diagrams, gives symptoms, where to 
look, covers both Raster Scan & XY 
monitors) (:56)................... 39.95 


How to troubleshoot digital Intergrated 
Circuits (includes micro processors, what 
goes wrong & how to find it, how to use 
the best literature on IC’s and where 


to get it) (1:45)................... 39.95 
How to select and hire the best electronic 
technician .................... 39.95 


Electrical contacts, connectors, connec- 
tions and problems-symptoms and good 
аласа сола тек ККК ЛК О ол 39.95 


Pinball theory (1:29).............. 39.95 
Video Game Theory (1:12)......... 39.95 
Troubleshooting & Locating Component 

Failures (1:10) ................ 39.95 
Power supplies-linear & switching 

DAS) ПОРОРО eae des 39.95 
All 17 (арев.................... 600.00 
VIDEO REPAIR SCHOOL 


P. O. Box 121, Glen, MS 38846 


(601) 287-1594 
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NEW KIDDIE RIDES 
MADE IN THE U.S.A. 


Solid State Engineering * Lightweight • Durable е Weatherproof * American 
made replacement рагі * Universal base for all rides е High-security 
coinbox * Heat-treated strips for construction 


SPACE SAVER RIDES 

These newly designed small rides still offer 
solid state sound and mechanics, heat-treated 
steel strips on coin post, and American made 
replacement parts. Yet, the scaled-down size 
(Little Foot truck 26 x 44 inches, Carousel 
Horse 18 x 36 inches) saves you money as well 
as space. 


HYDRO BOAT 

This all new speed boat will be a favorite of all 
water-loving children! It has the same solid 
state sound and mechanics, and high security 
features of our other rides. It is available in 
eye-catching yellow, blue, or red. 


Kiddie Amusements 


P.O. Box 939 e Florence, MS 39073 
601-845-7501 * 800-647-6460 


JAMMA/GENERIC HARNESSES 
CUSTOM & 8-LINE HARNESSES 
W-4 * W-6 * W-8 


8 Line Conversions Kit Plugs directly 

into the Jamma Harness. 

е Conversions Made Simple With 
Interface Boards 

e Double Male Interface Board with Jam- 
ma pinout one side & choice of either 
28/56, 22/44 or 18/36 on other side. 

e Double Male Interface Board with Jam- 
ma pinout one side & choice of either 
28/56, 22/44 or 18/36 female on other 
side. 

e Nintendo Monitor Color Conversion 

PCB. 


Quantity prices on request. 


LOUISE'S HARNESS SHOP, INC. 
712 Country Rd. 58 • Prattville, AL 36067 
Tel.: 800/365-1941 * 205/365-1841 
FAX: 205/365-4435 


Prices subject to change without notice. 


Duke Distributing 
Є 210 Cherry St. 


Franklin, KY. 42134 
SALES ж (502) 586-9066 (502) 586-1663 (502) 586-1773 
SERVICE * (502) 586-9058 


Jukeboxes 
AMI Rowe В-82............................. 475.00 NSM Concert 240.......................... 1600.00 
Cc ——————— T 525.00 | МӘМІСІТІУ;, ығы rre азала, 1725.00 
24427: EE 625.00 | NSM City ІІ, не 1050.00 
бэ 750.00 Rockola 490................................. 1075.00 
eg MEETS 1025.00 | Rockola 480 .................................. 600.00 
КЕЗ а н 1100.00 | Rockola 484 .................................. 700.00 
Ка”; E EE E ТЕКСТ КОС EAS 1375.00 Rockola 6 ео еее га 500.00 
КЮ E bA 1525.00 New CD Models Available................. CALL 


New Pool Tables 


bol. pe 1750.00 / Dynamo........... 


КҮТ ӘЛӘЛІЛЕН ІК ИТТЕН 1259 9400 


4 x 8's & Used Also Available 


Tired of being beaten by dental floss & tape or 
plastic? Call now for security devices... 
starting (2 25.00 
Quantity pricing available!! 


Aladdin * Cherry 
W-4 e F-5 e W-6 e W-7 
W-8 e W-11 © F-16 
Lucky 90 • Lucky 75 
Lucky 77 * Jumbo 


РЕРОВУ -————-———————— 275.00 
MARS ОВА УРМ... nir 345.00 
MARS ОВА VFM4.............................. 335.00 
MARS w/Downstacker.......................... 444.00 
Empty C ДЫ лл ИИК ЕЕ 285.00 
Wells-Gardner Monitors 13‘-19‘ Monitors ..235.00 
Sharp Image Monitors 13'-19* Monitors...... 215.00 
12 Amp Power Supplies эзели ан. доене 29.95 
Pool Table Supplies. es cese etate odes CALL 
Tommy Gates w/7' Extension.................. 945.00 
Klopp Com Counters ............................ 650.00 
ПЕЗШ lr T ТИ ТЕККЕКТТЕКЕЕЕ 750.00 
PPV IGE AS зона куны A 1100.00 
Honest Dealers — 795.00 
Foxtronics w/DBA ............................. 1250.00 
Used Pinball Ssusse а и сеа ое ен CALL 
УИ ЕЛ ТРИ КГ 400.00 
Yamate W-4 0.0. sss 295.00 


Yamate W-6 PCB 


— Lucky 8 Lines — 


Needed: 
Full Line Master Technician 
Please Call 


Games starting from 
neste ae 1195.00 
19” e 13” Uprights 
Cocktails % Minis 
Countertops % Kits 


Wing WEST PGB ынны кы екен асва се 350.00 
Wing W-8 PCB soto е онтон 350.00 
Wine WIL PCB езі sesame 595.00 
Asst. 5 Line PCB ое сеет CALL 
Lucky 8 Line Plexi 1-10...................... 35.00 ea 
IR Ср М ТИЕКТЕР 30.00 еа 
20 CUD verses 25.00 ea. 
ЕТЕГІ, сз дәле» за en E міні 4.50 еа. 
Isolation Transformer ......................... 11.95 ea 
Toggle SWEHCDOSa iore incen неее тена. 1.50 еа. 
СО ВЕСКЕО С.о 1.99 еа. 
Coin Mechs & Channels ..................... 13.75 ea. 
Com TUDES. УРГУ 2.99еа 
8 Line Нагпеввев................................... 38.00 
Set of 6 Buttons w/legends ....................... 24.00 
Monitor Bezels еее 6.00 
Oy SDOSEDES: 222 акесізее os ied an 4.00 
БОШ CGS 225 vasa cer rasa іккейекіні нее болысын 6.00 


Free Delivery Available — Call for Details 


YEAR END LIQUIDATION — ALL PRICES NEGOTIABLE IN QUANTITY 
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f ( REDEMPTION 
| TICKETS 


| MUNCIE NOVELTY CO. 
PH. 800-428-8640 


GOOD QUALITY—LOW PRICES 


MONITOR 


GET WELL KITS 
SAVES TIME AND MONEY 
ON MONITOR REPAIRS! 


Monitor repair kits take care of picture 
warping, blacking out, smearing, low 
brightness and brightness problems, 
poor regulation, jail bars, vertical shrink- 
ing, etc. Call for free technical help with 
your monitor problems. All kits come with 
instructions and are easy to install. 


WICO DISTRIBUTES GET WELL KITS 


Kit #101: For Electrohome GO7-CBO 
19’ color monitor. 17 parts. $7.95 ea. 
Wico #36-0243 

Kit #102: For Electrohome GO7-FBO 
13’ color monitor. 16 parts. $7.95 ea. 


Kit #201: For Wells-Gardner K4600 
Series color monitors. 14 parts. $6.95 
ea. Wico #36-0244 


Kit #202: For Wells-Gardner K4900 
Series color monitors. 15 parts. $7.95 
еа. Wico #36-0248 


Kit #203: For Wells-Gardner К4800 


Series color monitors. 15 parts. $7.95 
ea. 


Kit #301: For Nintendo Sanyo 19’ col- 
or monitor. 15 parts. $6.95 ea. Wico 
#36-0245 


Kit #401: For Atari Disco 19’ color 
monitor. 17 parts. $6.95 ea. 


Kit #601: For Korean Telcom AK901 
color monitor. 21 parts. $9.95 ea. 


Kit #910: Nintendo Sanyo color video 
inversion kit. Convert Nintendo 
cabinets with non-Nintendo 

game boards. 17 parts. $4.95 ea. 


Kit #920: For Pac Man, Ms. Pac Man 
logic boards. Eliminates hum bar in 
picture. 4 parts. $6.95 ea. 


DISCOUNT! Buy ten kits and take 
$1.00 off each kit. Money back 
guarantee. We pay S&H. 


Electrohome Flyback #A29951-B .. $49.95 

2SC1106 

2SC3039 $1.89 each 
$4.49 each 


ZANEN ELECTRONICS 
806-793-6337 


WE ACCEPT VISA AND MASTERCARD 
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. TALKING VENDOR DISPENSES | 


A 1.5" (38 mm) Wheel Vends RS 
еу e 1.3" (33 mm) Capsule oS AED. 
“к • Large Gum and Candy gone ates 
1.125" (29 mm) Wheel Vends And “ре 


е Gum апа Candy 
Adjustable Merchandise Wheel Vends 


— All types of small bulk items. 
YOUR SOURCE 


Coinage size up to 1.25" (32 mm) 
FOR: Machine size height 25" (63.5 cm) 
: Width 8" (20.3 cm) Depth 8" (20.3 
Our All New | n Seana 
2.3” Round 


Custom sounds -- can have your own 
record made to say anything for 5 seconds. 
Clear Capsule 
Both Halves Same For. 


Up to 4 different sayings on each side. 


$1.00 items: 50 items Rings in 
‚25 Feature items = Q Holders 
cranes etc. 
"ox 4 Bulk or Assembled. 
е Mixes 


1.3" Capsules Те, e In-capsule - items 
Mixed colored top with clear ig e Rings & Holders 
bottom. Filled or empty. Bulk & Assembled. 


ACTIONMATIC LTD. 


Р.О. Box 326 * Chatham Ontario • МҮМ 5К4 
Phone: (519) 351-2181 Fax: (519) 351-2181 


SERIES H-10 
AS LOW AS $11.96 


SERIES 700 
| AS LOW AS $13.75 


| SERIES 702 


Ys" CAM LOCK 
AS LOW AS $12.56 AS LOW AS $3.01 


7%" CAM LOCK 
AS LOW AS $3.22 


1e” CAM LOCK 
AS LOW AS $3.43 


С HASPS 
\ p 
= 875 AS LOW AS $2.99 
885 AS LOW AS $3.17 
14-3) des 525 AS LOW AS $4.25 
| 535 AS LOW AS $4.25 
We stock ALL American key numbers for your H10 & 700 padlocks 
Keyed alike or key different, same price — restricted also available 
Our key #’s are computerized so no one in your area has the same key # as you 
We can key your camlock & popouts to your key # if you send us a key 


Over 80,000 American lock company items currently in stock 
95% of all orders shipped within 24 hours 


PATT SUPPLY CORPORATION 
1335 S. MICHIGAN AVE. CHICAGO, IL 60605 ALL PHONES: (312) 939-7616 


TOLL FREE 1 (800) 621-4418 


% б 
4 м 
è ... . 
n s " Р > y 3 
"M > p" E қ ей т з я тч нү чү ОЧЕ с + ССР ч м 4 


AM ERICA В. 


DON’T BE HELD CAPTIVE BY 45 RECORDS! 


Ш Will Convert Most Any Type Phonograph 

B Compatable To Any Existing Sound System 
W Call For Details On Your Application 

ШІ Optional Accessories Available 

B Toll Free Service Number 

B 1 Year Warranty On Mechanism & CPU 


FEATURES INCLUDE 
1. Phillips CD Player 
2. Full Programmable Pricing 
3. Cash Management System UNIVERSAL CONTROL PANEL 
4. Disc Management System Designed for most any phonograph (Dimensions 124” x 5?" x 1 5/8") 


5. Background Music System 
6. Easy Loading and Unloading Disc 


KIT INCLUDES: 
1. 100 Disc CD-Player (24’’x 15’’x 10”) 
2. CPU Logic Board 
3. Complete Control Panel With L.E.D. Readout 
4. Complete Wiring Harness With Connectors 
Compatible To Existing One 
5. Complete Mounting Harness 


ШІ OPTIONS: 


Call for complete list of options! Including WALLBOXES 
and CUSTOM DESIGNED CONTROL PANELS. 


DIGITAL DISC CD MECHANISM 
(Dimensions 24" width x 15" depth x 10" height) 


е 100 Disc Capacity 


Ж т. ыа, . * Phillips CD Player 
DIGITAL DISC * One Year Warranty 


AMERICA For More Information: 


DIGITAL DISC AMERICA 


5617 Business 50 West • Jefferson City, MO 65109 222 | PECES 
(31 4) 893-0497 ы ҒАХ: 31 4-893-3601 One CPU Logic Board Does It All 


(Dimension 15" x 10") 


GET OUR CD-CONVERSION KIT NOW! 
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WORKS LIKE А NEO-GEO 
BUT USES JAMMA BOARDS! 
SAVE LICENSE FEES! 
MAXIMIZE R.O.I. 

PUT 4 GAMES IN ONE CABINET 

With 4-PLAY by FREE ENT. 


Quality-made in England $495. 4-PLAY 
board plugs right into your JAMMA cabinet. 
Plug up to 4 P.C. boards into the JAMMA 
sub-harnesses. 


Distributed by: 
BUFFALO BILL JOHNSTON 


11 Greenfield St. ¢ Buffalo, NY 14214 
(716) 838-3038 
Fax: 716-834-3233 


— Parallel Board Orders — 
Handled Promptly! Delivered in 7-14 Days! 
— When using Visa or MasterCard — 


Call Buffalo Bill 


Replacement Keyboard 
Numbers for 
Rowe Jukeboxes 
е Heavy duty vinyl 


e Operator field tested 
e 5 min. installation 


3 sets $9.75 
$1.50 shipping & handling 


J&M Products 
2072 Delany Rd. Unit B e Gunee, IL 60031 


708-662-6117 


MUST SELL 


Impulse Machines 
Mint Condition 
300 + 
Sex Meters, Heart Meters 
Love Meters 
$195 each (2 yr. warranty) 
For Info — Call 


1-800-235-5471 


LIGHTING SPECIALISTS: 


Manufacturers of Chase 
Channel and Versalite Lighting. 
Direct Importers of Rope Lights, 

Belt Lighting, Crystal Belt, 
Sparkletrack and Neon Like Gem- 


light. Solid State Chase 
Controllers, Bulbs all kinds. Quick 
Service with dependable 
continuing interest in our customers. 


Action Lighting, Inc. 
800-248-0076 Catalog 
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ж 


Opportunity 


^ Knocks!!!! 


4. 


WANTS 4S YOU! 


Positions available in Texas, Georgia, Kansas, Hawaii, Missouri, Michigan & Illinois! 
We need your winning attitude, demonstratable results, 
and desire to succed on our winning team! 


District Managers Area Managers . Store Managers : 


- $27,500-$32,000yr, | — $21,500-$30,000/yr 


Send resume to: Fun Factory, Inc. - Personnel Dept. 
91-246 Oihana Street • Ewa Beach, HI 96707 • (808) 682-5767 


HOH IIH III II IK IK IK IKK KKK KK KKKKKK 


$36,000-$48,000/yr 


+++ 


ж 
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| End Ball Juggling Forever! 


"The Original Lane Retainer 
Keeps the balls Q Q 
where they belong. “ж 
VIRTUALLY ELIMINATES 7 


° Balls crossing into other lanes. 

e Left-hand plavers rolling balls into 
right-hand lanes 

e Plavers taking tickets Irom the 
wrong dispenser. 


INCREASE REVENUE AND... 


Decrease expenses 
by reducing downtime 
Attractive. Durable Material 


LIFETIME REPLACEMENT 
GUARANTEE 


Quantity 
Discounts 
In Use At: 
MALIBU CASTLE 
Putt-Putt® Golf *N Games 
= SAME DAY UPS SHIPPING 


Р.О. Box 2387 • Longview, TX 75606 


CALL TODAY: 1-800-933-0145 = 


PLASTITECH PRODUCTS, INC. -- "i 


TICKET AVENUE 
SHAMOKIN, РА 
17872-0547 
717-648-6803 
Toll free fax: 
800-326-9320 


National 
TIC KET CO 


Drew Industries 8 Line Extravaganza 


Eagle-Wing 


Bon 
Chance p 
ack S 
$ Pot Score 
00 
ы Кї 
November 
Delivery 
G 
For, 4 W. 
R q апа 14 
$ 79 Spin 
49 9 00 
aW 
GAT ait д 
Sayre” 
ұл Go? coo: oe 
9 су» ا‎ d 
W 00 У 
Rely Ф о 
Е 99 хе се e 
мо", ow N Ў 
SNC о9 PAN 
e 
کې‎ 
“АСА E ө9 
ingo 
Ja ckpot Bing 
Spell LUCKY anc E 
the Jackpot a" 
$ 895 ТОКА 
Lu 
Ck 
| АП Kits Include: lhis "d dta №. 
Licensed Р.С. Board, Quality Wire Harness, $ 2 8 ling hottest 
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CALL TODAY! 


CALL ABOUT COMPLETE GAMES! 
120 Southwest Drive « Spartanburg, SC 29301 • Telephone (803) 574-0162 » Fax (803) 574-7680 


~~ 


THE PUCK STOPS HERE 


"The Original Air Hockey Safety Shield" 


1-800-933-0145 
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WALLBOXES  PlastiTech Products, Inc. 


(alias 1605 & 200s) Longview, TX 
213-585-3269 


o TICKET AVENUE 
SHAMOKIN, PA 
-0547 


TICKET СО 717-648-6803 


ONE COUPON 


FOR ALL MERCHANDISE 
REDEMPTION T TS CALL 


ІСК 
АҮ 
NATIONAL TICKET С 


О., SHAMOKIN, PA 


Everything You Need 
For Dart Excellence 
^ Highest Quality Components 

and Accessories 
^ Assembled in the U.S.A. 


^ Worldwide Sales Packaged In 
^ Quality Service from the Nation's A Durable 
Leader in the Electronic Dart Field All Metal 


P PIT BULL 


% ж> “Тһе dart with an attitude" 


24 Hour Shipping With Deluxe Case 
UPS Red and Blue Complete With Extra 
RPS & UPS Ground Service Flights and Tips 


Visa, MasterCard, American Express 
and Discover Card Accepted 


Enhanced 
Diamond Design 
Tungsten Available In 
Dealer & Distributor Inquiries Only Barrels 14 GRAM ONLY WITH 2BA TIPS 


3125 S. 108th Street, West Allis, WI 53227 


(OUT OF WI) 1-800-225-7593 (IN WI) 414-543-9773 FAX 414-543-9820 
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1991 


December 10-13 
FORAINEXPO, Le Bourget, 
Paris. Contact Francoise Reg- 
nier, 8 Rue de la Michodiere 
75002, Paris, France. Tel. (1) 
474-29256; FAX (1) 426-61428. 


1992 


January 9-12 

Winter Consumer Electronics 
Show (CES), Las Vegas Conven- 
tion Center, three host hotels 
(Hilton-Mirage-Sahara), Las 
Vegas, Nev. Call (202) 457-8700. 


January 22-25 

IMA Frankfurt, Germany. Con- 
tact Blenheim Heckmann 
Gmbh, Kappellenstrasse 47 
D-6200 Wiesbaden, Germany. 
Tel. 49-611-5804-0; FAX 49-611- 
5804-17. 


February 1-2 

Professional Amateur Pinball 
Association (PAPA) Second An- 
nual International Pinball 
Championships. First day of 
competition at the New York 
Sheraton Center; second day at 
the Lone Star Roadhouse. Con- 
tact PAPA (212) 247-3725. 


February 4-6 

ATEI, Earls Court, London, 
England. Contact ATEI Ltd., 
Clapham Common North Side, 
London SW4 98P. Tel. 071- 
738-2388; FAX 071-223-0257. 


February 21-23 

South Carolina Coin Operators 
Association (SCCOA) Annual 
Convention and Trade Show, 
Sheraton Hotel, I-20 at Bush 
River Road, Columbia, S.C. 
Contact Helen Sikes (803) 
345-2048 or (803) 779-2498. 


February 24-26 

Nightclub & Bar Hotel ° 
Restaurant * Beverage Show 
and National Sports Marketing 
Conference, Sahara Hotel, Las 
Vegas, Nev. Call (800) 247-3881 
for information. 


February 27-29 

Leisurexpo 92, a mini-golf/fun 
center and snack food exhibit, 
Orange County Convention 
Center, Orlando, Fla. Contact 
show management (800) 
848-1651. 


March 15-17 

American Coin Machine Expo 
(ACME), San Antonio, Texas. 
Contact W.T. Glasgow Inc., 
(708) 333-9292. 


March 26-28 

National Automatic Merchan- 
dising Association (NAMA) 
Western Convention and Trade 
Show, Reno/Sparks Conven- 
tion Center. Contact NAMA 
(312) 346-0370. 


March 27-29 

Second World Pinball Cham- 
pionships, sponsored by the 
AMOA/ International Flipper 
Pinball Association (IFPA), 
Ramada Inn Convention 
Center, Milwaukee, Wis. Con- 
tact Doug Young (414) 263-0233. 


May 15-17 

Wisconsin Amusement and 
Music Operators (WAMO) An- 
nual Convention and Trade 
Show, Oshkosh Hilton, Osh- 
kosh, Wis. Contact WAMO 
(414) 529-4704. 


May 24-26 

Northeast Regional Trade 
Show, Westchester Marriott. 
Contact Ralph Ceraldi (516) 
589-8111 or Dave Lerner (800) 
041-1142. 


May 28-30 

Ohio Coin Machine Association 
(OCMA) Annual Convention 
and Trade Show, Radisson Air- 
port Hotel and Conference 
Center, Columbus, Ohio. Con- 
tact OCMA (614) 888-9772. 


July 23-25 

Ninth Annual Billiard Congress 
of America International Trade 
Expo, Kansas City Convention 
Center, Kansas City, Mo. Con- 
tact Frank Zdy (619) 278-3877; 
FAX (619) 268-9372. 


October 1-3 

Amusement and Music Oper- 
ators Association CAMOA) Expo 
'92, Opryland Hotel and Con- 
vention Center, Nashville, 
Tenn. Contact AMOA (312) 
245-1021. 
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Т he comment spoke volumes 
about how this magazine is 
perceived. I was talking to one of 
the respondents for this month's 
story on video game technology, 
and the conversation made its 
way to а discussion about one of 
the company's latest games. After 
rattling offits myriad features, he 
paused and said with a laugh, “Оһ 
yeah, this is Play Meter—it also 
will earn money for the operator." 

The hint of derision in his tone of 
voice got me to thinking: is our im- 
age as the industry publication 
geared toward the operator hur- 
ting us in the long run? Maybe, 
maybe not, but it's a question that 
makes one take pause. 

We are the only magazine that 
publishes game reviews. It's à 
risky business, to say the least, 
because honesty can cause an 
irate manufacturer—one who is 
already unhappy with editorial 
content that favors the operator 
perspective—to consider cancel- 
ing his advertising. It isn't a secret: 
we depend on ad revenues to sur- 
vive; lose enough full-page ads 
and watch а  magazine's 
employees scramble for other 
work. 

After both the ACME and 
AMOA shows this year, our 
reviewer, Tom Yager, wrote wrap- 
up stories that stepped on a few 
toes. If a game, in his opinion, 
wasn't up to snuff, Tom said so. 
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We in the editorial department 
braced ourselves for the angry 
phone calls and letters, which did 
come, but we felt that to be 
truthful to our operator readers, 
the stories had torun. Frankly, we 
could’ve taken the easy way out 
and not bothered with game 
reviews, replacing them with 
glowing profiles of manufacturers’ 
new product. Believe me, it 
would’ve been much safer, but we 
stuck to our guns because the 
magazine was founded by an 
operator, Ralph Lally, to serve the 
needs of fellow operators. To 
change our focus just didn’t seem 
right. " 

But I'm beginning to wonder. I 
speak solely for myself when I ask 
whether operators appreciate the 
limb we often climb out on for 
them. I don't necessarily wish to 
air our dirty laundry, but we've 
lost more than one advertising 
manufacturer because of our 
editorial content, be it because of 
game reviews or general 
dissatisfaction with “аП those 
operator stories." Some we may 
get back in the future; others have 
vowed never to return. 

It's fitting to bring this up now, 
what with the new year around 
the corner, symbolic of a fresh 
start, a new day. Our annual 
"State of the Industry" survey 
comes out next month. It will con- 
tain information on how much 
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Time for a change? 


you, our readers, enjoy operator- 
oriented feature stories and such 
monthly offerings as "Tax Tips," 
"Technical Topics," "Prime-Time 
Preview," "Redemption Report," 
and "Video Gaming Outlook." АП 
are meant to convey valuable in- 
formation to operators. If they | 
don't want to read these stories, 
we can just as easily replace them 
with more company and product 
profiles. Our editorial focus can 
change tomorrow if all signs in- 
dicate that it's necessary. 

Again, I don’t mean to sound like 
a talk show disclaimer, but the 
views expressed here reflect the 
frustrated opinions of one person, 
not necessarily anyone else at 
Play Meter. My colleagues may 
totally disassociate themselves 
from my views. I say what I say on- 
ly because I get the feeling that 
operators are indifferent to what 
appears in the pages of Play 
Meter. Ifthat'sthe case, we're put- | 
ting our butts on the line for 
nothing. We can become the | 
"manufacturers magazine” | 
instead. |] 


(еее Casco 


Christopher Caire 
News Editor 
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. [really tried.” 


Му name is Mike Maki. lm a commercial For the first time in my career, І ran into a product 
photographer. I've shot just about every kind of that | couldn't make look better in a photo. Worse 
product you can think of, over the years, including yet, | couldn't make it look as good as it does in 


jukeboxes. 3E real life. Humbling. 
l've built a reputation for making my client's | could tell you all the technical reasons why 
product look especially good in photography. | couldn't do it ... all the refractions, reflections, 
It's really not that hard to make something look light emission directions, etc. But it makes no differ- 
better in photos than it does in real life. ence. No photographer could do it. This jukebox can 
со didn't И much of it when NSM asked never look as good to the camera's eye as it will the 
me to shoot their new “Performer-Grand”™ juke- human eye. 
box. They wanted photos for their ad. This ad. | know nothing about jukeboxes. This thing may 
They had the copy all not even work, for all | know. But l'II tell you this. 


There's no jukebox that l've ever seen anywhere 
that looks even near 
as beautiful. And any 
photo you see isn't 
even getting close. 


written, a good headline 
..8verything. Allthey ж 
needed was a shot or ' 
two that “made it look 
as pretty as it really 
is”, according to their 
president, 


Insta-Matic child’s 
play. | bid the job at 
two days studio time. i 


At the end of a ( 
ІШІ week, with every 3 
camera lens and ж” 


Believe me, 
| tried. | really tried. 


light | own scattered Mike Maki 
à Commercial 


and having tried 
every photogra- 
— phy trick | know 
... | gave up. 


Maki & Smith, Inc. 


| The Performer-Grand 
from. 


™ Performer-Grand, and Th d | T an | ric m nois. © Copyright, 1991/1992, NSM-Ger 


` © 1991 Atari Games Corporation. All rights reserved. 
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* : Dual monitor deluxe sit-down with 25-inch monitors. 


* Exciting helicopter combat action for one-player » 


solo or two-players simultaneous 


x Realistic two-player helicopter cockpit deelgn 
complete with authentic controls | | 


ж Polygon hardware for a realistic simulation of a 
360-degree universe 


* Digitized graphics of player instruction screens for 
added authenticity 


* Two-player linked game play for maximum earnings 


in. (1 25. 7 от); Weight: 900 Ibs. (409 Ка) 


= 


A first person view of an enemy | 
tank in the target recticle. 


